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This document provides a concise summary of the main features of the course(s) & associated award(s)  
offered through this Programme Specification, and includes  the learning outcomes that a typical student 
might reasonably be expected to achieve and demonstrate if s/he takes full advantage of the learning 
opportunities provided.  More detailed information on the learning outcomes, curriculum content, 
teaching/learning, assessment methods for each unit and on the Programme’s relationship to QAA 
Subject Benchmark Statements may be found in the dedicated student handbook for the Programme.  
The accuracy of the information in this document is reviewed periodically by the University and may be 
subject to verification by the Quality Assurance Agency for Higher Education.
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Versioning of Programme Specification 

This programme specification is valid for the period of approval confirmed at the time of the approval/last 
review event and relates to provision approved at that point. Programme specifications are updated on an 
annual basis to include modifications approved through the University’s quality assurance processes.  
This version provides a description of the programme as approved for the academic session indicated in 
section 3 of the following table. 

1 Date of initial Approval or last review: September 2014 

2 Effective date of Approved/Reviewed Programme Specification: September 2014 – Aug 2020 

3 This Version effective from: September 2016 

4 Version number: 2015/ Version 2 

 

Modifications to Programme Specification 

Modifications to the programme specification since approval/ last review, and the cohort of students 
affected by the change, are listed in Section H (Log of Modifications) at the back of the document. 
Cross Referencing of Programme Specifications 

The following 
elements of 
provision 
included in this 
document is/ are 
also included in 
the following 
programme 
specifications 

Award  Programme Specification 
N/A N/A 

Amendments made to provision listed in this table, must also be reflected  in the  relevant programme 
specifications listed above 

 
CENTRE FOR ACADEMIC STANDARDS & QUALITY ENHANCEMENT 
Programme Specification 
The information in this document is organised into the following sections: 
Section A – Administrative and Regulatory Information 
Section B – Outcomes 
Section C – Structure 
Section D – Teaching, Learning and Assessment 
Section E – Programme Management 
Section F – Mapping 
Section G – Points of Reference 
Section H – Log of Modifications 
 
SECTION A – ADMINISTRATIVE AND REGULATORY INFORMATION 

1 Overarching Programme Specification Title  

MBA in International Hospitality Management 

2 Brief Summary 

The MBA in International Hospitality Management programme at IMI is designed for aspiring managers 
who are mainly hospitality and tourism related specialists, with some managerial experience, wishing to 
move into general management positions. 
The programme is designed to develop: 
• A general management perspective, with elements of hospitality, focusing on issues pertinent to 

managers in an international context.  
• A range of problem-solving skills using creative and novel approaches to hospitality.  
• The capacity to deal with complexity and ambiguity through critical thinking and independent 

judgement. 
The programme has 7 mandatory taught units with subjects covering Strategic Management, Financial 
and Revenue Management for Services, Business Research Methods, Entrepreneurship, Tourism and 
Hotel management. Finally, the students have to produce a project/ dissertation in order to earn the 
MBA Award.    
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3 Awarding institution  Manchester Metropolitan University 

4 Home Faculty Business & Law  

5 Home Department/ School/ 
Institute 

School of Tourism Events and Hospitality Management 

6 UCAS/GTTR code(s) N/A 

7 Framework for HE Qualifications 
position of final award(s)  

Masters (Level 7) 

8 Alignment with University 
Curriculum Framework 

Curriculum Framework for Taught Postgraduate 
Programmes of Study 

9 Engagement with University wide 
Provision 

N/A 

10 Compliance with University 
Assessment Regulations 

Assessment Regulations for Taught Postgraduate 
Programmes of Study 

11 Approved Variations/Exemptions 
from University Assessment 
Regulations 

N/A 

12 
 

Relationship with Faculty 
Foundation Year 

N/A 

 
Awards 

13 Final award title(s) MBA in International Hospitality Management  

14 Combined Honours 

14a (i) Combined Honours Awards 
available eg: 

• BSc/BA (Hons) AB 
• BSc/BA (Hons) AB and XY 
• BSc/BA (Hons) AB with XY 

N/A  
 
 

(ii) Single Honours Awards 
available through Combined 
Honours (ie Named Awards) 

N/A 

(iii)  Approved Subject 
Combinations administered by 
this Programme Specification  
(ie “home” combinations) 

N/A 

14b Approved Subject Combination 
administered by other Programme 
Specifications 

Approved 
Combination 

Home Programme Specification 
& Home Dept 

N/A N/A 

15 Interim exit awards and Subject 
title(s) 

• Postgraduate Certificate in International Hospitality 

Management.  

• Postgraduate Diploma in International Hospitality 
Management.  

 
Arrangements with Partners  

16 Approved Collaborative partner(s)  
 

Partner Name Type of Collaborative Partnership 

IMI International 
Management 
Institute, 
Switzerland 

External validation  

17 Articulation Arrangements with 
Partners 

Partner Name Details of Arrangements 

N/A N/A 

 
Professional, Statutory and Regulatory Bodies 

18 PSRB(s) associated with final 
award of any route within the 
programme specification 

N/A 

19 Date, outcome and period of 
approval of last PSRB 
approval/accreditation 

N/A 
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Approval Status 

20 Date, outcome and period of 
approval of most recent MMU 
review/ approval  

(i) Latest review/approval 
The programme was last reviewed in December 
2014 

(ii) Major Modifications to Programme 
Specification since last review/approval 

N/A 

21 Next Scheduled Review Date: 2020/21 

22 Programme Specification  effective 
date: 

September 2016 

 
SECTION B - OUTCOMES 

23 MMU Graduate Outcomes 

On successful completion of their course of study MMU graduates will be able to: 
GO1. apply skills of critical analysis to real world situations within a defined range of contexts;  
GO2. demonstrate a high degree of professionalism characterised by initiative, creativity, motivation 

and self-management; 
GO3. express ideas effectively and communicate information appropriately and accurately using a 

range of media including ICT; 
GO4. develop working relationships using teamwork and leadership skills, recognising and respecting 

different perspectives;  
GO5. manage their professional development reflecting on progress and taking appropriate action; 
GO6. find, evaluate, synthesise and use information from a variety of sources; 
GO7. articulate an awareness of the social and community contexts within their disciplinary field. 

24 Programme Rationale 

This programme has been designed to develop skills of leadership through hospitality and general 
management education. It will assist students to realize their potential by providing an intellectually 
challenging and appropriately resourced environment. They will combine general management 
elements with hospitality management thus providing a holistic approach to modern hospitality 
education. The programme develops problem solving and analytical skills, enhancing decision making 
ability and boosting self-confidence through excellence. Finally, the programme provides an 
international general hospitality management experience, concentrating on the dissemination of senior 
management experiences. In providing students with a portfolio of units that will boost their careers in a 
highly competitive market such as hospitality. Students are also exposed to career visits, presentations, 
and employment opportunities from up to 30 international hospitality employers, which allow them to 
fully understand the relevance of their education and gives them networking and employment 
opportunities from the outset. 

25 QAA Benchmark Statement(s) 

Master's degrees in business and management 
 

26 Programme Specific Outcomes 

(i) Final Award Learning Outcomes 
On successful completion of the MBA in International Hospitality Management program, students will be 
able to demonstrate: 
PLO1.  A contextual awareness of how management has developed historically, how it has been 

perceived in an international context and its relationship to hospitality;  
PLO2. Ability to creatively analyse, synthesise, solve and communicate complex, unstructured real 

world business problems;  
PLO3. A critical understanding of the development of the body of knowledge in relation to the 

international hotel and tourism industry; 
PLO4. The ability to adopt multi-disciplinary and inter-disciplinary approaches to study;  
PLO5. A critical recognition of the role that managing and leading change plays at a personal and 

business level; 
PLO6. Knowledge, understanding and critical awareness of the moral, ethical, social, environmental  

and legal  issues which underpin best practices; 
PLO7. Recognition of the centrality of research in the hospitality, tourism and the broader services 

industries. 
(ii) Combined Honours Learning Outcomes   N/A 
(iii)  Pass Degree Learning Outcomes  N/A 

http://www.qaa.ac.uk/en/Publications/Documents/Subject-benchmark-statement-Masters-degrees-in-business-and-management.pdf
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27 Interim Award Learning Outcomes 

On successful completion of the following awards students will be able to demonstrate:  
120 Credits: Postgraduate Diploma in International Hospitality Management.  
PLO1.  A contextual awareness of how management has developed historically, how it has been 

perceived in an international context and its relationship to hospitality;  
PLO2.  Ability to creatively analyse, synthesise solve and communicate complex, unstructured real 

world business problems;  
PLO3.  A critical understanding of the development of the body of knowledge in relation to the 

international hotel and tourism industry; 
PLO4.  The ability to adopt multi-disciplinary and inter-disciplinary approach to study;  
PLO5.  A critical recognition of the role that managing and leading change plays at a personal and 

business level. 
 
60 Credits: Postgraduate Certificate in International Hospitality Management.  
PLO1.  A contextual awareness of how management has developed historically, how it has been 

perceived in an international context and its relationship to hospitality;  
PLO2.  Ability to creatively analyse, synthesise solve and communicate complex, unstructured real 

world business problems;  
PLO3.  A critical understanding of the development of the body of knowledge in relation to the 

international hotel and tourism industry. 

 
SECTION C – STRUCTURE    

28 Structures, modes of delivery (eg FT/PT/DL etc), levels, credits, awards, curriculum map 
of all units (identifying core/option status, credits, pre or co-requisites) potential entry/exit 
points and progression/award requirements 

 
Level 7 – Postgraduate Programme 
 
MBA in International Hospitality Management is offered as a 1 year fulltime or 3 year part time course 
with cohorts starting in October, January, March or July. 
 
MBA in International Hospitality Management (Fulltime and Part Time)  

Code - Pre/Co-
requisites  

Unit Title No of 
credits 

33CSM9001 None Competitive Strategies in Hospitality  20 

33BRM001 None Business Research Methods 20 

33IHM9001 None International Hotel Management 10 

33MCM9001 None Marketing Concepts in the Digital Age 20 

33FRM9001 None Finance and Revenue Management in Hospitality  20 

33LEM9001 None Leadership, Entrepreneurship and Innovation in Hospitality 20 

33STM9001 None Sustainable Tourism Destinations 10 

33DSM004 None Dissertation 60 

On successful completion of the following Level 7 credits: 
60 credits:  interim/final exit award – PG Certificate in International Hospitality Management 
120 credits: interim/final exit award – PG Diploma in International Hospitality Management 
180 credits: final exit award - MBA in International Hospitality Management 

 
SECTION D - TEACHING, LEARNING AND ASSESSMENT 

29 Articulation of Graduate Prospects 

IMI has an extensive network of employers who visit the school on a twice-yearly basis helping to inform 
and advise regarding industry trends and associated career prospects. Employers such as Hyatt 
International Hotels and Conim AG Zurich, have played a role in advising on the curriculum 
development of the programme and the learning and teaching approach being taken. The comments of 
these partners, along with those of external examiners and students have been taken into account 
during the curriculum design process. IMI also has an active Alumni membership who also assist in 
informing on current and future career prospects of graduates. The school has a Careers and 
Internships department which works closely with Swiss employers and a broad range of International 
companies in order to inform current students and graduates on opportunities both in Switzerland and 
abroad.   
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Furthermore, the programme team updates and is advised through its active membership of industry 
professional bodies and industry consortia. These include:  
• IoH Institute of Hospitality 
• MPI Meetings Professional International 
• WACS World Association of Chefs Societies 
• Luzern Tourism 
• Pacific Asian Travel Association  / PATA 
• Council for Hospitality Management Education / CHME 
• Switzerland Tourism 
• International Tourism Industry – ITI 
• Eurochrie Members 
IMI has long established links with an array of employing organisations in the local, national and 
international hospitality industry and their related sectors. The following list of employers is indicative of 
those who recruit and retain IMI graduates. 
 
• Mövenpick Hotels & Resorts, Switzerland. 
• Marriott,  Middle East & Africa 
• Lindian Village Resort, Rhodes, Greece 
• FRHI Hotels & Resorts (Fairmont, Swissôtel & Raffles), Switzerland. 
• Accor Hotel Group, France 
• Viceroy Hotels, USA 
• Sandals & Beaches Resorts, Caribbean 
• The Ritz-Carlton, Asia Pacific 

30 Curriculum Design 

The curriculum takes account of the QAA Framework for Higher Education Qualification and the 
benchmark statement for Masters in Business and Management.  The MBA in International Hospitality 
Management is a career development (Type 3) generalist Masters programme for people with some 
experience in the industry.  For the design of this programme students as well as the industry and 
external examiners have been consulted. The delivery of the taught component is all on campus and 
case studies and teamwork activities are integrated throughout the spectrum of study.  The programme 
has 8 core units. 
The delivery  of the programme is as follows:  
• Semester one requires 6 months for the completion of the taught element. In total students will earn 

120 credits through 288 direct contact hours and overall 1200 student effort hours.  
• Semester two requires an additional 6 months.  After the completion of the taught component of the 

program students are required to conduct a 60 credit dissertation or project with an international 
hospitality related focus.  

IMI has strong links with international as well as Swiss partners and professional bodies, which will 
enable a strong applied focus of conducted research. This curriculum has arisen from an evolutionary 
process of experience, reflection and engagement with processes of quality enhancement derived from 
years of experience in delivering high quality education. The curriculum builds on practical 
competencies by emphasising managerial skills, requiring greater evidence and actual application of 
research, scholarship and reflective practice thus optimising their graduate employability options in a 
very competitive international market.  

31 Learning and Teaching  

The objective of the IMI Teaching, Learning and Assessment (TLA) Policy is to achieve a high degree of 
directness, clarity and transparency such that a wide understanding among the Schools’ client groups 
(academic and administrative staff, past, present and future students, employers) of the intent of the 
strategy may be achieved as a foundation for student learning. A balance between individual and group 
work facilitates the broader development of professional and vocational abilities in relation to team 
working and communication. A wide variety of teaching and learning methods are employed within units 
and across the programme. This diverse approach is designed to keep students engaged and motivated 
and enables those with different learning styles to take full advantage of methods that suit their 
preferences. Unit leaders specify the mode of delivery, timetable of activities and detail the assessment 
requirements for each unit during the first week and provide on-going support and guidance. The nature 
of each assessment is clearly articulated in the student handout for each unit, which is presented to 
students during the first session related to each unit.  A range of formative assessments will be 
undertaken by students followed by a further range of summative assessments (see unit descriptors). 
Students are also introduced to plagiarism detection software. This is used to highlight the importance 
of academic integrity.  
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The principal contributory factors involved in the promotion and support of student learning and the 
achievement of intended learning outcomes are: 
• Unit delivery methods: lectures, tutorials, practical activities, industry visits and field trips, 

seminars led by industry specialists and employer presentations.  Formative assessments and 
guidance are being offered for all units as an integral support feature to students.  

• Facilities: The provision of appropriate facilities, including classrooms and library.  
• Personal Development: Supporting students in their personal and professional development is not 

facilitated through dedicated units of the programme but is an ongoing process with support events 
such as induction, CV design and academic workshops, Interview preparation etc. 

Staff development activities are regularly undertaken to support the learning and teaching approaches 
outlined above.  Examples of which are: study for additional qualifications; conference attendance; 
industry and education professional updating and research related to publications. Staff also engage in 
such development activities to directly support specific units and programme pathways. 
IMI as an institution demands high standards of ethical and professional behaviour from its students. 
Students are expected to dress professionally at all times during the working day and for industry 
speakers, visits and when on internship. Attendance requirements are in place for taught units (this also 
relates to visa study requirements in Switzerland).  

32 Assessment  

The purpose of assessment is to enable all students, as individuals, to demonstrate that they have 
fulfilled the objectives of the programme of study and have achieved a standard sufficient to justify an 
award. Assessment is an integral part of the learning process and both formative and summative forms 
will be used. Formative assessment is encouraged in all units to enable students to evaluate their own 
progress. This combination of formative and summative assessment enables students to meet 
programme learning outcomes and supports student learning and development.  
Students will be exposed to a variety of modes of assessment over the course of the full programme of 
study. Student assessment is through a mix of coursework (group and individually based), presentations 
(group and individually based) and practical assignments (group and individually based). The choice of 
assignment tasks enables students to develop industry specific skills, i.e. where students work in groups 
it is promoting teamwork; presentations are an integral part of a manager’s work and the production of 
formal reports and other forms of writing are again an essential facet of any manager’s role.  
The assessment diet is managed across the programme of study to ensure an appropriate balance 
between a range of assessment methods and group and individual assessment.  All assessments are 
designed to enable students to demonstrate that they have achieved the learning outcomes of a unit 
and students are provided with full details of how they are to be assessed on a Unit. Assessment details 
are set out in the Unit handbook associated with each Unit. 
The programme assessment strategy has been designed to ensure that: 
• Different assessment methods are used to ensure wide development of skills and maintenance of 

interest. 
• There is, where possible, a balance of assessment across the semester to avoid concentration of 

deadlines (a schedule of assessment is available to students).  Each unit handout specifies the 
deadline date and how the assessment should be submitted to the unit leader.  

• The assessment method is suited to the particular knowledge, understanding and attributes being 
developed and assessed each time. 

• The learning outcomes being assessed and the assessment criteria are set out in guidance and 
used in grading and marking. 

• Constructive feedback is provided promptly and where possible coursework is marked and 
returned by seminar leaders to provide additional opportunities for students to seek clarification on 
feedback if desired. 

Just as academic staff have a responsibility to make clear the nature of each Unit assessment and how 
students may be assessed, students have a responsibility to ensure they actively engage in assessment 
activities and to respond to feedback provided by tutors. Students must ensure that they submit 
coursework as required, attend presentations, classes and assessments and behave in accordance with 
assessment regulations, ensure that they understand what constitutes academic misconduct (including 
plagiarism) and ensure that they avoid misconduct.  
The marking of assessments is an essential part of the work of a University. All assignments are set by 
IMI academic staff, moderated by other IMI academic staff and forwarded for external examiner 
approval before being issued to students. When students submit a coursework assignment, the 
students work is first marked by an IMI member of staff, second marked and moderated by a different 
IMI member of staff and then further moderated by an external examiner. This is all to ensure fairness 
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and consistency in marking. All marking relates to clear criteria for marking that are, in turn, related to 
the learning outcomes for a unit.  

33 Inclusive Practice  

As a consequence of the national and cultural diversity of IMI students, IMI staff have developed 
considerable expertise in ensuring that students from different nationalities and cultures ‘blend’ in 
classroom and group work situations. Some IMI nationality/cultural groups emerge from educational 
systems that emphasise a didactic approach to teaching, where the teacher is the authoritative figure, 
whilst other students are accustomed to discursive and explorative systems where students are 
encouraged to develop investigative approaches to study. IMI academic staff are highly sensitive to 
such differences and endeavour to ensure that the latter group do not overwhelm the former group in an 
IMI classroom and study context where an open approach to learning is encouraged. 
For both formative and summative group work assessment students are randomly mixed to encourage 
engagement across nationalities and cultures and to promote both formal and informal learning. 
Should a student have a disability that affects academic performance, then special arrangements can 
be put in place to help the student with assessment arrangements. However, it is vital that a student 
discloses their disability to IMI so that the most appropriate help can be identified. Students who 
experience serious personal difficulty in the context of an examination or coursework submission or 
serious personal circumstances that affect study performance, then consideration of mitigating 
circumstances may be applied for, i.e., for circumstances that affect performance that are beyond the 
control of the student. However, the requirements and process for acceptance of any mitigating 
circumstances are stringent and full documentary evidence must be provided. 

34 Technology Enhanced Learning 

The use of appropriate technologies in teaching rooms to facilitate a student centered learning network. 
For example, computer ‘docking stations’ in teaching rooms and offices that facilitate the multi-use of 
staff laptops.  
The campus is fully Wi-Fi enabled and all unit materials are available via IMI’s Virtual Learning 
Environment platform ‘Moodle’, which also serves as an interactive communication forum between 
students and academic staff. A condition of study at IMI is that each student has to come equipped with 
a laptop installed with Microsoft Windows 7/8 (English version) or, for Apple Mac laptops, equipped with 
Microsoft Office 2010/13 compatible software (English version). At induction all students are required to 
attend a one to one meeting with a member of the IT team where they are shown how to access Moodle 
and given a personal password which they can change. 
In addition, the ‘Marketing Concepts in a Digital Age’ unit is included in the curriculum to enhance 
students’ ability to critically review the role of information technology and new media in the context of 
the hospitality industry. The use of social media is encouraged as a communication forum between 
students. IMI has designed its own application for students which gives them access to academic 
timetables; the schools VLE platform; the school calendar, students IMI e-mail, hospitality news sites, 
and also an  interactive forum called ‘fan wall’ where students can upload comments and pictures from 
their mobile devices. 
Specialist programmes/media bases are available for use in certain subjects, i.e., ‘Banana’ accounting 
and finance software, Emerald Insight, Mintel. IMI seeks to provide modern technologies that are 
appropriate to student learning while conserving more traditional methods deemed to be effective in 
promoting a teaching and learning culture. 
Support in the use of technology is provided by two members of IT staff who, aside from dealing with 
issues encountered by staff or students, also provide regular maintenance of staff laptops and assist 
students where possible. 

35 Placement and/or Work-based Learning Activities 

N/A 

36 Engagement with Employers  

IMI’s engagement with employers occurs on a number of different levels as detailed below: 
Career Visits and Presentations – IMI hosts a minimum of 25 employer visits per calendar year where 
students are required to attend presentations, are able to interview for internship and full-time positions 
and have the opportunity to individually engage with the industry through Question & Answer sessions 
and informal meetings. 
Industry Advisory Board – IMI has an industry advisory board, which regularly informs the faculty of 
industry developments. 
Industry Consultation - IMI went through a rigorous formal process of meeting with employers to 
introduce the proposed curriculum changes and collect their feedback as to the relevance and suitability 
of such to student’s future employability. The details of this consultation are available in the curriculum 
development plan. 
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Industry Visits – Mapped into the curriculum are a number of visits, which help to inform the students 
of developments in the industry and the relevance of the taught curriculum to the realities of the 
workplace.  
Unit Integration – IMI welcomes a number of industry speakers to provide context and discussion on 
several units on the programme. These include Events companies; Hospitality consultants; International 
Hotel Managers and Swiss hospitality entrepreneurs among others. 

37 Personal Development Planning 

A personal and professional development (PPD) is embedded as a function throughout the programme.  
Support PPD and research methods classes are offered to all new students upon arrival to IMI. These 
components are seen as a means of supporting teaching and student learning through a range of 
mechanisms including formal skills training, integration of academic and personal goals, and 
encouraging the development of reflective practice and use of appropriate research tools. Special 
support is also offered on CV development, interview skills and job searches. 

 
SECTION E - PROGRAMME MANAGEMENT 

38 Programme Specific Admission Requirements 

Admission to the program shall be subject to the principle that IMI, through the Registrar and 
Programme Leader, has a reasonable expectation that the applicant will be able to fulfil the learning 
objectives of the programme chosen and achieve the standard required for the award.  
In dealing with admissions, the Programme Leader/Registrar and other staff involved shall have regard 
for such policies as MMU regulations and/or IMI’s Academic Dean may determine. 
When considering an application to the programme, evidence will be sought of personal, professional 
and educational experience that provides indications of the applicant’s ability to meet the programme 
aims, namely: the applicant’s personal statement; supporting references and qualifications. All 
applicants must have a sufficient command of the English language to be able to meet the programme 
requirements. There are no specific pre-requisites for entry to the programme other than the normal 
admissions criteria. However, it is anticipated that students will enter from a diverse range of 
international educational backgrounds. 
Standard Entry Requirements 
A candidate should normally hold one of the following: 
a) A degree in any discipline (or equivalent awarded by recognised institutions from within and outside 

the UK) normally with a minimum of 2.2 classification and 3 years of work experience; or 

b) A qualification from a professional body accepted by the programme committee as being 

equivalent level to a) or 

c) A combination of qualifications and experience that demonstrates to the Programme Committee 

the required intellectual qualities and communication skills at Masters level.    

Applicants whose first language is not English and whose first degree was not taught in English are 
required to produce evidence of English Language proficiency as follows: 

Qualifications Minimum Score 

TOEFL 580 (or 237 in computer based test) Minimum 4.0 in written test.  

IELTS 6.5 (With not less than 6 in any category) 

At the discretion of the admission tutor: 

 Applicants who have an IELTS score of 5.5 may be considered for enrolment if they successfully 
complete an approved MMU English Language Course.  

GMAT GMAT is not normally required provided that the applicants meet the criteria listed above 
but occasionally candidates may be asked to undertake GMAT if the School does not 
recognise an applicant’s qualifications.  

Admission with Exemption 
This will not normally be granted on this programme.  
Admission with Specific Credit 
An applicant may be considered for entry with specific credit if the applicant has completed credits of an 
accredited MBA programme (e.g. AMBA accreditation). Any student entering under this rule would 
normally be expected to complete the 180 MBA credits within a five-year period. Normally a student 
shall not be admitted with specific credit(s) to a point more than half way through the programme, 
unless there is a close match between the accredited MBA units completed elsewhere and this 
programme. 
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Accreditation of Prior (Experiential) Learning (AP(E)L) 
Applicants who do not possess all the necessary formal academic qualifications, as described in the 
`Standard Entry Requirements` in this section, may still be considered for entry if they can demonstrate 
and evidence that they have experience, motivation and personal qualities for Masters level work. In 
order to be considered as such they will be required to submit an AP(E)L application in addition to the 
normal documents required for entry. Such applicants may also be required to undertake a formal 
assessment prescribed by the Programme Leader. 
 
NB Minimum admission points for entry to the University are reviewed on an annual basis.  For entry 
requirements refer to the current University on-line prospectus  

39 Programme Specific  Management Arrangements 

Standard Programme Management arrangements apply to this programme and are outlined in 
Management of Programme Delivery. 

40 Staff Responsibilities 

Staff responsibilities for this programme do not differ from those described in Management of 
Programme Delivery. 

41 Programme Specific Academic Student Support   

Generic academic student support is provided to all students in line with the guidance outlined in the 
University’s Student Handbook. 
 
The University Student Handbook is available from the MMU website  
 
The Collaborative Partner Student Handbook is available from the CASQE website 
 
Other IMI specific support provisions apply as described in the IMI student handbook available through 
the IMI VLE ‘Moodle’. 

42 Programme Specific Student Evaluation 

The Programme complies with current institutional evaluation guidance. 

 
NB  University information on Student Evaluation is available from the CASQE website  
 

Student feedback and evaluation is overseen by the Programme Leader. 

http://www.mmu.ac.uk/study/
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/studenthandbook/
http://www.mmu.ac.uk/academic/casqe/collaborative/docs/CP_Student_Handbook.pdf
http://www.mmu.ac.uk/academic/casqe/experience/voice/docs/evaluation_of_opinion.pdf
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SECTION F – MAPPING 
MAP I 

RELATIONSHIP TO SUBJECT BENCHMARK STATEMENT(S) 
Map guide: 
Insert K to indicate Knowledge and Understanding 
Insert S to indicate Skills 

Level 7 
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n
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S
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 T
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D
e

s
ti

n
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ti

o
n

s
 

D
is

s
e
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a
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o
n

  

 
Skills  

 
  Mapping (S) 
 
 
 

Impacts of Contextual Forces  
 
 

K 
S 

S K 
S 

K 
S 

 K 
S 

K K 
S 

Critical Thinking & Creativity 

Markets and Customers  
 

K 
S 

K 
S 

K 
S 

K 
S 

K 
S 

K 
S 

K K 
S 

Problem Solving & decision making  

Concepts, processes and Institutions 
in production and Marketing of 
Services and Goods 
 

K 
S 

S K K 
S 

S K 
S 

 S Information & Knowledge 

Financing of Business Enterprise  
 

S S K 
S 

S K 
S 

K 
S 

S S Numeracy and Quantitative Skills 

Management and Development of 
People  
 

K S K 
 

S S K 
S 

K S Effective Use of ICTs 

Research Methods 
 

S K 
S 

S S S K 
S 

S K Two Way Communication  

Information Systems Management 
and Operations 
 

S K 
S 

K 
S 

S K 
S 

S S S Personal Effectiveness 

ICTs S K 
S 

S 
 

K 
S 

S S S K 
S 

Effective Performance  
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Level 7 

 
 Knowledge and Understanding 
 
 Mapping (K) 
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o
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p
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ti
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s
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o
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a
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a
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e
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e

n
t 

 

M
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e
p
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, 
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n
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a
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n
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o
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S
u

s
ta

in
a
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 T
o

u
ri

s
m

 

D
e

s
ti

n
a
ti

o
n

s
 

D
is

s
e

rt
a
ti

o
n

  

 
Skills  

 
  Mapping (S) 
 
 
 

Business Policies and Strategies  
 

K 
S 

 K 
S 

K 
S 

K 
S 

K 
S 

K K Leadership and Performance 
Management  

Contemporary Issues, 
Sustainability, globalization, 
CSR, Innovation etc. 

K 
S 

K 
S 

K 
S 

K 
S 

S K 
S 

K 
S 

K 
S 

Ability to conduct research  

 S S    S  S Learning through reflection  

 S S S   S S S Ethics and Value Management  
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MAP II 
ASSESSMENT /OUTCOMES MAP 
Map guide: 
GO = MMU Graduate Learning Outcomes (Section 23) 
PLO – Programme Learning Outcomes (Section 26) – add more lines as appropriate  
 insert as appropriate 
 

Level 7 Competitive Strategies in 
Hospitality 

Business Research Methods International 
Hotel 

Management 

Marketing Concepts in the Digital 
Age 

 Assignment task 
1 
 

Essay (50%) 

Assignment task 
2 
 

Group 
Presentation 

(50%) 

Assignment task 
1 
 

Research 
Project (50%) 

Assignment task 
2 
 

Research 
Proposal (50%) 

Assignment task 
1 
 

Hotel 
Development 

Project (100%) 

Assignment task 
1 
 

Project (50%) 

Assignment task 
2 
 

Group 
Presentation 

(50%) 

GO 1       

GO 2 
      

GO 3       

GO 4 
      

GO 5       

GO 6 
      

GO 7       

PLO 1 
      

PLO 2       

PLO 3 
      

PLO 4       

PLO 5 
      

PLO 6       

PLO 7 
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Level 7 Finance and Revenue Management in 
Hospitality 

Leadership, Entrepreneurship and 
Innovation in Hospitality 

Dissertation Sustainable 
Tourism 

Destinations 

 Assignment task 1 
 
 

Essay (50%) 

Assignment task 2 
 
 

Group Project, 
Finance and 

revenue case (50%) 

Assignment task 1 
 
 

Essay (30%) 

Assignment task 2 
 
 

Group Business 
Plan (70%) 

Assignment task 1 
 
 

Dissertation (100%) 

Assignment task 1 
 
 

Report (100%) 

GO 1 
     

GO 2 
     

GO 3 
     

GO 4 
     

GO 5 
     

GO 6 
     

GO 7 
     

PLO 1 
     

PLO 2 
     

PLO 3 
     

PLO 4 
     

PLO 5 
     

PLO 6 
     

PLO 7 
     

 



 

Page 15 of 58 

 

SECTION G – POINTS OF REFERENCE 

 
Internal 

 
University Policy documents: 

 
• University Mission and Strategic Aims  
• Programme Approval, Review and Modification Procedures outlined on the Centre for Academic 

Standards & Quality Enhancement website  
• Relevant University Assessment Regulations for Programmes of Study  - Postgraduate 
• University Curriculum Framework (Postgraduate) 
• MMU Strategy for Learning, Teaching and Assessment  
• Institutional Code of Practice for the Assessment of Students  
• University Standards Descriptors  
• University’s Equality and Diversity policy  
• University guidance on collaborative provision 
• University Academic Ethics Framework 
• Student Engagement Policy 
• Programme Handbooks 
• Management of Programme Delivery 
• Policy for Accreditation of Prior Learning 
• ICP for Placement and Work-based Learning 
• ICP for Collaborative Provision 
• Recruitment and Admissions Policy 

 
Programme Specific Information: 
 
• Previous  Programme Approval/Review/Modification Report (15th February 2010) 
• Staff Research 
• Departmental Professional/Industrial Advisory Committees 
• Staff/Student Liaison Committees 

 
External 

• QAA Subject Benchmark statement Masters Degrees in Business and Management  
• QAA Frameworks for Higher Education Qualifications in England Wales and Northern Ireland  
• The UK Quality Code for Higher Education  
• External examiner reports 

 
 
 
 
 
 
  
 

http://www.mmu.ac.uk/about/corporate-strategy/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/regulations/assessment.php
http://www.mmu.ac.uk/academic/casqe/regulations/curriculum-frameworks.php
http://www.celt.mmu.ac.uk/ltastrategy/index.php
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_procedures.pdf
file://///staff2staff.ad.mmu.ac.uk/Shared/SAS/CASQE/QA%20Working%20Documents/REVISED%20FORMS%20AND%20DOCUMENTS/DRAFTS/•%09http:/www.mmu.ac.uk/humanresources/equalities/sesconsultation/appendix-i-mmu-equality-&-diversity-policy.pdf
http://www.mmu.ac.uk/academic/casqe/collaborative/index.php
http://www2.mmu.ac.uk/rke/ethics-forms/
http://www.mmu.ac.uk/academic/casqe/regulations/docs/student_engagement_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/prog_handbooks.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/APL_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/placement_icp.pdf
http://www.mmu.ac.uk/academic/casqe/collaborative/docs/collab_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/admissions_policy.pdf
http://www.qaa.ac.uk/en/Publications/Documents/Subject-benchmark-statement-Masters-degrees-in-business-and-management.pdf
http://www.qaa.ac.uk/publications/information-and-guidance/publication?PubID=2718
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code
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SECTION H 
 
Approved Modifications to Programme Specification since Approval/Last Review 
 
The following log provides a cumulative of minor and major modifications made to the Programme Specification since its approval/last review.   

FAQSC 
Reference 
(or PARM ref for 
Major 
Modifications 
requiring 
strategic 
approval) 

Programme Specification 
Title 
(specify award titles/routes 
affected by change) 

Brief Outline of Minor Modification/ 
Major Modification 
 (Minor - include level & title of units & a brief 
description of modification) 
(Major  - include details of change such as 
new routes, pathways etc) 

Date of FAQSC 
Approval (or 
PARM event) 
 

Approval 
effective from: 

Details of cohort of students who 
will be   affected by the 
modification  
(eg students entering Level 5 wef  
September 2014 onward) 
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Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title Competitive Strategies in Hospitality 

Unit Code 
 

33CSM9001 

Unit 
Occurrence(s) 

1-6 = January – June 
7-12 = July – December 

Unit 
Abbreviation 
 

 
M001-CSH 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism Events and Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Theodore Benetatos  

Key Words 
 

Strategic management, competition analysis, Corporate and Business Unit 
level strategies, blue ocean strategies, international expansion, hospitality.  

 

Unit Description 
 

Brief Summary 
 

This unit examines the impact of external and internal influences on 
organisational business strategy creation in relation to the international 
hospitality market.   

Indicative 
Content 

The unit builds on contemporary strategic management experiences. This will 
be achieved through the examination of: 

 external and internal influences that impact upon organisational 
business strategy in relation to consumer products as well as 
hospitality services, 

 organisation structures and behaviour relating to management of 
human resources,  

 competition analysis which will enable the students to gain a better 
understanding of corporate behaviour for companies operating in 
international markets,  

 business and corporate level strategies,  

 Blue ocean strategies,  

 game theory and strategy, 

 effects of the relationship between organisational structure and the 
behaviour of individuals on organisational practices and procedures, 
and determination appropriate strategies that can lead to competitive 
advantage,  

 analysis of international hospitality markets with the use of relevant 
case studies.    
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Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

1. Critically analyze, theories and practices in international management 
processes; 

2. Critically review data of a strategic nature, related to selected firms and their 
competition; 

3. Develop and synthesize creative recommendations to strategy problems 
within a hospitality and tourism context; and 

4. Express ideas clearly, logically and persuasively in oral and written 
communication through the analysis and reporting of case situations. 

 
Assessment 

 

Summative 
Assessment 

 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Coursework   50% 1, 2 

2 Coursework  50% 3, 4 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes 

 

Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1,2 

Demonstrate a high degree of professionalism. (E) 2 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 
including ICT. (E) 

1,2 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

2 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

2 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

2 

Sustainability 

Use systems and scenario thinking. 2 
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Engage with stakeholder/interdisciplinary perspectives. 2 

Description of 
each element of 
Assessment 

Assessment 1 – 50%, Coursework  
The first assessment will be a 3000 words essay providing a critical review 
on topics referring to current strategic management theories and 
competition analysis.  Specific cases are to be assigned and this assessment 
addresses LO 1 and LO 2 and is an individual piece of work.  
 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of identified strategies reviews are presented in 
relation to the assigned case. Feedback will be provided via comments, at 
the presentation, and a criteria based feedback sheet. 
Assessment 2 – 50% Coursework  
For the final assessment the students will be required to create a Strategic 
Development plan for a chosen case. This will be in the form of a group 
presentation (20 Minutes presentation) and a 5000 word group report. 
20% of the mark will be based on personal performance and the 30% will 
assess the group performance and the report.  This assessment addresses 
LO 3 and LO4. The presentation and report are marked as one piece of 
assessment.  
 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of proposed strategies are presented in relation to 
the assigned case. Feedback will be provided via comments, at the 
presentation, and a criteria based feedback sheet. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 

 
 

Learning Activities 
 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity 
Breakdown of 200h of student learning activity 

% 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centered Learning 
 

50 

 
Learning Resources 
 
Books 
recommended 

Core Textbook as provided in class: 
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for purchase by 
students 

De Wit, B and Meyer, R (2014) Strategy: Process, Content and Context: an 
international perspective, 5th edition, London: Thompson Learning 
or 
Enz, C.A. (2010) Hospitality Strategic Management – Concepts and Cases, Wiley 
publications 

Essential 
Reading/ 
Resources 

Books  
Evans, N (2015) Strategic Management for Tourism, Hospitality and Events, 
Routledge; 2nd edition. 
Hitt, M and Ireland, D (2014) Strategic Management: Concepts and Cases: 
Competitiveness and Globalization, Cengage Learning; 11th edition.  
Nykiel, R.A., (2005) Hospitality Management Strategies, Pearson Education Ltd. 
Olsen, M, West, J and Ching Yick Tse, E (2013), Strategic Management in the 
Hospitality Industry, Pearson New International Edition.  
Rothaermel, F (2014) Strategic Management: Concepts Paperback, McGraw-
Hill/Irwin; 2nd edition. 
Shivers, J and Halper, J (2012) Strategic Recreation Management, Routledge.  
Journals  
Abratea, G. Fraquellia, G and Viglia, G (2012) Dynamic pricing strategies: 
Evidence from European hotels, International Journal of Hospitality 
Management,  Vol 3, pp 160–168. 
Maureen Brookes (2014) The dynamics and evolution of knowledge transfer in 
international master franchise agreements, International Journal of Hospitality 
Management, Volume 36, January 2014, Pages 52-62.  
Blal, G, I (2011) The role of middle management in the execution of expansion 
strategies: The case of developers’ selection of hotel projects, International 
Journal of Hospitality Management, Vol 30, Issue 2, pp 272-282. 
Corte, V and Aria, M (2014) Why strategic networks often fail: Some empirical 
evidence from the area of Naples, Tourism Management, Volume 45, pp 3-15. 
Phillips, P and Moutinho, L (2014) Critical review of strategic planning research 
in hospitality and tourism, Annals of Tourism Research, Volume 48, pp 96-120. 

Further 
Reading/ 
Resources 

E-resources 
www.wttc.org 
www.traveldailynews.com 
www.ttra.com 
www.world-tourism.com 
www.ehotlier.com 
www.hospitalitynet.org/index.html 
www.hotelnewsresource.com/ 
www.hospitalitynet.org/index.html 
www.traveldailynews.com/  

Specialist ICTS 
Resources 

N/A 
 

Additional 
Requirements 

None 

 
Administration 
JACS Code 
 

N860 

HESA Academic 
Cost Centre 

134 
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Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 

 

 

 

  



PARM2.2 

____________________________________________________________________________________________________________________ 
 

CASQE Page 22 of 58 Unit Specification – Collaborative/PG/Flexible 

 

Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title 
 

Business Research Methods 

Unit Code 
 

33BRM001 

Unit 
Occurrence(s) 

1-6 = January – June 
7-12 = July - December 

Unit 
Abbreviation 
 

 
M002-BRM  

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism Events and Hospitality Management 

Home Faculty 
 

Business & Law  

Unit  
Co-ordinator 

Theodore Benetatos  

Key Words 
 

Research methods, marketing research, reporting and dissertation. 

 

Unit Description 
 

Brief Summary 
 

The unit is intended to introduce students to research methods used for 
managerial decision making and market analysis as well as dissertation writing.  

Indicative 
Content 

• Masters’ level dissertations and research projects, choosing an area, 
developing a title and writing a synopsis, the role of the supervisor, 
formulating aims and objectives. 

• Research philosophies – positivism, phenomenology, epistemology, 
ontology. 

• Research methodology – inductive and deductive approaches, rationale, 
conceptual and theoretical frameworks, hypotheses, research designs. 

• Literature review – validity of sources, critical analysis, citation referencing 
and collation of secondary data. 

• Primary data collection – qualitative and quantitative sampling, sampling, 
sampling probability, statistical inference, survey interviews, focus groups, 
questionnaires and observation, with full reference to ethical implications 
of the research undertaken. 

• Introduction to business statistics. 
• Qualitative and quantitative research methods: scaling techniques, focus 

groups, Delphi techniques, projective techniques. The use of interviews in 
research; interview and observation techniques. 

• Manual and computer analysis of quantitative information. 



PARM2.2 

____________________________________________________________________________________________________________________ 
 

CASQE Page 23 of 58 Unit Specification – Collaborative/PG/Flexible 

 

• Analysing quantitative data – tabulation, presentation, analysis, measures. 
of central tendency and dispersion, tests of significance, use of software for 
analysis.  

• Analysing qualitative data – recording, categorisation, typologies, content 
analysis, grounded theory, observation and assessing validity. 

• Introduction to Practitioner – Based research and a framework for this 
approach at Masters’ level. Writing-up and presentation. 

• Marketing research design, and process. 
• Stages of Marketing Research. 
• International Marketing Research Process. 
• Research Proposal design. 

 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
5. Develop research aims and objectives for assessments and the dissertation/ 

research project. 
6. Critically evaluate appropriate methodologies for research and reporting on 

findings. 
7. Critically examine the use of contemporary business research methods and 

research tools. 
8. Structure a dissertation or a consultancy report, and to critically distinguish 

the differences between them. 

 
Assessment 
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Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Coursework   50% 3, 4 

2 Coursework  50% 1, 2 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes 
 

Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1,2 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 
including ICT. (E) 

1,2 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1,2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

2 

Sustainability 

Use systems and scenario thinking. 1 

Engage with stakeholder/interdisciplinary perspectives. 1 
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Description of 
each element of 
Assessment 

Assessment 1 – 50%, Coursework  
For the first assessment students in groups will identify a product or 
service for the hospitality or tourism industry for which they will develop a 
Research Concept Presentation (20 minutes presentation - with a focus on 
innovation / creativity aspects of this product / service) and Business 
Research Plan, incorporating Marketing, Financial, Operational aspects. 
Each group has to present, submit a written 5000 words group report. 20% 
of the mark will be based on personal performance and the 30% will assess 
the group performance and the report. This assessment addresses the LO 3 
and LO 4. The presentation and report are marked as one piece of 
assessment.  
 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of proposed research plan is presented in relation 
to the assigned case. Feedback will be provided via comments, at the 
presentation, and a criteria based feedback sheet. 
Assessment 2 – 50% Coursework  
For the final assessment the students will be required to draft a research 
proposal of 3000 words including an extended literature review and 
research methodology component.  This assessment addresses LO 1 and 
LO 2. 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of identified research proposal is presented. 
Feedback will be provided via comments, at the presentation, and a criteria 
based feedback sheet. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 

 
 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity 
Breakdown of 200h of student learning activity 

% 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centered Learning 
 

50 

 
Learning Resources 
 
Books 
recommended 

Core Textbook as provided in class: 
Saunders, M, Lewis, P, and Thornhill, A, (2012) Research Methods for Business 
Students, Harlow: Essex: Pearson Education, 6th Edition. 
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for purchase by 
students 

Aaker, D et al (2012) Marketing Research, International Student Version, Willey 
publications, 10th Edition. 

Essential 
Reading/ 
Resources 

Books  
Alreck, P and Settle, R (2003) The Survey Research Handbook, Richard Irwin Inc, 
3rd Edition. 
Bell, J. (2010) Doing Your Research Project, Milton Keynes: Open University 
Press, 5th Ed.  
Denscombe, M (2010) The Good Research Guide: for small-scale social research 
projects, Milton Keynes: Open University Press, 4th edition. 
Denzin, N and Lincoln, Y (2010) The SAGE Handbook of Qualitative Research, 
London: Sage. 
Seidman,I (2012) Interviewing As Qualitative Research: A Guide for Researchers 
in Education and the Social Sciences, Teachers College, 4th  edition. 
Veal, AJ (2011) Research Methods for Leisure and Tourism: A practical guide, 
Essex:Pearson Education Limited, 4th Edition.  
Journals  
Ashworth,G Page, S (2011) Urban tourism research: Recent progress and 
current paradoxes, Tourism Management, Vol 32, Issue 1, pp 1-15. 
Deery, M, Jago, L and Fredline, L (2012) Rethinking social impacts of tourism 
research: A new research agenda, Tourism Management, Volume 33, Issue 1, 
pp 64-73. 

Further 
Reading/ 
Resources 

E-resources 
www.ehotelier.com 
www.hospitalitynet.org/index.html 
www.hotelnewsresource.com 
www.hospitalitynet.org/index.html 
www.mintel.com 
www.sciencedirect.com 
www.traveldailynews.com 
www.ttra.com 
www.traveldailynews.com 
www.wttc.org 
www.world-tourism.com 

Specialist ICTS 
Resources 

N/A 

Additional 
Requirements 

None  

 
Administration 
 
JACS Code 
 

N862 

HESA Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 
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Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title International Hotel Management 

Unit Code 
 

33IHM9001 

Unit 
Occurrence(s) 

1-6 = January – June 
7-12 = July - December 

Unit 
Abbreviation 
 

 
M003-IHM 

Level of Study 
 

7 

Credit Value 
 

10 ECTS Value 5 

Home 
Department 

School of Tourism Events and Hospitality Management 

Home Faculty 
 

Business & Law  

Unit  
Co-ordinator 

Ioannis Evagelou   

Key Words Management, hotel management, hotel operations, HRM in hospitality.  
 

Unit Description 
 

Brief Summary 
 

The unit elaborates, through relevant theory and cases, on elements of the 
business mix of hotel organisations in an international context. 

Indicative 
Content 

• External and internal influences that impact upon organisational business 
strategy in relation to the hotel market. 

• Organisational behavior and the management of human resources within 
the context of hotels.  

• The importance of a well-defined corporate culture in Hospitality 
Management 

• Managing hotel operations (Front Office, F&B, Accommodation, Sales etc.).  
• Hotel design issues relating to hotel management.  
• Distribution channels in hospitality.  
• Management contracts and franchising in the hotel industry.  
• Green Practices in the hotel industry.  
• Hotels and Events Management. 
• International hotel management case studies.  

 
Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

1. Critically examine the factors which influence the success or failure of hotel 
management ventures.  

2. Critically analyze the different kinds of cultural contexts in which hospitality is 
provided and be aware of the different hotel HR philosophies that underpin 
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them.  

 
Assessment 
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Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Coursework   100% 1, 2 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes 
 

Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 
including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

- 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

- 

Sustainability 

Use systems and scenario thinking. 1 

Engage with stakeholder/interdisciplinary perspectives. 1 

Description of 
each element of 
Assessment 

Assessment 1 – 100% Coursework  
For the final assessment, the students will be required to design a concept 
Hotel Development for a chosen case. This will be in the form of an 
individual report of 3000 words and a 15 minutes presentation.  This 
assessment addresses LO1 and LO2. The presentation and report are 
marked as one piece of assessment.  
 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of the identified redevelopment plan is presented 
in relation to the assigned case. Feedback will be provided via comments, 
at the presentation, and a criteria based feedback sheet. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 
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Learning Activities 
 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity 
Breakdown of 100h of student learning activity 

% 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centered Learning 
 

50 

 
Learning Resources 
 
Books 
recommended 
for purchase by 
students 

Core Textbook as provided in class: 
O'Fallon, M and Rutherford, D (2011) Hotel Management and Operations, Wiley; 
5th ed. 

Essential 
Reading/ 
Resources 

Books  
Hayes, D and Ninemeier, J (2006) Hotel Operations Management, Prentice 
Hall; 2nd edition.   
Sturman, M, Corgel, J and Verma, R (2011) The Cornell School of Hotel 
Administration on Hospitality: Cutting Edge Thinking and Practice, Wiley 
Publications.  
Tanji, H (2012) 170 Hotel Management Training Tutorials: Practical Training 
Guide for Professional Hoteliers & Hospitality Students, ReateSpace 
Independent Publishing Platform. 
Vallen, G and Vallen, J (2012) Check-in Check-Out: Managing Hotel Operations, 
Prentice Hall publications, 9th ed. 
Journals  
Berezan, O, et al (2013) Sustainable hotel practices and nationality: The impact 
on guest satisfaction and guest intention to return, International Journal of 
Hospitality Management, Vol. 34, pp. 227-233. 
Leonidou, L et al (2013) Resources and capabilities as drivers of hotel 
environmental marketing strategy: Implications for competitive advantage and 
performance, Tourism Management, Vol. 35, pp 94-110. 
Sainaghi, R, Phillips, P and Corti, V (2013) Measuring hotel performance: Using 
a balanced scorecard perspectives’ approach, International Journal of 
Hospitality Management, Vol. 34,  pp 150-159. 
Vlachos, I and Bogdanovic, A (2013) Lean thinking in the European hotel 
industry, Tourism Management, Vol. 36, pp354-363. 
Xiaolong Guo, Liuyi Ling, Yufeng Dong, Liang Liang, (2013), Cooperation 
contract in tourism supply chains: the optimal pricing strategy of hotels for 
cooperative third party strategic, Annals of Tourism Research, Vol. 41, pp 20-
41. 

Further 
Reading/ 
Resources 

E-resources 
www.traveldailynews.com 
www.ehotelier.com 
www.hospitalitynet.org/index.html 
www.hotelnewsresource.com 
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www.hospitalitynet.org/index.html 
www.traveldailynews.com 
www.sciencedirect.com  
www.emeraldinsight.com/  
www.mintel.com    

Specialist ICTS 
Resources 

N/A 

Additional 
Requirements 

None  

 
Administration 
JACS Code 
 

N862 

HESA Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 

 

 

  

http://www.sciencedirect.com/
http://www.mintel.com/
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Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title Marketing Concepts in the Digital Age 

Unit Code 
 

33MCM9001 

Unit 
Occurrence(s) 

1-6 = January – June 
7-12 = July - December 

Unit 
Abbreviation 
 

 
M004-MCD 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism Events and Hospitality Management 

Home Faculty 
 

Business & Law  

Unit  
Co-ordinator 

Theodore Benetatos  

Key Words Services Marketing, Hospitality, e-tourism, e-distribution channels.  

Unit Description 
 

Brief Summary 
 

This unit combines issues concerning the development of marketing strategy in 
the hospitality sector and the impacts of IT and e-distribution on hospitality. 

Indicative 
Content 

• Integration of marketing and service operations. 
• Strategic services marketing in hospitality and relationship marketing 

management thinking. 
• Services marketing mix polices/strategies, influence of relationship 

marketing through intermediaries/supply networks, alliances, sales 
networks, collaboration/partnerships, consortia in promotion planning and 
selling, managing operational capacity in services marketing plans. 

• The development and management of product-service design and 
managing the service operation. 

• Managing customer satisfaction, loyalty, retention, and service recovery. 
• Competing as a service firm, building relationships, managing ‘B-2-B’ 

networks, e-networking and distribution systems.  
• Moving to e-business, e-business Trends, e-business patterns, e-business 

transformation, e-marketing through Web.  
• Facilitating services: managing 'place' via applications & impacts on key 

service sectors- e-intermediaries. 
• Essential e-marketing tools.  
• E-Branding and social media marketing.   

 

Learning Outcomes 
 



PARM2.2 

____________________________________________________________________________________________________________________ 
 

CASQE Page 34 of 58 Unit Specification – Collaborative/PG/Flexible 

 

Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

9. Critically analyse the nature of service industries and the level of 
interdependency of marketing and service operations management strategic 
functions. 

10. Critically evaluate the practical application of services marketing strategies in 
hospitality organisations. 

11. Determine where IT can be deployed for businesses to gain a strategic 
competitive advantage. 

12. Assess critically the role of e-services marketing and apply relevant 
frameworks and methodologies. 

 
Assessment 

 

Summative 
Assessment 

 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Coursework   50% 1, 2 

2 Coursework  50% 3, 4 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes 

 

Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1,2 

Demonstrate a high degree of professionalism. (E) 2 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 
including ICT. (E) 

2 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

2 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

2 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1,2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

2 

Sustainability 

Use systems and scenario thinking. 2 

Engage with stakeholder/interdisciplinary perspectives. 2 

Description of 
each element of 
Assessment 

Assessment 1 – 50%, Coursework  
The first assessment will be a 3000 words project providing a critical 
approach on topics referring to current services marketing management 
theories in the context of case study analysis.  Specific cases are to be 
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assigned and this assessment addresses LO 1 and LO 2 and is an individual 
piece of work. 
 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of identified marketing theories are presented in 
relation to the assigned case. Feedback will be provided via comments, at 
the presentation, and a criteria based feedback sheet. 
 
Assessment 2 – 50% Coursework  
For the final assessment students in groups will identify a product or 
service for the hospitality or tourism industry for which they will develop 
an e-marketing strategy. Each group has to present the outcome in a 20 
minute presentation, submit a written 5000 words group report. 20% of 
the mark will be based on personal performance and the 30% will assess 
the group performance and the report. This assessment addresses LO 3 
and LO 4. The presentation and report are marked as one piece of 
assessment.   
 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of the proposed e-marketing strategies are 
presented in relation to the assigned case. Feedback will be provided via 
comments, at the presentation, and a criteria based feedback sheet. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 

 
 

Learning Activities 
 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity 
Breakdown of 200h of student learning activity 

% 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centered Learning 
 

50 

 
Learning Resources 
 
Books 
recommended 
for purchase by 
students 

Core Textbook as provided in class: 
Bateson, J and Hoffman D (2012) Services Marketing: Concepts, Strategies and 
Cases, Thomson South-Western, 4th edition.  
and 
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Roberts, Mary-Lou, and Zahay, D (2013) Integrating Online and Offline 
Strategies, International Edition, Cengage Learning. 

Essential 
Reading/ 
Resources 

Books  
Brocato, C and Fairbrother, J (2013) Mobile Marketing: Strategies For Mobile 
Consultants To Build A Profitable Local Marketing Business, CreateSpace 
Independent Publishing Platform. 
Buchalis, D (2008),  eTourism Case Studies: Management and Marketing Issues 
in eTourism,  Butterworth-Heinemann, 1st Ed. 
Chaffey, D (2009),  E-Business and E-Commerce Management: Strategy, 
Implementation and Practice, Financial Times/ Prentice Hall; 4th ed. 
Kotler, P, Bowen, J and Makens, J (2009) Marketing for Hospitality and 
Tourism, Pearson Education  Hall, 5th Ed. 
Middleton, V T C (2009) Marketing in Travel and Tourism, Oxford: Butterworth-
Heinemann, 4th Ed. 
Ryan, D and Jones, C (2012) Understanding Digital Marketing: Marketing 
Strategies for Engaging the Digital Generation, Kogan Page; 2nd Ed. 
Schmalstieg, D and Hollerer, T (2014), Augmented Reality: Theory and Practice, 
Addison-Wesley Professional. 
Strauss, J and Frost, R (Author) (2011), E-Marketing, Prentice Hall, 6th edition. 
Journals  
Janita, I and Chong, W (2013) Barriers of B2B e-Business Adoption in 
Indonesian SMEs: A Literature Analysis, Procedia Computer Science, Volume 
(17), pp 571-578 
Lytras, M, Ordóñez de Pablos, P, Damiani, E and Diaz, L (2010) Digital Culture 
and E-Tourism: Technologies, Applications and Management Approaches, IGI 
Global. 
Pagani, M and Otto, P (2013) Integrating strategic thinking and simulation in 
marketing strategy: Seeing the whole system, Journal of Business Research, 
Volume 66, Issue 9, pp 1568-1575. 

Further 
Reading/ 
Resources 

E-resources 
www.ehotelier.com 
www.hospitalitynet.org/index.html 
www.hotelnewsresource.com 
www.hospitalitynet.org/index.html 
www.mintel.com 
www.sciencedirect.com 
www.traveldailynews.com 
www.ttra.com 
www.traveldailynews.com 
www.wttc.org 
www.world-tourism.com 

Specialist ICTS 
Resources 

N/A 

Additional 
Requirements 

None  

 
Administration 
 
JACS Code 
 

N500 
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HESA Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title Finance and Revenue Management in Hospitality 

Unit Code 
 

33FRM9001 

Unit 
Occurrence(s) 

1-6 = January – June 
7-12 = July - December 

Unit 
Abbreviation 
 

 
M005-FRMH 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism Events and Hospitality Management 

Home Faculty 
 

Business & Law  

Unit  
Co-ordinator 

Matthias Pfeiffer   

Key Words 
 

Financial Management, Hospitality, Revenue Management, Investment 
Appraisal.  

 

Unit Description 
 

Brief Summary 
 

This unit introduces financial management concepts in service firms. Emphasis 
is placed on pricing, investments, financial planning, indicators, capital 
structure management and revenue management.   

Indicative 
Content 

• Pricing, costing and break-even analysis. 
• Investment appraisal 
• Financial planning. 
• Financial performance and reporting.  
• Financial decision making. 
• Capital Structure Management.  
• Sources of finance for hospitality firms. 
• Budgeting in Hospitality. 
• Investment Analysis.  
• Revenue Management for Hotels.  
• Revenue Management for Food and Beverage Operations.  

 

Learning Outcomes 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

13. Critically assess financial planning and reporting techniques. 
14. Analyze and assess financial information to support business and economic 

decisions regarding investments in tourism, hospitality and other industry 
projects.   

15. Critically review the role of revenue management strategies in hospitality. 
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16. Review hotel and Food and Beverage related revenue management 
strategies. 

 
Assessment 

 

Summative 
Assessment 

 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Coursework   50% 1, 3 

2 Coursework  50% 2, 4 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes 

 

Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1, 2 

Demonstrate a high degree of professionalism. (E) 2 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 
including ICT. (E) 

2 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

2 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

2 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1, 2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

- 

Sustainability 

Use systems and scenario thinking. 2 

Engage with stakeholder/interdisciplinary perspectives. - 

Description of 
each element of 
Assessment 

Assessment 1 – 50%, Coursework  
The first assessment will be a 3000 words essay providing a critical review 
on topics referring to current financial and revenue management 
techniques in hotels and food and beverage related establishments.  This 
assessment addresses LO 1 and LO 3 and is an individual piece of work. 
 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of the identified financial strategies are reviewed 
and presented in relation to the assigned topic. Feedback will be provided 
via comments, at the presentation, and a criteria based feedback sheet. 
 
Assessment 2 – 50% Coursework  
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For the final assessment the students in groups will be required to work on 
an assigned case. The assignment will involve the development and 
interpretation of relevant financial models with the emphasis being placed 
on both analysis and interpretation of the financial data, strategic decision 
making and the design of sustainable revenue streams.  This assessment 
will be in the form of a group presentation (20 Minutes presentation) and a 
5000 words group report. 20% of the mark will be based on personal 
performance and the 30% will assess the group performance and the 
report.  This assessment addresses LO 2 and LO 4. The presentation and 
report are marked as one piece of assessment.   
 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of proposed financial strategies are presented in 
relation to the assigned case. Feedback will be provided via comments, at 
the presentation, and a criteria based feedback sheet. 
  

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity 
Breakdown of 200h of student learning activity 

% 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centered Learning 
 

50 

 
Learning Resources 
 
Books 
recommended 
for purchase by 
students 

Core Textbook as provided in class: 
Atrill, P (2011) Financial Management for Decision Makers, Financial Times/ 
Prentice Hall; 6th edition. 
Hayes, D and Miller A (2011) Revenue Management for the Hospitality Industry, 
Wiley & Sons Inc, New Jersey.   

Essential 
Reading/ 
Resources 

Books  
Allen, S (2012) Financial Risk Management: A Practitioner's Guide to Managing 
Market and Credit Risk, Wiley Publications.  
Damitio W, Andrew, and Schmidgall, R (2007) Financial Management for the 
Hospitality Industry, Pearson Prentice Hall, Upper Saddler River, NJ.  
Drury, C (1998) Management Accounting for Business Decisions, London: ITBP. 
Harris, P and Mongiello, M (2006) Accounting and Financial Management, 
Butterworth Heinemann.   
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Huefner, R (2011), Revenue Management: A Path to Increased Profits, Business 
Expert Press. 
Lawton, P and Jankowski, T (2009) Investment Performance Measurement: 
Evaluating and Presenting Results, Wiley Publications.  
Pike,R and Neale, B (2006) Corporate Finance and Investment: Decisions and 
Strategies, London: Pearson. 
Snopek, L (2012) The Complete Guide to Portfolio Construction and 
Management, Wiley Publications.  
Journals  
Abdel Aziz, H et al (2011) Dynamic room pricing model for hotel revenue 
management systems, Egyptian Informatics Journal, Volume 12, Issue 3, pp 
177-183. 
Cathy, B (2007) Is there a future for Hotel financial controllers, International 
Journal of Hospitality Management, Vol 26, pp 161-174. 
Finance, Marketing, Management and Strategy Planning. A Qualitative 
Kopaneli, A (2014) Research Method Analysis of Case Studies in Business 
Hotels in Patras and in Athens, Procedia Economics and Finance, Vol 9, Pages 
472-487. 
Mei, H and Zhan, Z (2013) An analysis of customer room choice model and 
revenue management practices in the hotel industry, International Journal of 
Hospitality Management, Volume 33, pp 178-183. 
Serrasqueiro, Z and Nunes, P (2014) Financing behaviour of Portuguese SMEs 
in hotel industry, International Journal of Hospitality Management, Vol 43, 
Pages 98-107. 
Turner, M and Guilding, C (2013) Capital budgeting implications arising from 
locus of hotel owner/operator power, International Journal of Hospitality 
Management, Vol 35, Pages 261-273. 
 

Further 
Reading/ 
Resources 

E-resources 
www.traveldailynews.com 
www.ehotelier.com 
www.hospitalitynet.org/index.html 
www.hotelnewsresource.com 
www.hospitalitynet.org/index.html 
www.traveldailynews.com 
www.sciencedirect.com 
www.emeraldinsight.com 

Specialist ICTS 
Resources 

N/A 

Additional 
Requirements 

None  

 
Administration 
JACS Code 
 

N340 

HESA Academic 
Cost Centre 

134 

Date of 
Approval 

 

http://www.emeraldinsight.com/
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Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title Leadership, Entrepreneurship and Innovation in Hospitality 

Unit Code 
 

33LEM9001 

Unit 
Occurrence(s) 

1-6 = January – June 
7-12 = July - December 

Unit 
Abbreviation 
 

 
M006-LEIH 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism Events and Hospitality Management 

Home Faculty 
 

Business & Law  

Unit  
Co-ordinator 

Matthias Pfeiffer   

Key Words 
 

Leadership, entrepreneurship, business start-ups, planning.  

 

Unit Description 
 

Brief Summary 
 

The unit provides an international strategic view on the entrepreneurial 
challenge in different cultures, current ideas and alignment of business 
resources for successful market ventures. 

Indicative 
Content 

• Business planning games, especially designed for hospitality students to 
implement academic theory and to develop a hospitality enterprise.  

• Business Plan Development: Organisation Design and Development Theory 
and practice.  

• Business start-ups in the international context. 
• Management, Entrepreneurship, and Ownership. 
• ‘on-site’ simulation strategic game based on management core theory that 

will further deepen theoretical knowledge of strategies and leadership, 
entrepreneurship and innovation. It is aimed to implement those concepts 
by preparing a project about the creation of a successful tourism or 
hospitality enterprise.  

• Emphasis upon working in a team and team work. 

 
Learning Outcomes 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

17. Critically analyse concepts associated with leadership, 
entrepreneurship and innovation in the hospitality and tourism industry.  

18. Review the different parts of a business plan and their functions.  
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19. Systematically integrate business planning, marketing and strategy, 
finance, and operations management in coordination with respective units 
at MBA level.  

20. Apply academic theories for product development, competition and 
market analysis, organisation design and financial planning to the 
development of a concept business plan.  

 
Assessment 
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Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Coursework   30% 1,  

2 Coursework  70% 2, 3, 4 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes 
 

Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

2, 1 

Demonstrate a high degree of professionalism. (E) 
2 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 
including ICT. (E) 

1, 2 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

2 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

2 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1, 2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

2 

Sustainability 

Use systems and scenario thinking. 2 

Engage with stakeholder/interdisciplinary perspectives. 2 
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Description of 
each element of 
Assessment 

Assessment 1 – 30%, Coursework  
The first assessment will be a 2500 words essay providing a critical review 
of topics referring to current leadership and entrepreneurship 
management theories.  This assessment addresses LO 1 and is an individual 
piece of work.  
 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of identified leadership and entrepreneurship 
theories are reviewed and presented in relation to the assigned topic. 
Feedback will be provided via comments, at the presentation, and a criteria 
based feedback sheet. 
 
Assessment 2 – 70% Coursework  
For the final assessment, the students will be required to create a concept 
for a Hospitality Business Startup. This will be in the form of a group 
presentation (20 Minutes presentation) and a 5000 words group report. 
20% of the mark will be based on personal performance and the 50% will 
assess the group performance and the report.  This assessment addresses 
LO 2, LO 3 and LO 4. The presentation and report are marked as one piece 
of assessment.  
 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of the proposed start-up is presented in relation to 
the assigned case. Feedback will be provided via comments, at the 
presentation, and a criteria based feedback sheet. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity 
Breakdown of 200h of student learning activity 

% 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centered Learning 
 

50 

 
Learning Resources 
 
Books 
recommended 
for purchase by 
students 

Core Textbook as provided in class: 
Hutten, T, (2012) Small Business Management: Entrepreneurship and Beyond, 
Cengage, 5th Edition.  
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Essential 
Reading/ 
Resources 

Books  
Barringer, B and Ireland, D (2011) Entrepreneurship: Successfully Launching 
New Ventures, Prentice Hall, 4th ed.  
Drucker, P (2014) Innovation and Entrepreneurship, Routledge Publications.  
Lee-Ross, D and Lashley, C (2008), Entrepreneurship and Small Business 
Management in the Hospitality Industry, Butterworth-Heinemann. 
Graffham, L (2012) A Guide to Starting and Developing a New Business, HM 
Government.  
Kotas, R and Jayawardena, C (2006) Profitable Food & Beverage Management, 
Hodder & Stoughton. 
Mariotti, S and Glackin, C (2013), Entrepreneurship: Pearson New International 
Edition: Starting and Operating a Small Business, Pearson; 3rd ed. 
Novelli, M (2004) Niche Tourism: Contemporary Issues, Trends and Cases, 
Butterworth- Heinemann. 
Page, S (2009), Tourism and Entrepreneurship: International Perspectives, 
Butterworth Heinemann, 1st ed.  
Sumarjan, N and Mohd, Z (2014) Hospitality and Tourism: Synergizing 
Creativity and Innovation in Research, CRC Press. 
Journals  
Burgess, C (2013) Factors influencing middle managers’ ability to contribute to 
corporate entrepreneurship, International Journal of Hospitality Management, 
Vol 32, Pages 193-201. 
Melo, R, Silva, M and Parreira, P (2014) Effective Leadership: Competing Values 
Framework, Procedia Technology, Vol 16, Pages 921-928. 
Trivellas, P and Reklitis, P (2014) Leadership Competencies Profiles and 
Managerial Effectiveness in Greece, Procedia Economics and Finance, Vol 9, 
2014, Pages 380-390. 

Further 
Reading/ 
Resources 

E-resources 
www.wttc.org 
www.traveldailynews.com 
www.ttra.com 
www.world-tourism.com 
www.ehotlier.com 
www.hospitalitynet.org/index.html 
www.hotelnewsresource.com 
www.hospitalitynet.org/index.html 
www.traveldailynews.com 

Specialist ICTS 
Resources 

N/A 

Additional 
Requirements 

None  

 
Administration 
 
JACS Code 
 

N862 

HESA Academic 
Cost Centre 

134 

Date of 
Approval 

 

http://www.amazon.co.uk/exec/obidos/search-handle-url?_encoding=UTF8&search-type=ss&index=books-uk&field-author=Stephen%20Page
http://www.amazon.co.uk/exec/obidos/search-handle-url?_encoding=UTF8&search-type=ss&index=books-uk&field-author=Stephen%20Page
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Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 

 

 

  



PARM2.2 

____________________________________________________________________________________________________________________ 
 

CASQE Page 49 of 58 Unit Specification – Collaborative/PG/Flexible 

 

 

Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title Dissertation / Project  

Unit Code 
 

33DSM004 

Unit 
Occurrence(s) 

1-6 = January – June 
7-12 = July - December 

Unit 
Abbreviation 
 

 
M007-DISS  

Level of Study 
 

7 

Credit Value 
 

60 ECTS Value 30 

Home 
Department 

School of Tourism Events and Hospitality Management 

Home Faculty 
 

Business & Law  

Unit  
Co-ordinator 

Theodore Benetatos  

Key Words 
 

Research Methods, Field Research, Dissertation.  

 

Unit Description 
 

Brief Summary 
 

The unit refers to a self-managed process of systematic academic enquiry in 
international hospitality management. Transferable skills in research and 
project management will be developed. 

Indicative 
Content 

This dissertation unit aims to give students the opportunity to acquire in depth 
knowledge of hospitality by conducting criticism and evaluation of their topic 
of research. The unit gives the opportunity to engage in independent study 
focusing on a relevant socio-economic, hospitality and business related areas 
of choice, always under appropriate guidance and supervision. It is also 
designed to encourage the development of autonomous learning, requiring a 
commitment and discipline to study, initiative, confidence and thorough 
organisation in deploying knowledge, concepts and skills acquired throughout 
their studies.  
 
Individual research can be conducted by undertaking one of the following 
modes: 
• Empirical Based: where a student will have to produce evidence of 

conducting field research focusing on a single organization, a case study or 
on a more comparative level and through the usage of qualitative and 
quantitative methods of inquiry and appropriate analysis tools.  

• Library Based: where the student is challenged with the task to 
comprehensively and extensively analyse published documentary material 
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or large data sets, providing a critique to existing body of knowledge, 
proposing a new or theoretical model.  

• Consultancy Based: where the student may engage in an issue of strategic 
or operational importance for an international host client organization with 
the findings offering a market specific and appropriate solution, with a 
distinct contribution to the wider spectrum of hospitality management 
theory.   

 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

21. Undertake self-initiated and self-motivated critical investigation and analysis 
relating to a current issue within the field. 

22. Apply advanced levels of skills and abilities in problem identification, critical 
analysis and evaluation. 

23. Apply a rigorous academic methodology and a critical, constructive and 
creative approach to the issue under consideration. 

24. Effectively communicate the results and conclusions of their investigation 
clearly to both specialists and non-specialists. 

 
Assessment 
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Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Coursework   100% 1, 2, 3, 4 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes 
 

Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 
including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

- 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 1 

Engage with stakeholder/interdisciplinary perspectives. 1 

Description of 
each element of 
Assessment 

Assessment 1 – 100%, Coursework, 15000 words 
The assessment is through individual work in the production of a 
dissertation or project that meets all of the unit learning outcomes. 
Formative feedback is given at each stage of the dissertation or 
project by the assigned supervisor.   

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity 
Breakdown of 200h of student learning activity 

% 

Summative Assessment 
 

25 
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Directed Study 
 

25 

Student-centered Learning 
 

50 

 
Learning Resources 
 
Books 
recommended 
for purchase by 
students 

Core Textbook as provided in class: 
Saunders, M, Lewis, P, and Thornhill, A, (2012) Research Methods for Business 
Students, Harlow: Essex: Pearson Education, 6th Edition 
 

Essential 
Reading/ 
Resources 

Books  
Alreck, P and Settle, R (2003) The Survey Research Handbook, Richard Irwin Inc, 
3rd Edition. 
Bell, J. (2010) Doing Your Research Project, Milton Keynes: Open University 
Press, 5th Ed.  
Denscombe, M (2010) The Good Research Guide: for small-scale social research 
projects, Milton Keynes: Open University Press, 4th edition. 
Denzin, N and Lincoln, Y (2010) The SAGE Handbook of Qualitative Research, 
London: Sage. 
Seidman,I (2012) Interviewing As Qualitative Research: A Guide for Researchers 
in Education and the Social Sciences, Teachers College, 4th  edition. 
Veal, AJ (2011) Research Methods for Leisure and Tourism: A practical guide, 
Essex: Pearson Education Limited, 4th Edition.  
Journals  
Ashworth,G Page, S (2011) Urban tourism research: Recent progress and 
current paradoxes, Tourism Management, Vol 32, Issue 1, pp 1-15. 
Deery, M, Jago, L and Fredline, L (2012) Rethinking social impacts of tourism 
research: A new research agenda, Tourism Management, Volume 33, Issue 1, 
pp 64-73. 

Further 
Reading/ 
Resources 

E-resources 
www.ehotelier.com 
www.hospitalitynet.org/index.html 
www.hotelnewsresource.com 
www.hospitalitynet.org/index.html 
www.mintel.com 
www.sciencedirect.com 
www.traveldailynews.com 
www.ttra.com 
www.traveldailynews.com 
www.wttc.org 
www.world-tourism.com 
IMI Moodle Resources 
IMI Free Library Resources  
Dissertation Writing Guide  

Specialist ICTS 
Resources 

N/A 

Additional 
Requirements 

None  
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Administration 
 
JACS Code 
 

N862 

HESA Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title Sustainable Tourism Destinations 

Unit Code 
 

33STM9001 

Unit 
Occurrence(s) 

1-6 = January – June 
7-12 = July - December 

Unit 
Abbreviation 
 

 
M008-STDE 

Level of Study 
 

7 

Credit Value 
 

10 ECTS Value 5 

Home 
Department 

School of Tourism Events and Hospitality Management 

Home Faculty 
 

Business & Law  

Unit  
Co-ordinator 

Ioannis Evagelou   

Key Words Destination Management, Sustainability, Environment, Destination Branding.   
 

Unit Description 
 

Brief Summary 
 

The unit elaborates through relevant theory and cases on elements of 
sustainability and tourism development in destinations. 

Indicative 
Content 

• Introduction to principles of tourism.  
• Sustainable development and sustainable tourism development. 
• Contemporary carrying capacity theories.  
• Tourism impact appraisal studies.  
• Tourism destination marketing management.  
• Tourism distribution channel management.  
• Sustainable tourism destination design (Urban, regional) 
• Sustainable community design.  
• Planning for alternative forms of tourism.  
• Evaluating tourist resources for sustainable development.  
• Tourism development governance and tourism planning implications.  
• International sustainable tourism case studies. 

 
Learning Outcomes 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

3. Critically review contemporary theories of sustainability related to 
tourism. 

4. Review destination management and branding strategies through the 
use of sustainable tourism practices.   

 
Assessment 



PARM2.2 

____________________________________________________________________________________________________________________ 
 

CASQE Page 55 of 58 Unit Specification – Collaborative/PG/Flexible 

 

 



PARM2.2 

____________________________________________________________________________________________________________________ 
 

CASQE Page 56 of 58 Unit Specification – Collaborative/PG/Flexible 

 

Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Coursework   100% 1, 2 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes 
 

Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 1 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 
including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

- 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

- 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 1 

Engage with stakeholder/interdisciplinary perspectives. 1 

Description of 
each element of 
Assessment 

Assessment 1 – 100% Coursework  
For the final assessment the students will be required to design a Sustainable 
Tourism Destination Brand concept for a chosen case. This will be in the form 
of an individual report of 3000 words and a 15 minutes presentation.  This 
assessment addresses LO 1 and 2. The presentation and report are marked 
as one piece of assessment.  
 
Formative assessment will take the form of a preliminary presentation, to 
peers, where an outline of the proposed Sustainable Tourism Destination 
Brand concept is presented in relation to the assigned case. Feedback will be 
provided via comments, at the presentation, and a criteria based feedback 
sheet. 

Mandatory 
Learning & 
Teaching 
Requirements 
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Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity 
Breakdown of 100h of student learning activity 

% 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centered Learning 
 

50 

 
Learning Resources 
 
Books 
recommended 
for purchase by 
students 

Core Textbook as provided in class: 
Klimek, K (2013) Destination Management and Sustainable Tourism 
Development: A Cross-Country Analysis, LAP LAMBERT Academic Publishing. 

Essential 
Reading/ 
Resources 

Books  
Benckendorff, P and  Lund-Durlacher, D (2013) International Cases in 
Sustainable Travel & Tourism, Goodfellow Publishers.  
Graci, S and Dodds, R (2010) Sustainable Tourism in Island Destinations 
(Tourism Environment and Development), Routledge Publications.   
Dickinson, Janet and Leslie Lumsdon (2010). Slow Travel and Tourism. London: 
Earthscan. 
Inskeep, E (1991) Tourism Planning, Wiley Publications. 
Lanier, P (2013) Sustainable Tourism: A Small Business Handbook for Success, 
CreateSpace Independent Publishing Platform.  
Hall, Colin Michael (2008). Tourism Planning. Policies, Processes and 
Relationships, Harlow: Prentice Hall. 
Phillips, R and Roberts, S (2012) Tourism, Planning, and Community 
Development; Routledge Publications.  
Journals  
Feio, A and Guedes, M (2013) Architecture, tourism and sustainable 
development for the Douro region, Renewable Energy, Vol. 49, pp72-76.  
Ottman, Jackie (2011). The New Rules of Green Marketing: Strategies. Tools 
and Inspiration for Sustainable Branding, Greenleaf Books: Sheffield, UK. 
Senija Causevic and Paul Lynch (2013)Political (in)stability and its influence on 
tourism development, Tourism Management, Vol. 34, pp145-157.  
Sharpley, R (2007) Flagship attractions and sustainable rural tourism 
development: The case of the Alnwick Garden, England, Journal of Sustainable 
Tourism , Vol 15, No 2, pp 125-143. 
Waligo, V; Clarke, J and Hawkins, R (2013) Implementing sustainable tourism: 
A multi-stakeholder involvement management framework, Tourism 
Management, Vol. 36, pp 342-353. 

Further 
Reading/ 

E-resources 
www.traveldailynews.com 
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Resources www.ehotelier.com 
www.hospitalitynet.org/index.html 
www.hospitalitynet.org/index.html 
www.traveldailynews.com 
www.sciencedirect.com  
www.emeraldinsight.com/  
www.mintel.com    
www.socialimpactassessment.org 
www.wttc.org 
www.awish-hellas.org 
www.ttra.com 
www.world-tourism.com 
www.unwto.org/index.php 
http://www.gstcouncil.org/ 
http://ec.europa.eu/enterprise/sectors/tourism/sustainable-
tourism/index_en.htm 

Specialist ICTS 
Resources 

N/A 

Additional 
Requirements 

None 

 
Administration 
JACS Code 
 

N831 

HESA Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 

 

 

 

 

 

 

 

 

http://www.sciencedirect.com/
http://www.mintel.com/

