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This document provides a concise summary of the main features of the course(s) & associated award(s)  
offered through this Programme Specification, and includes  the learning outcomes that a typical student 
might reasonably be expected to achieve and demonstrate if s/he takes full advantage of the learning 
opportunities provided.  More detailed information on the learning outcomes, curriculum content, 
teaching/learning, assessment methods for each unit and on the Programme’s relationship to QAA 
Subject Benchmark Statements may be found in the dedicated student handbook for the Programme.  
The accuracy of the information in this document is reviewed periodically by the University and may be 
subject to verification by the Quality Assurance Agency for Higher Education. 
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Versioning of Programme Specification  
This programme specification is valid for the period of approval confirmed at the time of the approval/last 
review event and relates to provision approved at that point. Programme specifications are updated on 
an annual basis to include modifications approved through the University’s quality assurance processes.     
This version provides a description of the programme as approved for the academic session indicated in 
section 3 of the following table.   

1  Date of initial Approval or last review:  March 2014  

2  Effective date of Approved/Reviewed Programme 
Specification:    

May 2014 – Sept 2015  

3  This Version effective from:  September 2016 

4  Version number:  2014/ Version 3 

  

Modifications to Programme Specification  
Modifications to the programme specification since approval/ last review, and the cohort of students 
affected by the change, are listed in Section H (Log of Modifications) at the back of the document.   
Cross Referencing of Programme Specifications   

The following 
elements of 
provision included 
in this document 
is/ are also 
included in the 
following 
programme  
specifications  

Award   Programme Specification  

 N/A 
  

 N/A 
  

Amendments made to provision listed in this table, must also be reflected  in the  relevant 
programme specifications listed above  

 

Programme Specification SECTION A – ADMINISTRATIVE AND REGULATORY INFORMATION   

1  Overarching Programme Specification Title   

MSc Responsible Tourism  

2  Brief Summary    

This programme combines theory and reflection on practice and has been designed to develop 
leaders able to take responsibility for making tourism more sustainable, and to use tourism to make 
better places for people to live in, equipping them with the range of knowledge and skills necessary for 
the task. This Masters draws on the literature and the experience of leading practitioners and change 
makers and is designed to create leaders. The programme covers responsible business, local 
economic development, social and environmental responsibility, conservation, destination 
management and leadership and change. The Project unit gives participants the opportunity to 
undertake a substantial piece of supervised work which creates change in industry and enhances their 
future personal development.  

3  Awarding institution   Manchester Metropolitan University  

4  Home Faculty  Business & Law  

5  Home Department  School of Tourism, Events & Hospitality 
Management 

6  UCAS/GTTR code(s)   N/A 

7  Framework for HE Qualifications position of final 
award(s)   
 

 Masters (Level 7)    

8  Alignment with University Curriculum 
Framework  
 

 Postgraduate*    

9  Engagement with University-wide Provision    • Uniwide Language provision is not 
available for Postgraduate Programmes  
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10  Compliance with University Assessment 
Regulations  
 

 Taught Postgraduate    

11  Approved Variations/Exemptions from University 
Assessment Regulations    
 

 N/A 

12 Relationship with Faculty Foundation Year    N/A 

  
Awards   

13  Final award title(s)  
   

• PG Certificate Responsible Tourism    
• PG Diploma Responsible Tourism    
• MSc Responsible Tourism    

14  Combined Honours    
There is no Combined Honours provision within this programme specification  

14a  (i) Combined Honours Awards 
available   

N/A  

(ii) Single Honours Awards 
available through Combined 
Honours  

N/A 

(iii) Approved Subject 
Combinations administered 
by this Programme  
Specification   

N/A 

14b  Approved Subject Combination 
administered by other 
Programme Specifications  

Approved Combination  Home Programme 
Specification & Home Dept  

N/A  N/A  

15  Interim exit awards and Subject 
title(s)   

N/A  

  

Arrangements with Partners     
16  Approved Collaborative 

partner(s)    
Partner Name  Type of Collaborative 

Partnership  

N/A    N/A 

17  Articulation Arrangements with  
Partners  

Partner Name  Details of Arrangements  

N/A   N/A 

  

Professional, Statutory and Regulatory Bodies     

18  PSRB(s) associated with final 
award of any route within the 
programme specification  

N/A  

19  Date, outcome and period of 
approval of last PSRB 
approval/accreditation   

N/A  

  

Approval Status  

20  Date, outcome and period of 
approval of most recent MMU 
review/ approval   

(i) Latest review/approval  
The programme was approved on 5th March 2014    

(ii) Major Modifications to Programme  
Specification since last review/approval 
N/A 

21  Next Scheduled Review Date:  2015/16 (suspended) 

22  Programme Specification  
effective date:  

September 2016  
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SECTION B - OUTCOMES   
23  MMU Graduate Outcomes  

On successful completion of their course of study MMU graduates will be able to: 
GO1. apply skills of critical analysis to real world situations within a defined range of 

contexts;   
GO2. demonstrate a high degree of professionalism characterised by initiative, creativity, 

motivation and self-management; 
GO3. express ideas effectively and communicate information appropriately and accurately 

using a range of media including ICT;  
GO4. develop working relationships using teamwork and leadership skills, recognising and 

respecting different perspectives;   
GO5. manage their professional development reflecting on progress and taking appropriate 

action;  
GO6. find, evaluate, synthesise and use information from a variety of sources;  
GO7. articulate an awareness of the social and community contexts within their disciplinary 

field.  

 

24  Programme Rationale  

This is one of a series of MScs designed to assist mid-career professionals in addressing the 
challenges of sustainable consumption and production in our world of finite resources. This MSc in 
Responsible Tourism draws on the extensive, and intensive, experience of staff in theoretical and 
applied work on the challenges of sustainability and the concept of responsibility over the last fifteen 
years. This will develop into a major centre in Business & Law for work on responsible consumption 
and production and will develop a strong identity for students with MMU. Responsible Tourism has 
gained increasing traction with businesses and destinations as the sector seeks to meet the challenges 
of seemingly inexorable growth within context of limited resources. Trade associations like ABTA 
(Association of British Travel Agents) have recognised the importance of creating thriving destinations 
within the WTM (World Travel Market), the world’s largest series of travel trade shows, has adopted 
Responsible Tourism as a core part of its programme with Continuing Professional Development 
included at its shows in London, Latin America and Africa. Staff advise ABTA, WTM, Visit England, the 
European Parliament Tourism and Transport Committee and UNEP’s (United Nations Environment 
Programme) Global Partnership for Sustainable Tourism on sustainability and are used by UNWTO 
(United Nations World Tourism Organisation). Staff also run CPD courses for industry including 
Corporate Social Responsibility courses for organisations such as Accor and the Ecole Hôtelière de 
Lausanne in Switzerland. The Faculty is well placed to develop this programme based on both its staff 
resources and its network of contacts in the field. Furthermore the programme will also build upon 
expertise in other parts of the university including the Professor of Sustainable Aviation, and the Centre 
for Aviation, Transport and the Environment at MMU, and the Professor of Marketing and Retail 
Enterprise and Executive Director of the Institute of Place Management and with the conservation 
biologists.     
The Advisory Board for the MSc and the Centre for Responsible Tourism is composed of leading 
figures from the sector:   
• President International Federation of Tour Operators 1990-2010, Chairman Federation of Tour 

Operators, 1984 – 2006) Councillor City and Guilds  
• Head of Sustainable Development at Tui Travel PLC  
• Director, CoaST One Planet Tourism  
• Director of Government and External Affairs, Thomas Cook Group  
• Director at Business in the Community & International Tourism Partnership. The ITP is an industry 

NGO bringing together most of the world’s leading hotels.   
• CEO responsibletravel.com   
• Head of Destination Management at Visit England  
• Director of International Centre for Responsible Tourism    
• Director Responsible Hospitality Partnership  
• Four bgb  
• Head of Destinations and Sustainability, ABTA   
Our Advisory Board asserted the importance of placing the course in the context of the series of 
overlapping challenges that confront the tourism sector. The Advisory Board felt that if we are to equip 
leaders for the next thirty years than the programme must ensure that they are familiar with current 

http://www.coastproject.co.uk/
http://www.responsibletravel.com/


Page 5 of 59 
 

debates about climate change, rising energy costs, food, water and over-crowding. Whilst these 
challenges are not unique to the tourism sector, they are increasingly apparent and acute in the 
tourism sector as it grows, apparently inexorably, at 4%+ per annum. The UNWTO forecasts nearly 1.6 
billion international arrivals by 2020 with domestic tourism trips perhaps 50 fold more. This is a sector 
of production and consumption, which has major economic, social and environmental impacts, positive 
and negative.    
The course is necessarily inter-disciplinary and challenging for students who are required to become 
‘literate” in debates which range across the natural and social sciences and the humanities. By the end 
of the course, graduates are able to function as independent learners equipped to keep abreast of 
developments as well as driving the development of Responsible Tourism in some areas.    
Responsible Tourism is often defined as “making better places for people to live in and better places 
for people to visit”, in that order. There is a strong focus on how local people can use tourism to 
improve the quality of their lives from improving livelihoods, through social inclusion and the 
maintenance of their heritage. Responsible Tourism is differentiated from sustainable tourism by the 
focus on taking responsibility for making tourism better for people and the planet. The course delivers a 
curriculum which looks at tourism internationally across all units and draws on the experience of its 
international body of students.   
Continuing professionalization of the sector has increased the career value of a postgraduate 
qualification and as the sector comes to terms with the challenge of sustainability in an increasingly 
competitive market there is increasing awareness of the need to develop knowledge and skills in 
sustainable and responsible tourism. Graduates are expected to secure promotion and/or take on 
specific responsibility for sustainability in their existing organisation; become consultants, often self-
employed; move between the public and private sectors or secure promotion by moving between 
employers; move from team member to team leader in consultancy; establish new businesses. A 
significant number will use the course to move into the sector from other careers.    
In the UK there are relatively few postgraduate programmes which emphasise sustainability. The  
MMU course in Responsible Tourism is distinctive in that it offers:   
1. the only part-time blended learning programme designed specifically for mid-career professionals 

with experience and wanting to learn within a peer group; 
2. the strong industry advisory Board who are also keen to contribute to the teaching of the 

programme and the close engagement, at a senior level, by MMU staff in the sector;    
3. the annual International Conferences on Responsible Tourism in Destinations, Master Classes 

being run as CPD by the Centre for Responsible Tourism, our presence and platform at World  
Travel Market every year in London, Sao Paulo and Cape Town, the leadership which this 
demonstrates and the opportunities it creates for students on the programme; 

4. the broad introductory unit which will ensure that students will have the necessary background to 
move across and beyond the sector if they wish;  

5. the engagement of VisitEngland in the Destination Management Unit;   
6. the unit on leadership and change is distinctive and will involve  sector leaders in course delivery;   
7. a Report Unit that will enable students to complete a substantial piece of supervised work to 

create change and linked to their career progression.  

 

25  QAA Benchmark Statement(s)   

The only relevant QAA benchmark statements are those for Master's degrees in business and 
management (2007). The MSc in Responsible Tourism is a type 1 specialist degree for career 
development for those in professional practice.   
Once they are in professional practice, master's graduates should be able to:  

• Consistently apply their knowledge and subject-specific and wider intellectual skills. The 
assignments and course activities consistently challenge the students to apply the knowledge and 
theory they learn during the course to the analysis of real cases which they experience through 
work or which they encounter during the course, to test the theory through practice.   

• Deal with complex issues both systematically and creatively, make sound judgements in the 
absence of complete data, and communicate their conclusions clearly to a range of audiences. 

• The assignments are structured so as to test the capacity of students to analyse complex cases 
and to determine appropriate courses of action and to communicate their preferred solutions to a 
range of audiences.   

• Be proactive in recognising the need for change and have the ability to manage change. All the 
units are designed to help students to identify the changes necessary to achieve sustainability and 
to take an holistic view of it, to identify issues or problems, to develop solutions around which 
support for change can be generated and to manage, monitor and report progress. 
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• Be adaptable, and show originality, insight, and critical and reflective abilities which all can be 
brought to bear upon real life problem and situations.  

• In each Unit students are challenged to apply their learning to “real world” situations with which 
they are familiar, to reflect on how this knowledge might be applied; to reflect on what their 
learning means for their practice and what practice means for their learning and for theory.   

• Make decisions in complex and unpredictable situations. Through exercises and assignments 
students are expected to make decisions in what are inevitably complex and unpredictable 
situations and to test those decisions in discussion with tutors, industry experts and their peers.    

• Evaluate and integrate theory and practice in a wide range of situations. In each unit, and 
particularly  in the report, students are expected to test their academic and theoretical 
understandings by applying it to the practical challenges involved in taking responsibility for 
making tourism more sustainable.   

• Be self-directed and able to act autonomously in planning and implementing projects at 
professional levels.  

• The blended learning format of the course encourages students to learn autonomously and to test 
their learning against their experience of tourism and its management, and that of their peers on 
the programme. The report specifically tests their capacity to do this.   

• Take responsibility for continuing to develop their own knowledge and skills. 

• The learning diary, which each student is required to maintain and which will be discussed 
regularly with their personal tutor, ensures that they record their key learning from each unit to 
identify additional learning needs for their personal development objectives and a strategy and 
process for ensuring that they keep abreast of developments throughout their professional career. 
This will be a key tool used by students and tutors to map progress against individually identified 
needs and to ensure that the course is strongly student centred. 

26  Programme Specific Outcomes    

(i) Final Award Learning Outcomes    
On successful completion of MSc in Responsible Tourism  students will be able to:    
PLO1. critically debate the key concepts of responsible and sustainable tourism and apply them to the 

management of resources and businesses.  
PL02. analyse the complex strategic issues and management choices faced in introducing market and 

government-led responsible tourism strategies and practices.   
PL03. present reasoned and well-structured arguments for change showing creative insights based on 

the systematic collection, analysis and interpretation of data.  
PL04. analyse a situation and plan a process of change through engaging with a range of stakeholders 

in order to achieve sustainable development objectives through tourism.  

27 Interim Award Learning Outcomes    

On successful completion of a Postgraduate Diploma in Responsible Tourism, students will be able to:   
PLO1. Prioritise the key aspects of destination management in developing Responsible Tourism.  

PL02  Evaluate the role of industry leaders in developing Responsible Tourism.  
PLO3. Provide a critical overview of the strengths and weaknesses of the Responsible Tourism sector.  
PLO4 Analyse progress towards social responsibility for a particular example of Responsible Tourism.  
  
On successful completion of a Postgraduate Certificate in Responsible Tourism, students will be able 
to:  
PLO1. Evaluate the latest evidence, methods and approaches in Responsible Tourism within the 

tourism sector. 
PLO2. Make recommendations for development in some areas of Responsible Tourism, using 

evidence from current best practice.   
PLO3. Analyse the contribution of Responsible Tourism to securing progress towards sustainability.   
PLO4. Analyse the ways in which responsibility is being exercised, or not, in two  particular areas  of  

tourism. 
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28  Structures, modes of delivery (eg FT/PT/DL etc), levels, credits, awards, curriculum map of 
all units (identifying core/option status, credits, pre or co-requisites) potential entry/exit 
points and progression/award requirements  

  

POSTGRADUATE    

This is a ‘blended learning’ Masters taught with a mixture of traditional intensive face to face block 

periods and distance learning using printed lectures which include required and supplementary reading.  

The course will only be available part-time (3 cohorts per year for Jan, May and Nov starts); the course 

is designed for in-service professionals.   

All graduates at PG Cert, PG Dip and MSc will have taken Responsible Business: Tourism unit, which it 

is a prerequisite for all other units. There is flexibility for students to select from the units offered if they 

seek only the PG Cert or PG Dip. Their further choice of units is entirely a matter for discussion 

between the student and their personal tutor. There are no options in the MSc programme.   

  

POSTGRADUATE      

Core Units  

Code  - Pre/Co-
Requisites 

Unit Title  No of 
credits  

33RBT001 None Responsible Business: Tourism    20  

33LED001 None Tourism and Local Economic Development  20  

33SRC001 None Social Responsibility  10  

33ENV001 None Environmental Responsibility  10  

33TAC001 None Tourism and Conservation  20  

33ACL001 None Achieving Change: Leadership for Responsibility  20  

33RDM001 None Responsible Destination Management  20  

33MPM001 None Masters Project 60  

On successful completion of the following level 7 units:  
60 credits:  interim/final exit award – PG Certificate Responsible Tourism    
120 credits: interim/final exit award – PG Diploma Responsible Tourism  
180 credits: Final exit award- MSc Responsible Tourism   

  

SECTION D - TEACHING, LEARNING AND ASSESSMENT    
29  Articulation of Graduate Prospects    

Advisory Board for the Centre for Responsible Tourism and the MSc in Responsible Tourism (24 above) 
is a group of leading experts with whom we have long established relationships. The Advisory Board has 
been engaged in discussion about the content of the programme and the learning strategy; their ideas 
have informed and improved the curriculum offer, ensuring that the knowledge and skills graduates will 
acquire are those increasingly sought by the industry. The programme is designed to facilitate career 
progression and develop leaders in Responsible Tourism; students are constantly challenged to test the 
academic reading and course materials against their experience. Some of the assignments take the 
form of tasks which they may be expected to undertake for an employer or client. The report unit is 
designed to enable them to progress their career and become effective agents of change.    
This course is designed to provide the knowledge and skills required to undertake a leadership role in 
Responsible Tourism and to successfully complete the MSc and achieve the learning outcomes.  For 
example, the course team has assumed that someone from an industry background will have business 
plan skills, some of the students doing the course will already have MScs and MBAs. The initial 
interview with personal tutors will provide a means of identifying and recording additional learning needs, 
personal tutorials will ensure that additional learning needs will be discussed as the course progresses 
and personal tutors will discuss with students how those learning needs can be addressed, not 
necessarily through MMU. For example, students who want to develop their copywriting skills may be 
advised to take a creative writing course. A student who needs to improve their business planning skills 
beyond what is required for this programme, may have those needs best met though a course run by 
their employer or by working with a mentor.    
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As advisors and consultants working with tourism businesses, destination management organisations, 
national and local government, national and international trade associations and inter-governmental 
organisations the programme team are at the cutting edge of efforts to achieve sustainability. Staff 
members are well informed about research, knowledge and skills requirements because of their 
continuous dialogue with leaders in the sector, both private and public. VisitEngland has contributed to 
the curriculum design for the Destinations Unit and will assist with guest speakers and visits.    
Through the International Centre for Responsible Tourism staff have continuous engagement with 
professionals engaged in pursuing Responsible Tourism objectives and we are able to discuss with 
them the knowledge and the skills which they require. This ensures that our thinking about the 
curriculum, knowledge and skills, and assessment methods reflects changes in the expectations of 
employers and the Responsible Tourism Movement. For example, disability, labour conditions and the 
particular challenges of managing tourism in Antarctica are included in the course because they have 
been drawn to our attention by our engagement in the sector.    
The mid-career professionals who take the course will meet and interact with leaders in the industry 
during the two weekends of leadership unit and the destinations unit. Industry leaders in sustainable 
and Responsible Tourism were engaged in designing the curriculum to ensure that it provides the 
knowledge and skills necessary for leadership and management roles in achieving sustainability. The 
course has been designed with the industry to enable participants to secure promotion or to move 
sideways to work on the challenges of sustainability, one of the key roles of their personal tutor and the 
learning diary that they will be expected to maintain will be to ensure that their learning and career 
objectives are met, so far as possible, through the course. It is envisaged that the final report will be 
designed to support the student in pursuing their career objectives. 

 

30  Curriculum Design  

At consultation meetings held in November 2014, members of the Advisory Board made significant 
contributions to the curriculum design particularly in shaping the knowledge and skills content, for 
example in ensuring that the sustainability challenges would be dealt with extensively and that marketing 
would not be offered as a separate module but rather would be addressed and applied throughout. Their 
ongoing close engagement with the course, and their willingness to contribute to teaching on it, will 
ensure that the curriculum continuously evolves to reflect innovative practice. The enthusiasm of our 
Advisory Board to engage with students on the programme reflects this ‘edge’, their recognition that they 
can both contribute and gain from engagement with the programme and the students it attracts.    
The programme content has been designed to provide graduates with an holistic understanding of the 
challenges and opportunities to making better tourism. Essentially the programme covers the challenge 
of sustainability and the response (responsibility) to it; economic, social and environmental responsibility 
and the processes of leadership for change. The destinations unit brings all the elements together, to be 
considered holistically in one geographical location. The report enables the student to link their learning 
on the programme to their future. The conservation unit brings together natural and cultural heritage and 
addresses current debates about conservation and the strategies, which are available to minimise 
negative impacts and maximise the positive ones. Marketing is not treated separately, because of its 
importance it is addressed in each of the units, marketing is addressed continuously throughout the 
course. Our Advisory Board strongly supported this approach.    
The curriculum has been designed to ensure that there is time for part time students to complete the 
reading and reflective tasks and then to complete the assessed assignments, but there are two units 
with compulsory attendance. The Achieving Change: Leadership for Responsibility unit requires 
attendance at two weekend schools designed to enable students to test out their academic knowledge 
of the literature on leaders who come into the classroom to share with students their experience of, and 
approach to, leadership for change. The Responsible Destination Management unit requires attendance 
on a residential week where students will be able to test out their reading by engaging with a range of 
destination managers, and to discuss their ideas in the summative unit with colleagues and staff.  A 
student working abroad is able to complete the MSc with only one visit to the UK for a minimum of 10 
days. This recognises that mid-career professionals have limited holiday time and also ensures that 
students cannot graduate with an MSc without being taught in the classroom by MMU staff.     
The learning diary has been designed to ensure that students reflect on what they have learnt; how it 
applies to their current employment and the development of their career, their employability; and how 
they will keep abreast of developments and secure further skills and knowledge. Personal tutors will 
encourage the keeping of the diaries though the use of them in personal tutorials.  This course is firmly 
in the tradition of lifelong learning; the Centre for Responsible Tourism engages in provision of Master 
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Classes as Continuing Professional Development, conferences, seminars and symposia, to the benefit 
of all students.   

 

31  Learning and Teaching   

A wide range of teaching and learning strategies will be used to deliver the programme ensuring the 
acquisition of skills and knowledge and the development of independent learning. This enables 
individual students to realise their potential. A blended learning approach is taken, incorporating direct 
teaching through unit manuals, written lectures, supported by guided reading, online tutorials and 
seminars, practice-based learning and reflection. The skills of independent learning, problem solving, 
critical analysis, use of Information Communication Technology, communication, team working, and 
evaluation are developed by interactive teaching and assessment strategies that ensure students 
engage with the learning material through completion of assignments, tutorial and seminar discussions, 
and some group work and presentations.   
Prior to entry on to the programme each student is expected to write between 500 and 1000 words 
explaining how they expect the programme will contribute to their development  and how it relates to 
their current situation and their ambitions. This will be discussed at interview either face to face, by 
phone or on Skype. The conclusions of this discussion will form the first part of their learning diary, 
which will be reviewed between the student and their personal tutor at the end of each Unit. Personal 
tutors take responsibility for encouraging students to identify their individual learning needs and the 
opportunities which they can pursue through the course to further their careers and exercise leadership 
for change. Personal tutors are able to identify with students those areas where they may have a 
particular contribution to make to the programme through presentations, through leading online seminars 
or undertaking research or action research. The discipline of maintaining and updating personal 
development/learning plans contributes to ensuring that our graduates engage in lifelong learning and 
continue to develop as leaders.    
Early formative feedback is provided, in the first unit, through the completion of a series of tasks which 
will be commented on by staff, but which are not formally assessed. The first formal assignment is to be 
completed six weeks into the first module, students will be asked to write a short brief for a line manager 
or colleague on the implications of current thinking on climate change for their work over the next 10 
years. This will ensure that personal tutors can discuss with students any additional skills support the 
need for which had not been identified at the beginning of the course.    
The written lecture material which takes the form of a printed manual of around 250 pages for a 20 credit 
course includes guidance on required and supplementary reading, The reading is  provided on a USB 
stick. The manuals contain tasks which suggest ways in which the student can test out this academic 
material against their own experience and that of colleagues. This is then shared through on line 
seminars and through assessed assignments. Where a group of students are perceived to have 
common interests study circles will be established – contact between students will be facilitated though a 
closed Facebook group. Students will be able to use the Facebook group to share the experience of 
being on the course and to be in contact with each other and with staff. This will contribute to ensuring 
that blended learning students, working at a distance, will have a sense of being part of a network which 
has MMU at its core. The Facebook page will also be used to share information about Skype seminars 
and student discussions. Students will be encouraged to use LinkedIn publicly for professional 
networking.  In addition to the academic study and reflective learning undertaken alone and in groups, 
students on the programme will be encouraged to engage with people who are involved locally to them 
in responsible Tourism through the ICRT (International Centre for Responsible Tourism) groups and 
members and businesses identified through sites like responsibletravel.com. Staff will encourage and 
facilitate the building of these relationships and encourage participation in the CPD activities of the CRT 
and the opportunities for networking at events like World Travel Market in London, Sao Paulo and Cape 
Town. Students registered on the programme will have complimentary access to Master Classes and 
they will be encouraged to participate in, and contribute to, conferences, seminars, symposia as well as 
course activities, tutorials and seminars.   
Students will be encouraged to subscribe to Responsible Tourism News and to engage in the ICRT 
network. One of the reasons that Facebook is preferred for student networking is the success found in 
using it to share knowledge of, and to campaign for, better forms of tourism; see the Facebook website 
for details.  
It is important that students on this course learn to use Facebook, Linked in, Google Scholar and Google 
Alerts in order to engage with others and to keep abreast of developments while they are on the course; 
and to ensure their continued engagement in CPD when they graduate. They will be encouraged to 
engage in these activities from the very beginning of their course and throughout.    

http://www.facebook.com/BetterChildProtection
http://www.facebook.com/groups/irresponsibletourism/
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Students will be encouraged to join and participate in the ICRT centres, which now exist on four 
continents; the annual programme of international conferences; the WTM Responsible Tourism Boards; 
and in nominating and short-listing for the World Responsible Tourism Awards. All this activity ensures 
that this is an inherently international course, evidenced in its recruitment and its curriculum.    
The continuing professional development of senior staff is facilitated through their engagement in the 
sector at leadership level. Their on-going CPD, advisory and consultancy activities, as well as research, 
ensures that staff remain at the cutting edge of knowledge. Colleagues are offered opportunities to 
participate in the same range of activities and to secure their professional development though 
engagement in the sector and through the Responsible Tourism Movement.    
In the introductory unit Responsible Business: Tourism there is extensive treatment of ethics, business 
ethics and the concept of responsibility. Students are challenged to consider what responsibility means 
to them and to think about the implications of this for their professional and academic practice. 
Participants in the course will be challenged in each unit to consider what ethical principles apply and 
what taking responsibility requires. Central to the course are the Aristotelian concepts of virtue and 
practical wisdom. Debate is inevitable and enables students to test out what these concepts and 
principles mean for them and their practice.   

 

32  Assessment    

Assessment complies with the university Policies and Procedures for the Management of Assessment, 
Assessment Grading, Criteria and Marking, balancing the need to recognise and reward progress and to 
maintain academic standards in the exit award with the student expectation of support in securing career 
progression and enhancing their capacity to make change. The grading is the main mechanism for the 
first objective, whilst the comments on the assignment are of most importance for the second. 
Experience suggests that for the majority of students the quality and quantity of written and oral 
feedback is of most importance. The course team also recognises that assessment overload should be 
avoided and that the assessment strategy needs to mitigate against any tendency for the units to be 
reduced to the assessments.   
The assessments for each unit have been designed to balance the assessment of the students’ 
academic skills and understanding through essays and critical reviews, with professional skills and 
applied understanding though reports, presentations and limited group work. There will be some group 
work during the intensive blocks Achieving Change: Leadership for Responsibility and Responsible 
Destination Management, and group work will be encouraged through the internet (Facebook, Skype 
and Wikispaces). Blended delivery necessarily constrains group work, although there is some. 
Experience suggests that mid-career professionals are generally well used to working in groups and 
teams and are more often challenged by written academic assignments. The particular mix of 
assignments is a result of the requirements of the learning outcomes for each of the units and the 
programme learning outcomes and the balance between academic and practice based assignments.    
The programme handbook will discuss academic integrity and the importance of referencing, evidence, 
logical argument and the avoidance of plagiarism. Course work submission dates will be clearly defined 
12 months in advance to assist students with planning their studies and fitting them around their work 
and private lives.    

 

33  Inclusive Practice    

The programme complies with the University’s Equality and Diversity Policy and Inclusive Curriculum 
Planning. The principle of inclusion is one of the core values of Responsible Tourism and it is addressed 
in the first unit. The inclusion of the economically poor and marginalised is addressed in the unit on tourism 
and local economic development which draws on the work done on Pro-Poor Tourism. The unit on Social 
Responsibility addresses social inclusion from employment and consumer perspectives including race, 
class, disability, gender and sexual identity. The Centre for Responsible Tourism in the School of Tourism, 
Events & Hospitality Management has a research focus on human rights and social inclusion launched at 
the 8th International Conference on Responsible Tourism in Destinations held in 2014 at MMU. These 
issues are subsequently addressed in the units on achieving change and responsible destination 
management.  
 
 
 
 
 

http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_procedures.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_procedures.pdf
http://www2.mmu.ac.uk/humanresources/a-z/policies/equality-and-diversity-policy/
http://www.celt.mmu.ac.uk/curriculum/docs/inclusive_curr_definition.pdf
http://www.celt.mmu.ac.uk/curriculum/docs/inclusive_curr_definition.pdf
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34  Technology Enhanced Learning   

Access to the internet and to online learning is a challenge for many students who may have slow dial 
up connections and intermittent power supply. Experience suggests that a significant number of our 
students will be in areas where internet access is a challenge and expensive to access. This 
programme will not be marketed as on-line learning – it is a blended learning programme with a 
minimum requirement of 10 days in the UK on a block basis.   
All students will receive   

1. A course handbook printed and electronically.   
2. A Unit Handbook for each unit, including details of the assignments and marking criteria.   
3. A Unit Manual (effectively the lectures with tasks and guided reading) printed and electronic. This 

will include a directory of websites to enable the student to ensure that they remain up to date.   
4. A USB stick for each unit with course readings, with required and supplementary reading.    

 
Students on the programme will need regular access to a computer to use Word, Excel, and PowerPoint, 
occasional access to the internet to use Skype, Facebook and LinkedIn as well as to access the 
university library, submit assignments and use websites and search engines like Google Alerts and 
Google Scholar. Staff teaching on the programme will emphasise the importance of developing skills in 
using the web to keep up to date with the field and to become effective lifelong learners. Course 
materials will be updated annually and the content of USB sticks amended accordingly.  

 

35  Placement and/or Work-based Learning Activities 

This programme does not provide placements. It is expected that 85% of applicants will be in tourism 
sector related employment already, or looking for fractional or part-time employment in the sector. 
Where a student has an interest in developing a project of potential interest to an organisation in the 
sector we will endeavour to find the student a real or “notional” employer (an employer who supports the 
students access to information but who does not employ them) to secure access to data and to provide 
the student with employment experience in the sector.  The programme and individual units are 
structured so that at least one of the tasks has direct relevance to employability and to work based 
practice. In each of the units at least one of the assessments is based on work related assignment: a 
report or presentation of a kind which may be expected of them by an employer. The visiting lecturers 
and teaching material constantly challenge the students to test the academic learning against 
experience in the sector. 

36  Engagement with Employers    

The Centre for Responsible Tourism has an active Advisory Board that comprises senior representatives 
from businesses and trade associations The Advisory Board has been formally consulted about the 
programme curriculum and the unit specifications and they have been written based on their advice.  
Experience suggests that most students will form a clear idea of the topic which they wish to address for 
their report during the course, where possible we will find a “notional” client for them in the sector. We 
expect to receive research suggestions from employers and will circulate these to students.  Our 
Continuing Professional Development courses and Master Classes will be available, free, to registered 
students and the presentations will be recorded and made available to all of our students. There is 
palpable enthusiasm from our Advisory Board and others in the industry to engage with our students in 
the classroom on the Masters and through CPD as guest lecturers, participants in seminars and 
discussions, in providing access for research and in the assessment of presentations.   

37  Personal Development Planning  

This is at the core of the students’ experience of the course. We anticipate that students will enrol on  
the course for a combination of reasons associated with wanting to change tourism for the better and 
career development. Both of these objectives require personal development planning. Personal goals 
are discussed and recorded with the potential student at the admission interview stage and formally 
recorded at the induction interview stage. These goals or objectives are shared with the personal tutor 
and are amongst the initial entries in the personal learning diary which is reviewed with their personal 
tutor at the conclusion of each Unit along with their grades. Experience suggests that personal goals will 
change during the course and the diary ensures that this is recorded, reflected upon and discussed 
between the learner and the supervisor.    
The development of the student’s CV, first presented on admission to the course, is continuously 
discussed and the CV is updated as the student progresses through the programme. As appropriate, 
and with agreement between the student and the personal tutor, introductions to others in the sector that 
may be able to assist the student’s development and create opportunities for them will be made.   
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SECTION E - PROGRAMME MANAGEMENT   
38  Programme Specific Admission Requirements   

This is a CPD Masters designed for mid-career professionals. MMU and Business & Law specifically in 
the Tourism field has other Masters programmes suitable for recent graduates. Students without the 
necessary experience do not benefit from the course and may in fact have their confidence seriously 
undermined by being in the same leaning group as much more experienced students. The course is 
available to people who will gain from it and who have the necessary capacity to successfully complete 
the programme and achieve the programme learning objectives.    
Applicants are expected to have   

i. an honours degree or a postgraduate diploma or a professional qualification recognised as being 
equivalent to a UK honours degree. Other qualifications or experience may be acceptable if they 
demonstrate appropriate knowledge and skills to a UK honours degree standard and   

ii. at least three year’s work experience in tourism or a relevant field. Relevant areas of work experience 
include, but are not limited to, travel & tourism (including hospitality), consultancy, public relations, 
business, economics, marketing, environmental management, conservation or ecology, 
development, cultural heritage management, the media, Non-Governmental Organisations, project 
management, planning. Some with very different backgrounds may choose to use the course to 
change career and move into the sector.   

  
Alternatively, applicants who have not previously studied in higher education will be considered if they 
have sufficient relevant professional experience or training. All applicants will be interviewed, by phone or 
on Skype before being offered a place and potential students may be asked to write about why they want 
to do the course and what they expect to gain from it.    
All students will be required to demonstrate a sufficiently high standard of English language ability. 
Students will not be accepted on to the course unless their spoken and written English is at a level which 
will enable them to complete the course and benefit from it.   
Students whose English is not adequate to meet the demands of the course will be advised about how 
they might improve their English. In order to enter this programme, the English requirements are: IELTS 
6.5, TOEFL 575, TOEFL computer-based 230. Applicants who don't meet the English language entry 
requirements may be able to join an English language course at MMU before starting their postgraduate 
programme. The Centre for Academic English at MMU offers a range of courses in General and 
Academic English and it also offers pre-sessional English courses. Courses vary in length from eight to 
30 weeks, depending on students' current level of English.    
Minimum admission points for entry to the University are reviewed on an annual basis.  For entry 
requirements refer to the current University on-line prospectus  

 

39  Programme Specific  Management Arrangements   

MMU’s Standard Programme Management arrangements apply.    
Remote delivery: This is a blended learning programme with limited face to face engagement with 
students. Tutorials and small seminars will primarily be organised on Skype and by telephone. Face to 
face meetings with individual students and groups of students will be arranged at various locations in 
London and around the world as the opportunities arise.    
CPD Master Classes and Masters sessions will be organised in the premises of partners and sponsors 
and in seminar/meeting rooms in hotels. Minimum requirements are flexible seating or a board room style 
with a PowerPoint projector and screen and a professional/academic atmosphere.    
Staffing: The School of Tourism, Events & Hospitality Management is developing a series of similar 
Masters in Responsible Events, Hospitality and Food. Course materials are being developed by MMU 
staff, and others in academia and the industry, with the necessary knowledge to ensure that the learning 
materials and teaching are professionally relevant and up to date. The staff successfully combine 
academic work with industry engagement through consultancy or staff roles in businesses. The 
programme will be able to grow via an existing budget for the recruitment of additional staff where 
required. Staff from other faculties have offered support with writing course material and with the 
development of the Centre for Sustainable Consumption and Production. The pool of staff available to 
teach on these programmes will grow accordingly.   
Research: These developments in Masters provision will be paralleled by development in research in 
Business & Law, new PhD scholarships and the development of Doctorate research in Responsible 
Tourism.   

http://www.mmu.ac.uk/study/
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The University’s Management of Programme Delivery is available from the CASQE website   

40  Staff Responsibilities  

MMU’s Management of Programme Delivery policy is followed. In a blended learning programme, the 
role of personal tutor is particularly important in ensuring that the motivation, engagement and 
development of tutees on the programme is maximised and that the student’s learning and career 
development objectives are addressed. The Programme Leader, unit leaders and tutorial staff also 
ensure that wherever possible students are encouraged to engage with each other informally, and 
formally through online seminars, using the internet, social media and wherever possible face to face 
engagement.    

 

41  Programme Specific Academic Student Support   
 

Generic academic student support is provided to all students in line with the guidance outlined in the 
University’s Student Handbook. Generic academic student support is provided to all students in line with 
the guidance outlined in the University’s Student Handbook. The University Student Handbook is 
available from the MMU website 
The students participating in this Masters programme will already have relevant professional experience 
and/or a first degree, some will already have one Masters and some a PhD. Two particular sets of 
issues are likely to arise: the challenge of returning to study in Higher Education and time management 
as students balance work, family commitments and study. Personal tutors will support students in 
tackling these challenges.    
The assignments for unit 1 have been designed to ensure that by the end of the first unit students will 
have addressed the challenge of referencing and writing in an academic style. The course uses a range 
of assessments methods ranging across the spectrum from academic to professional and continuing 
support will be given with referencing and academic and professional writing and the differences 
between them. Each applicant for the course will be interviewed by phone or Skype, this interview will 
explore any specific learning support needs that the student is aware of, including dyslexia and 
disability. Their support needs will be discussed prior to enrolment and if necessary referred on for 
additional support from specialists within the university. In reviewing unit tutor feedback, as each 
assignment is returned, the personal tutor will discuss with the student any learning needs which are 
causing ongoing difficulty or which are emerging.     
In addition to the unit tutors each student will have a personal tutor who will be responsible for their 
academic and professional guidance through the course and for ensuring that they achieve realistic, but 
stretching, personal career goals. The personal tutor will maintain oversight of the student’s progress 
and see all of their assessed work as it is returned by the unit tutor to the student. This will ensure that 
the personal tutor is aware of the progress being made by the student and able to identify and intervene 
to assist with ongoing or emerging difficulties. Early identification and support is in this way built into the 
programme and where appropriate the Faculty Student Support Officer will be involved. Students will 
have support available to them by telephone, skype or face to face meeting as necessary, students will 
be expected to make an appointment by email. During the working week, and outside of public holidays, 
tutors will be expected to respond within 24 hours and set up a “meeting” with 72 hours. Where staff are 
on leave cover will be arranged.    
An induction will be provided for seminar groups of up to six through skype, the groups will be 
constructed so that students in similar time zones will be introduced to each other and relationships of 
mutual support established. Where possible students will be put in touch with Responsible Tourism 
practitioners in their region for support and to assist them in building their networks. Where the student 
and the tutor consider it appropriate the student may be provided with a professional/academic mentor 
from within the International Centre for Responsible Tourism network. The mentor will be local to their 
base or relevant because they can assist in achieving the student’s personal learning goals.   
The MMU’s Centre for Responsible Tourism will have staff at the World Travel Market running 
Responsible Tourism panels and sessions at events in London, Sao Paulo and Cape Town every year 
and a programme of Continuing Professional Development held in London. All students registered on 
the Masters will have free admission to these events and they will be encouraged to attend as they are 
able. These opportunities are all additional and are not formally part of the MSc in Responsible Tourism. 

 

 

 

 

http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/studenthandbook/
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42  Programme Specific Student Evaluation   

Programme Specific  Evaluation   
The Programme complies with current institutional evaluation policies. The student survey information 
from the Postgraduate Taught Experience Survey and International Student Barometer, and the data 
collected from the staff / student liaison and committee meetings provide essential information for the 
Continuous Improvement Plan. However, as the participants in this programme will be part-time blended 
learners there will be an opportunity to feedback anonymously through Survey Monkey, or similar, to one 
of the UK based students who will then be able to represent the views of the student body either in 
writing or by attending the relevant sessions. A student representative will be elected during the first unit 
each year; a further election will take place during the fourth unit. Given that it will take two years for a 
cohort to pass through the taught units there will be two student representatives at any one time. 
Representatives will be encouraged to be in email contact with students on the programme and to use a 
‘survey monkey’ instrument each year to gather feedback on the programme, units and staff support. 
The outcomes of both the University's processes and the programme specific evaluations will be used to 
inform the development of academic content and administrative procedures.  
 
The Programme complies with current institutional evaluation guidance  
University information on Student Evaluation is available from the CASQE website  

  

http://www.mmu.ac.uk/academic/casqe/experience/voice/docs/evaluation_of_opinion.pdf
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SECTION F – MAPPING              MAP I 
 
RELATIONSHIP TO SUBJECT BENCHMARK STATEMENT(S)  
QAA Subject Benchmarks for Business and Management is used for this mapping.  
  
Map guide:  

 K indicates Knowledge and Understanding  

S indicates Skills   

  LEVEL 7   

  
 Knowledge and Understanding  
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Skills   

  
  Mapping (S)  
  
  

   

a systematic understanding of relevant 
knowledge about organisations, their  
external context and how they are 
managed  
  

K 
S 

K 
S 

K  
S 

K 
S 

K  
S 

K 
S 

K 
S 

K  
S 

ability to acquire and analyse 
data and information, to evaluate 
their relevance and validity, and 
to synthesise a range of 
information in the context of new 
situations  

a critical awareness of current issues 
in business and management which is 
informed by leading edge research  
and practice in the field  
  

K K 
S 

K K 
S 

K K K 
S 

K  
S 

ability to conduct research into 
business and management 
issues that requires familiarity 
with a range of business data, 
research sources and 
appropriate methodologies, 
and for such to inform the 
overall learning process 
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 Knowledge and Understanding  
  
 Mapping (K)  
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Skills   

  
  Mapping (S)  
  
  

   

an understanding of appropriate 
techniques sufficient to allow detailed 
investigation into relevant  
business and management issues  
  

K  K 
S  

K 
S  

K  K    K  K  ability to communicate 
effectively both orally and in 
writing, using a range of media  

conceptual understanding that enables 
the student to evaluate the rigour and 
validity of published research and 
assess its relevance to new situations  
  

K  K 
S  

K  
  

  
S  

K  K  K 
S  

K 
S  

creativity in the application of 
knowledge, together with a practical 
understanding of how established 
techniques of research and enquiry 
are used to develop and interpret 
knowledge in business and 
management  
  

conceptual understanding that enables 
the student to extrapolate from existing 
research and  
scholarship to identify new or revised 
approaches to practice  
  

  K  
  

  K  
  

    K  
  

K  
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ASSESSMENT /OUTCOMES MAP  
  

Map guide:  
GO = MMU Graduate Learning Outcomes (Section 23)  
PLO – Programme Learning Outcomes (Section 26)   

  

Level 7 
 
 

Responsible Business: 
Tourism 

Tourism and Local Economic 
Development  

Social Responsibility  Environmental 
Responsibility 

 Assignment task 
1 
 

Briefing Paper 
(40%) 

Assignment task 
2 
 

Report (60%) 

Assignment task 
1 
 
 

Presentation 
(40%) 

Assignment task 
2 
 

Report (60%) 

Assignment task 
1 
 
 

Presentation 
(60% 

) 

Assignment task 
2 
 

Briefing 
Paper (40%) 

Assignment task 
1 
 
 

Report (70%) 

Assignment task 
2 
 

Presentation 
(30%) 

GO 1                  

GO 2                  

GO 3                  

GO 4                  

GO 5                  

GO 6                  

GO 7                  

PLO 1                  

PLO 2                  

PLO 3                  

PLO 4                  

PLO 5                  
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Level 7 Tourism and Conservation Achieving Change: Leadership 
for Responsibility  

Responsible Destination 
Management  

Masters Project  

  Assignment task 
1 
 

Briefing Paper 
(30%) 

Assignment task 
2 
 

Report (60%) 

Assignment task 
1 
 

Case Study 
(60%) 

Assignment task 
2 
 

Report/Plan 
(40%) 

Assignment task 
1 
 

Case Study 
Evaluation 

(40%) 

Assignment task 
2 
 

Case Study 
Recommendati 

ons (50%) 

Assignment task 
1 
 

Proposal (25%) 

Assignment task 
2 
 

Report (75%) 

GO 1                  

GO 2                  

GO 3                  

GO 4                  

GO 5                  

GO 6                  

GO 7                  

PLO 1                  

PLO 2                  

PLO 3                  

PLO 4                  

PLO 5                  
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SECTION G – POINTS OF REFERENCE   
Internal 

 
University Policy documents: 

 

 University Mission and Strategic Aims  

 Programme Approval, Review and Modification Procedures outlined on the Centre for 
Academic Standards & Quality Enhancement website  

 Relevant University Assessment Regulations for Programmes of Study  - Postgraduate 

 University Curriculum Framework (Postgraduate) 

 MMU Strategy for Learning, Teaching and Assessment  

 Institutional Code of Practice for the Assessment of Students  

 University Standards Descriptors  

 University’s Equality and Diversity policy  

 University guidance on collaborative provision 

 University Academic Ethics Framework 

 Student Engagement Policy 

 Programme Handbooks 

 Management of Programme Delivery 

 Policy for Accreditation of Prior Learning 

 ICP for Placement and Work-based Learning 

 ICP for Collaborative Provision 

 Recruitment and Admissions Policy 
 

Programme Specific Information: 
 

 Previous  Programme Approval/Review/Modification Report (5th March 2014) 

 Staff Research 

 Departmental Professional/Industrial Advisory Committees 

 Staff/Student Liaison Committees 
 

External  
• QAA Subject Benchmark statement Masters Degrees in Business and Management  
• QAA Frameworks for Higher Education Qualifications in England Wales and Northern Ireland  
• The UK Quality Code for Higher Education  
• External examiner reports  

   

http://www.mmu.ac.uk/about/corporate-strategy/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/regulations/assessment.php
http://www.mmu.ac.uk/academic/casqe/regulations/curriculum-frameworks.php
http://www.celt.mmu.ac.uk/ltastrategy/index.php
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_procedures.pdf
file://///staff2staff.ad.mmu.ac.uk/Shared/SAS/CASQE/QA%20Working%20Documents/REVISED%20FORMS%20AND%20DOCUMENTS/DRAFTS/•%09http:/www.mmu.ac.uk/humanresources/equalities/sesconsultation/appendix-i-mmu-equality-&-diversity-policy.pdf
http://www.mmu.ac.uk/academic/casqe/collaborative/index.php
http://www2.mmu.ac.uk/rke/ethics-forms/
http://www.mmu.ac.uk/academic/casqe/regulations/docs/student_engagement_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/prog_handbooks.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/APL_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/placement_icp.pdf
http://www.mmu.ac.uk/academic/casqe/collaborative/docs/collab_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/admissions_policy.pdf
http://www.qaa.ac.uk/en/Publications/Documents/Subject-benchmark-statement-Masters-degrees-in-business-and-management.pdf
http://www.qaa.ac.uk/publications/information-and-guidance/publication?PubID=2718
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code
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SECTION H  
  
Approved Modifications to Programme Specification since Approval/Last Review  
The following log provides a cumulative of minor and major modifications made to the Programme Specification since its approval/last review.    

  

FAQSC Reference  
(or PARM ref for  
Major  
Modifications 
requiring strategic  
approval)  

Programme Specification Title  
(specify award titles/routes 
affected by change)  

Brief Outline of Minor Modification/  
Major Modification  
 (Minor - include level & title of units & a brief 
description of modification)  
(Major  - include details of change such as new 
routes, pathways etc)  

Date of FAQSC  
Approval (or  
PARM event)  
  

Approval effective 
from:  

Details of cohort of students who will 
be   affected by the modification   
(eg students entering Level 5 wef   
September 2014 onward)  
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Unit Specification (Postgraduate) 

Unit Details & Outline 

 

Unit Title Responsible Business: Tourism  

Unit Code 33RBT001 

Unit Abbreviation RBTourism 

Level of Study 7 

Credit Value 20 ECTS Value 10 

Home Department School of Tourism, Events & Hospitality Management 

Home Faculty Business & Law 

Unit Co-ordinator Harold Goodwin  

Key Words Responsible, business, CSR, tourism,  

 

Unit Description 

 

Brief Summary 

 

The challenge of sustainability in a finite world, the conflict between self- and 

common-interest, responsibility and using tourism to make better places to live 

in. 

Indicative 

Content 

This is the introductory Unit for the course and establishes a common platform 

for the course.  

Introduction to the Units and rationale which lies behind the course structure.  

The challenge of sustainability, the challenge of sustainable production and 

consumption in a finite world, the UN processes and the evolution of thinking 

about sustainable development, the oil shock.   

The idea of a “perfect storm” the challenges posed by climate change, food and 

water shortages, peak oil, population growth, the concepts of a “perfect storm”, 

sustainability, resilience and transition. 

The importance of markets and marketing, the building blocks: visions and 

mission statements, the difference between marketing and management in 

destinations,  business plans, the difference between marketing and 

communications  strategies and between sales, marketing and promotion, the 7 
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Ps, SWOTs, competitor analysis and SMART objectives. Change in global 

markets, distribution systems and disintermediation.  The limits of markets 

(Sandel) 

The relevance of chaos theory, complexity, non-linear systems and feedback 

loops, uncertainty. The concept of emergence; the role of the entrepreneur and 

other stakeholders.   

The conflict between the exercise of rational self-interest and the common 

interest/common good, the difference between economic and socio-political 

approaches to effecting change, markets and governance. The prisoners’ 

dilemma, tragedy of the commons, and the logic of collective action.  

The co-operate or compete dilemma, trust and the concept of responsibility, 

phronesis and practical wisdom. Consumer choice and trends in consumerism. 

Responsible Business: Corporate Social Responsibility history and practices 

current trends, certification the importance of measuring and reporting change.   

Competing perspectives on tourism, tourism as a consumer experience and as 

business, consumerism, and the purpose of tourism.  The business of tourism  

Corporate Social Responsibility and the links with Responsible Tourism. 

Discourse,  the difference between sustainable tourism and Responsible Tourism 

and the objective of achieving good or, at least,  better tourism. Responsible 

Tourism in originating markets and destinations, the Responsible Tourism 

Movement. 

 

Learning Outcomes 

Unit Learning 

Outcomes 

On successful completion of this unit students will be able to: 

1. Explain the concept of perfect storm and its relevance to tourism and be able 

to communicate its implications to senior management. 

2. Engage in the debate about the purpose of tourism and relate purpose to the 

appropriate marketing approach.   

3. Apply the concept of responsibility to tourism, identify the ranges of practices 

that constitute it, and critically assess its development and impact. 

4. Be able to reflect on the conflict between the exercise of rational self-interest 

and the common interest/common good, and apply to their own situation.   

 

Assessment 

 



 

Page 23 of 59 
 

Summative 
Assessment 

 

 

Element 

 

Type Weighting Learning outcomes 

assessed 

1 Briefing paper  25% 1, 

2 Report  75% 2,3,4  
 

Employability 
and 
Sustainability 
Outcomes 

Outcomes Element of 
Assessment 

Apply skills of critical analysis to real world situations within 

a defined range of contexts. 
1 

Demonstrate a high degree of professionalism.  2 

Express ideas effectively and communicate information 

appropriately and accurately using a range of media 

including ICT. 

1 

Develop working relationships using teamwork and 

leadership skills, recognising and respecting different 

perspectives. 

1 

Manage their professional development reflecting on 

progress and taking appropriate action. 
1,2 

Find, evaluate, synthesise and use information from a 

variety of sources. 
1,2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1,2  

Description of 
each element 
of Assessment 

Assessment 1 Briefing Paper for senior management on the concept of the perfect 
storm the implications of it for the tourism sector and for their professional; 
development  – fully Harvard referenced, 1,000 to 1,500 words.  

Assessment 2 Report for a Board or local council on the concept of responsibility and 
its relevance to tourism and how it might be applied to a particular place or business 
in order to use tourism to make a better place for people to live in. 2,500 words. 

Mandatory 
Learning & 
Teaching 
Requirements 

Participation in one tutorial and one seminar by Skype 

Minimum Pass 
Mark 
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Learning Activities 
 

Breakdown of 

Student 

Learning 

Activity 

Type of Activity % 

Summative Assessment 30% 

Directed Study 5% 

Student-centred Learning 65% 

 

Learning Resources 

Books 

recommended 

for purchase by 

students 

Goodwin H (2011) Taking Responsibility for Tourism Goodfellow  

Middleton V, Fyall A,  Morgan M,  Ranchhod A, (2009) Marketing in Travel and 

Tourism Elsevier  

Zadek S (2007) The Civil Corporation Earthscan 

Essential 

Reading/ 

Resources 

Chartered Institute of Marketing www.cim.co.uk 

Diamond J (2005) Collapse: How Societies Choose to Fail or Survive Chap 16 The 

World as a Polder 486-525 Penguin Allen Lane  

Goodwin, H. & Francis, J. (2003) Ethical and responsible tourism: Consumer 

trends in the UK, Journal of Vacation Marketing 9(3), 271-284 

Medina, Luis Fernando, The Analytical Foundations of Collective Action Theory: 

A Survey of Some Recent Developments (May 2013). Annual Review of Political 

Science, Vol. 16, pp. 259-283 

New Economics Foundation www.neweconomics.org  

Ostrom E (2010) Beyond Markets and States: Polycentric Governance of 

Complex Economic Systems The American Economic Review   100 (3)641-672 

Post Carbon Institute  www.postcarbon.org  

Sandel M J (2012) What Isn’t for Sale? The Atlantic online line April 2012 

Seldon A (2009) A New Model of Trust in Trust Biteback 

Social Science Research Network http://papers.ssrn.com  

Swarbooke, J. (1999) Sustainable Tourism Management. Wallingford: CAB 

International 

Further 

Reading/ 

Resources 

Capon, C. (2008) Understanding Strategic Management. Harlow: Financial Times 

Prentice Hall 

http://www.neweconomics.org/
http://www.postcarbon.org/
http://papers.ssrn.com/
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Caton K (2012) Taking the moral turn in tourism studies Annals of Tourism 

Research 39 (4): 1906–1928 

Franklin A (2003) Tourism London Sage  

Garrod, B. & Fyall, A. 1998, Beyond the rhetoric of sustainable tourism? Tourism 

Management 19 (3), 199-212 

Holjevac, I. (2008) Business ethics in tourism as a dimension of TQM, Total 

Quality Management & Business Excellence, 19 (10), pp. 1029-1041 

Krippendorf, J. (1987) The Holidaymakers. Oxford: Butterworth Heinemann 

Lovelock B & K M (2013) The Ethics of Tourism Routledge  

Simpson, M.C., Gössling, S., Scott, D., Hall, C.M. and Gladin, E. (2008) Climate 

Change Adaptation and Mitigation in the Tourism Sector: Frameworks, Tools 

and Practices. UNEP, University of Oxford, UNWTO, WMO 

Specialist ICTS 

Resources 

None 

Additional 

Requirements 

None  

 

Administration 

JACS Code N832 

HESA Academic 

Cost Centre 

134 

Date of 

Approval 

 

Date of Most 

Recent 

Consideration 

 

Unit External 

Examiner 

 

Unit 

Assessment 

Board 
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Unit Specification (Postgraduate) 

Unit Details & Outline 

 

Unit Title Tourism and Local Economic Development 

Unit Code 33LED001 

Unit 

Abbreviation 

LED 

Level of Study 7  

Credit Value 20 ECTS Value 10 

Home 

Department 

School of Tourism, Events & Hospitality Management 

Home Faculty Business & Law  

Unit  

Co-ordinator 

Harold Goodwin 

Key Words Local Economic Development, PPT, Poverty, MDGs  

 

Unit Description 

Brief Summary 

 

The role of tourism, economic development, modernisation and underdevelopment 
theory, the MDGs  , mainstream tourism and alternatives. Planning and implementing 
an initiative, monitoring and reporting impacts. 

Indicative 

Content 

This Unit looks at how tourism may contribute, or not, to local economic 
development. We look at the principles and theories of economic 
development, and how they may be applied to tourism. We look at particular 
ways in which tourism may be linked to the local economy through 
procurement and employment, and how tourism businesses and tourists can 
be encouraged to make a larger contribution to local economies. We examine 
tourism as a tool for poverty reduction and look at its contribution to 
sustainable development. We also look at community-based tourism and other 
emerging alternative models including social enterprise.  The unit concludes by 
looking at how best to plan and implement an initiative and the ways in which 
the economic impacts of tourism can and should be monitored and reported. 
 
The Unit is divided into 10 sections: 
 

1. Economic development: measures of development; modernization and 
dependency / underdevelopment theory; multipliers, leakages and linkages 
and the trickle-down theory; shared value and the circular economy 
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2. Tourism and economic development: applying the economic principles 
and theories learnt in the first section to tourism specifically and in 
particular the question of who benefits from tourism 

3. The tourism industry: procurement: its contribution to local economic 
development and issues to address such as local sourcing and 
sustainable supply chain management, including case studies of how 
hotels and tour operators can use their supply chain to boost the local 
economy 

4. The tourism industry: employment: its contribution to local economic 
development and issues to address such as low pay, contractual 
provisions, working conditions, exploitation  

5. Tourism and development: the practical issues such as the ‘all inclusive’ 
debate; second home ownership; cooperation vs competition  

6. Tourism and developing countries: including looking at the impact of 
tourism in the Least Developed Countries; emerging economies and 
tourism as a last resort; working with communities 

7. Tourism and poverty reduction: drawing on the work of the Pro-Poor 
Tourism Partnership, using livelihoods analysis; the UNWTO’s seven 
mechanisms; Millennium Development Goals and Sustainable 
Development Goals and the connection with tourism 

8. Alternative models: ecotourism; community-based tourism; emerging 
models such as social enterprises 

9. Measuring and reporting impacts: including the question of who 
benefits; measuring and reporting methods including value chain 
analysis 

10. Practical strategies: including the detailed process of planning an 
intervention. 

 

Learning Outcomes 

Unit Learning 

Outcomes 

On successful completion of this unit students will be able to: 

1. Articulate the case for the contribution which tourism can make to economic 
development addressing the likely doubts of professionals working in 
development. 

2. Analyse the opportunities to increase the economic contribution of tourism 
to a local economy though employment and local sourcing and articulate 
these opportunities to colleagues in a business context, including the 
marketing dimension. 

3. Write a business plan designed to increase the contribution of tourism to the 
local economy and the community dependent upon it.   

 

Assessment 
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Summative 
Assessment 

 

 

 

 

Element 

 

Type Weighting Learning outcomes 

assessed 

1 Presentation  40% 1  

2 Report 60% 2,3 
 

Employability 
and 
Sustainability 
Outcomes 

Outcomes Element of 
Assessment 

Apply skills of critical analysis to real world situations within 

a defined range of contexts. 
1, 2 

Demonstrate a high degree of professionalism.  1 

Express ideas effectively and communicate information 

appropriately and accurately using a range of media 

including ICT. 

1 

Develop working relationships using teamwork and 

leadership skills, recognising and respecting different 

perspectives. 

1 

Manage their professional development reflecting on 

progress and taking appropriate action. 
 

Find, evaluate, synthesise and use information from a 

variety of sources. 
2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

2 

Description of 
each element 
of Assessment 

Assessment 1 PowerPoint presentation (15 minutes with sound) designed to 

make the case to sceptical development professionals about the potential for 

tourism to contribute to local economic development in a particular place.  

Assessment 2 Report outlining the opportunities, business case and an outline 

business plan for an intervention to increase the local economic benefits of 

tourism and improve local people’s livelihoods, including the economically 

poor. 3,000 words  

Mandatory 
Learning & 
Teaching 
Requirements 

Participation in 1 seminar and 1 tutorial  

Minimum Pass 
Mark 
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Learning Activities 
 

Breakdown of 

Student 

Learning 

Activity 

Type of Activity % 

Summative Assessment 30% 

Directed Study 5% 

Student-centred Learning 65% 

 

Learning Resources 

Books 

recommended 

for purchase by 

students 

Telfer, D. & Sharpley, R. (2008) Tourism and Development in the Developing 
World Routledge  
Scheyvens, R. (2013) Tourism and Poverty, Routledge  

Essential 

Reading/ 

Resources 

Goodwin, H. (2011) Taking Responsibility for Tourism. Oxford: Goodfellow 
Publishers Ltd 
Goodwin, H. (2006) Indigenous Involvement in Pro-Poor Tourism, in Butler, R. 
and Hinch, T. (Eds.) Tourism and Indigenous Peoples. London: Butterworth 
Heinemann 
Mowforth, M. & Munt, I. (2009) Tourism & Sustainability: Development, 

globalization & new tourism in the third world (3rd Edn.). London, Routledge 

UNDP (2011) Tourism and Poverty Reduction Strategies in the Integrated 

Framework for Least Developed Countries 

ODI (2011) Measuring and improving the socio-economic impact of an all-
inclusive hotel in Turkey 
 
Pro-Poor Tourism Partnership: www.propoortourism.info 

World Tourism Organisation: www.unwto.org including resources on Tourism 

and Poverty Alleviation 

DFID (1999) Tourism and poverty elimination: untapped potential 
Goodwin, H. (1998) Sustainable Tourism and Poverty Elimination, Workshop 
Paper for DFID and DETR, London 

Further 

Reading/ 

Resources 

Ashley, C., Goodwin, H., McNab, D., Scott, M. & Chaves, L. (2006) Making 
Tourism Count for the Local Economy in the Caribbean Guidelines for Good 
Practice. Pro-Poor Tourism Partnership and Caribbean Tourism Organisation 
Baddeley, J. & Font, X. (2011) Barriers to Tour Operator Sustainable Supply 
Chain Management, Tourism Recreation Research, 36 (3) pgs 205 – 214. 
Ferguson, L. (2011) ‘Promoting Gender Equality & Empowering Women? 

Tourism and the third Millennium Development Goal’, Current Issues in 

Tourism, 14 (3), pp.235-249 

http://www.propoortourism.info/
http://www.unwto.org/
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Goodwin, H. (2007) Pro-Poor Tourism: a response, Third World Quarterly 29 

(5) 869-871 

Goodwin, H. (2008) Tourism, Local Economic Development, and Poverty 

Reduction, Applied Research in Economic Development, 5 (3) 

Hall, C. M. (2007) Special Edition on Pro-Poor Tourism: Perspectives in Tourism 

and Poverty Reduction, Current Issues in Tourism 10 (2&3) 

Hall, C.M. (2009) Pro-poor Tourism: Who Benefits? Perspectives on Tourism 
and Poverty Reduction. Clevedon: Channel View Publications 
Harrison, D. (2007) Pro-poor Tourism: a critique, Third World Quarterly 29 

(5)851-868 

Mitchell, J. & Ashley, C. (2010) Tourism and Poverty Reduction: Pathways to 

Prosperity. London: Earthscan  

Pro-Poor Tourism www.propoortourism.info  

Progress in Responsible Tourism (Goodfellow)  
ICRT occasional papers available from www.icrtourism.org  

World Responsible Tourism Awards website: 

www.responsibletourismawards.com  

The Travel Foundation: www.thetravelfoundation.org.uk   

Specialist ICTS 

Resources 

None 

Additional 

Requirements 

None 

 

Administration 

JACS Code  

HESA Academic 

Cost Centre 

 

Date of 

Approval 

 

Date of Most 

Recent 

Consideration 

 

Unit External 

Examiner 

 

http://www.propoortourism.info/
http://www.responsibletourismawards.com/
http://www.thetravelfoundation.org.uk/
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Unit Specification (Postgraduate) 

Unit Details & Outline 

 

Unit Title Social Responsibility  

Unit Code 33SRC001 

Unit 

Abbreviation 

RTSOC 

Level of Study 7 

Credit Value 10 ECTS Value 5 

Home 

Department 

School of Tourism, Events & Hospitality Management 

Home Faculty Business & Law 

Unit Co-

ordinator 

John Swarbrooke 

Key Words Social impacts, social responsibility  

 

Unit Description 

Brief Summary 

 

Host guest relationships, social impacts of tourism, social anthropology of tourism 

managing tourism to minimise negative social impacts, engaging with local 

communities and social inclusion. 

Indicative 

Content 

Triple bottom line sustainability involves addressing environmental, economic 
and social impacts but since the Rio Earth Summit in 1992 the focus in terms of 
sustainable tourism has been dominated by the environmental agenda. 
 
This Unit therefore focuses on the social impacts of tourism in destinations, 
and specifically on making “better places for people to live and better places 
for people to visit” through addressing and safeguarding the social rights of 
residents and workers as well as ensuring an authentic and meaningful  
experience for visitors.  
 
The Unit is divided into 5 sections: 

1. The social dimension people, cultures and social rights – looking at 
inequalities between the incomes and life chances of those who travel 
as tourists and those who provide services for them and how these 
challenges might be addressed; Human Rights; 

2. Social Impacts of Tourism including practical examples such as 
‘voluntourism’, the cruise industry and all-inclusive resorts; 
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3. Social Anthropology of Tourism including the host-guest relationship 
and the responsible management of  tourism and visitors in relation to 
traditional cultures and heritage; 

4. Managing Hosts & Guests in practice – how to minimise negative social 
impacts and enhance positive impacts; processes of engaging with local 
communities and issues of consultation and empowerment; 

5. Inclusive Tourism – in relation to both host and potential guest 
communities: addressing issues including accessibility, gender equality, 
community involvement, human rights issues including access to land 
and resources. 

 

Learning Outcomes 

Unit Learning 

Outcomes 

On successful completion of this unit students will be able to:  

1. Analyse the social impacts of tourism in any given context applying knowledge 

from social anthropology and sociology and be able to communicate to fellow 

professionals the issues, which arise and suggest appropriate management 

interventions.   

2. articulate and debate the causes and consequences of inequality as it effects 

the business and experience of tourism and engage professionally in academic 

and or professional debates.  

Assessment 

Summative 
Assessment 

 

 

 

Element 

 

Type Weighting Learning outcomes 

assessed 

1 Presentation  60% 1 

2 Briefing Paper  40% 2 
 

Employability 
and 
Sustainability 
Outcomes 

Outcomes Element of 
Assessment 

Apply skills of critical analysis to real world situations within 

a defined range of contexts. 
1 

Demonstrate a high degree of professionalism.  1,2 

Express ideas effectively and communicate information 

appropriately and accurately using a range of media 

including ICT. 

1 

Develop working relationships using teamwork and 

leadership skills, recognising and respecting different 

perspectives. 
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Manage their professional development reflecting on 

progress and taking appropriate action. 
 

Find, evaluate, synthesise and use information from a 

variety of sources. 
1,2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1,2 

Description of 
each element 
of Assessment 

Assessment 1 Presentation using PowerPoint (with sound) to colleagues, including 
the marketers, about what the academic literature, social anthropological and 
sociological, has to contribute to their understanding of the guest experience and the 
business of tourism and its social impacts. 30 minutes with sound .  

Assessment 2 Briefing Paper on one of the social issues which arise in tourism for 

senior management identifying and establishing the issues and suggesting how the 

issues might be addressed in the business or destination. 1,500 words 

Mandatory 
Learning & 
Teaching 
Requirements 

N/A 

Minimum Pass 
Mark 

N/A 

 

Learning Activities 
 

Breakdown of 

Student 

Learning 

Activity 

Type of Activity % 

Summative Assessment 30% 

Directed Study 5% 

Student-centred Learning 65% 

 

Learning Resources 

Books 

recommended 

for purchase by 

students 

Burns, P. (1999) An introduction to tourism and anthropology. Abingdon: 

Routledge 

Wall G & Mathieson A (2005) Tourism: Change, Impacts, Opportunities 

Pearson Education eISBN-13: 9781405898423 

Essential 

Reading/ 

Resources 

Franklin A (2003) Tourism London Sage  

Goodwin, H. (2011) Taking Responsibility for Tourism. Goodfellow Publishers  
Gmelch, S. (2009) Tourists and tourism: a reader. (2nd Ed), Long Grove, Ill.: 
Waveland Press. 
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Smith, V. (ed.) (1995) Hosts and guests the anthropology of tourism. 

Philadelphia, Pa.: University of Pennsylvania Press 

Further 

Reading/ 

Resources 

Annals of Tourism Research (Elsevier) - 

http://www.journals.elsevier.com/annals-of-tourism-research/ 

Cole, S. (2007) Beyond Authenticity and Commodification, Annals of Tourism 

Research 34 (4), pp.943-960 

Franklin, A. (2003) Tourism - an introduction. London: Sage 

Kozak, M. (2007) Tourist Harassment: A Marketing Perspective, Annals of 

Tourism Research, 34 (2), pp.384-399 

Maoz, D. (2006) The Mutual Gaze, Annals of Tourism Research, 33 (1), pp. 221-

239 

Stringer, P. (1981) Hosts and guests: the bed and breakfast phenomenon, 

Annals of Tourism Research, 8(3), pp. 357-376 

Dennis O’Rourke (1988) Cannibal Tours (DVD) 

Equality in Tourism website and resources – www.equalityintourism.org  

Better Volunteering (Responsible Tourism Partnership) - 

http://www.responsibletourismpartnership.org/BetterVolunteering.html 

Tourism for All: www.tourismforall.org.uk  

Specialist ICTS 

Resources 

None 

Additional 

Requirements 

None 

 

Administration 

JACS Code N831 

HESA Academic 

Cost Centre 

134 

Date of 

Approval 

 

Date of Most 

Recent 

Consideration 

 

Unit External 

Examiner 

 

http://www.journals.elsevier.com/annals-of-tourism-research/
http://www.equalityintourism.org/
http://www.responsibletourismpartnership.org/BetterVolunteering.html
http://www.tourismforall.org.uk/
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Unit Specification (Postgraduate) 

Unit Details & Outline 

Unit Title Environmental Responsibility 

Unit Code 33ENV001 

Unit 

Abbreviation 

EnvResp 

Level of Study 7 

Credit Value 10 ECTS Value 5  

Home 

Department 

School of Tourism, Events & Hospitality Management 

Home Faculty Business & Law 

Unit  

Co-ordinator 

Rebecca Hawkins 

Key Words Environmental challenges, climate change, greenhouse gas emissions, carbon, 

water, energy, waste, biodiversity  

 

Unit Description 

Brief Summary 

 

Tourism impacts negatively on the environment, causes pollution and can 

destroy its own asset base: climate change, greenhouse gas emissions, carbon, 

water, energy, waste, biodiversity. 

Indicative 

Content 

This unit covers both issues of resource depletion and environmental pollution 

which result from tourism and the consequences of environmental pollution and 

climate change for tourism.  

The purpose of the unit is to equip participants with the knowledge and skills to 

identify the key challenges and opportunities to reduce negative environmental 

impacts and enhance positive ones in tourism and to draw on specialists where 

necessary.  

The topics covered include in each case both the resource depletion issues at 

local and global scale. 

 Environmental impacts of tourism  

 Water consumption reduce, reuse, recycle (concepts of fossil and 
embedded water) 

 Waste – reduce, reuse, recycle 
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 Energy, carbon pollution and alternative energy.  

 Biodiversity impacts and opportunities  

 The merits of regulation and market instruments in particular contexts and 
the role of marketing. The concept of ecosystem services and valuing them. 

 The relative merits of EMS, certification and reporting approaches  
 

Learning Outcomes 

Unit Learning 

Outcomes 

On successful completion of this unit students will be able to: 

1. Determine the environmental issues which arise in a tourism business, 

attraction or destination and prioritise them for management intervention.  

2. Explain persuasively why these priorities should be addressed, by whom, in 

what sequence and how progress should be reported and/or attested.   

3. Engage professionally in debate about environmental issues and their 

management to know where to find expertise and to be sufficiently 

knowledgeable to assess the quality of advice being provided by experts. 

 

Assessment 

Summative 
Assessment 

 

 

 

 

 

Element 

 

Type Weighting Learning outcomes 

assessed 

1 Report  70% 1,3 

2 PowerPoint 

presentation with 

recorded sound 

30% 2 

 

Employability 
and 
Sustainability 
Outcomes 

Outcomes Element of 
Assessment 

Apply skills of critical analysis to real world situations within 

a defined range of contexts. 
1 

Demonstrate a high degree of professionalism.  1 & 2  

Express ideas effectively and communicate information 

appropriately and accurately using a range of media 

including ICT. 

1 & 2 

Develop working relationships using teamwork and 

leadership skills, recognising and respecting different 

perspectives. 

1 



 

Page 39 of 59 
 

Manage their professional development reflecting on 

progress and taking appropriate action. 
3 1 

Find, evaluate, synthesise and use information from a 

variety of sources. 
1  

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Description of 
each element 
of Assessment 

Assessment 1 Professional Report  

1500 word report outlining for the local authority the environmental issues in 

a destination of their choice, the relative importance of those issues and what 

should be done to address them drawing on the literature.  

Assessment 2 Presentation  

A 10 minute PowerPoint presentation with recorded sound to be used on the  

web to explain to the local industry, politicians and citizens the local priorities  

and what needs to be done about them and by whom.  

Mandatory 
Learning & 
Teaching 
Requirements 

n/a  

Minimum Pass 
Mark 

 

 

Learning Activities 
 

Breakdown of 

Student 

Learning 

Activity 

Type of Activity % 

Summative Assessment 25% 

Directed Study 65% 

Student-centred Learning 10%  

 

Learning Resources 

Books 

recommended 

for purchase by 

students 

Sharpley R (2009) Tourism Development and the Environment: Beyond 

Sustainability?  Earthscan 

Essential 

Reading/ 

Font X et al. (2012) Corporate social responsibility: The disclosure–performance 

gap Tourism Management 33(1:1544-1553  
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Resources Garay, L & Font, X (2011) Doing good to do well? Corporate Social Responsibility 

Reasons, Practices and Impacts in Small and Medium Accommodation  

Enterprises, International Journal of Hospitality Management, 31 (2), 329-337 

Gosling et al (2012) Tourism and water use: Supply, demand, and security. An 

international review Tourism Management 33 (1): 1–15 

Gosling S & Michael Hall (2006) Tourism and Global Environmental Change: 

Ecological, Economic, Social and Political Relationships Routledge (1 chapter) 

Sampaio, A., Thomas, R. & Font, X. (2012) Small Business Management and 

Environmental Engagement, Journal of Sustainable Tourism 20(2), 179-193 

UNEP (2005) Making Tourism More Sustainable: A Guide for Policy Makers UNEP 

UNEP (2008) Climate Change Adaptation and Mitigation in the Tourism Sector: 

Frameworks, Tools and Practices UNEP 

UNWTO (2003) Climate Change and Tourism UNWTO elibrary 

UNWTO (2011) Analysis on Energy Use by European Hotels – Online Survey and 

Desk Research UNWTO elibrary 

 

Further 

Reading/ 

Resources 

Becken, S., & Hay, J. (2007) Tourism and Climate Change: Risks and 

Opportunities, Clevedon: Channel View Publications 

Chapin, F.S., Kofinas, G.P., Folke, C. (2009) Principles of Ecosystem Stewardship: 

Resilience-Based Natural Resource Management in a Changing World. Springer 

El Dief, M. and Font, X. (2010) The determinants of hotel marketing managers’ 

green marketing behaviour, Journal of Sustainable Tourism, 18(2), 157-174 

Font, X. & Walmsley, A. (2012), Corporate social reporting and practices of 

international hotel groups. in Conrady, R. & Buck, M. Trends and issues in global 

tourism 2012. Berlin: Springer 

Holden, A. (2008) Environment and Tourism (2nd Edn.). London: Routledge 

Journal of Environmental Planning & Management 

Sandve A, Marnburg E & Ogaard T (2014) The ethical dimension of tourism 

certification programs International Journal of Hospitality Management 36:73-

80 

Simpson, M.C., Gössling, S., Scott, D., Hall, C.M. and Gladin, E. (2008) Climate 

Change Adaptation and Mitigation in the Tourism Sector: Frameworks, Tools 

and Practices. UNEP, University of Oxford, UNWTO, WMO 

Sitkin, A. (2011) Principles of Ecology & Management: international challenges 

for future managers. Oxford: Goodfellow Publishers Ltd. 
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UNWTO (2011) Key Renewable Energy (RE) Solutions for SME Hotels UNWTO 

elibrary 

Webster K. (2000), Environmental management in the hospitality industry: a 

guide for students and managers. Cassell, London, UK. 

Websites  

 Climate Access www.climateaccess.org  

 Greenair Online  www.greenaironline.com  

 International Tourism Partnership Green Hotelier 
www.greenhotelier.org  

 International Water Management Institute 
http://www.iwmi.cgiar.org/ 

 http://www.sustainablehotel.co.uk 

 Stockholm Water Institute www.siwi.org  

Specialist ICTS 

Resources 

None 

Additional 

Requirements 

None 

 

Administration 

JACS Code N830 

HESA Academic 

Cost Centre 

134 

Date of 

Approval 

 

Date of Most 

Recent 

Consideration 

 

Unit External 

Examiner 

 

Unit 

Assessment 

Board 

 

http://www.climateaccess.org/
http://www.greenaironline.com/
http://www.greenhotelier.org/
http://www.iwmi.cgiar.org/
http://www.sustainablehotel.co.uk/
http://www.siwi.org/
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Unit Specification (Postgraduate) 

Unit Details & Outline 

Unit Title Tourism and Conservation 

Unit Code 33TAC001 

Unit 

Abbreviation 

T&C 

Level of Study 7 

Credit Value 20 ECTS Value 10 

Home 

Department 

School of Tourism, Events & Hospitality Management 

Home Faculty Business & Law 

Unit Co-

ordinator 

John Swarbrooke/Harold Goodwin  

Key Words Impacts of Tourism, Conservation , Environment , Cultural Heritage 

 

Unit Description 

Brief Summary 

 

The management of the  relationship between tourism and the conservation of 

both natural and cultural heritage, minimising negative and maximising positive 

impacts   

Indicative 

Content 

What is heritage?  Natural and cultural heritage are fundamental tourism assets 

but rarely do they exist for tourism, tourism can be used for conservation 

purposes but negative impacts need to be managed. The historical evolution of 

conservation in relation to landscapes , nature, built environment and cultural 

heritage. UNESCO World Heritage criteria. Why conserve heritage? 

What does conservation mean. The relationship between the environment and 

culture. Change as a reality  - conservation vs fossilisation. Who pays for, and 

who benefits from ,conservation?  Tourism as an agent of change in terms of 

both the physical environment and culture. Authenticity – what does it mean in 

tourism? Dark tourism, nationalism and cultural heritage – should all heritage be 

conserved? The rights of humans and the rights of animals. 

Visitor management, carrying capacity, sacrifice and exclusion zones. The 

concept of carrying capacity applied to natural and cultural heritage 

conservation. 
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Tourism as an economic motivator for conservation and as a generator of 

funding for conservation. The marketing of conservation and the willingness of 

tourists and tourism businesses to contribute to the maintenance  and 

conservation of heritage  

The importance and purposes  of visitor interpretation – what constitutes good 

interpretation. 

 

Learning Outcomes 

Unit Learning 

Outcomes 

On successful completion of this unit students will be able to: 

1. Analyse heritage assets and the contribution which tourism can make to 
conservation, discuss the values heritage and engage in professional debates 
about conservation.  

2. Apply their knowledge of heritage, conservation, interpretation, marketing, 
visitor management and the competing interests of different stakeholders to 
the assessment of a heritage site and make recommendations for 
improvement.  

 

Assessment 

Summative 
Assessment 

 

 

 

Element 

 

Type Weighting Learning outcomes 

assessed 

1 Briefing paper  30% 1 

2 Report  70% 2 
 

Employability 
and 
Sustainability 
Outcomes 

Outcomes Element of 
Assessment 

Apply skills of critical analysis to real world situations within 

a defined range of contexts. 
2 

Demonstrate a high degree of professionalism.  1, 2 

Express ideas effectively and communicate information 

appropriately and accurately using a range of media 

including ICT. 

1,2  

Develop working relationships using teamwork and 

leadership skills, recognising and respecting different 

perspectives. 

2 

Manage their professional development reflecting on 

progress and taking appropriate action. 
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Find, evaluate, synthesise and use information from a 

variety of sources. 
1, 2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1,2  

Description of 
each element 
of Assessment 

Assessment 1 Briefing paper for the DMO or Management Board of a heritage site 
about what the academic literature has to offer them in understanding the challenges 
of managing heritage  1,500 words 

Assessment 2  A professional  evaluation report of the relationship between tourism 
and conservation at a heritage site with recommendations for improvement. 3,000 
words  

Mandatory 
Learning & 
Teaching 
Requirements 

Participation in one tutorial and one seminar by Skype 

Minimum Pass 
Mark 

 

 

Learning Activities 
Breakdown of 

Student 

Learning 

Activity 

Type of Activity % 

Summative Assessment 30% 

Directed Study 5% 

Student-centred Learning 65% 

 

Learning Resources 

Books 

recommended 

for purchase by 

students 

Buckley ,R {2010} Conservation tourism . CABI. 

 

Essential 

Reading/ 

Resources 

Bushell, R. & Eagles. P.F. (2007) Benefits beyond boundaries. Wallingford: CABI 

Publishing 

Butler, R. W. and Boyd, S.W. (eds.) (2002) Tourism and national parks: Issues and 

implications. Chichester: John Wiley & Sons 

Coccossis ,H and Mexa ,A {2004} The challenge of tourism carrying capacity. 

Ashgate publishing. 
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Eagles, P.F.J., McCool, S.F. and Haynes, C.D.A. (2002) Sustainable Tourism in 

Protected Areas: Guidelines for Planning and Management. IUCN Gland, 

Switzerland and Cambridge, UK 

Fairclough, G. Harrison, R. Jameson, J.H. & Schofield, J. (eds.) (2008) The 

heritage reader.  Abingdon: Routledge  

Goodwin H (1996) In pursuit of ecotourism Biodiversity & Conservation 5 (3), 

277-291 

Goodwin, H J, Kent, I J, Parker K T, Walpole M J (1997) four reports on Tourism, 

Conservation and Sustainable Development. Vol I Comparative Report 

Department for International Development, London 

Hampton, M. P. (2005) Heritage, Local Communities and Economic 

Development. Annals of Tourism Research 32 (3), pp. 735 – 759 

Harrison ,D and Hitchcock ,M {2005} The politics of world heritage: negotiating 

tourism and conservation. Channel View. 

Further 

Reading/ 

Resources 

Frost, W. and Hall, M. (Eds.) (2009) Tourism and National Parks: International 

Perspectives on Development, Histories and Change. London: Routledge 

Hall, C.M. and Boyd, S. (2005) Nature-based tourism in peripheral areas: 

development or disaster? Clevedon: Channel View 

Knudsen, BT and Waade ,AM {2010} Reinstating authenticity: tourism, place and 

emotions. Channel View. 

Newsome, D., Moore, S.A. and Dowling, R.K. (2013) Natural Area Tourism: 

Ecology, Impacts and Management (2nd Edn.). Clevedon: Channel View 

Publications 

Sitkin, A. (2011) Principles of Ecology & Management: international challenges 

for future managers. Oxford: Goodfellow Publishers Ltd 

Spenceley ,A {2008} Responsible tourism: critical issues for conservation and 

development. Earthscan. 

Stolton, S. and Dudley, N. (Eds.) (2010) Arguments for Protected Areas: Multiple 

Benefits for Conservation and Use. London: Earthscan 

Trodell ,C and Wilson ,C {2012] Nature based tourism and conservation. Edward 

Elgar Publishing. 

Swarbrooke, J. (2002) The development and management of visitor 

attractions.  Oxford: Butterworth-Heinemann 

Timothy, D.J. (2011) Cultural Heritage and Tourism: An Introduction.  Bristol: 

Channel View 
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Wearing, S., Archer, D. & Beeton, S. (2007) The Sustainable Marketing of 

Tourism in Protected Areas. Australia: Cooperative Research Centre for 

Sustainable Tourism 

Xie ,PF {2011] Authenticating ethic tourism. Channel View. 

Specialist ICTS 

Resources 

None 

Additional 

Requirements 

None  

 

Administration 

JACS Code N832 

HESA Academic 

Cost Centre 

134 

Date of 

Approval 

 

Date of Most 

Recent 

Consideration 

 

Unit External 

Examiner 

 

Unit 

Assessment 

Board 

 

 



 

Page 47 of 59 
 

Unit Specification (Postgraduate) 

Unit Details & Outline 

 

Unit Title Achieving Change: Leadership for Responsibility 

Unit Code 33ACL001 

Unit 

Abbreviation 

LeadChange 

Level of Study 7 

Credit Value 20 ECTS Value 10 

Home 

Department 

School of Tourism, Events & Hospitality Management 

Home Faculty Business & Law 

Unit  

Co-ordinator 

Harold Goodwin  

Key Words Leadership, change, change management, responsibility  

 

Unit Description 

Brief Summary Study approaches to leadership from business and politics to enable participants 

to apply the knowledge to people and situations with which they are familiar. 

Indicative 

Content 

Difference between leadership and management. Diversity of leadership forms 

and types of leaders (charismatic, ethical , “great men”, functional, servant, 

transactional, transformational); issues of class and gender. The 

lifecycle/situational theory of leadership.  

Taking responsibility and encouraging others to do so.  

Leaders and followers: activists, supporters, and the acquiescent/consenting. 

Positive deviance and the value of diversity; overcoming barriers, green teams, 

champions and ambassadors.   

Power, legitimacy, influence, authority and status; and the difference between 

political and economic power. Empowerment, delegation and accountability.  

Campaigning, lobbying and persuasion, PR and marketing; interest groups, 

pressure groups and oligarchy. Securing change: strategy and tactics 
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The importance of context and of the led. The importance of vision and of 

knowing what success would look like: Radcliffe’s  “Future Engage Deliver” 

model. 

Do leadership traits exist? What are they?  

Discovering your own leadership style, self-awareness and self-confidence, 

building credibility and trust; developing a leadership brand  

The role of storytelling and social media, sticky ideas, memes and social 

epidemics.  

Students will have the opportunity to test their learning from the texts against 

their experience of leadership and leaders in the sector.  

 

Learning Outcomes 

Unit Learning 

Outcomes 

On successful completion of this unit students will be able to: 

1. Analyse the different forms of leadership which they encounter in their 

professional and personal lives; articulate their own perception of themselves as 

leaders and determine what steps they might take to enhance their leadership 

capacity.   

2. Identify the appropriate means which they would use to achieve a change in 

the tourism sector and explain why.   

 

Assessment 

Summative 
Assessment 

 

 

Element 

 

Type Weighting Learning outcomes 

assessed 

1 Case study  60% 1 

2 Report/Plan  40% 2 
 

Employability 
and 
Sustainability 
Outcomes 

Outcomes Element of 
Assessment 

Apply skills of critical analysis to real world situations within 

a defined range of contexts. 
2 

Demonstrate a high degree of professionalism.  1,2 

Express ideas effectively and communicate information 

appropriately and accurately using a range of media 

including ICT. 
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Develop working relationships using teamwork and 

leadership skills, recognising and respecting different 

perspectives. 

 2  

Manage their professional development reflecting on 

progress and taking appropriate action. 
1 

Find, evaluate, synthesise and use information from a 

variety of sources. 
 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Description of 
each element 
of Assessment 

Assessment 1 Case Study: students will be asked to write up a case study on one of 
the presentations on leadership and change which they hear and discuss in class 
applying their reading to the example; with a reflection on the implications of what 
the learned from the unit for their personal development. 2,000 words 

Assessment 2 Having agreed and discussed in class with their peers a change which 
they would like to see made the assignment is to develop a plan for leading a process 
which would result in the change being made. 1,500 words  

 

Mandatory 
Learning & 
Teaching 
Requirements 

None 

Minimum Pass 
Mark 

 

 

Learning Activities 
 

Breakdown of 

Student 

Learning 

Activity 

Type of Activity % 

Summative Assessment 

 

30% 

Directed Study 

 

15% 

Student-centred Learning 

 

55% 

 

Learning Resources 
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Books 

recommended 

for purchase by 

students 

Harvard Business Review (2011) What Makes a Leader Harvard Business School 

Publishing Corporation  

Owen J (2011) How to Lead  Pearson  

Radcliffe S (2012) Leadership Plain and Simple Pearson  

Essential 

Reading/ 

Resources 

Campaign Strategy http://campaignstrategy.org  

The Change Agency www.thechangeagency.org  

Goleman D (1998) Harvard Business Review November/December 1998 

Business Balls www.businessballs.com  

Gladwell M (2000) The Tipping Point Little Brown http://gladwell.com 

Heath S & D (2008) Made to Stick,  Arrow http://heathbrothers.com  

Ideas for Leaders www.ideasforleaders.com 

http://knowhownonprofit.org/campaigns/campaigning/about-campaigning-

and-lobbying/whatis  

Leadership Now www.leadershipnow.com  

Positive Deviance www.positivedeviance.org  

Owen J (2007)  Power at Work Prentice Hall  

Owen J (2010) How to Influence Prentice Hall 

http://uclu.org/representation/campaigns/campaigning-techniques 

Thaler  R H & Sunstein C R (2008) Nudge Penguin http://nudges.org/  

Further 

Reading/ 

Resources 

Adair J (2005) How to Grown Leaders Kogan Page  

Fisher R, Ury W, Patton B (2012) Getting to Yes Random House  

Greene R (1998) Power The 48 Laws Profile Books 

Hall C M (1994) Tourism and politics: policy, power and place Wiley  

Handy C (1999) Understanding Organisations Penguin  

Kleiner A (2003) Who Really Matters the Core Group Theory of Power, Privilege 

and Success  Nicholas Brealey  

Machiavelli N (1532) The Prince various 

Mulgan G (2006) Good and Bad Power: the ideals and betrayals of government 

Allan Lane  

Reynolds G (2006) An Army of Davids Nelson Current 

Robinson, S. and Dowson, P. (2012) Business Ethics in Practice London: CIPD. 

http://campaignstrategy.org/
http://www.thechangeagency.org/
http://www.businessballs.com/
http://gladwell.com/
http://heathbrothers.com/
http://www.ideasforleaders.com/
http://knowhownonprofit.org/campaigns/campaigning/about-campaigning-and-lobbying/whatis
http://knowhownonprofit.org/campaigns/campaigning/about-campaigning-and-lobbying/whatis
http://www.leadershipnow.com/
http://www.positivedeviance.org/
http://uclu.org/representation/campaigns/campaigning-techniques
http://nudges.org/
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Turner, N., Barling, J., Epitropaki, O., Butcher, V., & Milner, C. (2002) 

Transformational leadership and moral reasoning. Journal of Applied 

Psychology, 87 (2), pp. 304-311. 

Western, S. (2008) Leadership: A Critical Text. London: Sage. 

Yukl, G. (1999) ‘An evaluative essay on current conceptions of effective 

leadership’, European Journal of Work and Organisational Psychology , March, 

8(1), p. 215. 

Yukl G (2001) Leadership in Organisations Prentice Hall  

Specialist ICTS 

Resources 

None 

Additional 

Requirements 

None 

 

Administration 

JACS Code  

HESA Academic 

Cost Centre 

 

Date of 

Approval 

 

Date of Most 

Recent 

Consideration 

 

Unit External 

Examiner 

 

Unit 

Assessment 

Board 
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Unit Specification (Postgraduate) 

Unit Details & Outline 

Unit Title Responsible Destination Management  

Unit Code 33RDM001 

Unit 

Abbreviation 

RDM 

Level of Study 7 

Credit Value 20 ECTS Value 10 

Home 

Department 

School of Tourism, Events & Hospitality Management 

Home Faculty Business & Law 

Unit  

Co-ordinator 

John Swarbrooke  

Key Words Responsible, Stakeholders, Management, Marketing, Impacts, Spatial 

distribution  

 

Unit Description 

Brief Summary 

 

The unit is concerned with the issues involved in the responsible management of 

tourist destinations and the ways in which the impacts of tourism can be 

managed for the benefit of all stakeholders  

Indicative 

Content 

Definitions of destinations and the different geographical milieu in which 

tourism takes place. 

The social , economic and environmental impacts of different types of tourism.  

The key stakeholders in destinations and the power relationships within the 

destination. 

The role of DMO’s and their accountability to the local community. 

Destination management plans – process and outcomes. 

Tourism and the visitor economy. 

Social inclusion and diversity in destinations. 

The influence of external actors in tourist destinations. 

Trends in the  tourism market and destination. 
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Competition and competitive advantage. 

The potential tension between destination management and destination 

marketing. 

Destination planning including economic development, community 

development and land use. 

Spatial patterns of tourism in destinations – concentration and dispersal. 

Performance indicators for destination management.  

International case studies of destination management. 

Learning Outcomes 

Unit Learning 

Outcomes 

On successful completion of this unit students will be able to: 

 

1. Understand the diverse range of stakeholders in tourist destinations and the 
role these stakeholders play in destination management. 

2. Evaluate the impacts of different types of tourism within a destination. 
3. Engage in a debate about spatial concentration or dispersal of tourist activity 
within destinations. 

4. Develop logical and realistic recommendations for the management of a 
specific destination and effectively communicate proposals to key stakeholders. 

Assessment 

Summative 
Assessment 

 

 

 

 

 

Element 

 

Type Weighting Learning outcomes 

assessed 

1 Destination Case 

Study - Evaluation 

50% 1,2, 

2 Destination case 

Study - 

Recommendations 

50% 3,4 

 

Employability 
and 
Sustainability 
Outcomes 

Outcomes Element of 
Assessment 

Apply skills of critical analysis to real world situations within 

a defined range of contexts. 
2 

Demonstrate a high degree of professionalism.  2, 

Express ideas effectively and communicate information 

appropriately and accurately using a range of media 

including ICT. 

2 
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Develop working relationships using teamwork and 

leadership skills, recognising and respecting different 

perspectives. 

2 

Manage their professional development reflecting on 

progress and taking appropriate action. 
2, 

Find, evaluate, synthesise and use information from a 

variety of sources. 
1,2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

2 

Description of 
each element 
of Assessment 

The assessment for this unit is based on a case study of a specific destination 
developed by the student  

Assessment 1  A report of approximately 3000 words  evaluating the current situation 
of the destination and focusing on challenges in relation to the development of 
responsible tourism in the specific destination.  

Assessment 2  A report of approximately 3000 words evaluating alternative possible 
scenarios and plans before recommending a specific course of action with a 
communication plan of approximately outlining the most effective way of 
communicating the proposed course of action to key stakeholders and anticipating 
likely barriers to acceptance and how these might be overcome. 

Mandatory 
Learning & 
Teaching 
Requirements 

Participation in one tutorial and one seminar by Skype 

Minimum Pass 
Mark 

 

 

Learning Activities 
 

Breakdown of 

Student 

Learning 

Activity 

Type of Activity % 

Summative Assessment 30% 

Directed Study 20% 

Student-centred Learning 50% 

Learning Resources 

Books 

recommended 

for purchase by 

students 

Sharpley ,R {2010} Tourism Development and the Environment : Beyond 

Sustainability. Earthscan. 
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Essential 

Reading/ 

Resources 

www.visitengland.org  Guiding principles for developing destination marketing 

plans 

Brown ,F {2012} Tourism reassessed; blessing or blight? Elsevier. 

Bramwell ,B and Lane ,B {2000} Tourism collaborations and partnerships :politics 

practice and sustainability. Channel View . 

Kozak ,M and Baloglu ,S {2011} Managing and marketing tourist destinations: 

strategies to gain a competitive advantage. Taylor and Francis. 

Further 

Reading/ 

Resources 

Frey ,N and George ,R {2010} ‘Responsible tourism management:the missing link 

between business owners’ attitudes and behaviour in the Cape Town tourism 

industry. Tourism Management. Vol 31 Issue 5 , pp621-628 

Hickman,L {2008} The final call. Transworld.  

Mason ,P {2012} ‘Zoning ,land use planning and tourism’ in Holden ,A and 

Fennell ,DA {editors} The Routledge Handbook of Tourism and the 

Environment.Routledge. 

Swarbrooke ,J {1999} Sustainable tourism management. CABI 

Pine ,J and Gilmore ,JH {2011} The experience economy. Harvard Business 

Review.   

Specialist ICTS 

Resources 

None 

Additional 

Requirements 

None  

Administration 

JACS Code N832 

HESA Academic 

Cost Centre 

134 

Date of 

Approval 

 

Date of Most 

Recent 

Consideration 

 

Unit External 

Examiner 

 

Unit 

Assessment 

Board 
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Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 

Unit Details & Outline 

Unit Title MASTERS PROJECT 

Unit Code 33MPM001 

Unit 

Abbreviation 

PROJ 

Level of Study 7 

Credit Value 60 ECTS Value 30 

Home 

Department 

School of Tourism, Events & Hospitality Management 

Home Faculty Business & Law 

Unit  

Co-ordinator 

John Swarbrooke 

Key Words Investigation, Application of Knowledge, Critical Reflection 

 

Unit Description 

Brief Summary 

 

This capstone unit provides an opportunity for students to demonstrate their 

ability to undertake an in-depth investigation of an issue relevant to responsible 

tourism. 

This investigation can take the form of a traditional dissertation OR an industry 

based change management project OR an industry focused feasibility study. 

The projects will be undertaken with the active cooperation of industry partners. 

Indicative 

Content 

Planning a project in terms of developing appropriate aims and objectives , 

review of relevant literature , and establishment of an appropriate 

methodology. 

Analysis of data and interpretation of findings to meet the aims and objectives. 

Development of logical and realistic recommendations based on the results of 

the research process.  

Given that the Project unit incorporates three different types of project students 

will be given further content specific to their actual project. 

The Report will be of the following three types namely: 

[i] A traditional dissertation with research questions and/or hypotheses. 
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[ii] A change management project within an industry context whereby the 

outcome of the research project is a plan to effect a specific change within an 

organisation 

[iii] A feasibility study whereby the outcome of the research project is a study 

determining the feasibility or otherwise of a proposed project or course of 

action. 

 

Learning Outcomes 

Unit Learning 

Outcomes 

On successful completion of this unit students will be able to: 

1. Design and plan an advanced independent investigation including appropriate 

aims and objectives, literature review and methodology. 

2. Demonstrate an ability to gather suitable data and critically analyse data. 

3. Report the findings clearly and accurately. 

4. Make practical and realistic recommendations based on the research findings. 

Assessment 

Summative 

Assessment 

 

 

Element 

 

Type Weighting Learning outcomes 

assessed 

1 Proposal  25% 1 

2 Report 75% 2,3,4 
 

Employability 

and 

Sustainability 

Outcomes 

Outcomes Element of 

Assessment 

Apply skills of critical analysis to real world situations within 

a defined range of contexts. 
1,2, 

Demonstrate a high degree of professionalism.  2, 

Express ideas effectively and communicate information 

appropriately and accurately using a range of media 

including ICT. 

1,2,  

Develop working relationships using teamwork and 

leadership skills, recognising and respecting different 

perspectives. 

1,2 

Manage their professional development reflecting on 

progress and taking appropriate action. 
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Find, evaluate, synthesise and use information from a 

variety of sources. 
2 

Articulate an awareness of the social and community 

contexts within their disciplinary field. 

1,2 

Description of 

each element 

of Assessment 

Assessment 1 The Report proposal sets out the aims and objectives for the project 

and outlines the proposed methodology including the key literature and data sources. 

It also identifies, where appropriate, the partner organisation which will be 

cooperating in the project. This document will normally be around 3000 words in 

length. 

Assessment 2 The Report will normally be between 15,000 and 20,000 words in 

length and will include the aims and objectives , literature review , methodology , 

results and discussion of results. It will also include recommendations for industry 

based on the  results of the project. These recommendations will be evaluated on the 

basis of their logicality and realism in the specific context in which the student has 

been operating.  

Mandatory 

Learning & 

Teaching 

Requirements 

At least one skype, face to face discussion  or telephone conversation with their 

Report  Supervisor to discuss their choice of report topic and at least one for each of 

the elements of assessment   

Minimum Pass 

Mark 

 

 

Learning Activities 
 

Breakdown of 

Student 

Learning 

Activity 

Type of Activity % 

Summative Assessment 20% 

Directed Study 10% 

Student-centred Learning 70% 

 

Learning Resources 

Books 

recommended 

for purchase by 

students 

None as it will depend on the nature of the project undertaken. 

Project Supervisors will provide advice related to the specific project being 

undertaken. 

Essential 

Reading/ 

None - as above 
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Resources 

Further 

Reading/ 

Resources 

None - as above 

Specialist ICTS 

Resources 

None 

Additional 

Requirements 

None  

 

Administration 

JACS Code N820 

HESA Academic 

Cost Centre 

134 

Date of 

Approval 

 

Date of Most 

Recent 

Consideration 

 

Unit External 

Examiner 

 

Unit 

Assessment 

Board 

 

 


