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This document provides a concise summary of the main features of the course(s) & associated award(s)  

offered through this Programme Specification, and includes  the learning outcomes that a typical student 

might reasonably be expected to achieve and demonstrate if she/he takes full advantage of the learning 

opportunities provided.  More detailed information on the learning outcomes, curriculum content, 

teaching/learning, assessment methods for each unit and on the Programme’s relationship to QAA 

Subject Benchmark Statements may be found in the dedicated student handbook for the Programme.  

The accuracy of the information in this document is reviewed periodically by the University and may be 

subject to verification by the Quality Assurance Agency for Higher Education.  
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Versioning of Programme Specification   
CENTRE FOR ACADEMIC STANDARDS & QUALITY ENHANCEMENT  
This programme specification is valid for the period of approval confirmed at the time of the 
approval/last review event and relates to provision approved at that point. Programme specifications 
are updated on an annual basis to include modifications approved through the University’s quality 
assurance processes.   
This version provides a description of the programme as approved for the academic session indicated 
in section 3 of the following table.   

1  Date of initial Approval or last review:  April 2013  

2  Effective date of Approved/Reviewed Programme 
Specification:  
   

September 2013 – August 
2019  

3  This Version effective from:  September 2016  

4  Version number:  2013/ Version 4  

 

Modifications to Programme Specification   
Modifications to the programme specification since approval/ last review, and the cohort of students 
affected by the change are listed in Section H (Log of Modifications) at the back of the document.  
Cross Referencing of Programme Specifications   
The following 
elements of 
provision included 
in this document 
is/ are also 
included in the  
following 
programme  
specifications  

Award   Programme Specification  

N/A  N/A 

Amendments made to provision listed in this table, must also be reflected  in the  relevant 
programme specifications listed above  

 

Programme Specification   

0  Brief Overview   

(i) Brief Descriptive Summary  
This Master of Science is an academically rigorous programme that develops theoretical knowledge of 
essential management concepts and the practical problem-solving skills required to occupy management 
level positions in the hospitality & tourism industry. The course seeks to expand the student’s in-depth 
understanding of strategic developments in management & marketing, consultancy, research, financial 
management and human resources trends. To enhance the student’s academic experience and to give a 
real feel of how a business operates the programme will have several visiting speakers, study trips into 
industry and internship opportunities.  
(ii) Articulation of Graduate Prospects  
Like all AHA (American Hotel Academy) programmes, the MSc was created as a higher education 
programme that has an important industry focus that makes it unique on the Romanian market. The MSc 
is specifically designed to reflect the modern marketplace in the hospitality & tourism sectors and 
therefore developing and maintaining active and productive links with these sectors considered vital.    
The MSc runs an active programme of international visiting speakers and trips into the industry. The 
Alumni network set up and run by the school, allows us to maintain a significant graduate database and 
continuously develop our programmes while reinforcing the industry links through our Alumni.    
Every year, we organize career development seminars and talks with potential employers. The seminars 
aim to develop the student’s professional skills such as being able to construct an argument, use data 
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and information, analyse and solve problems and acquire excellent written and verbal communication 
skills as well as counselling students on their graduate prospects. The optional internships offered to 
students with no or only some industrial experience will enhance the graduates’ employability chances 
and will increase their competitiveness. The programme team continually monitors a wide range of data 
sources to ascertain information on postgraduate student prospects and use that information for 
programme development. 
 

General Information   

1  Overarching Programme  
Specification Title   

MSc International Hospitality & Tourism Business 
Management  

2  Final award(s)/title(s)  
  

MSc International Hospitality & Tourism Business  
Management  

3  Combined Honours                               N/A 

3a  (i) Combined Honours Awards 
available  

N/A 

(ii) Single Honours Awards  
available through Combined 
Honours 

N/A 

(iii) Approved Subject  
Combinations administered by 
this Programme Specification   

N/A 

3b  Approved Subject Combination 
administered by other Programme 
Specifications  

Approved Combination  Home Programme Specification 
& Home Dept.  

 N/A  N/A 

4  Interim exit award(s)/title(s)  • PGCert International Hospitality & Tourism Business 
Management (60 credits)  

• PGDip International Hospitality & Tourism Business 
Management (120 credits)  

5  Mode(s)   Full Time   

6  FHEQ position of final award(s)  Masters (Level 7)*   

7  Awarding institution    The Manchester Metropolitan University  

8  Teaching institution(s)  American Hotel Academy  

9  
  

Relationship with Foundation 
Year   

N/A 
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Administrative Details   

10  Home Department/ School/  
Institute  

School of Tourism, Events & Hospitality Management 

11  Home Faculty   Business & Law 

12  UCAS code(s)  
  

N/A  

  

Collaborative Arrangements (where relevant)   

13  Approved Collaborative partner(s)   
  

Partner Name  Type of Collaborative 
Partnership  

American Hotel  
Academy  
  

MMU validation and award of 
degree programmes taught at 
AHA.  

14  Other Approved Academic  
Partnership(s)   

Partner Name  Type of Academic Partnership  

N/A     N/A 

  

Approval Status   

15  Date, outcome & period of 
approval of most recent MMU 
review/ approval 
  

(i) Latest review/ approval 
The programme was approved on 22nd April 2013 

(ii) Major Modifications to Programme Specification 

since last review/approval   

16  Next Scheduled Review Date:   2018/19 

17  PS/1 effective date:  September 2016 

 

External References/Relationships  

 18  QAA Benchmark Statement(s)    For Master’s Degrees in Business and Management - 
2007  

19  Date, outcome & period of 
approval of last PSRB 
approval/accreditation 
 

N/A  

20  Date and outcome of last PSRB 
approval/accreditation   

N/A  

  

Programme information   

21 University and Programme Educational Aims   

(i) University Educational Aims  

• To develop flexible approaches to programme delivery and student support which reflect the needs 
and expectations of our students.  

• To provide a supportive and inclusive learning environment which will enable success for all learners.  

• To encourage the development of students’ intellectual and imaginative powers, creativity, 
independence, critical self-awareness, imagination and skills that will enhance global employment 
opportunities on graduation in all programmes.  

• To establish a culture of constant improvement in learning, teaching and assessment that is 
anticipatory, enabling, supportive, rewarding and fully aligned with the University’s vision and 
strategic objectives.  

• To provide a learning experience that is informed by research, scholarship, reflective practice and 
engagement with industry and the professions.  
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(ii) Programme Educational Aims  

• To develop skills of leadership through hospitality and business management education through a 
critical study of the structure functions and operations of the international hospitality & tourism 
industries.  

• To prepare students for entry into management positions within the hospitality and tourism sectors, 
so that they can become competent and effective managers and satisfy the requirements of the 
appropriate professional body and/or employers' group. 

• To encourage, through excellence, the development of students' personal qualities relevant to the 
chosen industry. These  include  the  development  of  enhanced  interpersonal  and analytical skills,  
a  high  degree  of  self- confidence, initiative and enterprise, and an appropriate attitude to work.  

• To combine business management elements with hospitality & tourism management thus providing 
a holistic approach to modern hospitality & tourism education.  

• To provide a business hospitality & tourism management experience concentrating on the 
dissemination of senior management experiences.  

 

22 Final Learning Outcomes 

Educational Outcomes   
On successful completion of their course of study MMU graduates will be able to:   

1. apply skills of critical analysis to real world situations within a defined range of contexts;  
2. demonstrate a high degree of professionalism characterised by initiative, creativity, motivation and 

self-management;  
3. express ideas effectively and communicate information appropriately and accurately using a range 

of media including ICT;  
4. develop working relationships using teamwork and leadership skills, recognising and respecting 

different perspectives;  
5. manage their professional development reflecting on progress and taking appropriate action;  
6. find, evaluate, synthesise and use information from a variety of sources  
7. Articulate an awareness of the social and community contexts within their disciplinary field.  

  
Programme Specific Outcomes   
(i) Final Award Learning Outcomes  
On successful completion of their course of study graduates will be able to:   

1. analyse, synthesize and solve complex, unstructured hospitality & tourism business problems;  
2. evaluate and apply subject specific knowledge of the international business environment including: 

entrepreneurship, planning & marketing, innovation, diversity, project management, finance and the 
e-business dimension to enhance employability;  

3. critically examine the development of the body of knowledge that relates to the international 
hospitality & tourism industry;  

4. critically evaluate the centrality of the hospitality, tourism and the broader services industries in 
relation to the student’s needs;  

5. critically approach field and case study related research and successfully employ contemporary 
business research methods and research tools;  

6. develop / design and implement an independent postgraduate research project that integrates 
relevant literature and appropriate methodologies with the purpose of addressing specific issues 
relevant to the hospitality & tourism sectors. 
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23 Interim Award Learning Outcomes  

The Postgraduate Certificate graduate will be able to:   
1. evaluate and offer solutions for complex, unstructured hospitality & tourism business problems;  
2. evaluate and apply subject specific knowledge of the international business environment including: 

planning & marketing, diversity, finance and the e-business dimension to enhance employability;  
3. evaluate the development of the body of knowledge that relates to the strategic management & 

marketing and the financial management of the international hospitality & tourism industry;   
4. critically evaluate the centrality of the hospitality and tourism industries in relation to the student’s 

needs; 
5. evaluate field and case study related research and employ contemporary business research methods 

and research tools.  
  

The Postgraduate Diploma graduate will be able to:   
1. evaluate and offer solutions for complex, unstructured hospitality & tourism business problems;  
2. evaluate and apply subject specific knowledge of the international business environment including: 

entrepreneurship, innovation, project management, planning & marketing, diversity, finance and the 
e-business dimension to enhance employability;  

3. evaluate the development of the body of knowledge that relates to the international hospitality & 
tourism industry;   

4. critically evaluate the centrality of the hospitality, tourism and the broader services industries in 
relation to the student’s needs; 

5. critically approach field and case study related research and employ contemporary business 
research methods and research tools; 

6. design an independent post graduate research proposal that can lead to a research project 
addressing specific issues relevant to the hospitality & tourism sectors.   

 

24 Teaching/Learning and Assessment Strategy  

(i) Curriculum Design   
The programmes are designed to meet the needs of the modern marketplace in the hospitality and 
tourism sectors, as well as the needs of those students interested in working in today’s international 
marketplace, by offering them the knowledge and skills in order to build a managerial toolkit. The 
programme curriculum also aims at developing key practical skills that set them apart and give them 
that vital competitive edge with employers. Different approaches can be taken to the support of 
Romanian and International students as required, to ensure that all students receive the most effective 
teaching methods and benefit from the most appropriate opportunities for them.  
The curriculum builds on practical competencies by additionally putting emphasis on managerial skills, 
requiring greater evidence and application of research, scholarship and reflective practice, thus 
optimising their graduate employability options in a very competitive international market.    
The MSc offers a range of business & management modules that give students an insight into the key 
functions of an organisation, as well as in-depth theoretical understanding of the essential elements and 
concepts, focusing on the hospitality & tourism sector. The curricula are designed to develop the 
student’s problem solving and decision-making skills, which are necessary to manage businesses within 
the hospitality and tourism sectors, whether these are small start-ups or multinational organisations.      
All students without a BA degree in a Hospitality or Tourism related field and with less than  
12 months of managerial experience in hospitality or tourism, must undergo a mandatory Foundation 
module, ran in parallel with semester I of the MSc. The unit introduces students to the operational 
concepts and aspects of hospitality & tourism and allows for a better understanding of further information 
taught during the MSc programme. As it is an introductory unit, it is placed at Level 4.   
The course has at least one guest lecturer for each unit, on top of the unit leaders who all have 
managerial experience in their field of teaching, offering a wider perspective to students, guest lecturers 
have more professional experience to draw from and provide a unique opportunity for students to gain 
insights into current developments in these sectors from a management perspective. The guest lecturers 
will aim at adding value to the information provided during the class, by the unit lecturer, focusing on a 
specific topic from the unit. There will also be cross programme collaboration in projects and events, and 
access to job opportunities throughout their study as well as after graduation.   
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Every unit comprises a mix of learning, teaching and assessment methods. The aim is to provide a 
challenging academic environment in which students have the opportunity to fulfil their academic 
potential. At this level, the learning and teaching strategy, therefore, reflects an individualised and self-
directed approach to learning and achieving the learning outcomes. However, throughout the programme 
there is also an emphasis on collaborative engagement with the learning process.   
To achieve the programme objectives set at Level 7, student learning will have a greater focus on 
strategic issues, critical analysis and evaluation. Learning manifests itself through demonstration of the 
ability to argue rationally from a sound basis, a rigorous approach to analysis and a mature reflective 
view of information collected during research. The integral coherence of learning is promoted through the 
potential for relationships between units dealing with real life situations, dissertation, technology and 
management while being centred on the interests and ambitions of each student.    
The teaching and learning methods utilised respect the student’s previous knowledge and experience, 
the diversity of their work experience and focuses on developing the student’s Capabilities in a theory-
practice context, whilst facilitating the development of key transferable and employability skills. The 
students will be involved in several real life consultancy / research projects ensuring their development 
of analytical and evaluative skills.   
All teaching and learning will be supported by unit material, some interactive, hosted through the school 
VLE. Technology enabled learning materials will be used to allow the flexibility in the delivery of the 
programme therefore supporting the needs of the student population. These materials will support the 
curriculum and facilitate independent learning. The programme team currently uses the Online Campus, 
a Moodle based online platform for providing access to some of the learning resources, assignment 
materials, videos, and formative quizzes. An e-learning platform (WebEx) will be made available to the 
programme lecturers and students to facilitate supplementary student-teacher interaction and for 
delivery of lectures on the Foundation Module.   
We strive to ensure a high level of student engagement by having small sized teaching classrooms of 
maximum 30 students and by encouraging lecturers to engage in different ways of formative 
assessment. Formative assessment is provided on completion of units of work, as well as throughout 
the unit, to provide opportunities for feedback and discussion on student progress. Methods will include 
self-assessment/ evaluation, peer assessment and tutor assessment. In all units, students have access 
to tutorial support for assignment preparation and formative feedback on work in progress.   
Assessment is an integral part of the learning process. The instruments therefore will not only confirm 
that learning outcomes have been met, but will also provide an additional challenge to students to 
demonstrate their range of skills.  Demands at Level 7 will be high as students are tasked to work 
independently or in teams on real life projects relating to specific hospitality & tourism business 
management issues.  Feedback on student assessments from internal examiners and internal 
moderators as well as MMU will ensure that work is consistently at the right level and enables the 
programme team to confirm that outcomes have been achieved. Group work is regarded as having an 
important value at this level for the development of the students’ skills. To ensure the effectiveness of 
such assessments, development of student’s understanding of group dynamics and group work is 
emphasised. The induction event will cover the aspect of working in groups and will give support in 
overcoming the challenges and creating successful group projects. Each unit leader will support the 
organization of group work and offer continuous support throughout the group’s work, whilst also using 
formative assessment. All group work will also have individual assessment criteria included. 
 
(ii) Programme Specific Assessment Criteria   
The programme-specific criteria included in this Programme Specification are adopted from similar 
MMU documents and in accordance with the University’s marking scheme. Furthermore, all assessment 
criteria and processes comply with the Assessment Regulations for Taught Postgraduate Programmes 
of Study. We provide a supportive and inclusive learning experience, which offers the widest 
opportunities to a diverse range of learners.   
The programme specific assessment criteria, ensures that students have met the programme learning 
outcomes reliably, validly and fairly. All Employability and Sustainability Outcomes are assessed through 
either both or one of the assessment methods in each unit. The unit assessment criteria are outlined in 
each of the unit proformas.   
Graduation is subject to the decision of an Assessment Board including External Examiners and senior 
staff from MMU, who will inspect work from all credit units within the programme.  

http://www.mmu.ac.uk/academic/casqe/regulations/assessment-taught-pg.php
http://www.mmu.ac.uk/academic/casqe/regulations/assessment-taught-pg.php
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The assessment strategy is varied, transparent and relevant and standards of assessment are rigorously 
maintained. A wide range of assessment methods are used including: written coursework assignments, 
business reports, spreadsheet generated financial models, web based assignments, case study analysis, 
group and individual presentations, seen case studies/ publications, and project work. All group work 
includes an individual assessment portion, so that the individual work of each group member is valued 
and graded.   
All units combine student contact or closely guided and supported student activity with self-directed study 
and assessment preparation and delivery. In all units, students are encouraged to submit elements of 
their summative assessment for formative feedback at specific points during the assessment schedule.   
Summative assessment occurs at the end of the academic session for completed credit units. At this 
point lecturers formally mark all course work to indicate student achievement for all units at Level 7. The 
purpose of the assessment strategies used is to enable students to demonstrate that they have fulfilled 
the objectives of the programme of study, and have achieved the standard required for the award they 
seek.   
Generic Criteria:  
All summative assessment will be marked in accordance with the MMU marking scheme. In utilising this 
marking scheme, examiners are assured that candidates successfully completing Level 7 will have met 
the requirements of the following generic criteria.   
The programme-specific criteria included in this Programme Specification are adopted from similar MMU 
documents and are in accordance with the University’s marking scheme:   
Candidates, who attain 180 level credits and achieve a pass (minimum 50%) in each unit, will be awarded 
an MSc International Hospitality & Tourism Business Management. 

 

25 Programme Structure  

(i) Engagement with University Wide Provision  
N/A  
 
Level 7  

Core Units  

Code  - Pre/Co-
requisites  

Unit Title  No of 
credits  

33BRM9001 None Business Research Methods 20 

33DCP9001 None Dissertation/Consultancy Project 60 

33EIM9001 None Entrepreneurship & Innovation 20 

33FM9001 None Financial Management 20 

33HTS9001 None Hospitality & Tourism Strategic Planning 20 

33IHT9001 None International Hospitality & Tourism Marketing Strategies 20 

33PMS9001 None Project Management for Service Operations 20 

 
On successful completion of Level 7 – Final exit award: MSc International Hospitality & Tourism 
Business Management 

 

26 Personal Development Planning  

Personal Development Planning is a core function of the delivery, not only of this Masters but also of the 
whole range of the programmes offered in American Hotel Academy. This makes PDP a faculty-wide 
scheme supported by a variety of policies and procedures that are already in place.  This includes formal 
induction to the course and to the school, with clear presentation of guidelines pertaining to the students’ 
course of study and their career development options. This function is supported by published material 
and through the open door policy adopted by all staff at American Hotel Academy.    
The Programme Leader functions as a focal point for the students in relation to academic issues and the 
school also has a counsellor for all other issues concerning student life as well as student development.  
Furthermore, the school has a well-organised careers office to assist students in CV development, 
employment and industry contacts.       
The Career Development department is set up to support the professional development of each student. 
Its main activities are to develop the core professional skills of the students, to establish industry 
partnerships for internships or the employment of students, to set up internships for students and to 
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provide career counselling for all graduates. The programme leader ensures that proper guidance for 
personal and professional development is offered to each student, based on their individual development 
needs, through formal workshops or seminars or through informal individual meetings.    
Potential employers come to the school either as guest lecturers or as visitors. The school sets up a 
yearly trip to the major hotel chains in Romania and organises tours and presentations in collaboration 
with potential employers at their premises.   
In addition, the range of skills embedded within the curriculum content will enable students to develop 
expertise and personal attributes appropriate to the hospitality & tourism industries, and to be equipped 
for positions at management level.   

 

27  Placement and Work-based Learning   

This programme does not include a compulsory industrial placement. However, it includes a consultancy 
based final project as a dissertation type option; where the student may engage with an issue of strategic 
or operational importance for an international host client organisation with the findings offering a market 
specific and appropriate solution, with a distinct contribution to the wider spectrum of hospitality 
management theory.     
A number of other Work-based Learning initiatives are utilised to ensure students further enhance their 
employability and gain valuable work experience. These initiatives include live student projects, field 
trips into industry sectors, organising events and consultancy opportunities for a range of hospitality or 
tourism clients.  
Moreover, students can benefit from optional internships during their studies, as well as post training 
placements. These periods as well as the study trips are in addition to the academic credits required for 
the MSc award and will attract practice credits based on the benchmark of 10 such credits representing 
not less than 100 hours of placement or work based learning experience undertaken within the 
academic year. The practice credits will be awarded based on a pass/fail assessment. Optional 
internships will be made available to any interested student that has no or some industry experience, in 
Brasov and the surrounding area. If requested, such internships can be offered in other parts of 
Romania, as per the employer’s availability. It is intended to offer at least 2 study trips for the 
programme, with one of these being international. Students have the opportunity to participate in 
dedicated job fairs between March and April, at which a range of employers will be recruiting graduates 
for full-time positions or internship placements both in Romania and abroad.  

 

28  Programme Specific Admission Requirements   

When considering an application to the programme, evidence will be sought of personal, professional 
and educational experience that provides indications of the applicant’s ability to meet the programme 
aims, namely: the applicant’s personal statement; supporting references and qualifications.  
Before entering Level 7 of the MSc International Hospitality & Tourism Business Management, all 
students must hold one of the following:  
 
(i) - Level 6 degree in a Hospitality or Tourism related field  

- Level 6 degree in any Business related field + 12 months of managerial hospitality / tourism 
experience. 

 
Candidates who are not graduates of Hospitality or Tourism or who do not have at least 12 months of 
hospitality / tourism managerial experience, must undergo an additional Foundation module on 
hospitality/ tourism operations within the first semester of their MSc.   
Applicants whose first language is not English and whose first degree was not taught in English are 
required to produce evidence of English Language proficiency as follows: Minimum scores acceptable 
for entry at Level 7 are:   
 

• IELTS -  6.5  
• Cambridge Advanced  level B2  
• Cambridge Proficiency level C1   

 
Accepted certificates as proof of proficiency in English are stated above.  
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(ii) All candidates must pass an admissions interview assessing their analytical and evaluative 
capabilities as well as their interpersonal skills and their English speaking level.   
 

At the discretion of the Admission tutor and the Programme Leader:   
Applicants who do not hold an accepted certificate but they successfully pass a written test offered by 
AHA (with a pass grade equivalent to that of IELTS 6.5), may be considered for enrolment if they 
successfully obtain an accepted certificate before starting their Dissertation semester. The test is in 
written format and assesses the candidates’ vocabulary, grammar, reading and writing skills. The test is 
closely linked to the interview mentioned at III, as together they assess both the English speaking as 
well as the writing capabilities of each candidate.   

 
If the student cannot produce evidence of English language proficiency, prior to commencement of the 
Dissertation semester, through one of the international certificates accepted above, the student 
qualifies for PgDip, but is not allowed to enter the Dissertation semester required to obtain the MSc 
award. Information about the interview and English test assessment criteria is made available through 
the Admissions Department throughout the admissions period. Applicants will not be entitled to enrol on 
the course with advanced standing in accordance with the University’s Policy for the Accreditation of 
Prior Learning (APL), in any part of this programme.  
 
NB Minimum admission points for entry to the University are reviewed on an annual basis.  For entry 
requirements refer to the current University on-line prospectus 

 

29  Approved Variations/Exemptions from University Regulations  

N/A   

 

30  Programme Management Arrangements  

The Programme Leader is responsible for the day-to-day management of the programme including 
admissions decisions. The Academic Board, through its Academic Committee is responsible for 
continuous monitoring, improvement and development. The Link Tutor appointed by American Hotel 
Academy has been in constant collaboration with MMU throughout the validation process and continues 
to do so, ensuring that the MMU programme regulations are adhered to. A senior member of MMU staff 
will also have an observer role in the Academic Board, as well as a permanent role in the Assessment 
Board. A chronological annual meetings schedule will be set up. This meetings schedule will include both 
joint AHA/MMU meetings and AHA only meetings.   
The need for meetings, as part of the programme management process, has been the subject of 
discussions between AHA and Faculty staff. Meetings that will be part of the schedule will include bi-
annual meetings at which not only programme management issues will be discussed but also issues 
associated with general partnership arrangements and future AHA/MMU developments. Such bi-annual 
meetings will be held at MMU and attended by senior AHA and Faculty staff and, depending on the 
agenda items, CASQE (Centre for Academic Standards and Quality Enhancement) staff will be invited. 
There will be an annual August briefing session at AHA, led by the MMU Link Tutor, for all AHA 
academic and administrators that will deal with changes to MMU regulations and procedures (in the first 
instance it will be an explanation of MMU regulations and procedures). Assessment boards will be held 
at AHA and these will be attended by the MMU Link Tutor, these boards will be preceded (usually a day 
or so before) by meetings between the MMU Link Tutor, AHA Link Tutor and relevant AHA staff to 
ensure that issues related to extenuating circumstances, degree classification and general assessment 
board procedures have been dealt with.   
The two institutions will ensure that at least one of the MMU Link Tutor’s visits will be conducted while 
students are in the school, so to be able to meet with them directly.   
The Assessment Board will hold a graduation ceremony at AHA within 30 days of the validation of all 
awards. A senior member of the Faculty staff (Dean and/or Head of Department) will attend this ceremony 
and, as is usual practice, there will be the opportunity to discuss the AHA/MMU relationship.  

 
 
 

http://www2.mmu.ac.uk/study/
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31  Staff Responsibilities  

All academic staff who teach on the hospitality programme are members of the programme team and 
may be allocated specific responsibilities relating to the organisation of the programme.  These might 
include, group tutoring, admissions, presentations at open days,  
Dissertation coordination etc.  
 

 
The Head of Department is a permanent member of the Academic Board and all of its sub committees 
(Academic Committee, Assessment Board, and Student Disciplinary Committee). A member of the full 
time academic staff (not necessarily the same) is a member of the Academic Board and of its sub 
committees. The HOD meets with the AHA Link Tutor monthly and the MMU Link Tutor at least twice / 
year.  
The Programme Leader is responsible for:  

• The efficient operation of the programme. 

• Overseeing the student induction programme, including the preparation and distribution of 
programme regulations and other programme material. 

• Implementation of instruction by the HoD on staff/student consultation.  

• Ensuring that student assignments are scheduled in such a manner as to ensure that the 
workload is as evenly spread as possible.  

• Interviewing unsuccessful students and communicating to them the Board of Examiners decisions 
about their performance and progress.  

• Chairing Staff Meetings. 

• Liaising with the Vice President of Academics, HoD and other staff (ex. Link Tutor) regarding 
programme development.  

• Taking any reasonable action relating to the proper functioning of the programme. 

• Coordinating the academic staff and work for their PDP. 

• Coordinating with teaching staff.  

• All other matters relating to the day-to-day operation of the programme.  

• Annual monitoring the University’s Assessment Regulations for Taught Postgraduate Study, to 
ensure any changes or amendments are reflected in AHA’s practice and programme regulations 
and procedures.  

  
Unit Lecturers are responsible for:  

• Preparing and delivering a co-ordinated lecture programme. 

• Writing assignment briefs and examination questions, including all re-sits. 

• Preparing the main and supplementary Unit Handouts, including all assessments. 

• Ensuring an electronic copy of the Unit Handout is available. 

• Issuing students with the main Unit Handout. 

• Collating student marks and presenting them to the Assessment Board.  

• Providing feedback to students on their work. 

• Returning marked work to students. 

Vice President  
For Academics  

Head    of  
Depart ment  

Programme  
Leader  

Unit Lecturers   
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• Entering marks in the database.  

• Attending Assessment Board meetings.  

  
Link Tutor is responsible for:  

• Organizing and participating in any meetings & visits such as MMU Link Tutor Visit, Academic 

Committee, Annual meeting.  

• Reporting and Documenting  on the programme management and development.  

• Supporting the Programme Leader in understanding all MMU regulations.  

• Disseminating programme information to students.   

• Overseeing, in liaison with the MMU Link Tutor, compliance with the collaborative agreement.  

• Ensuring that all programme management data is submitted as per MMU requests.  

• Overseeing the administration of assessment and moderation arrangements on behalf of MMU.  

• Maintenance of regular contact with the Programme Leader, VP for Academics, CEO and MMU 

Link Tutor. 

• Undertake discussions with the MMU Link Tutor concerning joint or exchange activities. 

 

32   Student Support Strategy   

• At Level 7 the programme leader is the students’ first point of call for assistance relating to academic 
issues or difficulties with their programme.  

• Participants will take part in an induction programme. This will introduce them to the requirements 
of their programme of study and will provide an opportunity to receive all the relevant programme 
documentation, visit the Library and meet and discuss requirements and expectations of their 
programme with their programme team.   

• Programme handbooks and unit handouts give students relevant information on learning, teaching 
and assessment, school facilities and accommodation.  

• Induction programmes ensure that students are given information and advice on using the Library 
facilities. IT facilities and Support Services.  

• The Student President is elected to the Academic Board and is able to voice any general concerns 
regarding learning and teaching.  

• Unit lecturers are available with specific advice regarding their part of the syllabus.  

• Students are introduced to the Academic Secretary’s Office and are encouraged to seek the most 
appropriate help.  

• Professional confidential counselling is offered to students onsite.   

• The Department of Career Development provides students with support in their professional 
development as well as with guidance and support after graduation.   

• The Admissions Department and the financial officer advise candidates of financial support available 
before and during their studies. 

 
Generic academic student support is provided to all students in line with the guidance outlined in the 
University’s Student Handbook. 
 
The University Student Handbook is available from the MMU website 
 
The Collaborative Partner Student Handbook is available from the CASQE website. 
 

 

 

 

 

http://www.mmu.ac.uk/studenthandbook/
http://www.mmu.ac.uk/academic/casqe/collaborative/docs/CP_Student_Handbook.pdf
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33 Student Evaluation  

Student feedback is essential to programme development and student comments are used to enhance 
both the successful management of the programme and the teaching/ learning strategies. Several 
processes exist to elicit such feedback, on both a formal and informal basis. On an informal level, due to 
the small size of the School and its open door policy, staff have regular and close contact with students 
across all programs.  Student observations are considered through the tutorial systems, focus groups 
and through the elected Student President in the Academic Board. A questionnaire survey takes place 
towards the end of each year, which assesses the students’ opinions of respective units undertaken as 
well as the performance of the lecturer. Feedback given by the students is analysed and discussed at 
the meetings of the Academic Board as well as in formal Focus Groups following the survey. The 
Academic Board then makes recommendations to unit leaders on what areas need to be improved in 
order to meet the student requirements. Students using a similar form to ensure that external input is in 
keeping with the overall programme aims and quality evaluate visiting faculty and industry speakers. 
The results of these formal arrangements are then communicated to the students and fed in the 
strategic development of the programme.  

 

34 Engagement with Employers   

In undertaking the delivery of a programme that is professionally oriented, it is very important to develop 
and maintain links with employers. The Department of Career Development continually aims to develop 
employer links, by consulting and visiting potential employers and by inviting placement employers to 
give presentations to students. Employers have more than once expressed their appreciation that such 
a unique, professionally located programme that now exists in Romania.  The requests for students in 
placements as well as for graduate employment, has increased every year. Relationships with employers 
have also led to part time employment and consultancy opportunities for students. Employers are invited 
regularly to provide guest lectures linked to specific subject areas in units and they visit to deliver careers 
talks.  

 

35 Points of Reference   

Internal  
 

University Policy documents: 
 

 University Mission and Strategic Aims  

 Programme Approval, Review and Modification Procedures outlined on the Centre for Academic 
Standards & Quality Enhancement website  

 Relevant University Assessment Regulations for Programmes of Study postgraduate 

 University Curriculum Framework postgraduate 

 MMU Strategy for Learning, Teaching and Assessment  

 Institutional Code of Practice for the Assessment of Students  

 University Standards Descriptors  

 University’s Equality and Diversity policy  

 University guidance on collaborative provision 

 University Academic Ethics Framework 

 Student Engagement Policy 

 Programme Handbooks 

 Management of Programme Delivery 

 Policy for Accreditation of Prior Learning 

 ICP for Placement and Work-based Learning 

 ICP for Collaborative Provision 

 Recruitment and Admissions Policy 
 
 
 
 

http://www.mmu.ac.uk/about/corporate-strategy/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/regulations/assessment.php
http://www.mmu.ac.uk/academic/casqe/regulations/curriculum-frameworks.php
http://www.celt.mmu.ac.uk/ltastrategy/index.php
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_procedures.pdf
file://///staff2staff.ad.mmu.ac.uk/Shared/SAS/CASQE/QA%20Working%20Documents/REVISED%20FORMS%20AND%20DOCUMENTS/DRAFTS/•%09http:/www.mmu.ac.uk/humanresources/equalities/sesconsultation/appendix-i-mmu-equality-&-diversity-policy.pdf
http://www.mmu.ac.uk/academic/casqe/collaborative/index.php
http://www2.mmu.ac.uk/rke/ethics-forms/
http://www.mmu.ac.uk/academic/casqe/regulations/docs/student_engagement_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/prog_handbooks.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/APL_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/placement_icp.pdf
http://www.mmu.ac.uk/academic/casqe/collaborative/docs/collab_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/admissions_policy.pdf
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Programme Specific Information: 
 

 Previous Programme Approval Report (April 2013) 

 Staff Research 

 Departmental Professional/Industrial Advisory Committees 

 Staff/Student Liaison Committees 
 

External  
 

 QAA Subject Benchmark statement Masters Degree in Business and Management   

 QAA Frameworks for Higher Education Qualifications in England Wales and Northern Ireland  

 The UK Quality Code for Higher Education  

 External examiner reports  
 

This Programme Specification provides a concise summary of the main features of a Programme and 
the learning outcomes that a typical student might reasonably be expected to achieve and demonstrate 
if s/he takes full advantage of the learning opportunities provided.  More detailed information on the 
learning outcomes and curriculum content, teaching/learning, assessment methods for each unit and on 
the Programme’s relationship to QAA Subject Benchmark Statements may be found in the student 
handbook for the Programme.  The accuracy of the information in this document is reviewed periodically 
by the University and may be subject to verification by the Quality Assurance Agency for Higher 
Education.  

http://www.qaa.ac.uk/en/Publications/Documents/Subject-benchmark-statement-Masters-degrees-in-business-and-management.pdf
http://www.qaa.ac.uk/publications/information-and-guidance/publication?PubID=2718
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code
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Appendix I 

RELATIONSHIP TO BENCHMARK STATEMENTS 
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Skills   

  

Mapping (S)  

  

  

   

Master’s Degrees in Business & Management Benchmark Statements 2007 

Understanding of organisations, the 

external context in which they 

operate and how they are managed 

       Solve complex problems and make 

decisions; establish criteria, using 

appropriate decision-making techniques 

including identifying, formulating and 

solving business problems; and the 

ability to create, identify and evaluate 

options the ability to implement and 

review decisions 

Understand and respond to change 

and consider the future of 

organisations and the external context 

in which they operate 

       Effective two-way communication; 

listening, effective oral and written 

communication of complex ideas and 

arguments, using a range of media, 

including the preparation of business 

reports. 
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Knowledge and Understanding  

  

 Mapping (K)  
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Skills   

  

Mapping (S)  

  

  

   

The internal aspects, functions and 

processes of organisations; their 

diverse nature, purposes, structures, 

governance, operations and 

management, together with the 

individual and corporate behaviours 

and cultures which exist within and 

between organisations and their 

influence on the external context. 

       High personal effectiveness: critical self-

awareness, self-reflection and self-

management; time management; 

sensitivity to diversity in people and 

different situations and the ability to 

continue to learn through reflection on 

practice and experience. 

Including economic, environmental, 

ethical, legal, political, sociological and 

technological, together with their 

effects at local, national and 

international levels upon the strategy, 

behaviour, management and 

sustainability of organisations.  

  

       Being able to think critically and be 

creative: manage the creative processes; 

organise thoughts, analyse, synthesise 

and critically appraise.  

Deep knowledge and understanding of 

the subject area within a wider 

organisational and contextual 

framework.  

       The ability to conduct research into 

business and management issues either 

individually or as part of a team through 

research design, data collection, analysis, 

synthesis and reporting.  



 

Page 17 of 48 
 

Level 7 
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 Mapping (K)  
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Skills   

  

Mapping (S)  

  

  

   

Theoretical grounding in the broad 

area of business and management.  
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Appendix II 

Assessment Mapping 
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Essay       

Research Proposal       

Dissertation/ Consultancy Project       

Coursework       

Group Project       

  Project       

Exam       

Management Report       

Project Management Plan       
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SECTION H   

Approved Modifications to Programme Specification since Approval/Last Review  

The following log provides a cumulative of minor and major modifications made to the Programme Specification since its approval/last 

review.     

FAQSC 
Reference  
(or PARM ref 
for  
Major  
Modifications 
requiring 
strategic  
approval)  

Programme 
Specification Title  
(specify award 
titles/routes affected 
by change)  

Brief Outline of Minor 
Modification/  
Major Modification  
 (Minor - include level & title of 
units & a brief description of 
modification)  
(Major  - include details of change 
such as new routes, pathways 
etc)  

Date of 
FAQSC  
Approval (or  
PARM event)  
  

Approval 
effective 
from:  

Details of cohort of 
students who will be   
affected by the modification   
(eg students entering Level 
5 wef   
September 2014 onward)  
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CENTRE FOR ACADEMIC STANDARDS & QUALITY ENHANCEMENT 
 

Unit Specification (Collaborative/Postgraduate/OPP Use Only) 
 

Unit Code 33BRM9001 

Unit Title Business Research Methods 

Unit 
Abbreviation 

  

Level of Study 
Level 7 

Credit Value 20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Unit 
Coordinator 

Eric Eisenstat PhD 

Anne Taylor Med 

Keywords Analytical, critical, literature review 

Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

1. Design aims and objectives for critical research within the hospitality & 

tourism sectors and for their dissertation; 

2. Review literature analytically and use appropriate citation referencing 

techniques; 

3. Select and critically evaluate appropriate research methodologies and report 
appropriately on findings; 

4. Critically examine the use of contemporary business research methods and 
research tools; 

5. Structure a dissertation and a consultancy report, and to be aware of the 
differences between them. 

Summative 
Assessment   

 
 

Element 
(highlight 
final 
element) 

Type Weighting Learning outcomes 
assessed 

1 Essay 40% 1,2 

2 Research Proposal 60% 3,4,5 

 
 

Employability 
and 
Sustainability 
Outcomes  

 

Outcomes Element of 
Assessment 

Analyse real world situations critically 
 

1,2 

Demonstrate professionalism and ethical awareness 
 

1,2 

Communicate effectively using a range of media 
 

1,2 

Apply teamwork and leadership skills 
 

1,2 

Manage own professional development reflectively 1,2 

Find, evaluate, synthesise and use information 
 

1,2 
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Work within social, environmental and community 
contexts 
 

 

Use systems and scenario thinking 
 

1 

Engage with stakeholder/interdisciplinary perspectives 
 

1,2 

 
 

Assessment 
Strategies for 
each Element 
of Assessment  

Essay: 
The students must produce an essay comprising a critical review of a contemporary 
research paper (2,000 words) of choice. The unit leader in advance of the 
commencement of the coursework must approve the critique paper. The focus of the 
chosen paper must be 
within the hospitality & tourism focus of the programme. 
 
Research Proposal 
The research proposal (3,000 words) will include: a title; an aim and objectives; brief 
background/justification for choice of topic, including key literature sources 
(references and an additional bibliography to be provided using the correct reference 
format); proposed method(s) of data collection and analysis, possible outcome(s).  
 
The consultancy project is required to cover at least the following points: Customer 
profiling, project requirements specification, concept development with academic 
underpinning and work plan, project development with the client company and final 
reporting.   
 

Assessment 
Criteria for 
Unit/Elements 
of Assessment  

Assignment 1: 

- reference to the strength/quality of the argument it contains 

- the weight of evidence 

 

Assignment 2: 

- Grasp of key issues, concepts and problems 

- Clarity of the aim, the description and explanation of all research 

objectives 

- Level of explanation for the background issues, analysis and critical 

evaluation 

- Relevancy and level of understanding of the source material used  

- Level of referencing and the use of up-to-date material 

- Methodology explained 

- Way of presentation, flow of argument and appendices used 
 

Non-Standard 
Minimum Pass 
Mark 

 

 
Outline of the Unit 

 

Brief Summary 
The unit introduces students to research methods used for managerial decision 
making and market analysis. The unit covers qualitative and quantitative 
methods of research. 

Indicative Content 
 initiating research – Masters’ level dissertations and research projects, 

choosing an area, developing a title and writing a synopsis; 

 consultancy projects – format, content and overcoming challenges; 

 research philosophies – positivism, phenomenology, epistemology, 
ontology; 

 research methodology – inductive and deductive approaches, rationale, 
conceptual and theoretical frameworks, hypotheses, research designs; 
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 literature review – validity of sources, critical analysis, citation 
referencing and collation of secondary data; 

 primary data collection – qualitative and quantitative methodologies, 
statistical inference, survey interviews, focus groups, questionnaires 
and observation, with full reference to ethical implications of the 
research undertaken; 

 introduction to business statistics; 

 qualitative and quantitative research methods: scaling techniques, focus 
groups, Delphi techniques, projective techniques. The use of interviews 
in research; interview and observation techniques; 

 analysing quantitative data – tabulation, presentation, analysis, 
measures of central tendency and dispersion, tests of significance, use 
of software packages; 

 analysing qualitative data – recording, categorisation, typologies, 
content analysis, grounded theory, observation and assessing validity. 

 introduction to practitioner – based research and a framework for this 
approach at Masters’ level. Writing-up and presentation of dissertation 
versus a consulting project; 

 principles of consultancy and a critical evaluation of how research 
methods are presented to and negotiated with clients 

 research methods, moral conduct and ethics. 

 
Learning Activities 

 

Breakdown of 
Student Learning 
Activity 

 

Type of Activity 
 

% 

Summative assessment 
 

25 

Directed study 
 

50 

Student-centred learning 
 

25 

 
Lectures, seminars, use of web based packages, computer workshop sessions, 
class-based exercises, self-study, desk research. A range of specialist staff will 
present the unit including active researchers, librarian, WebCT and computer 
software specialists. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

 

Learning Resources 
 

Essential Reading 
Finn, M.; Elliott-White, M., Walton, M. (2000), Tourism & Leisure Research 
Methods. Data collection, analysis and interpretation, Pearson, Longman; 

Saunders, M., Lewis, P., Thornhill, A., (2009), Research Methods for Business 
Students, 5th ed., Prentice Hall, London, UK; 
 
American Hotel Academy, Dissertation Handbook  for taught postgraduate 
studies. 

Additional 
Resources that 
Students Should 
Buy 
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Special ICTS 
Requirements 

 

Any Other 
Additional 
Resources 

Bell, J. (2010), Doing your research project: a guide for first-time researchers in 
education, health and social science, Maidenhead: McGraw-Hill Open University 
Press; 
 
Brotherton, R. (ed) (2008), The Researching Hospitality and Tourism: A 
Student’s Guide, London: SAGE publications; 
 
Bryman, A., (2008), Social Research Methods, 3rd ed., Oxford: Oxford University 
Press; 
 
Collins, J.; Hussey, R. (2009), Business Research. A Practical Guide for 
Undergraduate & Postgraduate Students, Palgrave, McMillan; 
 
Cottrell, S, (2011), Critical Thinking Skills: Developing Effective Analysis and 
Argument, 2nd ed., Palgrave, McMillan; 
 
Davies, M. (2007) Doing a Successful Research Project: Using Qualitative and 
Quantitative Methods, Basingstoke: Palgrave Macmillan; 
 
Gillham, B. (2008), Developing a questionnaire, London: Continuum; 
 
Gillham, B. (2000), The Research Interview, London: Continuum;  
 
Turabian, K., (2010), A manual for writers of research papers, theses and 
dissertations, London Heinemann; 
 

Yin, R. (2009), Case Study Research, 4th ed., London: SAGE. 

 

Administration 
JACS Code 
 

N862 

HESA Academic 
Cost Centre 

134  

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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CENTRE FOR ACADEMIC STANDARDS & QUALITY ENHANCEMENT 
 

Unit Specification (Collaborative/Postgraduate/OPP Use Only) 
 

Unit Code 33DCP9001 

Unit Title Dissertation / Consultancy Project 

Unit 
Abbreviation 

  

Level of Study 
Level 7 

Credit Value 60 ECTS Value 30 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Unit 
Coordinator 

Alex Stefan PhD 

Ada Terea MSc 

Keywords Analytical, reflective, feasible, original, methodology, communication 

Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

1. Undertake a self-initiated and self-motivated investigation into a current 

issue within the international field of study; 

2. Critically review appropriate techniques in problem identification, analysis 

and evaluation; 

3. Critically apply a rigorous academic methodology and a   critical, 

constructive and creative primary research approach to the issue under 

consideration; 

4. Critically evaluate the results of the conducted research and propose 

realistic recommendations; 

5. Communicate the results and conclusions of their investigation clearly to 

both specialists and non-specialists. 

 

Summative 
Assessment   

 

Element 
(highlight 
final 
element) 

Type Weighting Learning outcomes 
assessed 

1 Dissertation / 
Consultancy Project 

100% 1-5 

 

Employability 
and 
Sustainability 
Outcomes  

 
Outcomes Element of 

Assessment 

Analyse real world situations critically 
 

1 

Demonstrate professionalism and ethical awareness 
 

1 

Communicate effectively using a range of media 
 

1 

Apply teamwork and leadership skills 1 

Manage own professional development reflectively 
 

1 

Find, evaluate, synthesise and use information 
 

1 
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Work within social, environmental and community 
contexts 
 

1 

Use systems and scenario thinking 
 

1 

Engage with stakeholder/interdisciplinary 
perspectives 
 

1 

 
 

Assessment 
Strategies for 
each Element 
of Assessment  

16,000 word Dissertation or consultancy based project, as per the guidelines set in 

the Dissertation Handbook. The topic must be significantly related to hospitality & 

tourism. 

The dissertation will be marked by two academic members of staff and a mark will 

be agreed and allocated. A sample of the papers, will be sent to MMU for 

examination. 

 

Individual research can be conducted by undertaking one of the following modes: 

 empirical based: 

 consultancy based. 

 

Assessment 
Criteria for 
Unit/Elements 
of Assessment  

The criteria for assessment will be: 
 
1.  knowledge and understanding: for example: a clear 
understanding of the relevant theory and use of appropriate tools, techniques or 
models; sound knowledge of key concepts and links   between  them;  arguments  
well-reasoned,  theoretically underpinned and clearly articulated. 
2.  use  of  references  and  supporting  material:  for  example: 
inclusion  of  relevant,  up  to  date  references  and  supporting material;  good  balance  
of  a  wide  range  of  resources  (i.e. academic  and contemporary); references  used 
and  presented strictly according to Harvard criteria. 
3.  application  and  problem  solving:  for  example:  establishing 
clear aims and objectives relevant to the assessment; ability to assess a range of 
appropriate data sources and apply theory to inform practice, 
4.  presentation and organisation: for example: clarity; planned and logical 
structure; flow and progression of ideas; professional presentation style; tables / 
figures / appendices as relevant to the assessment. 

Non-Standard 
Minimum Pass 
Mark 

 

 

Outline of the Unit 

Brief Summary 
This unit encompasses the learning and reflective analysis required to 
undertake a significant research project. Transferable skills in research and 
project management will be developed. 

Indicative Content 
This supervision would identify an approved methodology that includes: 

 Empirical research vs. consultancy project 

 Conducting a literature review; 

 Retrieval of data; 

 Designing of a qualitative and / or quantitative primary research 
programme; 

 Primary data collection; 

 Analysis of data retrieved; 

 Critical evaluation and interpretation of data and data sources; 

 Presentation and dissemination of findings. 
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Learning Activities 

 

Breakdown of 
Student Learning 
Activity 

 

Type of Activity 
 

% 

Summative assessment 
 

25 

Directed study 
 

15 

Student-centred learning 
 

60 

 
 

Mandatory 
Learning & 
Teaching 
Requirements 

This is an independent study with individual supervision and strong international 
focus. Seminars for research group discussion will also be utilised at appropriate 
times. 
The Business Research Methods unit will have ensured a research proposal is 
appropriately conceived and structured. Each student will agree a dissertation 
topic and a supervisor will be assigned, while regular tutorials will be held for 
guidance and to ensure the write up progresses satisfactorily. A dissertation 
handbook will support the work of the student. 

 
Learning Resources 

 

Essential Reading Saunders, M., Lewis, P., and Thornhill, A., (2009), Research Methods for 
Business Students, 5th ed., Prentice Hall, London, UK; 
 
Turabian, K., (2010), A manual for writers of research papers, theses and 
dissertations, London Heinemann. 

Additional 
Resources that 
Students Should 
Buy 

 

Special ICTS 
Requirements 

 

Any Other 
Additional 
Resources 

Bell, J. (2010) Doing your research project: a guide for first-time researchers in 
education, health and social science, Maidenhead: McGraw-Hill Open University 
Press;  
 
Brotherton, R. (2008) The Researching Hospitality and Tourism: A Student’s 
Guide, London: SAGE publications;  
 
Bryman, A., (2008) Social Research Methods, 3rd ed., Oxford: Oxford University 
Press; 
 
Collins, J.; Hussey, R. (2009), Business Research. A Practical Guide for 
Undergraduate & Postgraduate Students, Palgrave, McMillan; 
 
Cottrell, S, (2011), Critical Thinking Skills: Developing Effective Analysis and 
Argument, 2nd ed., Palgrave, McMillan; 
 
Davies, M. (2007) Doing a Successful Research Project: Using Qualitative and 
Quantitative Methods, Basingstoke: Palgrave Macmillan;  
 
Finn, M.; Elliott-White, M.; Walton, M. (2000), Tourism & Leisure Research 
Methods. Data collection, analysis and interpretation, Pearson, Longman; 
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Gillham, B. (2008), Developing a questionnaire, London: Continuum;  
Gillham, B. (2000), The Research Interview, London: Continuum;  

Yin, R. (2009), Case Study Research, 4th ed., London: SAGE. 

 

Administration 
JACS Code 
 

N862 

HESA Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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CENTRE FOR ACADEMIC STANDARDS & QUALITY ENHANCEMENT 
 

Unit Specification (Collaborative/Postgraduate/OPP Use Only) 
 

Unit Code 33EIM9001 

Unit Title Innovative Entrepreneurship in Hospitality & Tourism  

Unit 
Abbreviation 

  

Level of Study 
Level 7 

Credit Value 20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management  

Unit 
Coordinator 

Mircea Draghici PhD 

Keywords Enterprise, Innovation, Entrepreneurship, Decision making 

Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

1. Develop critical analysis of international theories and models and develop a 
link between them and the practice of entrepreneurship and innovation in the 
international hospitality & tourism industry; 

2. Critically analyze the general conditions under which successful innovation is 
possible; 

3. Critically analyse the different parts of a business plan and their functions; 
4. Develop a comprehensive and well-structured business plan for a new 

venture in hospitality and tourism; 
5. Apply academic theories for innovative product development, financial 

planning, competition and market analysis to analyze the success and failure 
of entrepreneurial ventures in the sectors above. 

Summative 
Assessment   

 

Element 
(highlight 
final 
element) 

Type Weighting Learning outcomes 
assessed 

1 Coursework 30% 1,2 

2 Group project 70% 3,4,5 

 
 

Employability 
and 
Sustainability 
Outcomes  

 
Outcomes Element of 

Assessment 

Analyse real world situations critically 
 

1,2 

Demonstrate professionalism and ethical awareness 
 

2 

Communicate effectively using a range of media 
 

2 

Apply teamwork and leadership skills 
 

2 

Manage own professional development reflectively 
 

2 

Find, evaluate, synthesise and use information 
 

1,2 
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Work within social, environmental and community 
contexts 
 

1,2 

Use systems and scenario thinking 
 

1,2 

Engage with stakeholder/interdisciplinary 
perspectives 
 

2 

 

Assessment 
Strategies for 
each Element 
of Assessment  

Coursework:  
Students will be asked to identify two businesses (1. Hospitality or Tourism, 2. Other 
field) and critically discuss if these businesses are innovative or not, based on the 
concepts of innovation and entrepreneurship studied. (2000 words) 
 
Group project: 
In groups of 2-3, students will be asked to identify a business opportunity in hospitality 
or tourism, research the opportunity and develop a comprehensive and well-structured  
business plan for the venture, using the framework provided, and then present it to 
the unit leader. The business plan will be assessed as a group mark, but each student 
in the group will have to present a part of it, gaining individual marks for it. The final 
grade for this assessment will be an average of the two marks obtained. 

Assessment 
Criteria for 
Unit/Elements 
of Assessment  

Assignment 1: 
- Coverage of topic;  
- Organisation of thoughts and material, quality and clarity of argument level of 

critical analysis;  
- Ability to identify and evaluate innovation characteristics for businesses;  
- Ability to use appropriate concepts and techniques to analyse data;  
- Ability to support all claims with textual evidence in the form of precise and 

well 
    explained observations of the details, situations discussed; 
- Relevancy and level of understanding of the source material used;  
- Ability to summarise key elements from a range of findings;  
- Written expression and style;  

 
Assignment 2: 

- Organisation of thoughts and material according to the framework provided, 
quality and clarity of argument level of critical analysis;  

- Written expression and style;  
- Feasability of plan 
- Data accuracy 
- Innovative approaches 
- Adequate capacity of resources 
- Venture attractiveness 
- Risk exposure 
- Delivery of content 
- Speaking skills 
- In depth knowledge of content presented 

Non-Standard 
Minimum Pass 
Mark 

 

 

Outline of the Unit 
 

Brief Summary 
The unit encourages students to develop their entrepreneurial mind sets and 
provide business innovation towards the improvement of existing businesses or 
the creation and running of SMEs. 

Indicative Content 
 Theoretical perspectives on entrepreneurship; 

 Entrepreneurial strategies for hospitality & tourism; 

 Screening venturing opportunities and business plan development in 
hospitality; 

 Financing entrepreneurial ventures in the sectors above; 
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 Business games, case studies, especially designed for hospitality & 
tourism students to implement academic theory and to develop a small 
hospitality or tourism enterprise; 

 General strategic principles that might increase the probability that an 
entrepreneurial venture will succeed; 

 Competition and business ethics; 

 Critical examination of international case studies on entrepreneurship 
methods for identifying opportunities for value creation; 

 Idea generation and business plan creration framework; 

 Innovation and creative thinking; 

 Conditions of successful innovation; 

 Intellectual property. 
 

 
Learning Activities 

 

Breakdown of 
Student Learning 
Activity 

 
Type of Activity 
 

% 

Summative assessment 
 

25 

Directed study 
 

50 

Student-centred learning 
 

25 

 
 

Mandatory 
Learning & 
Teaching 
Requirements 

 

 
Learning Resources 

 

Essential Reading 
Lee-Ross, D., Lashley C., (2008), Entrepreneurship and Small Business 
Management in the Hospitality Industry, Butterworth Heinemann; 
 
Page, S., (2009), Tourism and Entrepreneurship: International Perspectives, 
Butterworth Heinemann. 

 

Additional 
Resources that 
Students Should 
Buy 

 

Special ICTS 
Requirements 

 

Any Other 
Additional 
Resources 

Ahmed, P.,  Shepherd, C. (2010), Innovation Management: Context, Strategies, 
Systems and Processes, Financial Times / Prentice Hall; 
 
Diener M. L., Parekh A., Pitera J. (2008), High Performance Hospitality: 
Sustainable Hotel Case Studies, American Hotel & Lodging Educational 
Institute; 
 
Entrepreneur Media, (2010), Start Your Own Business, 5th ed., 
Entrepreneur Press; 

http://www.okian.ro/autor-186109-conrad-lashley.html
http://www.amazon.co.uk/exec/obidos/search-handle-url?_encoding=UTF8&search-type=ss&index=books-uk&field-author=Stephen%20Page
http://www.amazon.co.uk/exec/obidos/search-handle-url?_encoding=UTF8&search-type=ss&index=books-uk&field-author=Stephen%20Page
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Fisher, W. P. (2011), Executive Decisions: Hospitality Case Studies in 
Leadership, Ethics, Employee Relations, and External Relations, American 
Hotel & Lodging Educational Institute; 
 
Kagermann, H., Osterle, H., Jordan, J.M. (2011), IT-driven business models: a 
global case studies in transformation, Wiley; 
 
Keller, K.L., Aperia, T., Georgson, M. (2012), Strategic Brand Management, 2nd 
ed., Prentice Hall; 
 
Morrison, A. , Rimmington, M., Williams, C.,  (1999),  Entrepreneurship in the 
Hospitality, Tourism and Leisure Industries, Routledge; 
 
Novelli, M., (2004), Niche Tourism: Contemporary Issues, Trends and Cases, 
Butterworth-Heinemann; 
 
Pinson, L., (2008), Anatomy of a Business Plan: The Step-by-Step Guide 
to Building a Business and Securing Your Company's Future, 7th ed., Out 
Of Your Mind . . . And Into The Mark; 
 
Ransley, J., Ingram, H., (editors) (2004), Developing Hospitality Properties and 
Facilities, 2nd ed., Oxford: Butterworth-Heinemann; 
 
Saunders, M., Lewis, P., Thornhill, A., (2009), Research Methods for Business 
Students, 5th ed., Prentice Hall, London, UK; 
 
Trott, P., (2002), Innovation Management and New Product Development, 
2nd ed., Prentice Hall. 
 

Journals: 
Cornell Center for Hospitality Research Quarterly; 
Science Direct Articles; 
 
Websites and Electronic Resources: 
www.managing–innovation.com  
Will be presented to the students during class. 

 

 

Administration 
JACS Code 
 

N862 

HESA Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 

 

 

 

 

 

http://www.managing–innovation.com/
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CENTRE FOR ACADEMIC STANDARDS & QUALITY ENHANCEMENT 

Unit Specification (Collaborative/Postgraduate/OPP Use Only) 
 

Unit Code 33FM9001 

Unit Title Financial Management 

Unit 
Abbreviation 

  

Level of Study 
Level 7 

Credit Value 20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management  

Unit 
Coordinator 

Stewart Morrell  

Keywords Finance, Planning, Investment, Decisions, Risk, Forecasting 

Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

1. Analyse and interpret financial performance across differing world markets; 

2. Critically assess financial planning techniques and financial reports-

publications; 

3. Analyze and interpret financial accounting information to make business and 

economic decisions within the hospitality and tourism sectors; 

4. Critically assess the use of investment appraisal techniques; 

5. Critically review appropriate sources of finance for hospitality & tourism 

ventures. 

 

Summative 
Assessment   

 

Element 
(highlight 
final 
element) 

Type Weighting Learning outcomes 
assessed 

1 Project 40% 2,3 

2. Written Exam 60% 1,4,5 
 

Employability 
and 
Sustainability 
Outcomes  

 
Outcomes Element of 

Assessment 

Analyse real world situations critically 
 

1, 2 

Demonstrate professionalism and ethical awareness 
 

2 

Communicate effectively using a range of media 
 

1 

Apply teamwork and leadership skills 
 

1 

Manage own professional development reflectively 
 
 

 

Find, evaluate, synthesise and use information 
 

1 

Work within social, environmental and community 
contexts 
 

1 
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Use systems and scenario thinking 
 

1, 2 

Engage with stakeholder/interdisciplinary 
perspectives 
 

 

 

Assessment 
Strategies for 
each Element 
of Assessment  

Students will have online formative tests and in class problem solving scenarios to 

prepare them for the final assessment. 
 
Project: assignment based on relevant case study material involving development 
and interpretation of relevant financial models of an hospitality or tourism organisation. 
(3000 words).  
 
Written Exam: There is a final Written Exam at the end of the course.  
The format of the examination is an unseen set of  situational questions, calculations 
etc.  that cover the unit content. 
Time allocated for the written exam: 2 hours 
The examination is graded based on accuracy of information provided and marks are 
awarded accordingly. The total number of marks for each question is clearly indicated 
in the examination paper. 
 

 

Assessment 
Criteria for 
Unit/Elements 
of Assessment  

Assignment 1: 
- Coverage of topic;  
- Organisation of thoughts and material, quality and clarity of argument level of 

critical analysis;  
- Ability to identify and evaluate financial standings for companies;  
- Ability to use appropriate concepts and techniques to analyse data;  
- Ability to support all claims with textual evidence in the form of precise and 

well 
explained observations of the details, situations discussed; 
- Relevancy and level of understanding of the source material used;  
- Ability to summarise key elements from a range of findings;  
- Written expression and style;  
- Presentation of the project. 

Assignment 2: 
- demonstrating adequate understanding and knowledge of the topic covered in 

the question; 
- ability to synthesize and analyze a topic from the course content; 
- ability to critically analyze given situations 
- ability to perform accurate financial calculations 
- providing a well-structured and developed focused answer. 

 

Non-Standard 
Minimum Pass 
Mark 

 

 

Outline of the Unit 

Brief Summary 
The unit focuses on the financial management of a business. Emphasis is given 
in investments, financial planning, indicators, financing and capital structure 
management.   

Indicative Content 
 

 international financial markets, financial environment, markets and 
institutions, taxes; 

 financial statement analysis and final accounts; 

 pricing, costing and break-even analysis; 

 financial ratios and financial assets; 

 risk and rate of return in the Hospitality industry; 

 financing decisions and cost of capital ; 

 decision making and finance; 

 financial management and corporate governance; 

 investment appraisal; 
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 capital structure management and working capital management; 

 sources of finance in the international markets; 

 financial management in the hospitality industry; 
 analysis and interpretation of international case studies. 

 
Learning Activities 

 

Breakdown of 
Student Learning 
Activity 

 
Type of Activity 
 

% 

Summative assessment 
 

25 

Directed study 
 

45 

Student-centred learning 
 

30 

 
Teaching will take the form of lectures and workshops/ seminars with 
active use of case studies. Students will be expected to work individually 
outside the formal class contact time using open learning resources. To 
develop their analytical skills students will work with financial simulation 
exercises. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

 

 
Learning Resources 

 

Essential Reading 
Atrill, P and Mclaney E, (2009) Management Accounting for Decision Makers, 6th 
ed., Prentice Hall; 
 
Brealy, R, Meyers, S, Marcus, A (2011), Fundamentals of Corporate Finance, 7th 
ed., McGraw-Hill/Irwin. 
 

Additional 
Resources that 
Students Should 
Buy 

 
 
 
 
 
 
 

Special ICTS 
Requirements 

 

Any Other 
Additional 
Resources 

Denton, G, Raleigh L., Singh A. J. (editors), (2009), Hotel Asset Management: 

Principles & Practices, 2nd ed., American Hotel and Lodging Educational Institute; 

 
Dyson, J, (2010) ,Accounting for non-accounting students, Prentice Hall; 
 

Guilding, C. (2009), Accounting Essentials for Hospitality Managers, 2nd ed., 

Elsevier BH USA; 

 

Harris, P., Mongiello, M. (2007), Accounting Financial Management. 

Developments in the International Hospitality Industry, Elsevier BH USA; 

 

Jagels, M. (2006), Hospitality Management Accounting, 9th ed., Wiley; 

 

Keown, A. J., Martin, J. D., Petty J. W., Scott Jr, D. F. (2005), Financial 
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Management: Principles and Applications, Prentice Hall; 

 

Raleigh, L. E.,  Roginsky, R. J. (editors), (2012), Hotel Investments: Issues & 

Perspectives, 5th ed., American Hotel and Lodging Educational Institute; 

 

Schmidgall, R.S. (2011). Hospitality Industry Managerial Accounting, 7th ed.. 

Educational Institute of the American Hotel & Lodging Association; 

 
Titman S., Martin J., Keown A., (2010), Financial Management, 
Principles and Applications: International Edition, 11th ed., Pearson; 
 
Tracy, J.A. and Barrow, C. (2008), Understanding Business Accounting 
for Dummies, Wiley; 
 
Walsh, C. (2006), Key Management Ratios, 4th ed., Pearson Education Ltd 
Harlow; 
 
Weygandt, J et. al (2008), Hospitality Financial Accounting, 2nd ed., Wiley. 

 
Journals: 
Cornell Center for Hospitality Research Quarterly 
Science Direct Articles 
 
Websites and Electronic Resources: 
Will be presented to the students during class. 

 

 

Administration 
JACS Code N862 

HESA Academic Cost 
Centre 

134 

Date of Approval  

Date of Most Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit Assessment 
Board 
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CENTRE FOR ACADEMIC STANDARDS & QUALITY ENHANCEMENT 
 

Unit Specification (Collaborative/Postgraduate/OPP Use Only) 
 

Unit Code 33HTS9001 

Unit Title Hospitality & Tourism Strategic Planning 

Unit 
Abbreviation 

  

Level of Study 
Level 7 

Credit Value 20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management  

Unit 
Coordinator 

George Cristea, MBA 

Keywords Strategic management; strategic marketing; competitive advantage; 

strategy development, implementation and control 

Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

 
1. Critically analyse, theories and practices in international management 

processes; 
2. Critically appraise and develop creative solutions to strategy problems within 

a hospitality and tourism context; 
3. Analyse key global business environment trends and devise appropriate 

strategic organisational responses; 
4. Select, interpret, review data and synthesise recommendations of a strategic 

nature, related to a selected firm or organisation in the hospitality or tourism 
sector, in order to generate value for the organisation and their stakeholders 
across different markets. 

  

Summative 
Assessment   

 

Element 
(highlight 
final 
element) 

Type Weighting Learning outcomes 
assessed 

1 Management Report 40% 1,2 

2 Group Consultancy 
Project  

60% 3,4 

 
 

Employability 
and 
Sustainability 
Outcomes  

 

Outcomes Element of 
Assessment 

Analyse real world situations critically 
 

1, 2 

Demonstrate professionalism and ethical awareness 
 
 

1, 2 

Communicate effectively using a range of media 
 

2 

Apply teamwork and leadership skills 
 

2 
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Manage own professional development reflectively 
 

1 

Find, evaluate, synthesise and use information 
 

1, 2 

Work within social, environmental and community 
contexts 
 

2 

Use systems and scenario thinking 
 

1, 2 

Engage with stakeholder/interdisciplinary 
perspectives 
 

1, 2 

 
 

Assessment 
Strategies for 
each Element 
of Assessment  

Management Report: a 2000 word report on given company 
Students will each be given the case of an existing hospitality or tourism international 
company and will be asked to identify and analyse its strategic elements, using the 
theory and concepts studied and argument thoroughly their report. 

Group Consultancy Report: a 3000 word on a live company project together with 
a presentation of findings. 

Students are required to carry out an evaluation of the external and internal 
environmental factors affecting a hospitality or tourism organization. Candidates must 
then identify and evaluate the strategic options available to the organization. The 
evaluation of the strategic options must include a risk assessment. Secondary and 
primary research will be used in the assignment. The students will then deliver a 15 
minute presentation of their findings and recommendations to the unit leader and the 
client representatives. 
 

 

Assessment 
Criteria for 
Unit/Elements 
of Assessment  

Assignment 1: 
- Comprehension and identification of strategic planning elements  
- Accuracy of analyzing the specific case 
- Thoroughness and depth  of arguments used 
- Application of theories and concepts studied 
- Written expression and style  
- Presentation in a form of a business report 

 
Assignment 2: 

- Coverage of topic  
- Organisation of thoughts and material, quality and clarity of argument; level 

of critical analysis;  
- Evidence of breadth and depth of research and knowledge of the client 

organization.  
- Ability to identify and evaluate the internal and external environment so as to 

offer strategic options and make appropriate recommendations 
- Ability to identify and analyze areas of potential conflict in the 

implementation of business strategy 
-  Ability to use appropriate internal and environmental concepts and 

techniques  
- Formulation of the assessment of risks involved  
- Ability to summarise key elements from a range of findings and link them to 

the specific project  
- Written expression and style  
- Presentation in a form of a business report 
- Creativity in delivering the presentation 
- Delivery of content 

 

Non-Standard 
Minimum Pass 
Mark 
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Outline of the Unit 
 

Brief Summary 
The unit examines external and internal influences as well as the strategies that 
generate value and competitive advantages for organisations and their 
stakeholders. 

Indicative Content 
 Operational Planning vs. Strategic Planning; 

 Theoretical approaches to international strategic planning in the 
hospitality & tourism industries; 

 Hospitality & tourism Market Penetration; 

 Product Strategy-Differentiation; 

 Consolidating Marketing Mix-4P’s; 

 Environment Assesment-different types of analysis ; 

 Positioning-Competitive Set; 

 Setting strategic targets; 

 Managing changes in the hospitality & tourism organizations; 

 Business and corporate level strategies and international alliances, 
mergers and acquisitions, portfolio management, strategic restructuring 
in the hospitality & tourism sectors;  

 Criteria for judging options, feasibility studies, risk assessment, cost-
benefit analysis; 

 Modelling, sensitivity analysis; 

 Organisational effectiveness and strategic performance; 

 The role and importance of strategic leadership; 

 Strategic planning that fosters innovation. 
 

 
Learning Activities 

 

Breakdown of 
Student Learning 
Activity 

 
Type of Activity 
 

% 

Summative assessment 
 

30 

Directed study 
 

40 

Student-centred learning 
 

30 

 

Mandatory 
Learning & 
Teaching 
Requirements 

 

 
Learning Resources 
 

Essential Reading Enz, C.A. (2010), Hospitality Strategic Management, Concepts and Cases, 2nd 
ed., Wiley; 

Okamus, F., Altinay, L. & Chathoth, P.K. (2010), Strategic management for 
hospitality and tourism, Routledge; 

Olsen, M.D., West, J.J., Tse, E.C.-Y. (2008), Strategic Management in the 
Hospitality Industry, 3rd ed., Pearson Prentice Hall. 

 

Additional 
Resources that 
Students Should 
Buy 
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Special ICTS 
Requirements 

 

Any Other 
Additional 
Resources 

De With, B. and Meyer, R. (2010), Strategy synthesis: resolving strategy 
paradoxes to create competitive advantage, 3rd ed., Croatia: South-Western 
Cengage Learning, EMEA; 
 
Easterby-Smith, M.,  Thorpe, R., Lowe , A (2005), Management Research. An 
Introduction, 2nd ed., SAGE Publications; 
 
Fitzsimmons, J.A. / Fitzsimmons M.J., (2008), Service Management: Operations, 
Strategy, Information Technology, 6th ed., McGraw-Hill; 
 
 Hitt, M.A., Ireland, D., Hoskinsson, R., (2003), Strategic Management: 
Competitiveness and Globalization (Concepts and Cases), 5th ed., Thomson 
South-Western; 
 
Johnson, G., Scholes K., Whittington , R. (2005), Exploring Corporate Strategy-
text and cases, 7th ed., Prentice Hall; 
 
Kagermann, H., Osterle, H., Jordan, J.M. (2011), IT-driven business models: a 
global case studies in transformation, Wiley; 
 
Keller, K.L., Aperia, T., Georgson, M. (2012), Strategic Brand Management, 2nd 
ed.,  Prentice Hall; 
 
Knowles, T., El-Mourhabi, J, Diamantis, D., (2004), The Globalization of Tourism 
and Hospitality : A Strategic Perspective, 2nd 3d., Thomson Publishing; 
 
Lussier, R.N., Achua, C.F., (2004). Leadership, Theory, Application, Skill 
Development, 2nd ed., Thomson; 
 
Murray, N; Hughes, G. (2008), Writing up your university assignments and 
research projects: A practical handbook, Open University Press; 
 
Reisinger, Y, (2019), International Tourism - Culture & Behaviour, Elsevier; 
 

Wheelen, T.L., Hunger, J.D. (2012), Strategic Management and Business Policy, 
13th ed.,  Pearson Education; 

 
Yim Gee, C., (2008), International Hotels Development and Management, 2nd 
ed., American Hotel & Lodging Educational Institute. 
 
Journals: 
Cornell Center for Hospitality Research Quarterly 
Science Direct Articles 
 
Websites and Electronic Resources: 
Will be presented to the students during class 

 

Administration 
JACS Code 
 

N862 

HESA Academic Cost 
Centre 

134 

Date of Approval  

Date of Most Recent 
Consideration 

 

Unit External 
Examiner 
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Unit Assessment 
Board 
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CENTRE FOR ACADEMIC STANDARDS & QUALITY ENHANCEMENT 
 

Unit Specification (Collaborative/Postgraduate/OPP Use Only) 
 

Unit Code 33IHT9001 

Unit Title International Hospitality & Tourism Marketing Strategies 

Unit 
Abbreviation 

  

Level of Study 
Level 7 

Credit Value 20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management  

Unit 
Coordinator 

Eric Eisenstat PhD 

Keywords strategic marketing, e-commerce, online marketing, branding, customer 
relations 

Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

1.  Critically review strategic marketing theories; 

2. Critically assess the role of  e-services marketing and distribution 

channel relationships and apply e-commerce frameworks and 

methodologies to hospitality and tourism organisations; 

3. Critically appraise the effects of strategic marketing plans on international 

business performance; 

4. Synthesise marketing strategies that generate value for organisations 

and their stakeholders across different markets; 

5. Determine where ICTs can be deployed for e-commerce to gain a 

strategic competitive advantage on the hospitality and tourism markets. 

 

Summative 
Assessment   

 

Element 
(highlight 
final 
element) 

Type Weighting Learning outcomes 
assessed 

1 Essay Based Exam 40% 1, 2 

2 Integrated 
Coursework 

60% 3, 4, 5 

 
 

Employability 
and 
Sustainability 
Outcomes  

 
Outcomes Element of 

Assessment 

Analyse real world situations critically 
 

1,2 

Demonstrate professionalism and ethical awareness 
 

1,2 

Communicate effectively using a range of media 
 

2 

Apply teamwork and leadership skills 
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Manage own professional development reflectively 
 

 

Find, evaluate, synthesise and use information 
 

2 

Work within social, environmental and community 
contexts 
 

2 

Use systems and scenario thinking 
 

1,2 

Engage with stakeholder/interdisciplinary 
perspectives 
 

 

 
 

Assessment 
Strategies for 
each Element 
of Assessment  

Essay based Exam: 
The format of the examination is an unseen set of questions, from which students 
select two. 
Time allocated for the written exam: 2 hours 
Students are required to provide a critical analysis in a form of an essay, based on 
their acquired knowledge of the subject. 
 
Integrated Coursework:  
3500 words in the form of a major integrated case study analysis on strategic 
marketing. 
 
Students are required to produce a report that critically evaluates the marketing, 
branding and e-markeing strategies of a hospitality or tourism organisation of their 
choice. It is envisaged that students will only need to carry out secondary research 
into their chosen organization in order to complete this assignment. 
 
Students should use and apply marketing and marketing communications theory 
and conceptual frameworks to critically analyse the above issues. They should then 
recommend marketing and customer loyalty strategies that would secure and/or 
enhance the organisations competitive advantage. All recommendations should be 
justified drawing on the analysis they have carried out. Students should take an 
inductive approach to this assignment. 
 

Assessment 
Criteria for 
Unit/Elements 
of Assessment  

Assignment 1: 
- In-depth coverage of relevant topics;  
- Quality and clarity of arguments; 
- Level of critical analysis 
- Written expression.     

 
Assignment 2: 

- Quality of presentation and argumentation of relevant theories and concepts; 
application to a specific marketing situation.  

- Critical evaluation of  network and customer relationship marketing 
strategies 

- Critical evaluation of marketing communications 
- Critical evaluation of  E-marketing, viral and guerilla marketing  
- Use and application of theory and conceptual frameworks  
- Explanations and justifications of recommendations using theoretical 

concepts 
- Link to enhancing competitive advantage 
- Overall clarity, style, logic and coherence of the written submission. 

                                

Non-Standard 
Minimum Pass 
Mark 
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Outline of the Unit 
 

Brief Summary 
This unit enables students to develop their understanding of marketing strategies 
in the hospitality and tourism industry, while looking at the impacts of IT on 
business. 

Indicative Content 
 Marketing strategies in the hospitality and tourism sector; 

 Creating and developing customer loyalty; 

 Network and relationship marketing; 

 Brand identity and strategy; 

 Strategic customer relations; 

 Viral and guerrilla marketing; 

 Effectiveness of online marketing. 
 

 
Learning Activities 

 

Breakdown of 
Student Learning 
Activity 

 
Type of Activity 
 

% 

Summative assessment 
 

25 

Directed study 
 

50 

Student-centred learning 
 

25 

 
 

Mandatory 
Learning & 
Teaching 
Requirements 

 

 
Learning Resources 

 

Essential Reading 
Kotler, P, Bowen, J and Makens, J (2009), Marketing for Hospitality and Tourism, 
5th ed., Pearson Education  Hall; 

Soemaker, S, Lewis, R.C., Yesawich, P.C. (2007), Marketing Leadership in 
Hospitality and Tourism: Strategies and Tactics for Competitive Advantage, 4th 
ed., Prentice Hall. 

Additional 
Resources that 
Students Should 
Buy 

 

Special ICTS 
Requirements 

 

Any Other 
Additional 
Resources 

 
Birn, R. J., Forsyth, P (2002), Market Research, Express Exec.com; 
 
Buchalis, D (2008),  eTourism Case Studies: Management and Marketing Issues 
in eTourism,  Butterworth-Heinemann; 
 
De With, B. and Meyer, R. (2010), Strategy synthesis: resolving strategy 
paradoxes to create competitive advantage, 3rd ed., Croatia: South-Western 
Cengage Learning, EMEA; 

http://www.amazon.co.uk/eTourism-case-studies-managment-marketing/dp/0750686677/ref=sr_1_2?ie=UTF8&s=books&qid=1262877093&sr=8-2
http://www.amazon.co.uk/eTourism-case-studies-managment-marketing/dp/0750686677/ref=sr_1_2?ie=UTF8&s=books&qid=1262877093&sr=8-2
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Fitzsimmons, J.A., Fitzsimmons,  M.J., (2008). Service Management: 
Operations, Strategy, Information Technology, 6th ed., McGraw-Hill; 
 
Gobe, M (2009) Emotional Branding: the new paradigm for connecting brands to 
people, Allworth Press; 
 
Johnson, G., Scholes, K., Whittington, R. (2005),. Exploring Corporate Strategy-
text and cases, 7th ed., Prentice Hall; 
 
Kagermann, H., Osterle, H.,Jordan, J.M. (2011), IT-driven business models: a 
global case studies in transformation, Wiley; 
 
Keller, K.L., Aperia, T., Georgson, M. (2012), Strategic Brand Management, 2nd 
ed., Prentice Hall; 
 
Kotler, P, Keller, K.L. (2006), Marketing Management, 12th ed.,  Prentice Hall; 
 
Ranadive, V. (2006).  Power to Predict: How Real-time Businesses Anticipate 
Customer Needs, Create Opportunities and Beat the Competition. McGraw-Hill;   
 

Wheelen, T.L., Hunger, J.D. (2012), Strategic Management and Business Policy, 
13th ed., Pearson Education; 

 
Zeithaml, V., Bitner, M. J., Gremler, D.D., (2008), Services Marketing, 5th ed., 
McGraw. 
 
Journals: 
Cornell Center for Hospitality Research Quarterly 
Science Direct Articles 
 
Websites and Electronic Resources: 
Will be presented to the students during class. 
 

 

 

Administration 
JACS Code N862 

HESA Academic Cost 
Centre 

134 

Date of Approval  

Date of Most Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit Assessment 
Board 
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CENTRE FOR ACADEMIC STANDARDS & QUALITY ENHANCEMENT 
 

Unit Specification (Collaborative/Postgraduate/OPP Use Only) 
 

Unit Code 33PMS9001 

Unit Title Project Management for Service Operations 

Unit 
Abbreviation 

  

Level of Study 
Level 7 

Credit Value 20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management  

Unit 
Coordinator 

Alex Stefan PhD 

Keywords Projects, project cycle, project management, quality management, service 

Unit Learning 
Outcomes 

On successful completion of this unit students will be able to identify and 
implement: 

 
1. Critically evaluate the theories, concepts and tools relating to project 

management and decision making for a hospitality or tourism organisation;  
2. Identify and critically analyze different project options for hospitality or tourism 

organisations; 
3. Develop, manage and evaluate the success of a project plan for a hospitality 

or tourism organisation.  
 

Summative 
Assessment   

 

Element 
(highlight 
final 
element) 

Type Weighting Learning outcomes 
assessed 

1 Project Management 
Plan  

100% 1,2,3 
 
 

 

Employability 
and 
Sustainability 
Outcomes  

 
Outcomes Element of 

Assessment 

Analyse real world situations critically 
 

1 

Demonstrate professionalism and ethical awareness 
 

1 

Communicate effectively using a range of media 
 

1 

Apply teamwork and leadership skills 
 
 

1 

Manage own professional development reflectively 
 

1 

Find, evaluate, synthesise and use information 
 

1 

Work within social, environmental and community 
contexts 
 

1 
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Use systems and scenario thinking 
 

1 

Engage with stakeholder/interdisciplinary 
perspectives 
 

1 

 
 

Assessment 
Strategies for 
each Element 
of Assessment  

Project Management Plan:  
The purpose of this 4500 words assessment is to give students the opportunity to 
critically evaluate theories, concepts and tools and demonstrate their ability to apply 

these tools in a „real life‟ project.  
Students are required to carry out research to identify a hospitality or tourism 
development opportunity. Students must then define the development project aims 
and objectives and formulate a detailed project plan. 
 
Students should ensure, through discussions with their tutors, that their selected 
project is manageable for the time period and purpose of this task, for example a 
project plan based on building a new hotel or airport terminal would probably be 
beyond the scope of this task and although capital projects are entirely appropriate as 
a subject for this task candidates may wish to base their assignment on a smaller 
scale capital project. Example project topics could include:  

 the refurbishment or re-equipping of part of a business  

 quality improvement projects  

 marketing projects  

 product/service development projects  

 human resource development projects  
 
In completion of project, students should include forecasting activities and consider a 
range of quantitative data. Evidence of quantitative data analysis should be appended 
to the report. All theories, concepts, models and industry examples must be 
appropriately referenced. 
 

Assessment 
Criteria for 
Unit/Elements 
of Assessment  

Assignment 1: 
 

- Critical evaluation of project management theories, concepts and tools  
- Defining the project via use of research  
- Evaluation of different approaches  
- Clear and justified aims and objectives, including risk analysis and cost-

benefit analysis  
- Evaluation of resource and organizational implications  
- Formulating the project plan  
- Measurement and control of plan and associated risk 

- Evaluation of project performance 
- Overall clarity, style, logic and coherence of the written submission. 

Non-Standard 
Minimum Pass 
Mark 

 

 

Outline of the Unit 
 

Brief Summary 
The unit provides the theory and core methodology the students  will need to 
manage projects or participate on project teams in the services sector. 

 Indicative 
Content 

 Project Management Life Cycle and Organization; 

 The Project Management Processes for a Project in hospitality and 
tourism sectors; 

 Integration Management; 

 Scope Management; 

 Time Management; 

 Cost Management; 

 Quality Management; 
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 Human Resources Management; 

 Communication Management; 

 Risk Management; 

 Procurement Management; 

 The Role of Ethics in Project Management; 

 Total Quality Management. 
 

 
Learning Activities 
 

Breakdown of 
Student Learning 
Activity 

 
Type of Activity 
 

% 

Summative assessment 
 

25 

Directed study 
 

50 

Student-centred learning 
 

25 

 

Mandatory 
Learning & 
Teaching 
Requirements 

 
 

 
Learning Resources 

 

Essential Reading Felming, Q.W, et al (2008), A guide to Project Management body of knowledge 
Project Management Professional, 4th ed., Project Management Institute. 

Additional 
Resources that 
Students Should 
Buy 

 

 

Special ICTS 
Requirements 

 

 

 

Any Other 
Additional 
Resources 

Birchfield, J.C. (2008), Design and Layout of Foodservice Facilities, 3rd ed., Wiley; 
 

Burke, R. (2003), Project Management: Planning and Control Techniques, 4th ed., 
Wiley; 
 
Kagermann, H., Osterle, H., Jordan, J.M. (2011), IT-driven business models: a 
global case studies in transformation, Wiley; 
  
Ransley, J., Ingram, H. (2004), Developing Hospitality Properties & Facilities, 2nd 
ed., Routledge; 
 
Stipanuk, D. M. (2006), Hospitalities Facilities Management and Design, 3rd ed., 
American Hotel & Lodging Educational Institute. 
 
Journals: 
Cornell Center for Hospitality Research Quarterly 
Science Direct Articles 
Websites and Electronic Resources: 
Will be presented to the students during class. 
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Administration 
JACS Code N862 

HESA Academic Cost 
Centre 

134 

Date of Approval  

Date of Most Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit Assessment 
Board 

 

 


