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Versioning of Programme Specification 
 
This programme specification is valid for the period of approval confirmed at the time of the approval/last 
review event and relates to provision approved at that point. Programme specifications are updated on an 
annual basis to include modifications approved through the University’s quality assurance processes.   
 
This version provides a description of the programme as approved for the academic session indicated in 
section 3 of the following table. 
 

1 Date of initial Approval or last review: 22 April 2008 

2 Effective date of Approved/Reviewed Programme Specification: 
 

1 September 2009 – 31 
August 2014 

3 This Version effective from: September 2016 

4 Version number: ECONS/Sep08/V2 

 
 
Students who commenced their study on awards within this programme specification prior to 
01/09/2009 should refer to the previous version of the programme specification published on the 
CASQE website. 
 

 
 
Modifications to Programme Specification 

 
Modifications to the programme specification since approval/ last review, and the cohort of 
students affected by the change, are listed in Section H (Log of Modifications) at the back of the 
document. 

 

Cross Referencing of Programme Specifications 
 

The following 
elements of 
provision 
included in this 
document is/ 
are also 
included in the 
following 
programme 
specifications 

Award  Programme Specification 

 
 

 
 
 

Amendments made to provision listed in this table, must also be reflected  in the  relevant 
programme specifications listed above 

 
 
 
 
 
 
 
 

http://www.mmu.ac.uk/academic/casqe/specs/index.php
http://www.mmu.ac.uk/academic/casqe/specs/index.php
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Executive Programmes Network – Econsultancy: Version Control 
 
This table lists all the changes made to this programme specification via major/minor 
modification post approval. 
 

Date Event Changes made/ sections altered 
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MANCHESTER METROPOLITAN UNIVERSITY                                            PS1 
 
PROGRAMME SPECIFICATION 

 
0 Brief Overview 

 

 
(i) Brief Descriptive Summary 

 

A suite of Professional, Corporate and Masters Courses aimed at those working in 
supervisory and management positions.  The courses are flexible and designed to meet the 
needs of external clients.  They provide the opportunity for in-company and professional 
development to be accredited towards Corporate programme Masters at level 7 and 
Professional awards at level 6. 
 
(ii) Articulation of Graduate Prospects 

 

Students on the Econsultancy awards are in full time employment or are freelancers. The 
collaborative programmes with Econsultancy are designed to support their professional 
development enabling career progression within the digital marketing industry. Depth of 
specialist knowledge along with evidenced academic capability provides the graduates from 
these programmes with an edge in the employment market.   

 
General Information 
 

1 Overarching Programme 
Specification Title  

Executive Programmes Network in 
Management and Business 

2 Final award(s)/title(s) 
(including any PSRB final awards conferred as 
an automatic result of successful completion 
of the course) 

MSc Digital Marketing Communications 
MSc Internet Retailing 
MSc Digital Publishing 
Graduate Certificate eCRM   
Graduate Certificate Social Retailing   
Graduate Certificate Online Merchandising, Selling 
and Promotion   
Graduate Certificate Customer Journey 
Management 
Graduate Certificate Brand and Reputation 
Management 
Graduate Certificate Online Engagement 
Graduate Certificate Digital Business and Account 
Management  
Graduate Certificate Integrated Marketing 
Communications 
Graduate Certificate Analytics and Optimisation   
Graduate Certificate Search Engine Optimisation   
 

3 Combined Honours 
Subject(s)offered through the 
programme specification together  
with associated final award(s) 
where relevant) 

Subject(s): 
N/A 
Final Awards: 
N/A 

4 Interim exit award(s)/title(s) 
including Combined Honours interim exit 
awards) 

Post Graduate Certificate (named route) 
Post Graduate Diploma (named route) 
 



 

Programme Specification:                                                               Date: 20 December 2011 
Author: MMUBS  

Page 4 of 29 

 

5 Mode(s)  
 

Part time 

6 FHEQ position of final award(s) 
Framework for HE Qualifications 

Honours (Level 6)* 
Masters (Level 7)* 

7 Awarding institution  
(include PSRBs which  confer a joint or 
additional qualification on successful 
completion of programme) 

Manchester Metropolitan University 

8 Teaching institution(s) 
 

Manchester Metropolitan University  

Econsultancy 

9 
 

Relationship with Foundation Year 
 

None 

 
Administrative Details 
 

10 Home Department/ School/ 
Institute 
 

Postgraduate, Professional and Commercial 
Department 

11 Home Faculty 
 

Faculty of Business and Law 

12 UCAS code(s) 
 

N/A 

 
Collaborative Arrangements (where relevant) 

 

13 Approved Collaborative partner(s)  
 

Partner Name Type of Collaborative Partnership 

 
Econsultancy 
 

 
Joint Programme 

14 Other Approved Academic 
Partnership(s) 
  

Partner Name Type of Academic Partnership 

N/a 
 
 

N/a 

 
Approval Status 

 
 

15 Date and period of approval of most 
recent MMU review/ approval 
 

(i) Latest review/approval 
 
April 2008 
 

(ii) Length & Dates of Period of approval given 
In (i) above: 

 

Years: 5 years 
 

     From:  1 September 2009 
 
 

     To:      31 August 2014 
 
 

(ii) Major Modifications to Programme Specification 

Withdrawal of Econsultancy as a collaborative 
partner- 2 October 2013. See Section H. 

16 Next Scheduled Review Date: 
 

2013-14 

17 PS/1 effective date: September 2013 

http://www.qaa.ac.uk/en/Publications/Documents/Framework-Higher-Education-Qualifications-08.pdf
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(ie date from which the outcome of approval or 
last review is  effective OR the date from 
which amendments to the programme 
specification are effective) 

 
External References/Relationships 
 

18 QAA Benchmark Statement(s)  
 

Masters Degrees in  Business and Management 
(2007) 
General Business & Management QAA (2007)  
 

19 PSRB(s) associated with final 
award of any route within the 
programme specification 
e.g. those which offer professional 
status/membership/license to practise as 
result of successful completion of the final 
award. 

None 

20 Date and outcome of last PSRB 
approval(s)  
 

None 

 
 
 
Programme Information 
 

21 University and Programme Educational Aims 
 

 
(i) University Educational Aims 
 

 To develop flexible approaches to programme delivery and student support which reflect the 
needs and expectations of our students. 

 To provide a supportive and inclusive learning environment which will enable success for all 
learners 

 To encourage the development of students’ intellectual and imaginative powers, creativity, 
independence, critical self-awareness, imagination and skills that will enhance global 
employment opportunities on graduation in all programmes. 

 To establish a culture of constant improvement in learning, teaching and assessment that is 
anticipatory, enabling, supportive, rewarding and fully aligned with the University’s vision and 
strategic objectives. 

 To provide a learning experience that is informed by research, scholarship, reflective practice 
and engagement with industry and the professions. 

 
(ii) Programme Educational Aims 
 

The programme will produce graduates who are: 
 
1.    Professionally capable     

Professional accreditation will be sought for programmes wherever this provides added 
value for students. 

 

Professional skills and behaviours will be developed in students centred on a PDP 
process which defines level of professional capability. 

 
2.    Aware of current research interests in business 

Programmes will be researched underpinned focussing on application of research in a 
professional environment. 

 

Academic capability will be developed in students using an approach that defines and 
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develops of capability at each programme level. 
 

3. Able to work in a multicultural environment and appreciate diversity in other 
Students will be encouraged and enabled to work with others from a wide range of 
cultures and backgrounds. 

 

Students will be encouraged to recognise and appreciate the strengths and variety of 
approach that those from other backgrounds can bring to an international programme. 

 
4.    Active and independent learners 

Programmes will be built on an agreed model of the learner that develops students so 
that they are empowered, challenged, invigorated and continue to develop: 

 

 From Level 6 as Independent to,  

 Level 7 as Inventive.  
 

Units will be presented and assessed in a way that engages and enthuses students. 
 
5.    Highly employable and enterprising in outlook 

Programmes will balance academic and professional skills to produce students who are 
enterprising and highly desirable in the work-place. 

 

 
 

22 Final Learning Outcomes 
 

 
MMU  Educational Outcomes 
 
On successful completion of their course of study MMU graduates will be able to: 
 

 apply skills of critical analysis to real world situations within a defined range of contexts  

 demonstrate a high degree of professionalism characterised by initiative, creativity, motivation 
and self management 

 express ideas effectively and communicate information appropriately and accurately using a 
range of media including ICT, 

 develop working relationships using teamwork and leadership skills, recognising and 
respecting different perspectives  

 manage their professional development reflecting on progress and taking appropriate action  

 find, evaluate, synthesise and use information from a variety of sources 

 articulate an awareness of the social and community contexts within their disciplinary field 
 

Programme Specific Outcomes 
 

(i) Final Award Learning Outcomes 
 

To achieve a Masters award students should be able to demonstrate: 
 a systematic understanding of relevant knowledge about organisations, their external 

context, and how they are managed 

 application of relevant knowledge to a range of complex situations taking account of its 
relationship and interaction with other areas of the business or organisation 

 a critical awareness of current issues in business and management which is informed by 
leading edge research and practice in the field 

 an understanding of appropriate techniques sufficient to allow detailed investigation into 
relevant business and management issues 

 creativity in the application of knowledge, together with a practical understanding of how 
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established techniques of research and enquiry are used to develop and interpret knowledge 
in business and management 

 ability to acquire and analyse data and information, to evaluate their relevant and validity, 
and to synthesise a range of information in the context of new situations 

 conceptual understanding that enables the student to: 
a. evaluate the rigour and validity of published research and assess its relevance to new 

situations; 
b. extrapolate from existing research and scholarship to identify new or revised 

approaches to practice 

 ability to conduct research into business and management issues that require familiarity with 
a range of business data;  research resources and appropriate methodologies, and for such 
to inform the overall learning process 

 ability to communicate effectively both orally and in writing, using a range of media 

 operate effectively in a variety of team roles and take leadership roles where appropriate 

 
To achieve a Graduate Certificate students should be able to: 

 Apply the knowledge and skills of the named certificate to business situations. 

 Demonstrate attributes of professional practice (such as complex decision making, 
analysis, effective data analysis and the ability to solve problems and draw reasoned 
conclusions using complete, incomplete and partial data sources) and self-motivation 
in the context of the named certificate. 

 Express ideas effectively and communicate information appropriately and accurately 
using a range of media and a variety of available technologies.  

 
 

 

23 Interim Award Learning Outcomes 
 

 

Master’s awards 
 
The Masters awards are organised into three stages and all units are at level 7.  The 
programme level outcomes, therefore, apply to all stages.  Students completing a 
Postgraduate Certificate will be expected to have demonstrated a majority of the learning 
outcomes.  Students completing a Postgraduate Diploma will be expected to have 
demonstrated all of the learning outcomes above. 
 

Graduate Certificates 
 
There are no interim awards. 
 

 

24 Teaching/Learning and Assessment Strategy 
 

 
(i) Curriculum Design 

 

The Econsultancy awards are delivered through a combination of teaching by Econsultancy 
trainers and MMU staff. Assessment is by MMU staff. This is a rapidly developing discipline 
area; the Econsultancy trainers (who are all approved through MMU processes) provide up 
to the minute specialist, practical knowledge.  All units on the Graduate Certificates and 80 
credits on each Master’s award are taught by Econsultancy trainers and MMU staff. 100 
credits on each Master’s award, including the Developing Professional Practice unit and the 
Dissertation, are taught, supervised and assessed solely by MMU staff. 
 
The approach to learning and teaching is based on the University model of the learner.  
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Students will be taught and assessed with a variety of approaches to support both team and 
individual development.  We recognise that students have different learning needs and 
learning styles.  The curriculum is structured in a flexible way and units may be timetabled in 
linear or block mode.  Block units normally have fewer classroom contact hours but 
additional use is made of on-line facilities to support learning.  A blended learning approach 
is used, with appropriate use of e-learning. Use of MMU’s extensive on-line Library facilities 
is encouraged throughout the programme.  The Programme teams are committed to 
exploring the potential of new approaches to learning, teaching and assessment. 
 
Summative assessment is varied. We aim to achieve a balance between group and 
individual assessment and in the use of examinations.  Students have the opportunity to 
apply their learning in the workplace through specially designed units and/or through projects 
and dissertations.  Individuals with special learning needs can be accommodated through 
specially designed assessment. 
 
Formative assessment takes a wide variety of forms e.g. interaction in class; peer feedback 
on in-class presentations; workshop activity with feedback ;  on-line quizzes;  tutor feedback 
on group, project and dissertation work. 
 
 
(ii) Programme Specific Assessment Criteria 

If these differ for specific awards within the programme specification provide details for each award in addition to 
programme criteria 

 

 
Master’s Awards 
 
Marking schemes for each assignment element will be provided with each assessment 
briefing and feedback will clearly relate the mark awarded to the assessment marking 
criteria.    The assessment criteria for all marking schemes will be based on the following 
University generic assessment criteria for taught postgraduate programmes: 
 
PASS WITH DISTINCTION (AT AWARD CLASSIFICATION LEVEL): 70% - 100% 
 

80%-100% 
All unit or assignment learning outcomes achieved at an outstanding level 

 
70%-79% 
 All unit or assignment learning outcomes achieved at an excellent level 

 
PASS WITH MERIT (AT AWARD CLASSIFICATION LEVEL): 60% - 69% 
 

65%-69% 
 All unit or assignment learning outcomes achieved at a very good level 
 
60-64% 
All unit or assignment learning outcomes achieved at a good level 
 

PASS (AT AWARD CLASSIFICATION LEVEL): 50% - 59% 
 
 50%-59% 

Threshold achieved in all unit or assignment learning outcomes  
 
MARGINAL FAIL: 45% - 49%  
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45%-49% 
Below threshold: most, but not all, unit or assignment learning outcomes achieved)  
 
Unit may be eligible for condonement if all programme learning outcomes can still be 
achieved. 
 

FAIL: 0% - 44% 
 
20%-44% 
Most unit or assignment learning outcomes not achieved 
Comprehensive failure 
 
Unit ineligible for condonement  

 
10%-19% 
No unit or assignment learning outcomes achieved.   
Little evidence of engagement with assessment requirements or barely started work 
 
Unit ineligible for condonement 

 
0%-9% 
No unit or assignment learning outcomes achieved. 
No evidence of engagement with assessment requirements 
 
Unit ineligible for condonement  

 
Graduate Certificates 

 

Graduate certificates will be marked according to the criteria for levels 6 with the pass-mark 
as defined below. Grading of UG level professional awards is subject to the University’s 
Assessment Regulations for Undergraduate Programmes of Study (Awards other than the 
Bachelor’s degree with Honours) in force at the time and is dependent upon the number of 
credits the student has completed and the level of the units concerned. 
 

Mark Range General Descriptor Level 6 

85% - 100%  
 

OUSTANDING In addition to the elements found in the 
‘excellent’ criteria, the work shows clear 
creativity or ingenuity in work and 
expression. Outstanding use of citations and 
presentation of ideas at this level. 

70% - 84%:  
 

EXCELLENT  Excellence in analysing complex issues using 
primary and secondary sources; 
understanding and informed discussion of the 
relationship between theory and practice. 
Excellent level of strategic and innovative 
thinking. Ability to critically evaluate 
alternative approaches.  Able to 
communicate with rigour, structure and 
clarity. Excellent use of citations and 
presentation of ideas at this level. 
 

60 -69%: 
 

GOOD TO VERY 
GOOD  

Genuine competence in advanced academic 
work; relating studied theory and practice in 
analysing complex issues. Very good level of 
strategic and innovative thinking.  Uses 
alternative approaches to business problems, 

http://www.mmu.ac.uk/academic/casqe/regulations/assessment-regulations.php
http://www.mmu.ac.uk/academic/casqe/regulations/assessment-regulations.php
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very good understanding of each approach.  
Clear use of citations and presentation of 
ideas at this level. 
For higher 2.i marks, good clear critical and 
analytical approaches.  

50 - 59%: 
 

ADEQUATE to 
GOOD 

Good advanced ability to research and 
analyse issues and synthesise theory and 
practice.  Sound enough understanding and 
evaluation of alternative approaches and 
solutions. Good level of strategic and 
innovative thinking.  Communication 
adequate but less than competent. Adequate 
use of citations and presentation of ideas at 
this level. 

40 - 49%: 
 

PASS 
 

Only basic ability in advanced research and 
analysis of complex issues; limited 
understanding of relationship theory to 
practice. Basic level of strategic and 
innovative thinking.  Communication skills 
lacking in rigor, structure and/or precision, 
but just not necessitating a fail. Basic use of 
citations and presentation of ideas at this 
level. 

35 – 39% 
Condonement  

MARGINAL FAIL Very basic ability in advanced research and 
analysis of complex issues; limited 
understanding of relationship theory to 
practice with some gaps. Very basic level of 
strategic and innovative thinking.  
Communication skills lacking in rigour, 
structure and/or precision, but most achieved 
at the threshold level. Poor use of citations 
and presentation of ideas at this level. 

0 – 34% 
Fail 

FAIL  Little or no ability in advanced research and 
analysis of complex issues; severely limited 
understanding of relationship theory to 
practice. Poor level of strategic and 
innovative thinking.  Communication skills 
lacking in rigour, structure and/or precision. 
Unacceptable use of citations and 
presentation of ideas at this level. 
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25 Programme Structure 
 

(i) Engagement with University wide Provision 
 

Students on these awards will be studying part time whilst, generally, in full time 
employment. Students may be based in any geographical location. Study is generally 
in block mode, hence engagement with the University-wide provision (e.g. Uniwide 
Language, EdLab) is not practical.  
 

(ii) Structures, levels, credits, awards, curriculum map of all units (identifying core/option 
status, credits, pre or co-requisites) potential entry/exit points and progression/award 
requirements 
 
 

Level 6 
 
Graduate Certificate Customer Journey Management 

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5N6Z0146  Understanding excellent customer 
experiences and journeys 

30 

5N6Z0147  Creating excellent customer experiences 
and journeys 

30 

 
Graduate Certificate Brand and Reputation Management 

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5P6Z0144  Reputation Management Fundamentals 30 

5P6Z0145  Reputation Management Effectiveness in 
Actions 

30 

 
Graduate Certificate Online Engagement 

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5N6Z0154  Creating and Managing Online 
Communities 

30 

5N6Z0155  Content Creation and Curation for Online 
Communities 

30 

 
Graduate Certificate Digital Business and Account Management  

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5N6Z0148  Leading a Digital Business 30 

5N6Z0149  Leading a Digital Team 30 
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Graduate Certificate Integrated Marketing Communications 
Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5P6Z0152  Integrated Marketing Channels 30 

5P6Z0153  Integrated marketing management and 
measurement 

30 

 
Graduate Certificate Analytics and Optimisation   

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5N6Z0142  Online Measurement 30 

5N6Z0143  Online Optimisation 30 

 
Graduate Certificate Search Engine Optimisation   

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5P6Z0158  SEO Fundamentals 30 

5P6Z0159  SEO Competency 30 

 
Graduate Certificate Online Merchandising, Selling and Promotion   

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5P6Z0156  Planning for Online Selling 30 

5P6Z0157  Multi-channel Selling 30 

 
Graduate Certificate Social Retailing   

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5P6Z0141  Planning and Launching Social Retailing 30 

5P6Z0160  Integrating Social Retailing 30 

 
 
Graduate Certificate eCRM   

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5N6Z0150  eCRM 30 

5N6Z0151  Social CRM 30 
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Level 7 
 
MSc Digital Marketing Communications 

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5G4150  Customer Acquisition and Conversion 
Concepts in Digital Marketing 
Communications 

20 

5G4160  Customer Management and Retention 
Concepts in Digital Marketing 
Communications 

20 

5G4170  Monitor, Measurement, and Management 20 

5G4140  Strategy and Planning for Digital 
Marketing Communications 

20 

5G4510  Integrated Marketing Communications 
Planning and Control 

20 

5H4050  Developing Professional Practice  20 

5D4B10  Dissertation  60 
 
On successful completion of the following Level 7 credits: 
 
  60 credits:  interim award – PG Certificate Digital Marketing Communications 
120 credits: interim award – PG Diploma Digital Marketing Communications 
 
 

MSc Internet Retailing 

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5G4400  Marketing and Customer Insight for 
Internet Retailing 

20 

5G4410  Product and Service Development 20 

5G4380  Internet Retailing Operations, Technology 
and Logistics 

20 

5G4420  Strategy and Leadership for Internet 
Retailing 

20 

5G4140  Strategy and Planning for Digital 
Marketing Communications  

20 

5H4050  Developing Professional Practice  20 

5D4B10  Dissertation  60 
 
On successful completion of the following Level 7 credits: 
 
  60 credits:  interim award – PG Certificate Internet Retailing 
120 credits: interim award – PG Diploma Internet Retailing 
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MSc Digital Publishing 

Core Units 

 
Code Status (if applicable)ie 

-  Pre/Co-requisites 
-  Excluded units 

Unit Title No of 
credits 

5G4390  Marketing and Customer Insight for 
Digital Publishing 

20 

5G4360  Content and Site Development in Digital 
Publishing 

20 

5G4370  Digital Publishing Operations, 
Technology and Supplier Selection 

20 

5G4430  Strategy and People for Digital Publishing 
Leaders 

20 

5D4420  Work Based Independent Learning 
Module/ Implementing Change 

20 

5D4940  Developing Professional Practice  20 

5A4060  Dissertation  60 
 
On successful completion of the following Level 7 credits: 
 
  60 credits:  interim award – PG Certificate  Digital Publishing 
120 credits: interim award – PG Diploma Digital Publishing 
 
 

 
 

26 Personal Development Planning 
 

 
Masters courses 

At Postgraduate level PDP will be embedded in the Developing Professional Practice unit (or 
equivalent).  Input will be via lectures; tutorials, Moodle and self-development activities. 
Assessment will be via the PDP on a Distinction, Competent and Not Competent basis.  Part 
Time students in employment who can provide appropriate evidence demonstrating their 
participation in personal development planning in the workplace will receive appropriate 
exemption from the PDP element of assessment.     
 
Graduate Certificate Courses 

On professional courses the aim is personal development as a manager or leader.  
Assessment in all units is work related and the curriculum is designed to map onto PDP.  
Part Time students in employment who can provide appropriate evidence demonstrating 
their participation in personal development planning in the workplace will receive appropriate 
exemption from the PDP element of assessment.     
 
 

 

27 Placement and/or Work-based Learning Activities  
 

 
Work-based learning 
Work-based learning is a key feature of all executive courses and all students will normally 
be involved in work-related assessment. These learning opportunities have been designed to 
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comply with the Institutional Code of Practice for Placement and Work-based Learning with 
the Placement identified as requiring specific adherence to this Code. 
 

 
 

28 Programme Specific Admission Requirements 
 

 
 

Entry to Masters, Stage 1  
 

 A candidate for entry must normally hold one of the following: 
 

 Normally at least a  Second Class UK honours degree (or equivalent awarded by 
recognised institutions outside the UK) 

 A qualification from a professional body accepted by the Programme Committee as 
being an equivalent level to a Second Class UK honours degree (or equivalent 
awarded by recognised institutions outside the UK) 

 A combination of qualifications and experience that demonstrates to the Programme 
Committee the necessary intellectual qualities and communication skills to study at 
Masters level 

 A Diploma in Professional Studies Management and Leadership from MMU (or 
equivalent) 

 
Entry to Subsequent Stages of Masters Programmes 

 
Candidates for entry to subsequent stages must normally have the qualifications 
described in above plus Level 7 credits equivalent in content to the stages prior to their 
entry point on the programme.  Only credits not previously used towards gaining another 
Level 7 qualification will be considered.  Admission to subsequent years will be 
considered in accordance with the current University on-line prospectus 

 
Entry on to a Graduate Certificate  
 

A candidate for entry must normally hold one of the following: 

 Appropriate qualifications at least to the NFQ level immediately below their entry 
level  

 3 years professional experience in a related job role, or 

 demonstrate through the AP(E)L process a mix of qualifications and experience 
which equip them to study the course. 

 
English Requirements 
 Applicants whose first language is not English and whose entry qualification was not 

taught in English are required to produce evidence of English Language proficiency 
as follows: 

 

Route Qualification Minimum score 

All 
routes  
 

TOEFL 575 (or 90 in internet based test ) 
Minimum 4.0 in written test 

 IELTS 6.5  (Minimum 6.0 in any band) 

 At the discretion of the admissions tutor: 

 applicants who have an IELTS score of 5.5 may be considered for 
enrolment provided they successfully complete an approved MMU 

http://www.mmu.ac.uk/academic/casqe/regulations/docs/placement_icp.pdf
http://www2.mmu.ac.uk/study/
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English Language School course. 
 

 
Accreditation of Prior Learning 
 

The procedure which applies will follow the APL Policy 
 
 
A single APL Co-ordinator will take responsibility for advising and liaising with 
Programme Co-ordinators/ Leaders on the operation of the scheme.    Applicants will 
be supported through guidance manuals and individual tutorials.   Assessment of 
claims will normally be conducted by interview at which a candidate will present a 
detailed curriculum vitae with an agreed set of evidence and discuss the learning that 
has resulted from the experiences of the candidate. 
 

NB Minimum admission points for entry to the University are reviewed on an annual basis.  For entry requirements 
refer to the current University on-line prospectus 

 

29 Approved Variations/Exemptions from University Regulations 
 

 
None 
 
 

 

30 Programme Management Arrangements 
 

Programmes Committees are as indicated below.  Each shall conform to the terms of 
reference and responsibilities for the Management of Programmes as outlined in the 
University’s Management of Programme Delivery Where sub-committees are required, each 
Programmes Committee shall delegate responsibilities (ii) and (iii) of the University 
Regulations to the Programmes Sub-committee that shall report to the Committee. 

(ii) the monitoring and evaluation of the programme and in particular evaluating 
its operation, its delivery and standard with regard to its: learning, teaching 
and assessment methods; learning outcomes; curriculum; the overall quality 
of its students’ learning experience (including the systems and processes for 
student monitoring, guidance and support; the provision of learning resources 
and facilities). These shall be as specified in the programme specification, approved 
at programme approval and periodic review, and communicated to students through 
a hard copy handbook or online programme information); 
(iii) ensuring the programme operates in accordance with the approved 
programme scheme; 

 
The nature and format of the meetings of each programmes sub-committees shall be 
determined as is appropriate to the nature of the collaboration.  For example: distance 
learning programmes with students located across the world will require different student 
voice arrangements.  For each collaboration the sub-committee arrangements, including 
student voice arrangements, shall be detailed in the Programme Specification. 

 

http://www.mmu.ac.uk/academic/casqe/regulations/docs/APL_policy.pdf
http://www2.mmu.ac.uk/study/
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
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In addition to the above formal arrangements, ongoing contact between the link tutors is 
maintained to ensure that programme operations are conducted effectively and to ensure 
that continuous monitoring and improvement of the programme takes place.   
 
NB: the University’s Management of programme Delivery is available from the CASQE website 

 
 
  

Executive 
Network 

Programmes 
Committee 

For each 
collaboration: 
programme 

liaison group  (sub 
committee) 

FOCUS: 
Operational effectiveness 

Production and Monitoring CMI 
Plans 
Student Voice 

Recommendations for programme 
changes 
(Management of Programmes: 
Responsibilities (ii) and (iii)) 

FOCUS:  
Overview: CMI Plans 
Approval for programme changes 
Academic Standards 
Collaborative Matters 
(Management of Programmes: 
Responsibilities (i)-(ix)) 

MEMBERSHIP: 
Head of PPC Department (Chair) 
Associate Heads 
Dean of Faculty (ex Officio) 
Programme Coordinators 
Programme Leaders 
MMU Link Tutors 
Additional Members as required: 
Library, ICTS 

MEMBERSHIP: 
Programme Leader 
Partner Link Tutor 
MMU Link Tutor 
Student Representatives from each 
cohort/stage of the programme(s) 
Teaching staff 

http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/experience/cmi-cp.php
http://www.mmu.ac.uk/academic/casqe/experience/cmi-cp.php
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31 Staff Responsibilities 
 

 
In additional to the in the University’s Management of Programme Delivery the following roles relate 
to the approved collaborative partnership. 
 
MMU Link Tutor 
 
In addition to the standard link tutor role:  

 Account management 

 Client relationship management  

 Indirect pastoral care (ie supporting the Econsultancy link tutor where pastoral care 
requires access to University services).  

 
Econsultancy Link Tutor 
 
In addition to the standard link tutor role: 

 Pastoral care 

 Client relationship management 
 
 

 
 

32 Student Support Strategy 
 

Student support shall reside in three locations: Econsultancy, the Faculty of Business and 
Law and the University and its successful implementation is dependent upon effective 
communication between all participants.  

Effective implementation of student support requires that academic and administrative staff 
have an understanding of the services that are available and how students may access 
these. There shall be an ongoing provision of student support information to all staff. 

On Entry 

 All entrants shall be provided with an Induction to their Programme and to the support 
services of the University.  

 All entrants shall be provided with materials that explain both procedures and 
services that are available for student support.  This shall address both pastoral and 
academic support. 

 All entrants shall be issued with a Handbook for their Programme in accordance with 
University requirements. Entrants to outreach and collaborative programmes shall be 
provided with a Handbook that includes student support and link tutor arrangements. 

 Masters Students will also be provided with a Dissertation Handbook which provides 
full details of the different types of dissertation; submission details and assessment 
criteria. 

In Course 

 All students shall have a personal academic tutor at Econsultancy, generally the link 
tutor, who will refer to the MMU link tutor where support is needed from the University 

 All students shall have access to the Faculty Student Support Officer. 

 Students shall be provided with materials that explain both the procedures and 
access to services that are available for student support.  This shall address both 
pastoral and academic support. 

 All students shall be provided with guidance on careers and post-graduate 
opportunities throughout to enhance employability, but particularly in their final year of 
study. 

http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
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 The Student Hub shall be an access point for Student Services 

 MyMMU shall provide access to additional online resources to support students in 
their studies. 

 Students whose first language is not English may receive additional language support 
through ELSIS 

 International students shall have access, at Faculty of Business and Law, to an 
International Student Support Officer. 

 Students will be provided with a unit handbook (either hard copy or on-line) for each 
unit that provides details of the teaching schedule, assessment and detailed learning 
resources  
 

Post Course 

 In accordance with the current arrangements at University level, graduates shall be 
able to use the Employability and Careers Service seeking employment and advice 
on further study. 

 Graduates are eligible to join the University Alumni Association 
 

 

33 Student Evaluation 
 

 
Surveys are conducted at the end of unit and at the end of each award. These online and 
paper evaluations inform future deliveries. The Econsultancy business is dependent upon 
client satisfaction which provides a clear focus for a professional standard of management 
and organisation, along with programme delivery.   
 
Ongoing staff-student liaison occurs through a forum on the Econsultancy VLE. The actions 
and outcomes of actions arising from this are always made available to all students.  
 
NB  University guidance on Evaluation of Student Opinion is available from the CASQE 

 

34 Engagement with Employers 
 

 

These awards have been developed in collaboration between MMU and Econsultancy. 
Econsultancy is a key training provider in the emarketing sphere. Their training programmes 
are developed in response to employer need/demands and these awards provide the 
academic and professional context to which students can apply this specialist knowledge. In 
relation to the graduate certificates Econsultancy have consulted with a number of in-
company clients looking for specific approaches rather than broader qualifications. Business 
with another US provider on modules started giving them some insight. Survey work 
gathered from public training delegates has identified areas for these certificate awards.  
 

 
 
 
 
 
 
 
 
 
 
 
 

http://www.mmu.ac.uk/students/hubs/
http://www.mmu.ac.uk/sas/studentservices/
http://www2.mmu.ac.uk/itservices/services/your-account/mymmu/
https://www2.mmu.ac.uk/languagecentre/courses-for-our-students/coaching-for-academic-english/
http://www.mmu.ac.uk/careers/
http://www2.mmu.ac.uk/alumni/
http://www.mmu.ac.uk/academic/casqe/experience/voice/docs/evaluation_of_opinion.pdf
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35 Points of Reference  
 

 

University Policy documents: 
 

 University Mission and Strategic Aims  
 Programme Approval, Review and Modification Procedures outlined on the Centre for 

Academic Standards & Quality Enhancement website  

 Relevant University Assessment Regulations for Programmes of Study - Taught 
Postgraduate 

 University Curriculum Framework Taught Postgraduate 

 MMU Strategy for Learning, Teaching and Assessment  

 Institutional Code of Practice for the Assessment of Students  

 University Standards Descriptors  

 University's Equality and Diversity Policy  

 University guidance on collaborative provision 

 University Academic Ethics Framework 

 Student Engagement Policy 

 Programme Handbooks 

 Management of Programme Delivery 

 Policy for Accreditation of Prior Learning 

 ICP for Placement and Work-based Learning 

 ICP for Collaborative Provision 

 Recruitment and Admissions Policy 
 

Programme Specific Information: 
 

 Previous  Programme Approval/Review/Modification Report (22 April 2008) 

 Staff Research 

 Departmental Professional/Industrial Advisory Committees 

 Staff/Student Liaison Committees 
 
External 

 QAA Subject Benchmark statement 

 QAA Framework for HE Qualifications 

 QAA Quality Code 

 External examiner reports 
 

 

 
This Programme Specification provides a concise summary of the main features of a Programme 
and the learning outcomes that a typical student might reasonably be expected to achieve and 
demonstrate if s/he take full advantage of the learning opportunities provided.  More detailed 
information on the learning outcomes, curriculum content, teaching/learning, assessment 
methods for each unit and on the Programme’s relationship to QAA Subject Benchmark 
Statements may be found in the student handbook for the Programme.  The accuracy of the 
information in this document is reviewed periodically by the University and may be subject to 

http://www.mmu.ac.uk/about/corporate-strategy/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/regulations/assessment.php
http://www.mmu.ac.uk/academic/casqe/regulations/curriculum-frameworks.php
http://www.celt.mmu.ac.uk/ltastrategy/index.php
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_procedures.pdf
http://www2.mmu.ac.uk/humanresources/a-z/policies/equality-and-diversity-policy/
http://www.mmu.ac.uk/academic/casqe/collaborative/index.php
http://www2.mmu.ac.uk/rke/ethics-forms/
http://www.mmu.ac.uk/academic/casqe/regulations/docs/student_engagement_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/prog_handbooks.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/APL_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/placement_icp.pdf
http://www.mmu.ac.uk/academic/casqe/collaborative/docs/collab_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/admissions_policy.pdf
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verification by the Quality Assurance Agency for Higher Education. 
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Appendix I 
 

RELATIONSHIP TO SUBJECT BENCHMARK STATEMENT(S) 
These are provided for Graduate Certificates only. This mapping was not a requirement when the Master’s awards were approved.  
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Knowledge and Understanding Skills 

1M 1 Markets - the development and operation of markets for resources, goods and services 
 

1C 1 Cognitive skills of critical thinking, analysis and synthesis. This includes the 
capability to identify assumptions, evaluate statements in terms of evidence, to 
detect false logic or reasoning, to identify implicit values, to define terms 
adequately and to generalize appropriately. 

2C 2 Customers - customer expectations, service and orientation 
 

2E 2 Effective problem solving and decision making using appropriate quantitative and 
qualitative skills including identifying formulating and solving business problems. 
The ability to create, evaluate and assess a range of options together with the 
capacity to apply ideas and knowledge to a range of situations. 

3F 3 Finance - the sources, uses and management of finance; the use of accounting and 
other information systems for managerial applications 
 

3E 3 Effective communication, oral and in writing, using a range of media which are 
widely used in business such as the preparation and presentation of business 
reports. 

4P 4 People - the management and development of people within organisations 
 

4N 4 Numeracy and quantitative skills including data analysis, interpretation and 
extrapolation. The use of models of business problems and phenomena. 

5O 5 Operations - the management of resources and operations 
 

5E 5 Effective use of communication and information technology for business 
applications. 

6I 6 Information systems - the development, management and exploitation of information 
systems and their impact upon organizations 
 

6E 6 Effective self-management in terms of time, planning and behaviour, motivation, 
self-starting, individual initiative and enterprise. 

7C 7 Communication and information technology - the comprehension and use of relevant 
 

7E 7 Effective performance, within a team environment, including leadership, team 
building, influencing and project management 
 

8B 8 Business policy and strategy - the development of appropriate policies and strategies 
within a changing environment, to meet stakeholder interests 

8I 8 Interpersonal skills of effective listening, negotiating, persuasion and 
presentation. 

9P 9 Pervasive issues - sustainability, globalisation, corporate social responsibility, diversity, 
business innovation, creativity, enterprise development, knowledge management and 
risk management. 
 

9A 9 Ability to conduct research into business and management issues, either 
individually or as part of a team for projects, dissertations and presentations. This 
requires familiarity with and an evaluative approach to a range of business data, 
sources of information and appropriate methodologies, and for such to inform the 
overall learning process. 

  10S 10 Self reflection and criticality including self awareness, openness and sensitivity 
to diversity in terms of people, cultures, business and management issues. Also, the 
skills of learning to learn and developing a continuing appetite for learning; 
reflective, adaptive and collaborative learning. 
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Appendix II 
 

ASSESSMENT AND EMPLOYABILITY AND SUSTAINABILITY MAP 
These are provided for Graduate Certificates only. This mapping was not a requirement when the Master’s awards were approved.  
 

   

Unit PLO ULO ESO  

1 2 3    1 2 3 4 5 1 2 3 4 5 6 7 8 9 Assessment 

 

Graduate Certificate Analytics and Optimisation   

Unit 1: Online 
Measurement 

x x x    x x x x x x x x x x x  x  Written Report 100% 

Unit 2: Online Optimisation x x x    x x x x x x x x x x x  x  Written Report 100% 

 

Graduate Certificate Brand and Reputation Management 

Unit 1: Reputation 
Management 
Fundamentals 

x x x    x x x x x x x x x x x  x  Written Report 100% 

Unit 2: Reputation 
Management Effectiveness 
in Action 

x x x    x x x x x x x x x x x  x  Written Report 100% 

 

Graduate Certificate Customer Journey Management 

Unit 1: Understanding 
excellent customer 
experiences and journeys 

x x x    x x x x x x x x x x x  x  Written Report 100% 

Unit 2: Creating Excellent 
Customer Experiences and 
Journeys 

x x x    x x x x x x x x x x x  x  Written Report 100% 
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Graduate Certificate Digital Business and Account Management  

Unit 1: Leading a digital 
business 

x x x    x x x x x x x x x x x  x  Written Report 100% 

Unit 2: Leading a digital 
team 

x x x    x x x x x x x x x x x  x  Written Report 100% 

 

Graduate Certificate eCRM   

Unit 1: eCRM  x x x    x x x x x x x x x x x  x  Written Report 100% 

Unit 2: Social CRM x x x    x x x x x x x x x x x  x  Written Report 100% 

 

Graduate Certificate Integrated Marketing Communications 

Unit 1: Integrated 
Marketing Channels 

x x x    x x x x x x x x x x x  x  Written Report 100% 

Unit 2: Integrated 
marketing management 
and measurement 

x x x    x x x x x x x x x x x  x  Written Report 100% 

 

Graduate Certificate Online Engagement 

Unit 1: Creating and 
Managing Online 
Communities 

x x x    x x x x x x x x x x x  x  Written Report 100% 

Unit 2: Content Creation 
and Curation for online 
communities 

x x x    x x x x x x x x x x x  x  Written Report 100% 

 

Graduate Certificate Online Merchandising, Selling and Promotion   

Unit 1: Planning for online 
selling 

x x x    x x x x x x x x x x x  x  Written Report 100% 

Unit 2: Multichannel selling x x x    x x x x x x x x x x x  x  Written Report 100% 
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Graduate Certificate Search Engine Optimisation   

Unit 1: SEO Fundamentals x x x    x x x x x x x x x x x  x  Written Report 100% 

Unit 2: SEO Competency x x x    x x x x x x x x x x x  x  Written Report 100% 

 

Graduate Certificate Social Retailing   

Unit 1: Planning and 
launching social retailing 

x x x    x x x x x x x x x x x  x  Written Report 100% 

Unit 2 Integrating Social 
Retailing 

x x x    x x x x x x x x x x x  x  Written Report 100% 
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Employability and Sustainability Outcomes (ESO) 
ESO 1. Analyse real world situations critically 
ESO 2. Demonstrate professionalism and ethical awareness 
ESO 3. Communicate effectively using a range of media 
ESO 4. Apply teamwork and leadership skills 
ESO 5. Manage own professional development reflectively 
ESO 6. Find, evaluate, synthesise and use information 
ESO 7. Work within social, environmental and community contexts 
ESO 8. Use systems and scenario thinking  

ESO 9.  Engage with stakeholder/interdisciplinary perspectives 

Programme Learning Outcomes (PLO) 

 

 For these Certificates, there is a single set of PLOs which are applied to the specific context of the award title.  
 

PLO1. Apply the knowledge and skills of the named certificate to business situations. 

PLO2. Demonstrate attributes of professional practice (such as complex decision making, analysis, effective data analysis and the ability to solve 
problems and draw reasoned conclusions using complete, incomplete and partial data sources) and self-motivation in the context of the named 
certificate. 

PLO3. Express ideas effectively and communicate information appropriately and accurately using a range of media and a variety of available 
technologies. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

Unit Learning Outcomes (ULO) 

 
See unit specifications.  

 
For these certificates, there is one 
assessment for each unit hence all unit 

learning outcomes are met by this. 
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SECTION H 
 
Approved Modifications to Programme Specification since Approval/Last Review 
The following log provides a cumulative of minor and major modifications made to the Programme Specification since its approval/last review.   

 
FAQSC Reference 
(or PARM ref for 
Major 
Modifications 
requiring strategic 
approval) 

Programme Specification Title 
(specify award titles/routes 
affected by change) 

Brief Outline of Minor Modification/ 
Major Modification 
 (Minor - include level & title of units & a brief 
description of modification) 
(Major  - include details of change such as new 
routes, pathways etc) 

Date of FAQSC 
Approval (or 
PARM event) 
 

Approval effective 
from: 

Details of cohort of students who will 
be   affected by the modification  
(eg students entering Level 5 wef  
September 2014 onward) 

7.5_021013 
 

Business School Executive 
Network in Management 
and Business – Econsultancy 
Programme Spec 

Major Modification: Following the 
withdrawal of Econsultancy as a 
collaborative partner, MMU will take on 
responsibility for all existing students on 
Econsultancy delivered provision. 

02/10/2013 
 

Immediately 
 

PARM21 completed. 
 

      

      

      

      

      

      

      

      
 


