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This document provides a concise summary of the main features of the course(s) & associated 
award(s)  offered through this Programme Specification, and includes  the learning outcomes that a 
typical student might reasonably be expected to achieve and demonstrate if s/he takes full advantage 
of the learning opportunities provided.  More detailed information on the learning outcomes, 
curriculum content, teaching/learning, assessment methods for each unit and on the Programme’s 
relationship to QAA Subject Benchmark Statements may be found in the dedicated student handbook 
for the Programme.  The accuracy of the information in this document is reviewed periodically by the 
University and may be subject to verification by the Quality Assurance Agency for Higher Education
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Versioning of Programme Specification 
This Programme Specification is valid for the period of approval confirmed at the time of the last 
review event and relates to provision approved at that point. Programme Specifications are updated 
on an annual basis to include modifications approved through the University’s quality assurance 
processes.   This version provides a description of the programmes as approved for the academic 
session indicated in section 3 of the following table. 

 

1 Date of initial Approval or last review: 12 March 2015 

2 Effective date of Approved/Reviewed Programme Specification: 1 September 2015- 
August 2021 

3 This Version effective from: 1 September 2016 

4 Version number: 2015/Version 2 

 

Modifications to Programme Specification 
Modifications to the Programme Specification since the last review, and the cohort of students 
affected by the change, are listed in Section H (Log of Modifications) at the back of the document. 

 

Cross Referencing of Programme Specifications 
There are no elements of this provision that are also included in any other Programme Specifications.  

 
Programme Specification 
The information in this document is organised into the following sections: 

     Section A – Administrative and Regulatory Information 
     Section B – Outcomes 
     Section C – Structure 
     Section D – Teaching, Learning and Assessment 
     Section E – Programme Management 
     Section F – Mapping 
     Section G – Points of Reference 
     Section H – Log of Modifications 

 

  SECTION A – ADMINISTRATIVE AND REGULATORY INFORMATION 
1 Overarching Programme Specification Title  
MA International Management Portfolio   

2 Brief Summary 
This unique portfolio of international management programmes offers graduates an exciting, rich and 
dynamic experiential learning environment and opportunity to engage with industry, including individual 
work experience, practical teamwork, group consultancy, ‘live’ projects, volunteering and a multi-
disciplinary engagement. The design of the portfolio embeds professional skills development at 
operational and strategic level within event, tourism and hospitality management domains, which makes 
it unique, distinctive and a differentiated proposition at postgraduate level, within the UK educational 
sector. Each programme offers a consistency and parity for participation in field trips, conference 
attendance, research activity, external guest speakers and professorial lectures. All programmes offer 
graduates the opportunity to engage in paid internships as part of their learning experience. Students 
studying a programme in this portfolio will be global learners. 

3 Awarding institution  Manchester Metropolitan University 

4 Home Faculty Business & Law 

5 Home Department/ School/etc. School of Tourism, Events & Hospitality Management 

6 UCAS/GTTR code(s) N/A 

7 Framework for HE Qualifications 
position of final award(s) 

Masters (Level 7) 

8 Alignment with University Postgraduate 
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Curriculum Framework 

9 Engagement with University-wide 
Language Provision 

Uniwide is not a requirement at postgraduate level. 

10 Compliance with University 
Assessment Regulations 

Taught Postgraduate  
 

11 Approved Variations/Exemptions 
from University Assessment 
Regulations 

None 

12 
 

Relationship with Faculty 
Foundation Year 

None 

 
Awards 

13 Final award title(s) 
 

 MA International Events Management 

 MA International Events Management with Internship 

 MA International Hospitality Management 

 MA International Hospitality Management with 
Internship 

 MA International Tourism Management 

 MA International Tourism Management with Internship 

 MA International Tourism and Hospitality Management 

 MA International Tourism and Hospitality Management 
with Internship 

 MA International Cultural Arts and Festival 
Management 

 MA International Cultural Arts and Festival 
Management with Internship 

 MA International Convention and Exhibition 
Management 

 MA International Convention and Exhibition 
Management with Internship 

14 Combined Honours: There is no Combined Honours provision within this programme specification 

15 Interim exit awards and Subject 
title(s) 
 

 PgD International Events Management 

 PgD International Hospitality Management 

 PgD International Tourism Management 

 PgD International Tourism and Hospitality Management 

 PgD International Cultural Arts & Festival Management 

 PgD International Convention & Exhibition 
Management 

 

 PgC International Events Management 

 PgC International Tourism Management 

 PG Certificate International Hospitality Management 

 PgC International Tourism & Hospitality Management 

 PgC International Cultural Arts and Festival 
Management 

 PgC International Convention & Exhibition 
Management 

 

 Arrangements with Partners  

16 Approved Collaborative partner(s)  
 

Partner Name Type of Collaborative Partnership 

None N/A 

17 Articulation Arrangements with Partners N/A N/A 
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Professional, Statutory and Regulatory Bodies  

18 PSRB(s) associated with final awards  None 

19 Date, outcome and period of approval of 
last PSRB approval/accreditation 

N/A 

 
Approval Status 

20 Date, outcome and period of approval of 
last MMU review  

(i) Latest review: the programme was last reviewed 

on 12 March 2015 
(ii) Major Modifications to Programme Specification 

since last review/approval: None 

21 Next Scheduled Review Date: 2020/21 

22 Programme Specification  effective date: September 2016 

 
SECTION B - OUTCOMES 

23 MMU Graduate Outcomes 
On successful completion of their course of study MMU graduates will be able to: 

GO1. Apply skills of critical analysis to real-world situations within a defined range of contexts.  
GO2. Demonstrate a high degree of professionalism characterised by initiative, creativity, motivation 

and self-management. 
GO3. Express ideas effectively and communicate information appropriately and accurately using a 

range of media including ICT. 
GO4. Develop working relationships using teamwork and leadership skills, recognising and respecting 

different perspectives. 
GO5. Manage their professional development reflecting on progress and taking appropriate action. 
GO6. Find, evaluate, synthesise and use information from a variety of sources. 

GO7. Articulate an awareness of the social and community contexts within their disciplinary field. 
24 Programme Rationale 
The MA International Management Portfolio is the product of an extensive research and consultation 
process (with a variety of stakeholders, including postgraduate students), which formed the foundation of 
the curriculum design. External industry consultations in London and Manchester were overwhelmingly 
positive to the portfolio and useful feedback from industry professionals’ gave insight into trends and 
foresight for future development. The panels consisted of professionals from the tourism, hospitality and 
events sectors and included everything from senior managers to managing directors representing a wide 
range of views. The development of this programme also drew on the strengths of a wide selection of 
specialist expertise within the Department and is ultimately designed by industry for industry.  
 
‘There is a distinctive lack of event professionals with the right skill set internationally and this is set to 
continue in the foreseeable future’1. A review of literature and industry sources reveals an international 
service sector with a vast range of employment opportunities with each sector looking for professionals 
with a variety of skills. Firstly, the events sector has seen massive growth worldwide. In their 2014 Skills 
Audit report, Meeting Professionals International identified a shortage of event professionals in the 
convention and exhibitions market. There is also evidence from the International Festival and Events 
Association to support this claim.  Corporate clients as well as external event and creative agencies are 
pushing the boundaries in creativity and production to go beyond the brief and deliver ‘the wow factor’ as 
well as the desired outcomes. Business events alone contribute £58.4bn to UK GDP, more than the 
finance sector, the legal profession, and three times more than agriculture, as of 2015. 
 
In the Tourism and Hospitality sector, People 1st2 produced a major report entitled: “State of the Nation 
Report – an analysis of labour market trends, skills, training and education in tourism and hospitality 

                                                           
1 (Smith, K et al., 2014: 7) 
2 “People 1st is the leading skills and workforce development charity for employers in the hospitality, 
tourism, leisure, travel, passenger transport and retail industries focusing on transforming skills in the 
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sectors”, which confirmed that both skilled tourism and hospitality staff are needed and a skills gap is 
emerging. The Report also reveals that the employment market in both sectors is buoyant. In all three 
sectors, the need for professional, experienced and educated staff at management level is apparent and 
this has shaped the MA International Management Portfolio curriculum design. The programmes are 
internationally focused and informed in a variety of ways including collaborative teaching by staff 
members overseas, research outputs in international publications, international field trips aligned to all six 
international units in term 2 and a multiplicity of international case studies are utilised in term 1 and term 
2 by teaching staff. 

 
The MA International Management Portfolio is unique, differentiated and distinctive with a main 
programme of four awards targeting conversion students (MA International Events Management, MA 
International Hospitality Management, MA International Tourism Management and MA International 
Tourism and Hospitality Management) and two specialist event management programmes (MA 
International Cultural Arts and Festival Management and MA International Convention and Exhibition 
Management) targeting progression students and event professionals. The decision to offer a portfolio of 
Master of Arts awards, as opposed to Master of Science awards, reflects innovation and change. The 
Master of Arts awards offer learning that is theoretically underpinned while also offering a wealth of 
industry engagement. The curriculum features a variety of multidisciplinary-core and specialist-sector 
units, delivered within an operational and strategic management-teaching framework, focused on parity 
and consistency in student experience across the Portfolio. All six awards offer students the opportunity 
to engage in paid internships. 
 
The MA International Management Portfolio is innovative and distinctive in offering an accelerated and 
differentiated professional development route, that is collaborative in a number of ways - with industry 
partners, service sector businesses, international academic partners - which will offer students a unique, 
industry-led education and accelerated path to career enhancement and  progression within the 
international service sector employment market. 

25 QAA Benchmark Statement(s) 
 

 QAA Master’s Degree Characteristics (2010). 

 Master’s degrees in business and management 2007  
26 Programme-Specific Outcomes 
Final Award Learning Outcomes 
On successful completion of the MA International Events Management, students will be able to:  
PLO 1. Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Events Management. 
PLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 

articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Events Management. 

PLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Events Management. 

PLO 4.   Manage the collaborative process by engaging in teamwork, project management, partnership, 
multi-disciplinary, external collaboration and other approaches in International Events 
Management. 

PLO5.    Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Events Management. 

PLO6.    Critically examine the complexity of global markets to inform, enable and facilitate management 
              decision making in response to changing and unpredictable situations in International Events 
              Management. 
 
On successful completion of the MA International Tourism Management, students will be able to:  
PLO 1. Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Tourism Management. 
PLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 

                                                                                                                                                                                                        

sector through the development of effective recruitment, training and talent management solutions.” 
For more information, please visit: http://www.people1st.co.uk . 

http://www.people1st.co.uk/
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articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Tourism Management. 

PLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Tourism Management. 

PLO 4.   Manage the collaborative process by engaging in teamwork, project management, partnership, 
multi-disciplinary, external collaboration and other approaches in International Tourism 
Management. 

PLO5.    Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Tourism Management. 

PLO6.    Critically examine the complexity of global markets to inform, enable and facilitate management 
               decision making in response to changing and unpredictable situations in International Tourism   
               Management. 
 
On successful completion of the MA International Hospitality Management, students will be able to:  
PLO 1. Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Hospitality 
Management. 

PLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 
articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Hospitality Management. 

PLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Hospitality Management. 

PLO 4.   Manage the collaborative process by engaging in teamwork, project management, partnership, 
multi-disciplinary, external collaboration and other approaches in International Hospitality 
Management. 

PLO5.    Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Hospitality Management. 

PLO6.    Critically examine the complexity of global markets to inform, enable and facilitate management 
               decision making in response to changing and unpredictable situations in International  
               Hospitality Management. 
 
On successful completion of the MA International Tourism and Hospitality Management, students will 
be able to:  
PLO 1. Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Tourism and Hospitality 
Management. 

PLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 
articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Tourism and Hospitality Management. 

PLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Tourism and Hospitality Management. 

PLO 4.   Manage the collaborative process by engaging in teamwork, project management, partnership, 
multi-disciplinary, external collaboration and other approaches in International Tourism and 
Hospitality Management. 

PLO5.    Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Tourism and Hospitality Management. 

PLO6.    Critically examine the complexity of global markets to inform, enable and facilitate management 
               decision making in response to changing and unpredictable situations in International Tourism       
               and Hospitality Management. 
 
On successful completion of the MA International Cultural Arts and Festival Management, students 
will be able to:  
PLO 1. Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Cultural Arts and 
Festival Management. 

PLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 
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articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Cultural Arts and Festival Management. 

PLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Cultural Arts and Festival Management. 

PLO 4.   Manage the collaborative process by engaging in teamwork, project management, partnership, 
multi-disciplinary, external collaboration and other approaches in International Cultural Arts and 
Festival Management. 

PLO5.    Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Cultural Arts and Festival Management. 

PLO6.    Critically examine the complexity of global markets to inform, enable and facilitate management 
               decision making in response to changing and unpredictable situations in International Cultural     
               Arts and Festival Management. 
 
On successful completion of the MA International Convention and Exhibition Management, students 
will be able to:  
PLO 1. Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Convention and 
Exhibition Management. 

PLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 
articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Convention and Exhibition Management. 

PLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Convention and Exhibition Management. 

PLO 4.   Manage the collaborative process by engaging in teamwork, project management, partnership, 
multi-disciplinary, external collaboration and other approaches in International Convention and 
Exhibition Management. 

PLO5.    Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Convention and Exhibition Management. 

PLO6.    Critically examine the complexity of global markets to inform, enable and facilitate management 
               decision making in response to changing and unpredictable situations in International 

Convention and Exhibition Management. 
27 Interim Award Learning Outcomes 
Postgraduate Diploma (120 credits) 
On successful completion of the PgD International Events Management, students will be able to:  
DLO 1. Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Events Management.  
DLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 

articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Events Management. 

DLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Events Management. 

DLO 4.   Manage the collaborative process by engaging in teamwork, project management, partnership, 
multidisciplinary, external collaboration and other approaches in International Events 
Management. 

DLO 5.   Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Events Management. 

 
On successful completion of the PgD International Tourism Management, students will be able to:  
DLO 1. Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Tourism Management.  
DLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 

articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Tourism Management. 

DLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Tourism Management. 
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DLO 4.   Manage the collaborative process by engaging in teamwork, project management, partnership, 
multidisciplinary, external collaboration and other approaches in International Tourism 
Management. 

DLO 5.  Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Tourism Management. 

 
On successful completion of the PgD International Hospitality Management, students will be able to:  
DLO 1. Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Hospitality 
Management.  

DLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 
articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Hospitality Management. 

DLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Hospitality Management. 

DLO 4.  Manage the collaborative process by engaging in teamwork, project management, partnership, 
multidisciplinary, external collaboration and other approaches in International Hospitality 
Management. 

DLO 5.  Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Hospitality Management. 

 
On successful completion of the PgD International Tourism and Hospitality Management, students 
will be able to:  
DLO 1. Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Tourism and Hospitality 
Management.  

DLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 
articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Tourism and Hospitality Management.  

DLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Tourism and Hospitality Management.  

DLO 4.  Manage the collaborative process by engaging in teamwork, project management, partnership, 
multidisciplinary, external collaboration and other approaches in International Tourism and 
Hospitality Management.  

DLO 5.  Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Tourism and Hospitality Management.  

 
On successful completion of the PgD International Cultural Arts and Festival Management, students 
will be able to:  
DLO 1. Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Cultural Arts and 
Festival Management. 

DLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 
articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Cultural Arts and Festival Management. 

DLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Cultural Arts and Festival Management. 

DLO 4.  Manage the collaborative process by engaging in teamwork, project management, partnership, 
multidisciplinary, external collaboration and other approaches in International Cultural Arts and 
Festival Management. 

DLO 5.  Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Cultural Arts and Festival Management. 

 
On successful completion of the PgD International Convention and Exhibition Management, students 
will be able to:  
DLO 1. Formulate professional practice and its context, through a process of critical appraisal, 
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experiential learning, collaboration and strategic alliance in International Convention and 
Exhibition Management. 

DLO 2. Develop innovative and creative approaches to present reasoned arguments with clear 
articulation and communicate outcomes to relevant audiences using a variety of appropriate 
techniques in International Convention and Exhibition Management. 

DLO 3.   Critically evaluate research, commercial, cultural and social sources to inform and inspire in the 
development of service products or provision, business strategy and proposals, concepts and 
other relevant outcomes in International Convention and Exhibition Management. 

DLO 4.   Manage the collaborative process by engaging in teamwork, project management, partnership, 
multidisciplinary, external collaboration and other approaches in International Convention and 
Exhibition Management. 

DLO 5.   Apply critical and creative thinking utilising research-informed approaches in advanced scholarly 
activity in International Convention and Exhibition Management. 

 
 
Postgraduate Certificate (60 credits) 
On successful completion of the PgC International Events Management, students will be able to:  
CLO 1.  Demonstrate critical thinking utilising research-informed approaches in advanced scholarly 

activity in International Events Management.  
CLO 2.  Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Events Management. 
CLO 3.  Manage the collaborative process by engaging in teamwork, project management, partnership, 

multidisciplinary, external collaboration and other approaches in International Events 
Management. 

 
On successful completion of the PgC International Tourism Management, students will be able to:  
CLO 1.  Demonstrate critical thinking utilising research-informed approaches in advanced scholarly 

activity in International Tourism Management. 
CLO 2.  Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Tourism Management. 
CLO 3.  Manage the collaborative process by engaging in teamwork, project management, partnership, 

multidisciplinary, external collaboration and other approaches in International Tourism 
Management. 

 
On successful completion of the PgC International Hospitality Management, students will be able to:  
CLO 1.  Demonstrate critical thinking utilising research-informed approaches in advanced scholarly 

activity in International Hospitality Management. 
CLO 2.  Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Hospitality 
Management. 

CLO 3.  Manage the collaborative process by engaging in teamwork, project management, partnership, 
multidisciplinary, external collaboration and other approaches in International Hospitality 
Management. 

 
On successful completion of the PgC International Tourism and Hospitality Management, students 
will be able to:  
CLO 1.  Demonstrate critical thinking utilising research-informed approaches in advanced scholarly 

activity in International Tourism and Hospitality Management. 
CLO 2.  Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Tourism and Hospitality 
Management. 

CLO 3.  Manage the collaborative process by engaging in teamwork, project management, partnership, 
multidisciplinary, external collaboration and other approaches in International Tourism and 
Hospitality Management. 

 
On successful completion of the PgC International Cultural Arts and Festival Management, students 
will be able to:  
CLO 1.  Demonstrate critical thinking utilising research-informed approaches in advanced scholarly 

activity in International Cultural Arts and Festival Management. 
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CLO 2.  Formulate professional practice and its context, through a process of critical appraisal, 
experiential learning, collaboration and strategic alliance in International Cultural Arts and 
Festival Management. 

CLO 3.  Manage the collaborative process by engaging in teamwork, project management, partnership, 
multidisciplinary, external collaboration and other approaches in International Cultural Arts and 
Festival Management. 

 
On successful completion of the PgC International Convention and Exhibition Management, students 
will be able to:  
CLO 1.  Demonstrate critical thinking utilising research-informed approaches in advanced scholarly 

activity in International Convention and Exhibition Management.  
CLO 2.  Formulate professional practice and its context, through a process of critical appraisal, 

experiential learning, collaboration and strategic alliance in International Convention and 
Exhibition Management. 

CLO 3.  Manage the collaborative process by engaging in teamwork, project management, partnership, 
multidisciplinary, external collaboration and other approaches in International Convention and 
Exhibition Management. 

 

SECTION C – STRUCTURE     
28 Structures, modes of delivery (eg FT/PT/DL etc), levels, credits, awards, curriculum map of all 

units (identifying core/option status, credits, pre or co-requisites) potential entry/exit points and 
progression/award requirements 

The programmes will be offered in full-time (normally 12 months), part-time (normally up to five years) 
and full-time with internship (normally two years) modes. A year two Internship year is available on the 
six full time programmes. During year one 120 credits must be completed and passed before moving on 
to the Internship year. No credits awarded for Internship year but students will be assessed on the 
completion of a professional practice portfolio (Transcript of Evidence) as pass or fail. Accreditation for 
internship year will be on the award certificate “with internship”. 

 
OPTION UNITS 
Option units listed in the following curriculum structures are all approved for delivery but may 
not all run in any one academic session. 

 
PgC International Events Management (Full-time) 

Level 7 

Core Units 

Code Pre-requisites/ 
Co-requisites 

Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live 10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33EMM004 None Event Management 20 

    On successful completion of 60 credits: interim award - PgC International Events Management 

 
PgD International Events Management (Full-time) 

Level 7 

Core Units 

Code Pre-requisites/ 
Co-requisites 

Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 
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33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33EMM004 None Event Management  20 

33IEM002 None International Events Management  20 

    On successful completion of 120 credits: interim award - PgD International Events Management 

 
MA International Events Management (Full-time) 

Level 7 

Core Units 

Code Pre-requisites/ 
Co-requisites 

Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33EMM004 None Event Management  20 

33IEM002 None International Events Management  20 

Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

Year 2 Option 

33INTM001 None Internship 0 

    On successful completion of 180 credits: Final exit award - MA International Events Management. On 
successful completion of Internship year – MA International Events Management with Internship 

  
MA International Events Management (Part-time) 

Level 7 

Core Units 

Code Pre-requisites/ 
Co-requisites 

Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33EMM004 None Event Management 20 

33IEM002 None International Events Management  20 

Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

     A minimum of 20 credits must be taken per term on the part time route (flexibility/ maximum 3 years to 
complete). On successful completion of 60 credits: interim award - PgC International Events 
Management. On successful completion of 120 credits: interim award - PgD International Events 
Management. On successful completion of 180 credits: Final exit award - MA International Events 
Management 
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PgC International Hospitality Management (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None CIE Creativity, Innovation and Enterprise 10 

33MHM002 None Managing Hospitality Operations 20 

    On successful completion of 60 credits: interim award - PgC International Hospitality Management 

 
PgD International Hospitality Management (Full-time) 

Level 7 

Core Units 

Code Pre-requisites/ 
Co-requisites 

Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33MHM002 None Managing Hospitality Operations 20 

33IHM001 None International Hospitality Management 20 

    On successful completion of 120 credits: interim award - PgD International Hospitality Management 

 
MA International Hospitality Management (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33MHM002 None Managing Hospitality Operations 20 

33IHM001 None International Hospitality Management 20 

Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

Year 2 Option 

33INTM001 None Internship 0 

    On successful completion of 180 credits: Final exit award - MA International Hospitality Management. 
On successful completion of Internship year – MA International Hospitality Management with 
Internship 
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MA International Hospitality Management (Part time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33MHM002 None Managing Hospitality Operations 20 

33IHM001 None International Hospitality Management 20 

Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

     A minimum of 20 credits must be taken per term on the part time route (flexibility/ maximum 3 years to 
complete). On successful completion of 60 credits: interim award - PgC International Hospitality 
Management. On successful completion of 120 credits: interim award - PgD International Hospitality 
Management. On successful completion of 180 credits: Final exit award - MA International Hospitality 
Management 
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PgC International Tourism Management (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33TDM001 None Tourism and Destination Management 20 

    On successful completion of 60 credits: interim award - PgC International Tourism Management 

 
PgD International Tourism Management (Full-time) 

Level 7 

Core Units 

Code Pre-requisites/ 
Co-requisites 

Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33TDM001 None Tourism and Destination Management 20 

33ITM006 None International Tourism Management 20 

    On successful completion of 120 credits: interim award - PgD International Tourism Management 

 
MA International Tourism Management (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live 10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33TDM001 None Tourism and Destination Management 20 

33ITM006 None International Tourism Management 20 

Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

Year 2 Option 

33INTM001 None Internship 0 

    On successful completion of 180 credits: Final exit award - MA International Tourism Management; on 
successful completion of Internship year – MA International Tourism Management with Internship 
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MA International Tourism Management (Part-time) 

Level 7 

Core Units 

Code Pre-requisites/ 
Co-requisites 

Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33TDM001 None Tourism and Destination Management 20 

33ITM006 None International Tourism Management 20 

Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

A minimum of 20 credits must be taken per term on the part time route (flexibility/ maximum 3 years to 
complete). On successful completion of 60 credits: interim award - PgC International Tourism 
Management. On successful completion of 120 credits: interim award - PgD International Tourism 
Management. On successful completion of 180 credits: Final exit award - MA International Tourism 
Management. 
 
 
PgC International Tourism and Hospitality Management (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live 10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33MHM002 None Managing Hospitality Operations 20 

    On successful completion of 60 credits: interim award - PgC International Tourism and Hospitality 
Management 

 
PgD International Tourism and Hospitality Management (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33MHM002 None Managing Hospitality Operations 20 

33ITM006 None International Tourism Management 20 

    On successful completion of 120 credits: interim award - PgD International Tourism and Hospitality 
Management 

 
 



 

_________________________________________________________________________________________________________________________________ 
CASQE Page 16 of 149 Programme Specification 

 

 

MA International Tourism and Hospitality Management (Full-time) 

Level 7 

Core Units 

Code Pre-requisites/ 
Co-requisites 

Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33MHM002 None Managing Hospitality Operations 20 

33ITM006 None International Tourism Management 20 

Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

Year 2 Option 

33INTM001 None Internship 0 

    On successful completion of 180 credits: Final exit award - MA International Tourism and Hospitality 
Management. On successful completion of Internship year – MA International Tourism Management 
with Internship 

 
 
MA International Tourism and Hospitality Management (Part-time) 

Level 7 

Core Units 

Code Pre-requisites/ 
Co-requisites 

Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33MHM002 None Managing Hospitality Operations 20 

33ITM006 None International Tourism Management 20 

Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

A minimum of 20 credits must be taken per term on the part time route (flexibility/ maximum 3 years to 
complete). On successful completion of 60 credits: interim award - PgC International Tourism and 
Hospitality Management. On successful completion of 120 credits: interim award - PgD International 
Tourism and Hospitality Management. On successful completion of 180 credits: Final exit award - MA 
International Tourism and Hospitality Management 
 
PgC International Cultural Arts and Festival Management (Full-time) 

Level 7 

Core Units 

Code Pre-requisites/ 
Co-requisites 

Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 
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33CIM001 None Creativity, Innovation and Enterprise 10 

33CAM001 None Cultural Arts and Festival Management 20 

On successful completion of 60 credits: interim award – PgC International Cultural Arts and Festival 
Management 
 
PgD International Cultural Arts and Festival Management (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33CAM001 None Cultural Arts and Festival Management  20 

33IFM001 None International Festival Management  20 

On successful completion of 120 credits: interim award - PgD International Cultural Arts and Festival 
Management 
 
MA International Cultural Arts and Festival Management (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM001 None Managing Financ 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33CAM001 None Cultural Arts and Festival Management 20 

33IFM001 None International Festival Management 20 

Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

Year 2 Option 

33INTM001 None Internship 0 

On successful completion of 180 credits: Final exit award - MA International Cultural Arts and Festival 
Management. On successful completion of Internship year – MA International Cultural Arts and 
Festival Management with Internship 
 
MA International Cultural Arts and Festival Management (Part-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 
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33CAM001 None Cultural Arts and Festival Management  20 

33IFM001 None International Festival Management  20 

Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

A minimum of 20 credits must be taken per term on the part time route (flexibility/ maximum 3 years to 
complete). On successful completion of 60 credits: interim award - PgC International Cultural Arts and 
Festival Management.On successful completion of 120 credits: interim award - PgD International 
Cultural Arts and Festival Management.. On successful completion of 180 credits: Final exit award - 
MA International Cultural Arts and Festival Management 
 
 
PgC International Convention & Exhibition Management (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None CIE Creativity, Innovation and Enterprise 10 

33CEM002 None Convention and Exhibition Management  20 

On successful completion of 60 credits: interim award – PgC International Convention and Exhibition 
Management 
 
 
MA International Convention and Exhibition Management (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33CEM002 None Convention and Exhibition Management  20 

33ICM001 None International Convention and Exhibition Management 20 

On successful completion of 120 credits: interim award - PgD International Convention and Exhibition 
Management. 

 
MA International Convention and Exhibition Management (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33CEM002 None Convention and Exhibition Management  20 

33ICM001 None International Convention and Exhibition Management 20 
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Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

Year 2 Option 

33INTM001 None Internship 0 

On successful completion of 180 credits: Final exit award - MA International Convention and Exhibition 
Management. On successful completion of Internship year – MA International Convention and 
Exhibition Management with Internship 
 
MA International Convention and Exhibition Management (Part-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
Unit Title No of credits 

33MFM002 None Managing Finance 10 

33MOM002 None Methods of Enquiry 10 

33ILM001 None Industry Live  10 

33CIM001 None Creativity, Innovation and Enterprise 10 

33LEM001 None Leadership and Entrepreneurship 10 

33SMM003 None Strategic Management and Marketing 20 

33RBM001 None Responsible Business 10 

33CEM002 None Convention and Exhibition Management  20 

33ICM001 None International Convention and Exhibition 
Managementffi 

20 

Option Units Choose (1) from options listed 

33DSM005 None Dissertation 60 

33SLM001 None Strategic Live Project 60 

A minimum of 20 credits must be taken per term on the part time route (flexibility/ maximum 3 years to 
complete). On successful completion of 60 credits: interim award - PgC International Convention and 
Exhibition Management. On successful completion of 120 credits: interim award - PgD International 
Convention and Exhibition Management. On successful completion of 180 credits: Final exit award – 
MA International Convention and Exhibition Management 

 
 

SECTION D - TEACHING, LEARNING AND ASSESSMENT 
29 Articulation of Graduate Prospects 
Due to the professional focus of the MA International Management Portfolio, graduates will be highly 
employable and suitably qualified to enter a range of roles within the international service sector. Our 
graduates have typically found career opportunities in a variety of service sector roles including event 
agency, festival organisation, conference agency, venues, hotels, visitor attraction, destination 
management, tour operator, government and hospitality Small and Medium-sized Enterprises. Recent 
graduates have gained employment with blue chip organisations and high profile companies in the UK 
and worldwide locations including Dubai, United States, Hong Kong, Germany, Austria, Cyprus, Kenya. 
Roles include ‘Graduate Hotel Trainee Manager’, ‘Event Co-ordinator’, ‘Event and Festival Assistant’, 
‘Trainee Restaurant Manager’, ‘Visitor Services Supervisor’ and ‘Senior Event Manager’. Companies that 
have employed our graduates include Devere Hotels and Venues, Hilton, WRG, The Walt Disney 
Company, Marketing Manchester, Manchester City Council Events Team, Manchester Central, Shire 
Hotels, Merlin Entertainments and STA Travel. 
 
Equally, the academic requirements of the programmes, ensure graduates will be equipped with the skills 
and knowledge that will enable progression to MPhil or PhD study. 
30 Curriculum Design 

Option Units  
Option units listed in the curriculum structures are all approved for delivery, but may not all run in any one 
academic session. 
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The MMU Curriculum Framework for Postgraduate Programmes of Study, the QAA Framework for  
higher education qualifications in England, Wales and Northern Ireland, the QAA Subject 
benchmark statements and the MMU Strategy for Learning, Teaching and Assessment, were 
referred to during the design of the curriculum. The team also referred to Blooms Taxonomy as a 
foundation to develop and articulate programme learning outcomes. 
 
To ensure the MA Management International Portfolio meets the needs and expectations of students,  
an extensive consultation process was conducted for the overall portfolio structure and unit design. The 
consultation process consisted of: 

 A review of the academic and trade literature to identify current and future trends within different 
service sectors (appertaining to the portfolio). 

 Consultation with a cohort of existing and alumni postgraduate students in the Department. 

 Consultation with over 20 academic staff from the Faculty as an open forum. 

 Consultation with senior faculty management team. 

 A service sector industry consultation process incorporating two panels, London and Manchester, 
where representatives from operations managers to managing directors and chief executive officers 
from the events, tourism and hospitality sectors gave feedback and insight to shape the structure, 
unit titles, suggest additions/withdrawals and content. 

 Competitor analysis of eight UK institutions.  

 Consultation with two cultural arts and festival experts. 

 A focus group with students from our BA (Hons) Event Management programme. 
 
Prospectively, an advisory panel of senior service sector professionals will meet periodically to consult 
and influence the curriculum, discuss current trends and issues and appropriately contribute to the 
process.  

 
The portfolio of six international management programmes divide into two pathways; main and specialist 
programmes. The main programmes targeting conversion students are: 

 MA International Events Management 

 MA International Hospitality Management 

 MA International Tourism Management 

 MA International Tourism and Hospitality Management 
 
The main programmes are targeted specifically at students with an undergraduate degree with a 
minimum 2:2 classification and above from any subject and want to develop their professional career in 
their chosen service sector via ‘accelerated learning and professional development’. This is a unique 
feature of the portfolio as we offer students, without any prior knowledge or experience of the subject(s), 
a comprehensive and in-depth level of industry engagement, which is unrivalled in the UK Higher 
Education sector.  
 
The specialist event programmes targeting event progression students and event professionals working 
in industry are: 

 MA International Cultural Arts and Festival Management 

 MA International Convention and Exhibition Management 
 
These event programmes are aimed specifically at students with an undergraduate events management 
degree (minimum 2:2 classification, who want to specialise in a particular sector or professionals working 
in industry that want to progress and enhance their continuing professional development (CPD).  
 
The structure and unit design of the portfolio embeds professional skills development at operational and 
strategic level within all six programmes. The portfolio offers commonality in student experience in 
academic subjects and experiential learning. It covers a range of inter-related subjects in which the 
Department already has considerable experience of delivering postgraduate programmes as well as the 
introduction of new subjects and teaching and learning approaches (such as imagineering and 
international collaboration). 
 
 

 

http://www.mmu.ac.uk/academic/casqe/regulations/docs/pg_curriculum_framework.pdf
http://www.celt.mmu.ac.uk/ltastrategy/
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31 Learning and Teaching  
The approach to teaching, learning and assessment has been devised to facilitate a transformative 
learning experience that will produce informed, confident and independent learners. Central and 
fundamental to the programmes will be the principle of experiential learning, which will enable students to 
immerse themselves in key aspects of any job within their chosen sector including business cultures and 
commercialism, service provision, team working, communication, problem solving, creativity and 
innovation and responsible business practice. The learning and teaching strategy is based on the 
principle that high-quality learning is best achieved when students are engaged in relevant, challenging 
and enquiry-based learning tasks.  Teaching and learning will be sustained by delivery in a variety of 
ways including, inter alia: 

 Multidisciplinary and specialist lectures and seminars. 

 Conference attendance. 

 Interactive, participatory and dynamic environments that will foster enquiry, ideas and debate. 
 
The learning environment will also develop collaborative, specialist, relational and multidisciplinary 
working as well as independent critical thought. A strong focus on experiential learning in the work place, 
dealing with real-life problems will build self-confidence, critical thinking and team-working skills required 
by employers. This approach is intended to actively engage students and satisfy different learning styles. 
The learning experiences incorporated include, inter alia: 

 A variety of teaching experiences including lectures, seminars, workshops, tutorials on-site, 
multidisciplinary and specialist, delivered by Faculty teaching staff and visiting industry 
practitioners. 

 Innovative unit teaching delivery - multidisciplinary performance based and conference 
attendance approaches. 

 Professorial lecture series (events, tourism and hospitality). 

 International academic institution collaboration – field visits, research, student exchange. 

 Sector-specific field trips to a range of places and organisations to explore, examine, augment 
and contextualise the subject area studied. Each programme has a prerequisite of an 
international field trip embedded within the international management unit to ensure parity across 
all six programmes. Students who cannot attend overseas visits (i.e. unable to obtain 
visa/personal circumstances such as bereavement) will be allocated a comparative piece of 
coursework. 

 Extensive experiential learning opportunities including team working in the field, individual work 
experience, volunteering, ‘live’ project working, group consultancy, external master class series, 
field visits and virtual industry webcasts and webinars. 

 Opportunity to contribute and collaborate in virtual discussion open forums. 

 Project-based work with real-world, sector-specific relevance. 

 Exposure to business issues through employer-based case studies. 

 Collaborative team working with service sector clients. 

 International Tourism Masters Network and Student Symposium (Manchester 2016). 

 Varied and challenging formative and summative assessments. 

 A key professional skill is leadership and people management. 
 
Maintaining currency of the curriculum and an emphasis on internationalism and the global service sector 
is of prime importance. This is done through active engagement with industry partners, alumni, 
international field visits, collaborative academic institutional engagement, research and visits to 
international trade fairs and conference attendance.  

32 Assessment  
The assessment strategy is devised to enable students to demonstrate their academic skills in research, 
critical thinking and ability to relate theory to practice via and reflect industry standards. Assessment 
methods include, inter alia: 

 Written submission of portfolios. 

 Essays and reports. 

 Verbal assessments such as presentations, critical discussions and debates. 

 Individual and team work industry based practical’s, multidisciplinary group assessment. 

 Conference attendance and engagement. 

 Conceptual presentations, professional portfolios, consultancy reports, marketing plans, business 
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proposals and reports.  
 
Critical reflection upon learning and skills development is integrated into the portfolio of professional work 
experience.  
 
Group assessment: Students will engage in an array of group tasks and assessments embedded in a 
variety of units. Group tasks include practicals, group consultancy projects, creative and conceptual 
development, live debates and live projects. Team working develops professional skills such as 
confidence, communication, relationship building and trust, fundamental in the international service 
sector environment and crucial part of the assessment strategy. 
 
Formative assessment strategies vary across units and are designed to facilitate academic discussion, 
on the basis of feedback. It also informs the revision of work prior to final submission. Formative 
assessment does not contribute to any grade or mark awarded for the unit. It is intended to evaluate 
progress and to advise on the strengths and areas for further development in the work to improve upon 
student’s ability to evidence the learning outcomes for summative assessment of the unit. This 
assessment can also be motivational and engage more with the subject area. 
 
Formative Feedback: there will be regular opportunities for formative feedback on progress taking a 
variety of forms: individual and group, written, verbal, through utility in technology, in a workshop 
environment, industry practitioner updates and feedback. This formative feedback is intended to 
consolidate learning, to reiterate academic standards and to provide advice to expedite achievement in 
summative assessment. 
 
Summative assessment occurs on completion of each unit. The mark awarded is based on the level of 
attainment shown in meeting the learning outcomes for the unit, which are mapped against the Level 7 
University Standard Descriptors. 

33 Inclusive Practice  

The MA International Management Portfolio complies with University Equality and Diversity Policy. 
 
The departmental disability coordinator (DDC) supports students and staff with adjustments that are 
identified in the student’s personal learning plan to ensure that they are effective. The DDC, alongside 
the Learner Development Service can offer student support, and give staff information of particular 
barriers. The teaching staff and DDC monitor the progress of students making sure that their personal 
learning plans are affective and make reasonable adjustments wherever practicable.   
34 Technology-Enhanced Learning 

The University virtual learning environment (VLE), Moodle™ has resources for students at faculty, 
programme and unit level. Some units use additional technologies. All students registered to the 
programmes within the portfolio and the units have access to the VLE, which will be introduced, and 
utilised during induction events. Staff are supported in the development of their use of VLE and related 
technologies by the departmental Learning and Teaching Champion and the e-Learning Support Officer.  

35 Placement and/or Work-related Learning Activities 
All six programmes have internship opportunities and students have the opportunity to enrol on the 
internship year once they have completed and passed the PgD stage. Students taking the internship 
route in the second year, will not have the option of participating in the Strategic Live Project and must 
write a dissertation. 
 
The internship year offers students the opportunity to explore career options and to gain valuable 
experience in a relevant industry, apply academic knowledge and understanding to the workplace, and 
develop communication skills and networking opportunities benefitting them for future employment. The 
content and nature of the learning experiences during placement develop students’ personal abilities and 
provides them with competences necessary to achieve success academically and professionally upon 
graduating from university. The internship year is highly encouraged. Briefings are scheduled relating to 
the benefits, process and support mechanisms available in the induction week and weeks proceeding.   
 
Students must register their interest in taking an internship as an induction pre-requisite, which facilitates 
and develops students’ thinking to writing and augmenting their CV and focus to find an internship 
opportunity. 

http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_procedures.pdf.
http://www2.mmu.ac.uk/humanresources/a-z/policies/equality-and-diversity-policy/
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The Faculty has good relationships with a variety of alumni from events, tourism and hospitality and 
engage in a variety of projects, volunteering and team work tasks, all within industry. 
 
All internships comply with the Institutional Code of Practice for Placement and Work Based Learning 
and are supported by the Faculty’s Placements Team. To support students in internship preparation, the 
faculty placement team will be responsible for the delivery of a series of lectures during term 1 detailing 
the content and benefits of an internship and assisting them in finding a suitable position. In addition, 
visits to the university by employers promoting internship opportunities will improve preparation for 
students and should enable them to find an internship more easily. The department already has strong 
relationships with service providers that can offer suitable opportunities such as: Shire Hotels, Walt 
Disney, STA Travel, Thomas Cook, WRG and other international service brands within events, tourism 
and hospitality. 
 
A range of local, national and international internships are available and students can take advantage of 
an initiative that allows students to apply for travel bursaries to assist with the financial implications of 
taking an international placement. The placements team, with the assistance of the Portfolio Leader and 
placement tutor, oversee the process of placement, and their responsibilities include:  

• Providing advice to students with regard to securing internships and liaising with appropriate 
providers. 

• Supporting students through the preparation for internship.  
• Providing a programme of opportunities for employers to present to students, and in some cases 

to recruit on site. 
• Ensuring both student and provider understand and have agreed to conform to health and safety 

requirements. 
• Monitoring the quality of the placement process and reporting to the programme committee. 

 
The internship year commences (June onwards) and needs completing by mid-August the following year 
prior (September). The student is required to work a minimum of 36 and a maximum of 48 weeks in order 
to complete the internship year. An allocated tutor will also visit the student once at the internship 
premises and assess the internship coursework during and on completion of the year. A nominal pass or 
fail practice credit is allocated to study year, which is reflected in the final award certification “with 
internship”. Students will need to complete their dissertation, once the internship is complete. 
 
The portfolio offers conventional work experience embedded in the Industry Live unit, which is a core 
unit, studied by all students. Work-related learning is embedded in a variety of units including the 
specialist operational management unit, Creativity, Innovation and Enterprise, Developments in Strategic 
Management and Marketing and Strategic Live Project. All students will also be encouraged to volunteer 
and engage in an internship. 
 
The Faculty have a long service history working collaboratively with a number of preselected employers, 
which, are vetted and go through the University’s rigorous approval process, to ensure quality of the 
internships offered to students. This is continuously monitored by the placement team, allocated 
placement tutors and 24/7 helpline. 

36 Engagement with Employers  
The development of the programmes within the portfolio was informed and influenced by consultation 
with two professional advisory panels and other stakeholders. Extensive industry representation in 
experience and knowledge ensured authority in the consultation process, and supported and informed 
the design curriculum . The role of the consultation panels has been critical.  
 
Industry engagement feeds into the delivery and assessment of the programmes and enhances 
opportunities for the students to develop a broad range of professional, transferable skills, competences 
and behaviours in a number of ways, including: 

 Work experience opportunity. 

 Delivery in the workplace for practical and professional skill development. 

 Field trips to a variety of service sector providers and infrastructure (domestic and international). 

 Internship opportunities. 

 Opportunities to network at conferences and events. 

http://www.mmu.ac.uk/academic/casqe/regulations/docs/placement_icp.pdf
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 Development of a series of experience based concepts and options for major event, tourism and 
hospitality organisations. 

 Consultancy practice and industry presentations. 

 Guest lectures and practitioner engagement. 

 Extensive volunteering opportunities. 

 Live Projects. 

 Student membership scheme 

 Alumni – projects, placements and team work opportunities and at the Postgraduate induction week. 
 
Drawn from the members of the consultation panels, an advisory board will be set up to annually 
feedback and monitor on the programmes. Further industry contributions will continue to be collated via 
an ongoing dialogue with alumni and industry partners. 
 
Each student will be given a student membership of a specific industry body representing events, 
tourism, hospitality, cultural arts and festivals and convention and exhibitions. They will be encouraged to 
participate in networking events and other local activity, promoted by the Programme Leader and 
teaching team. For purposes of tourism the chosen body is ITT as they are a centre of excellence. 
Hospitality is Institute of Hospitality. Events, Cultural Arts and Festivals and Conventions and Exhibitions 
is Meeting Professional International. 

 
In addition to MMU Graduate Destinations Data, the qualitative data the team collect through informal 
alumni contacts enables to track and monitor student success and gain valuable insight to the shifting 
requirements of the service sector jobs market. These formal and informal activities ensure lecturers 
maintain an ongoing knowledge of graduate career prospects and enables the graduate experience 
inform the curriculum through contemporary lecture content and industry relevant assessments. 
37 Personal Development Planning (PDP) 
The MA International Management Portfolio adheres to the University-wide policy and implementation of 
development planning. Students keep a progress file or portfolio charting their own progress as 
individuals. This file is a repository for the students to reflect upon their own learning and achievement, 
and to plan for their own personal educational and career development. It can take a traditional format or, 
through negotiation with staff, can be presented in alternative formats. This could be in the form of blogs, 
sketchbook/notebooks, film in the style of a ‘talking heads’ scenario or for students who want to take a 
more academic route a formally written academic proposal. 
 
The students’ personal records of learning and achievements, project reviews and plans that are 
developed are used to clarify personal goals as well as providing a resource from which material is 
selected to produce personal statements (e.g. CVs etc.) for employers, admissions tutors and others. 
PDP tutorials will be carried out every term. The core of this discussion will be focussed on: 

 The development of appropriate means of communicating information. 

 Production of an appropriate CV.  

 Evaluation of skills developed within the programme and their relevance to future employment. 

 The students learning and achievement. 

 Professional positioning in terms of career opportunities. 

 Discussing the possibility of undertaking further studies. 

 

SECTION E - PROGRAMME MANAGEMENT 
38 Programme-Specific Admission Requirements 
All applicants shall be considered having regard for the University’s equal opportunities policy and such 
anti-discrimination legislation as may be in force. 
 
The programme admissions regulations and entry requirements comply with the University’s policy, 
regulations and Institutional Code of Practice on Recruitment and Admissions, and the scheme for the 
admission of students with advanced standing following the accreditation of prior learning. (For more 
information, see the MMU website. 
 
Admission to the MA International Management Portfolio is based on the reasonable expectation that the 

http://www2.mmu.ac.uk/study/postgraduate/apply/entry-requirements/
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student will be able to fulfil the objectives of the programmes and achieve the standard required for the 
award. Candidates must have a sufficient command of the language in which the programme is taught. In 
the case of masters level study, this will be at IELTS 6.5 or equivalent. This will allow the students who 
are non-native English speakers to be able to meet the requirements of the programme in every respect.  
 
This programmes will normally admit students with an UG qualification of 2.2 or above from any 
discipline for the following awards:  

 MA International Events Management. 

 MA International Hospitality Management. 

 MA International Tourism Management. 

 MA International Tourism and Hospitality Management. 
 
The following programmes will normally admit students with a relevant undergraduate qualification of 2:2 
or above or professionals from industry with a significant number of years of experience in the events 
industry: 

 MA International Cultural Arts and Festival Management. 

 MA International Convention and Exhibition Management. 
 
Normally student applications come through admissions to the core academic team members for 
ratification and agreement of offer. In exceptional circumstances, if further information is required on a 
candidate then it may be necessary to have a face-to-face discussion with the individual applicant. This 
could be in person or by Skype™ for international applicants.  
 

NB Minimum admission points for entry to the University are reviewed on an annual basis.  For entry 
requirements refer to the current University on-line prospectus. 

39 Programme-Specific  Management Arrangements 
Standard Programme Management arrangements apply to these programmes and are outlined in the 
document “Management of Programme Delivery” available from the CASQE (Centre for Academic 
Standards and Quality Enhancement) webpage on “Academic Policies and Procedures”. 
 
NB: the University’s Management of Programme Delivery is available from the CASQE website. 

40 Staff Responsibilities 
Staff responsibilities for this programme do not differ from those described in the “University’s 

Management of Programme Delivery”. This is available from the CASQE website  
 

Student feedback and evaluation for the School of Tourism, Events & Hospitality Management is 

overseen by the Associate Dean for Student Experience. 
 
NB: the University’s Management of Programme Delivery is available from the CASQE website. 

41 Programme-Specific Academic Student Support  
Generic academic student support is provided to all students in line with the guidance outlined in the 
University’s Student Handbook. International Students will also have access to an International Student 
Support Tutor within the faculty to support with scholarly tasks and opportunity to attend pre-arranged 
seminars, especially for overseas students.  
 
The University Student Handbook is available from the MMU website 

42 Programme-Specific Student Evaluation 
The Programme complies with current institutional evaluation guidance. 
 
NB  University information on Student Evaluation is available from the CASQE website. 
 

http://www.mmu.ac.uk/study
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/studenthandbook/
http://www.mmu.ac.uk/academic/casqe/experience/voice/docs/evaluation_of_opinion.pdf


 

____________________________________________________________________________________________________________________________________________________________________________ 
CASQE Page 26 of 149 Programme Specification 

 

 

SECTION F – MAPPING 
MAP I 

RELATIONSHIP TO SUBJECT BENCHMARK STATEMENT(S) 
Map guide: 
K to indicates Knowledge and Understanding 
S to indicates Skills 

MA International Events Management 
 

Level 7 

 

 
 Knowledge and Understanding 
 
 Mapping (K) 
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Skills  

 
  Mapping (S) 
 
 
 

a systematic  understanding of relevant 
knowledge about organisations, their 
external context and how they are managed 

K,S S K,S K, S K,S K, S K K, S K,S K,S K
,
S 

K,S  being able to think critically and be creative: 
manage the creative processes in self and others; 
organise thoughts, analyse, synthesise and 
critically appraise. This includes the capability to 
identify assumptions, evaluate statements in 
terms of evidence, detect false logic or reasoning, 
identify implicit values, define terms 
adequately and generalise appropriately 

application of relevant knowledge to a range 
of complex situations taking account of its 
relationship and interaction with other areas 
of the business or organisation 

K,S K,S K,S K,S K,S K, S K, S K,S K,S K,S K
,
S 

  being able to solve complex problems and make 
decisions: establish criteria, using appropriate 
decision-making techniques including identifying, 
formulating 
and solving business problems; and the ability to 
create, identify and evaluate options; the ability 
to implement and review decisions 

critical awareness of current issues in 
business and management which is 
informed by leading edge research and 
practice in the field 

K,S S K K K K, S K K,S K,S K,S K
,
S 

K,S  the ability to conduct research into business and 
management issues either individually or as part 
of a team through research design, data 
collection, analysis, 
synthesis and reporting 
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an understanding of appropriate techniques 
sufficient to allow detailed investigation into 
relevant business and management issues 

K,S S K,S K, S K, S K,S S K,S K,S K,S K
,
S 

  using information and knowledge effectively: 
scanning and organising data, synthesising and 
analysing in order to abstract meaning from 
information and to 
share knowledge 

ability to communicate effectively both orally 
and in writing, using a range of media 

S S K K K,S K,S    K,S S K  numeracy and quantitative skills including the 
development and use of relevant business 
models 

ability to acquire and analyse data and 
information, to evaluate their relevance 
and validity, and to synthesise a range of 
information in the context of 
new situations 

K,S K K,S K,S K,S K, S K K, S S K,S K S  effective two-way communication: listening, 
effective oral and written communication of 
complex ideas and arguments, using a range 
of media, including the preparation of 
business reports 

creativity in the application of knowledge, 
together with a practical understanding of 
how established techniques of research and 
enquiry are used to develop and interpret 
knowledge in business and management 

S S K,S K,S S S S K, S S K,S S K,S  high personal effectiveness: critical self-
awareness, self-reflection and self management; 
time management; sensitivity to diversity in 
people and different 
situations and the ability to continue to learn 
through reflection on practice and experience 

conceptual understanding that enables the 
student to: evaluate the rigour and validity of 
published research and assess its relevance to 
new situations; extrapolate from existing 
research and scholarship to identify new or 
revised approaches to practice 

K K S S K, S K, S K K, S K K,S K S  effective performance within team environments 
and the ability to recognise and utilise individuals' 
contributions in group processes and to negotiate 
and persuade or influence others; team selection, 
delegation, development and management 

ability to conduct research into business and 
management issues that requires familiarity 
with a range of business data, research 
sources and appropriate methodologies, and 
for such to inform the overall learning process 

K K S S S K, S K K K K,S K   leadership and performance management: 
selecting appropriate leadership style for 
different situations; setting targets, motivating, 
monitoring performance, 
coaching and mentoring 

operate effectively in a variety of team roles 
and take leadership roles, 
where appropriate 

 S K,S K,S K K, S S K S K,S S   ability to recognise and address ethical dilemmas 
and corporate social responsibility issues, 
applying ethical and organisational values to 
situations 
and choices 
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MA International Tourism Management 

 

Level 7 

 

 
 Knowledge and Understanding 
 
 Mapping (K) 
 
 

M
an

ag
in

g 
Fi

n
an

ce
 

M
e

th
o

d
 o

f 
En

q
u

ir
y 

In
d

u
st

ry
 L

iv
e

 

C
re

at
iv

it
y,

 In
n

o
va

ti
o

n
, 

En
te

rp
ri

se
 

Le
ad

e
rs

h
ip

 &
 

En
tr

e
p

re
n

e
u

rs
h

ip
 

St
ra

te
gi

c 
M

an
ag

e
m

e
n

t 
&

 

M
ar

ke
ti

n
g 

R
e

sp
o

n
si

b
le

 B
u

si
n

e
ss

 

To
u

ri
sm

 a
n

d
 D

e
st

in
at

io
n

 

M
an

ag
e

m
e

n
t 

In
te

rn
at

io
n

al
 

To
u

ri
sm

 

M
an

ag
e

m
e

n
t 

St
ra

te
gi

c 
Li

ve
 P

ro
je

ct
 

D
is

se
rt

at
io

n
 

In
te

rn
sh

ip
 

 
Skills  

 
  Mapping (S) 
 
 
 

a systematic  understanding of relevant 
knowledge about organisations, their 
external context and how they are managed 

K,S S K,S K, S K,S K, S K K,S K,S K,S K,S K,S being able to think critically and be creative: manage 
the creative processes in self and others; organise 
thoughts, analyse, synthesise and critically appraise. 
This includes the capability to identify assumptions, 
evaluate statements in terms of evidence, detect 
false logic or reasoning, identify implicit values, define 
terms 
adequately and generalise appropriately 

application of relevant knowledge to a range 
of complex situations taking account of its 
relationship and interaction with other areas 
of the business or organisation 

K,S K,S K,S K,S K,S K, S K, S K,S K,S K,S K,S  being able to solve complex problems and make 
decisions: establish criteria, using appropriate 
decision-making techniques including identifying, 
formulating 
and solving business problems; and the ability to 
create, identify and evaluate options; the ability to 
implement and review decisions 

critical awareness of current issues in 
business and management which is 
informed by leading edge research and 
practice in the field 

K,S S K K K K, S K K,S K,S K,S K,S K,S the ability to conduct research into business and 
management issues either individually or as part of a 
team through research design, data collection, 
analysis, 
synthesis and reporting 

an understanding of appropriate techniques 
sufficient to allow detailed investigation into 
relevant business and management issues 

K,S S K,S K, S K, S K,S S K K, S K,S K,S  using information and knowledge effectively: 
scanning and organising data, synthesising and 
analysing in order to abstract meaning from 
information and to 
share knowledge 

ability to communicate effectively both orally 
and in writing, using a range of media 

S S K K K,S K,S  K K,S K,S S K numeracy and quantitative skills including the 
development and use of relevant business models 
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ability to acquire and analyse data and 
information, to evaluate their relevance 
and validity, and to synthesise a range of 
information in the context of 
new situations 

K,S K K,S K,S K,S K, S K K,S K,S K,S K S effective two-way communication: listening, 
effective oral and written communication of 
complex ideas and arguments, using a range of 
media, including the preparation of business 
reports 

creativity in the application of knowledge, 
together with a practical understanding of 
how established techniques of research and 
enquiry are used to develop and interpret 
knowledge in business and management 

S S K,S K,S S S S K,S K K,S S K,S high personal effectiveness: critical self-awareness, 
self-reflection and self management; time 
management; sensitivity to diversity in people and 
different 
situations and the ability to continue to learn 
through reflection on practice and experience 

conceptual understanding that enables the 
student to: evaluate the rigour and validity of 
published research and assess its relevance to 
new situations; extrapolate from existing 
research and scholarship to identify new or 
revised approaches to practice 

K K S S K, S K, S K K K K,S K S effective performance within team environments 
and the ability to recognise and utilise individuals' 
contributions in group processes and to negotiate 
and persuade or influence others; team selection, 
delegation, development and management 

ability to conduct research into business and 
management issues that requires familiarity 
with a range of business data, research 
sources and appropriate methodologies, and 
for such to inform the overall learning 
process 

K K S S S K, S K K K, S K,S K  leadership and performance management: 
selecting appropriate leadership style for different 
situations; setting targets, motivating, monitoring 
performance, 
coaching and mentoring 

operate effectively in a variety of team roles 
and take leadership roles, 
where appropriate 

 S K,S K,S K K, S S S S K,S S  ability to recognise and address ethical dilemmas 
and corporate social responsibility issues, applying 
ethical and organisational values to situations 
and choices 
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MA International Hospitality Management 

 

Level 7 

 

 
 Knowledge and Understanding 
 
 Mapping (K) 
 
 

M
an

ag
in

g 
Fi

n
an

ce
 

M
e

th
o

d
 o

f 
En

q
u

ir
y 

In
d

u
st

ry
 L

iv
e

 

C
re

at
iv

it
y,

 In
n

o
va

ti
o

n
, 

En
te

rp
ri

se
 

Le
ad

e
rs

h
ip

 &
 

En
tr

e
p

re
n

e
u

rs
h

ip
 

St
ra

te
gi

c 
M

an
ag

e
m

e
n

t 
&

 

M
ar

ke
ti

n
g 

R
e

sp
o

n
si

b
le

 B
u

si
n

e
ss

 

M
an

ag
in

g 
H

o
sp

it
a

lit
y 

O
p

e
ra

ti
o

n
s 

In
te

rn
at

io
n

al
 H

o
sp

it
al

it
y 

M
an

ag
e

m
e

n
t 

St
ra

te
gi

c 
Li

ve
 P

ro
je

ct
 

D
is

se
rt

at
io

n
 

In
te

rn
sh

ip
 

 
Skills  

 
  Mapping (S) 
 
 
 

a systematic  understanding of relevant 
knowledge about organisations, their 
external context and how they are managed 

K,S S K,S K, S K,S K, S K K,S K,S K,S K,S K,
S 

being able to think critically and be creative: manage 
the creative processes in self and others; organise 
thoughts, analyse, synthesise and critically appraise. 
This includes the capability to identify assumptions, 
evaluate statements in terms of evidence, detect 
false logic or reasoning, identify implicit values, 
define terms 
adequately and generalise appropriately 

application of relevant knowledge to a range 
of complex situations taking account of its 
relationship and interaction with other areas 
of the business or organisation 

K,S K,S K,S K,S K,S K, S K, S K,S K,S K,S K,S  being able to solve complex problems and make 
decisions: establish criteria, using appropriate 
decision-making techniques including identifying, 
formulating 
and solving business problems; and the ability to 
create, identify and evaluate options; the ability to 
implement and review decisions 

critical awareness of current issues in 
business and management which is 
informed by leading edge research and 
practice in the field 

K,S S K K K K, S K K,S K,S K,S K,S K,
S 

the ability to conduct research into business and 
management issues either individually or as part of a 
team through research design, data collection, 
analysis, 
synthesis and reporting 

an understanding of appropriate techniques 
sufficient to allow detailed investigation into 
relevant business and management issues 

K,S S K,S K, S K, S K,S S K,S K,S K,S K,S  using information and knowledge effectively: 
scanning and organising data, synthesising and 
analysing in order to abstract meaning from 
information and to 
share knowledge 

ability to communicate effectively both orally 
and in writing, using a range of media 

S S K K K,S K,S  S S K,S S K numeracy and quantitative skills including the 
development and use of relevant business models 
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ability to acquire and analyse data and 
information, to evaluate their relevance 
and validity, and to synthesise a range of 
information in the context of 
new situations 

K,S K K,S K,S K,S K, S K K,S K K,S K S effective two-way communication: listening, 
effective oral and written communication of 
complex ideas and arguments, using a range of 
media, including the preparation of business 
reports 

creativity in the application of knowledge, 
together with a practical understanding of 
how established techniques of research and 
enquiry are used to develop and interpret 
knowledge in business and management 

S S K,S K,S S S S S S K,S S K,S high personal effectiveness: critical self-awareness, 
self-reflection and self management; time 
management; sensitivity to diversity in people and 
different 
situations and the ability to continue to learn 
through reflection on practice and experience 

conceptual understanding that enables the 
student to: evaluate the rigour and validity of 
published research and assess its relevance to 
new situations; extrapolate from existing 
research and scholarship to identify new or 
revised approaches to practice 

K K S S K, S K, S K K,S K K,S K S effective performance within team environments 
and the ability to recognise and utilise individuals' 
contributions in group processes and to negotiate 
and persuade or influence others; team selection, 
delegation, development and management 

ability to conduct research into business and 
management issues that requires familiarity 
with a range of business data, research 
sources and appropriate methodologies, and 
for such to inform the overall learning process 

K K S S S K, S K K K K,S K  leadership and performance management: selecting 
appropriate leadership style for different situations; 
setting targets, motivating, monitoring 
performance, 
coaching and mentoring 

operate effectively in a variety of team roles 
and take leadership roles, 
where appropriate 

 S K,S K,S K K, S S K  K,S S  ability to recognise and address ethical dilemmas 
and corporate social responsibility issues, applying 
ethical and organisational values to situations 
and choices 
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MA International Tourism and Hospitality Management 

 

Level 7 

 

 
 Knowledge and Understanding 
 
 Mapping (K) 
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Skills  

 
  Mapping (S) 
 
 
 

a systematic  understanding of relevant 
knowledge about organisations, their 
external context and how they are managed 

K,S S K,S K, S K,S K, S K K,S K,S K,S K,S K,
S 

being able to think critically and be creative: manage 
the creative processes in self and others; organise 
thoughts, analyse, synthesise and critically appraise. 
This includes the capability to identify assumptions, 
evaluate statements in terms of evidence, detect 
false logic or reasoning, identify implicit values, 
define terms 
adequately and generalise appropriately 

application of relevant knowledge to a range 
of complex situations taking account of its 
relationship and interaction with other areas 
of the business or organisation 

K,S K,S K,S K,S K,S K, S K, S K,S K,S K,S K,S  being able to solve complex problems and make 
decisions: establish criteria, using appropriate 
decision-making techniques including identifying, 
formulating 
and solving business problems; and the ability to 
create, identify and evaluate options; the ability to 
implement and review decisions 

critical awareness of current issues in 
business and management which is 
informed by leading edge research and 
practice in the field 

K,S S K K K K, S K K,S K,S K,S K,S K,
S 

the ability to conduct research into business and 
management issues either individually or as part of a 
team through research design, data collection, 
analysis, 
synthesis and reporting 

an understanding of appropriate techniques 
sufficient to allow detailed investigation into 
relevant business and management issues 

K,S S K,S K, S K, S K,S S K,S K, S K,S K,S  using information and knowledge effectively: 
scanning and organising data, synthesising and 
analysing in order to abstract meaning from 
information and to 
share knowledge 

ability to communicate effectively both orally 
and in writing, using a range of media 

S S K K K,S K,S  S K,S K,S S K numeracy and quantitative skills including the 
development and use of relevant business models 
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ability to acquire and analyse data and 
information, to evaluate their relevance 
and validity, and to synthesise a range of 
information in the context of 
new situations 

K,S K K,S K,S K,S K, S K K,S K,S K,S K S effective two-way communication: listening, 
effective oral and written communication of 
complex ideas and arguments, using a range of 
media, including the preparation of business 
reports 

creativity in the application of knowledge, 
together with a practical understanding of 
how established techniques of research and 
enquiry are used to develop and interpret 
knowledge in business and management 

S S K,S K,S S S S S K K,S S K,S high personal effectiveness: critical self-awareness, 
self-reflection and self management; time 
management; sensitivity to diversity in people and 
different 
situations and the ability to continue to learn 
through reflection on practice and experience 

conceptual understanding that enables the 
student to: evaluate the rigour and validity of 
published research and assess its relevance to 
new situations; extrapolate from existing 
research and scholarship to identify new or 
revised approaches to practice 

K K S S K, S K, S K K,S K K,S K S effective performance within team environments 
and the ability to recognise and utilise individuals' 
contributions in group processes and to negotiate 
and persuade or influence others; team selection, 
delegation, development and management 

ability to conduct research into business and 
management issues that requires familiarity 
with a range of business data, research 
sources and appropriate methodologies, and 
for such to inform the overall learning process 

K K S S S K, S K K K, S K,S K  leadership and performance management: selecting 
appropriate leadership style for different situations; 
setting targets, motivating, monitoring 
performance, 
coaching and mentoring 

operate effectively in a variety of team roles 
and take leadership roles, 
where appropriate 

 S K,S K,S K K, S S K S K,S S  ability to recognise and address ethical dilemmas 
and corporate social responsibility issues, applying 
ethical and organisational values to situations 
and choices 

 
 
 
 
 
 
 
 
 
 



 

____________________________________________________________________________________________________________________________________________________________________________ 
CASQE Page 34 of 149 Programme Specification 

 

 

MA International Cultural Arts and Festival Management 

 

Level 7 

 

 
 Knowledge and Understanding 
 
 Mapping (K) 
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Skills  

 
  Mapping (S) 
 
 
 

a systematic  understanding of relevant 
knowledge about organisations, their 
external context and how they are managed 

K,S S K,S K, S K,S K, S K K,S K,S K,S K,S K,S being able to think critically and be creative: manage 
the creative processes in self and others; organise 
thoughts, analyse, synthesise and critically appraise. 
This includes the capability to identify assumptions, 
evaluate statements in terms of evidence, detect false 
logic or reasoning, identify implicit values, define terms 
adequately and generalise appropriately 

application of relevant knowledge to a range 
of complex situations taking account of its 
relationship and interaction with other areas 
of the business or organisation 

K,S K,S K,S K,S K,S K, S K, S K,S K,S K,S K,S  being able to solve complex problems and make 
decisions: establish criteria, using appropriate decision-
making techniques including identifying, formulating 
and solving business problems; and the ability to 
create, identify and evaluate options; the ability to 
implement and review decisions 

critical awareness of current issues in 
business and management which is 
informed by leading edge research and 
practice in the field 

K,S S K K K K, S K K,S K,S K,S K,S K,S the ability to conduct research into business and 
management issues either individually or as part of a 
team through research design, data collection, analysis, 
synthesis and reporting 

an understanding of appropriate techniques 
sufficient to allow detailed investigation into 
relevant business and management issues 

K,S S K,S K, S K, S K,S S K,S K,S K,S K,S  using information and knowledge effectively: scanning 
and organising data, synthesising and analysing in order 
to abstract meaning from information and to 
share knowledge 

ability to communicate effectively both orally 
and in writing, using a range of media 

S S K K K,S K,S   K,S K,S S K numeracy and quantitative skills including the 
development and use of relevant business models 

ability to acquire and analyse data and 
information, to evaluate their relevance 
and validity, and to synthesise a range of 
information in the context of 
new situations 

K,S K K,S K,S K,S K, S K K,S K,S K,S K S effective two-way communication: listening, 
effective oral and written communication of 
complex ideas and arguments, using a range of 
media, including the preparation of business 
reports 
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creativity in the application of knowledge, 
together with a practical understanding of 
how established techniques of research and 
enquiry are used to develop and interpret 
knowledge in business and management 

S S K,S K,S S S S K,S K,S K,S S K,S high personal effectiveness: critical self-awareness, 
self-reflection and self management; time 
management; sensitivity to diversity in people and 
different 
situations and the ability to continue to learn through 
reflection on practice and experience 

conceptual understanding that enables the 
student to: evaluate the rigour and validity of 
published research and assess its relevance to 
new situations; extrapolate from existing 
research and scholarship to identify new or 
revised approaches to practice 

K K S S K, S K, S K S K K,S K S effective performance within team environments and 
the ability to recognise and utilise individuals' 
contributions in group processes and to negotiate and 
persuade or influence others; team selection, 
delegation, development and management 

ability to conduct research into business and 
management issues that requires familiarity 
with a range of business data, research 
sources and appropriate methodologies, and 
for such to inform the overall learning process 

K K S S S K, S K K K K,S K  leadership and performance management: selecting 
appropriate leadership style for different situations; 
setting targets, motivating, monitoring performance, 
coaching and mentoring 

operate effectively in a variety of team roles 
and take leadership roles, 
where appropriate 

 S K,S K,S K K, S S K S K,S S  ability to recognise and address ethical dilemmas and 
corporate social responsibility issues, applying ethical 
and organisational values to situations 
and choices 
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MA International Convention and Exhibition Management 

 

Level 7 

 

 
 Knowledge and Understanding 
 
 Mapping (K) 
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Skills  

 
  Mapping (S) 
 
 
 

a systematic  understanding of relevant 
knowledge about organisations, their 
external context and how they are managed 

K,S S K,S K, S K,S K, S K K,S K,S K,S K,S K,S being able to think critically and be creative: 
manage the creative processes in self and 
others; organise thoughts, analyse, synthesise 
and critically appraise. This includes the 
capability to identify assumptions, evaluate 
statements in terms of evidence, detect false 
logic or reasoning, identify implicit values, 
define terms 
adequately and generalise appropriately 

application of relevant knowledge to a range 
of complex situations taking account of its 
relationship and interaction with other areas 
of the business or organisation 

K,S K,S K,S K,S K,S K, S K, S K,S K,S K,S K,S  being able to solve complex problems and make 
decisions: establish criteria, using appropriate 
decision-making techniques including 
identifying, formulating 
and solving business problems; and the ability 
to create, identify and evaluate options; the 
ability to implement and review decisions 

critical awareness of current issues in 
business and management which is 
informed by leading edge research and 
practice in the field 

K,S S K K K K, S K K,S K,S K,S K,S K,S the ability to conduct research into business 
and management issues either individually or as 
part of a team through research design, data 
collection, analysis, 
synthesis and reporting 

an understanding of appropriate techniques 
sufficient to allow detailed investigation into 
relevant business and management issues 

K,S S K,S K, S K, S K,S S K,S K,S K,S K,S  using information and knowledge effectively: 
scanning and organising data, synthesising and 
analysing in order to abstract meaning from 
information and to 
share knowledge 

ability to communicate effectively both orally 
and in writing, using a range of media 

S S K K K,S K,S    K,S S K numeracy and quantitative skills including the 
development and use of relevant business 
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models 

ability to acquire and analyse data and 
information, to evaluate their relevance 
and validity, and to synthesise a range of 
information in the context of 
new situations 

K,S K K,S K,S K,S K, S K K K K,S K S effective two-way communication: 
listening, effective oral and written 
communication of complex ideas and 
arguments, using a range of media, 
including the preparation of business 
reports 

creativity in the application of knowledge, 
together with a practical understanding of 
how established techniques of research and 
enquiry are used to develop and interpret 
knowledge in business and management 

S S K,S K,S S S S K,S K,S K,S S K,S high personal effectiveness: critical self-
awareness, self-reflection and self 
management; time management; sensitivity to 
diversity in people and different 
situations and the ability to continue to learn 
through reflection on practice and experience 

conceptual understanding that enables the 
student to: evaluate the rigour and validity of 
published research and assess its relevance to 
new situations; extrapolate from existing 
research and scholarship to identify new or 
revised approaches to practice 

K K S S K, S K, S K K,S K K,S K S effective performance within team 
environments and the ability to recognise and 
utilise individuals' contributions in group 
processes and to negotiate and persuade or 
influence others; team selection, delegation, 
development and management 

ability to conduct research into business and 
management issues that requires familiarity 
with a range of business data, research 
sources and appropriate methodologies, and 
for such to inform the overall learning process 

K K S S S K, S K K S K,S K  leadership and performance management: 
selecting appropriate leadership style for 
different situations; setting targets, motivating, 
monitoring performance, 
coaching and mentoring 

operate effectively in a variety of team roles 
and take leadership roles, 
where appropriate 

 S K,S K,S K K, S S K  K,S S  ability to recognise and address ethical 
dilemmas and corporate social responsibility 
issues, applying ethical and organisational 
values to situations 
and choices 
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MAP II 
ASSESSMENT /OUTCOMES MAP 
Map guide: 
GO = MMU Graduate Learning Outcomes (Section 23) 
PLO – Programme Learning Outcomes (Section 26) – add more lines as appropriate  
 

MA International Event Management 
Level 7 Managing Finance(10cr) 

 
Methods of Enquiry (10cr) Industry Live (10cr) Creativity, Innovation and 

Enterprise (10cr) 

 Assignment task 1 
Report 2000 words 

Assignment task 1 
Critical Review 2000 words 

Assignment task 1 
Portfolio 2000 words 

Assignment task 1 
Conceptual 

Presentation 
 

GO 1     

GO 2     

GO 3     

GO 4     

GO 5     

GO 6     

GO 7     

PLO 1     

PLO 2     

PLO 3     

PLO 4     

PLO 5     

PLO 6     
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MA International Event Management  
 

Level 7 Leadership & 
Entrepreneurship 

(10cr) 

Strategic Management and Marketing (20cr) Responsible Business 
(10cr) 

Event Management (20cr) 

 Assignment task 1 
Portfolio 

2000 words 

Assignment task 1 
Proposal 1000 words 

Assignment task 2 
Report 2500 words 

Assignment task 1 
Report 2000 words 

Assignment task 1 
Practical 

Assignment task 2 
Report 2000 words 

GO 1       

GO 2       

GO 3       

GO 4       

GO 5       

GO 6       

GO 7       

PLO 1       

PLO 2       

PLO 3       

PLO 4       

PLO 5       

PLO 6       
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MA International Event Management 
 

Level 7 International Event 
Management 

(20cr) 

Strategic Live Project 
(60cr) 

Dissertation (60cr) Internship 
(0) 

 Assignment task 1 
Essay 

3500 words 

Assignment task 1 
Presentation 

Assignment task 2 
Group Report 
3000 words 

Assignment task 3 
Individual Report 

5000 words 

Assignment task 1 
Dissertation 12000 

words 

Assignment task 1 
Transcript of evidence 

GO 1       

GO 2       

GO 3       

GO 4       

GO 5       

GO 6       

GO 7       

PLO 1       

PLO 2       

PLO 3       

PLO 4       

PLO 5       

PLO 6       
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MA International Tourism Management 
Level 7 Managing Finance (10cr) 

 
Methods of Enquiry (10cr) Industry Live (10cr) Creativity, Innovation and 

Enterprise (10cr) 

 Assignment task 1 
Report 2000 words 

Assignment task 1 
Critical Review 2000 words 

Assignment task 1 
Portfolio 2000 words 

Assignment task 1 
Conceptual 
Presentation 

GO 1     

GO 2     

GO 3     

GO 4     

GO 5     

GO 6     

GO 7     

PLO 1     

PLO 2     

PLO 3     

PLO 4     

PLO 5     

PLO 6     
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MA International Tourism Management  
 

Level 7 Leadership & 
Entrepreneurship 
(10cr) 

Strategic Management and Marketing (20cr) Responsible Business 
(10cr) 

Tourism and Destination Management (20cr) 

 Assignment task 1 
Portfolio 
2000 words 

Assignment task 1 
Proposal 1000 words  

Assignment task 2 
Report 2500 words 

Assignment task 1 
Report 2000 words 

Assignment task 1 
Debate  
 

Assignment task 2 
Essay 2000 words 

GO 1       

GO 2       

GO 3       

GO 4       

GO 5       

GO 6       

GO 7       

PLO 1       

PLO 2       

PLO 3       

PLO 4       

PLO 5       

PLO 6       
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MA International Tourism Management 
 

Level 7 International Tourism Management 
(20cr) 
 

Strategic Live Project 
(60cr) 

Dissertation (60cr) Internship 
(0) 

 Assignment task 1 
Presentation 

Assignment task 2 
Report 2000 words 

Assignment task 1 
Presentation 

Assignment task 2 
Group Report 
3000 words 

Assignment task 3 
Individual Report 
5000 words 

Assignment task 1 
Dissertation 12000 
words 

Assignment task 1 
Transcript of 
evidence 

GO 1        

GO 2        

GO 3        

GO 4        

GO 5        

GO 6        

GO 7        

PLO 1        

PLO 2        

PLO 3        

PLO 4        

PLO 5        

PLO 6        
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MA International Hospitality Management 

Level 7 Managing Finance (10cr) 
 

Methods of Enquiry (10cr) Industry Live (10cr) Creativity, Innovation and 
Enterprise (10cr) 

 Assignment task 1 
Report 2000 words 

Assignment task 1 
Critical Review 2000 words 

Assignment task 1 
Portfolio 2000 words 

Assignment task 1 
Conceptual 
Presentation 

GO 1     

GO 2     

GO 3     

GO 4     

GO 5     

GO 6     

GO 7     

PLO 1     

PLO 2     

PLO 3     

PLO 4     

PLO 5     

PLO 6     
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MA International Hospitality Management  
 

Level 7 Leadership & 
Entrepreneurship 
(10cr) 

Strategic Management and Marketing (20cr) Responsible Business 
(10cr) 

Managing Hospitality Operations 
(20cr) 

 Assignment task 1 
Portfolio 
2000 words 

Assignment task 1 
Proposal 1000 words  

Assignment task 2 
Report 2500 words 

Assignment task 1 
Report 2000 words 

Assignment task 1 
Operational Plan 2400 
words 

Assignment task 2 
Report 1600 words 

GO 1       

GO 2       

GO 3       

GO 4       

GO 5       

GO 6       

GO 7       

PLO 1       

PLO 2       

PLO 3       

PLO 4       

PLO 5       

PLO 6       
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MA International Hospitality Management 
 

Level 7 International 
Hospitality 

Management 
(20cr) 

Strategic Live Project 
(60cr) 

Dissertation (60cr) Internship (0) 

 Assignment task 1 
Essay 

3500 words 

Assignment task 1 
Presentation 

Assignment task 2 
Group Report 
3000 words 

Assignment task 3 
Individual Report 5000 

words 

Assignment task 1 
Dissertation 12000 

words 

Assignment task 1 
Transcript of evidence 

GO 1       

GO 2       

GO 3       

GO 4       

GO 5       

GO 6       

GO 7       

PLO 1       

PLO 2       

PLO 3       

PLO 4       

PLO 5       

PLO 6       
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MA International Tourism and Hospitality Management 
Level 7 Managing Finance (10cr) 

 
Methods of Enquiry (10cr) Industry Live (10cr) Creativity, Innovation and 

Enterprise (10cr) 

 Assignment task 1 
Report 2000 words 

Assignment task 1 
Critical Review 2000 words 

Assignment task 1 
Portfolio 2000 words 

Assignment task 1 
Conceptual 
Presentation 

GO 1     

GO 2     

GO 3     

GO 4     

GO 5     

GO 6     

GO 7     

PLO 1     

PLO 2     

PLO 3     

PLO 4     

PLO 5     

PLO 6     
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MA International Tourism and Hospitality Management  

 

Level 7 Leadership & 
Entrepreneurship 

(10cr) 

Strategic Management and Marketing (20cr) Responsible Business 
(10cr) 

Managing Hospitality Operations 
(20cr) 

 Assignment task 1 
Portfolio 

2000 words 

Assignment task 1 
Proposal 1000 

words 

Assignment task 2 
Report 2500 words 

Assignment task 1 
Report 2000 words 

Assignment task 1 
Operational Plan 2400 

words 

Assignment task 2 
Report 1600 words 

GO 1       

GO 2       

GO 3       

GO 4       

GO 5       

GO 6       

GO 7       

PLO 1       

PLO 2       

PLO 3       

PLO 4       

PLO 5       

PLO 6       
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MA International Tourism and Hospitality Management 
 

Level 7 International Tourism Management 
(20cr) 
 

Strategic Live Project 
(60cr) 

Dissertation (60cr) Internship 
(0) 

 Assignment task 1 
Presentation 

Assignment task 2 
Report 2000 words 

Assignment task 1 
Presentation 

Assignment task 2 
Group Report 
3000 words 

Assignment task 
3 
Individual Report 
5000 words 

Assignment task 1 
Dissertation 12000 
words 

Assignment task 1 
Transcript of 
evidence 

GO 1        

GO 2        

GO 3        

GO 4        

GO 5        

GO 6        

GO 7        

PLO 1        

PLO 2        

PLO 3        

PLO 4        

PLO 5        

PLO 6        
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MA International Cultural Arts and Festival Management 

Level 7 Managing Finance (10cr) 
 

Methods of Enquiry (10cr) Industry Live (10cr) Creativity, Innovation and 
Enterprise (10cr) 

 Assignment task 1 
Report 2000 words 

Assignment task 1 
Critical Review 2000 words 

Assignment task 1 
Portfolio 2000 words 

Assignment task 1 
Conceptual 

Presentation 

GO 1     

GO 2     

GO 3     

GO 4     

GO 5     

GO 6     

GO 7     

PLO 1     

PLO 2     

PLO 3     

PLO 4     

PLO 5     

PLO 6     
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MA International Cultural Arts and Festival Management  
 

Level 7 Leadership & 
Entrepreneurship 

(10cr) 

Strategic Management and Marketing (20cr) Responsible Business 
(10cr) 

Cultural Arts and Festival Management 

 Assignment task 1 
Portfolio 

2000 words 

Assignment task 1 
Proposal 1000 words 

Assignment task 2 
Report 2500 words 

Assignment task 1 
Report 2000 words 

Assignment task 1 
Practical 

Assignment task 2 
Report 2000 words 

GO 1       

GO 2       

GO 3       

GO 4       

GO 5       

GO 6       

GO 7       

PLO 1       

PLO 2       

PLO 3       

PLO 4       

PLO 5       

PLO 6       
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MA International Cultural Arts and Festival Management 
 

Level 7 International Festival Management 
(20cr) 

Strategic Live Project 
(60cr) 

Dissertation (60cr) Internship (0) 

 Assignment task 1 
Presentation 

Assignment task 2 
Report 2000 word 

Assignment task 1 
Presentation 

Assignment task 2 
Group Report 
3000 words 

Assignment task 
3 

Individual Report 
5000 words 

Assignment task 1 
Dissertation 12000 

words 

Assignment task 1 
Transcript of 

evidence 

GO 1        

GO 2        

GO 3        

GO 4        

GO 5        

GO 6        

GO 7        

PLO 1        

PLO 2        

PLO 3        

PLO 4        

PLO 5        

PLO 6        

 
 
 
 
 
 
 
 
 
 
 
 



 

____________________________________________________________________________________________________________________________________________________________________________ 
CASQE Page 53 of 149 Programme Specification 

 

 

MA International Convention and Exhibition Management 
Level 7 Managing Finance (10cr) 

 
Methods of Enquiry (10cr) Industry Live (10cr) Creativity, Innovation and 

Enterprise (10cr) 

 Assignment task 1 
Report 2000 words 

Assignment task 1 
Critical Review 2000 words 

Assignment task 1 
Portfolio 2000 words 

Assignment task 1 
Conceptual 
Presentation 

GO 1     

GO 2     

GO 3     

GO 4     

GO 5     

GO 6     

GO 7     

PLO 1     

PLO 2     

PLO 3     

PLO 4     

PLO 5     

PLO 6     
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MA International Convention and Exhibition Management  
 

Level 7 Leadership & 
Entrepreneurship 
(10cr) 

Strategic Management and Marketing (20cr) Responsible Business 
(10cr) 

Convention and Exhibition Management 

 Assignment task 1 
Portfolio 
2000 words 

Assignment task 1 
Proposal 1000 words  

Assignment task 2 
Report 2500 words 

Assignment task 1 
Report 2000 words 

Assignment task 1 
Practical 

Assignment task 2 
Report 2000 words 

GO 1       

GO 2       

GO 3       

GO 4       

GO 5       

GO 6       

GO 7       

PLO 1       

PLO 2       

PLO 3       

PLO 4       

PLO 5       

PLO 6       
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MA International Convention and Exhibition Management 
 

Level 7 International 
Convention and 

Exhibition 
Management 

(20cr) 

Strategic Live Project 
(60cr) 

Dissertation (60cr) Internship (0) 

 Assignment task 1 
Report  
3500 words 

Assignment task 1 
Presentation 

Assignment task 2 
Group Report 
3000 words 

Assignment task 3 
Individual Report 5000 
words 

Assignment task 1 
Dissertation 12000 
words 

Assignment task 1 
Transcript of evidence 

GO 1       

GO 2       

GO 3       

GO 4       

GO 5       

GO 6       

GO 7       

PLO 1       

PLO 2       

PLO 3       

PLO 4       

PLO 5       

PLO 6       
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SECTION G – POINTS OF REFERENCE 
Internal 

 
University Policy documents: 

 

 University Mission and Strategic Aims  

 Programme Approval, Review and Modification Procedures outlined on the Centre for 
Academic Standards & Quality Enhancement website  

 Relevant University Assessment Regulations for Programmes of Study  - Postgraduate 

 University Curriculum Framework Postgraduate) 

 MMU Strategy for Learning, Teaching and Assessment  

 Institutional Code of Practice for the Assessment of Students  

 University Standards Descriptors  

 University’s Equality and Diversity policy  

 University guidance on collaborative provision 

 University Academic Ethics Framework 

 Student Engagement Policy 

 Programme Handbooks 

 Management of Programme Delivery 

 Policy for Accreditation of Prior Learning 

 ICP for Placement and Work-based Learning 

 ICP for Collaborative Provision 

 Recruitment and Admissions Policy 
 

Programme Specific Information: 
 

 Previous  Programme Approval/Review/Modification Report (12 March 2015) 

 Staff Research 

 Departmental Professional/Industrial Advisory Committees 

 Staff/Student Liaison Committees 
 

External 

 QAA Subject Benchmark statement Masters in Business and Management  

 The UK Quality Code for Higher Education  
 QAA Frameworks for Higher Education Qualifications in England Wales and Northern 

Ireland  
 External Examiner Annual Reports 

http://www.mmu.ac.uk/about/corporate-strategy/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/regulations/assessment.php
http://www.mmu.ac.uk/academic/casqe/regulations/curriculum-frameworks.php
http://www.celt.mmu.ac.uk/ltastrategy/index.php
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_procedures.pdf
../../../../QA%20Working%20Documents/REVISED%20FORMS%20AND%20DOCUMENTS/DRAFTS/•%09http:/www.mmu.ac.uk/humanresources/equalities/sesconsultation/appendix-i-mmu-equality-&-diversity-policy.pdf
http://www.mmu.ac.uk/academic/casqe/collaborative/index.php
http://www2.mmu.ac.uk/rke/ethics-forms/
http://www.mmu.ac.uk/academic/casqe/regulations/docs/student_engagement_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/prog_handbooks.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/APL_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/placement_icp.pdf
http://www.mmu.ac.uk/academic/casqe/collaborative/docs/collab_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/admissions_policy.pdf
http://www.qaa.ac.uk/en/Publications/Documents/Subject-benchmark-statement-Masters-degrees-in-business-and-management.pdf
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code
http://www.qaa.ac.uk/publications/information-and-guidance/publication?PubID=2718
http://www.qaa.ac.uk/publications/information-and-guidance/publication?PubID=2718


 

_____________________________________________________________________________________________________________________________________ 
CASQE Page 57 of 149  Programme Specification 

SECTION H 
 
Approved Modifications to Programme Specification since Last Review 
There have been no minor or major modifications made to the Programme Specification since its last review in March 2015.  
 
 

FAQSC Reference 
(or PARM ref for 
Major 
Modifications 
requiring strategic 
approval) 

Programme Specification Title 
(specify award titles/routes 
affected by change) 

Brief Outline of Minor Modification/ 
Major Modification 
 (Minor - include level & title of units & a brief 
description of modification) 
(Major  - include details of change such as new 
routes, pathways etc) 

Date of FAQSC 
Approval (or 
PARM event) 
 

Approval effective 
from: 

Details of cohort of students who will 
be affected by the modification  
(eg students entering Level 5 wef  
September 2014 onward) 

1516-10 International Management 
Portfolio 

Cultural Arts and Festival Management unit 
(33CAM001) update to word count for 
assessment 1 from 100 words to 1000 words. 

29/02/2016 September 2016 Students entering level 7 with effect 
from September 2016. 
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

 
Managing Finance 

Unit Code 
 

 
33MFM002 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

MF 

Level of Study 
 

Level 7 

Credit Value 
 

10 Credits ECTS Value 5 

Home 
Department 

School of Tourism, Events & Hospitality Management  

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Dr Dinah-Ann Rogers 

Key Words 
 

Financial Management, performance measurement, decision making 

 

Unit Description 
 

Brief Summary 
 

This unit seeks to draw together in a multi-disciplinary manner, the key 
management principles within performance measurement and decision making 
in industry and illustrate to students in a practical manner their applicability. 

Indicative 
Content 

This unit will include aspects of management principles and practices  including 
decision making in the financial world. The unit will analyse financial 
performance across differing world markets. These will include the various 
specialist programmes; for example, International Tourism Management, 
International Events Management, International Food Management and within 
the Hospitality industry. It will synthesise financial plans appropriate for these 
markets. 
The unit will cover issues relating to interpretation and understanding of final 
accounts of companies and the measurement of their performance indicators 
and decision making processes, as well as synthesizing Investment appraisal 
techniques. 

 

Learning Outcomes 
 

Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
1. Interpret published financial statements 

2. Analyse financial performance and decision making including 
investment appraisal. 
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Summative 
Assessment 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Coursework 100% 1-2 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 
 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to  real world 
situations     within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting 
different perspectives. (E) 

  

Manage their professional development reflecting 
on progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information 
from a variety of sources. (E) 

1 

Articulate an awareness of the social and 
community contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
1 

Engage with stakeholder/interdisciplinary 
perspectives. 

1 

Description of each 
element of Assessment 

 You are to obtain copies of financial statements for your 
chosen company over a two year period 

 Calculate relevant ratios and explain their significance to an 
interested business person. 

 Analyse and make recommendations on your findings on 
their performance over a two-year period based on the ratios 
calculated.  

 Compare their performance over the two-year period with 
those of industry standard.  

 The lecturer will discuss the structure of the report in the first 
few weeks of lectures and seminars.  

 Students to submit a 2000 (maximum) word report 

Mandatory Learning & 
Teaching 
Requirements 

Moodle 

Minimum Pass Mark 50% 
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Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25 

Directed Study 
 

50 

Student-centred Learning 
 

25 

 

Learning Resources 
 

Books 
recommended 
for purchase 
by students 

 
Atrill, P. and McLaney, E (2014), Accounting and finance: An 
introduction.PearsonEducation Ltd., Harlow 

Essential 
Reading/ 
Resources 

Drury, C (2012) Management and Cost Accounting, 8th edn. Cengage 
Learning 

Further 
Reading/ 
Resources 

Bowers, S. (2011) Punch boss toughs it out despite continued losses 
(online) The Guardian, September 1 
Filbeck, G and Krueger, T.M. (2005) An analysis of working capital 
management results across industries, American Journal of Financial 
Economics, Vol.7, 2 pp.63-78 
Floros, G. and Jaffry, S. and Ghulam, Y. (2009) Journal of Financial 
Economics and Econometrics Vol.14, No. 1, pp. 31-44 
Gowthorpe, C. (2011) Business Accounting and Finance, 3rd edn., 
Cengage Learning EMEA, Andover. 
Gu, Z.(2002) Analysing bankruptcy in the restaurant industry: A multiple 
discriminant model, International Journal of Hospitality Management, 
Vol. 21, No. 1, pp, 25-42 
Inneson.E and Stone, G. J. (2010) Personal attributes associated with 
successful management in the hospitality industry – A pilot study in 
licenced retail operations, Tourism and Hospitality Management Vol16, 
No 2, pp. 151-164  
Li, A. (2011). How to increase shareholder equity (Online) eHow Money, 
10 September 
Lloyds TSB: Key accounting ratios (Online) 
Mintel (2010), (2011). Eating out review – Mintel Marketing Report, July, 
Mintel International Group, London 
Sun, K-A. and Kim, D-Y. (2011). Customer satisfaction, profitability and 
firm value in the hospitality industry (Online). In : 16th Graduate Students 
Research Conference, 6-8 January. 
Sweeney, E. (2003). Supply chain Benchmarking and performance 
measurement: towards the learning chain, Logistics Solutions, Vol.6, No. 
6, pp, 9-13 
Tracy, J. A. and Barrow, C. (2008). Understanding Business Accounting 
for Dummies, John Wiley & Sons, Ltd., Chichester. 
Walsh, C (2006) Key Measurement Ratios, 4th edn. Pearson Education 
Ltd. Harlow. 
Wiesel,T., Skiera, B. and Villanaueva, J (2008). Customer Equity: An 
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integral part of financial reporting, Journal of Marketing, Vol.72, No. 1, 
pp, 16-26 
 

Specialist 
ICTS 
Resources 

None 

Additional 
Requirements 

Moodle Support 

 
Administration 

JACS Code N300 

HESA Academic Cost Centre 134 

Date of Approval  

Date of Most Recent 
Consideration 

 

Unit External Examiner  

Unit Assessment Board  
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Unit Specification  
Unit Details & Outline 

Unit Title 
 

Methods of Enquiry 

Unit Code 
 

33MOM002 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

MOE 

Level of Study 
 

7 

Credit Value 
 

10 ECTS Value 5 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Yin-Ling, Lin 

Key Words 
 

Research methods, qualitative, quantitative 

 

Unit Description 
Brief 
Summary 
 

This unit provides the essential skills and confidence to carry out a piece 
of independent research. It introduces the academic theories and 
discussions around research methods for social sciences.  

Indicative 
Content 

Research topics; research approaches; research philosophy; qualitative 
and quantitative research methods; questionnaire design; sampling 
strategies; interview approaches and data analysis. 

 

Learning Outcomes 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 
1. Critically review academic literature;  
2. Critically evaluate the appropriateness of research design;  
3. Critically appraise the role of research as a tool to help information 
retrieval and inform decision-making. 
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Assessment 
 

Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Critical Review 
Essay 

100% 1,2&3 

 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to  real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

N/A 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
1 

Engage with stakeholder/interdisciplinary 
perspectives. 

1 

Description of 
each element 
of Assessment 

This assessment is designed to provide an opportunity for students to 
apply a literature search and perform a critical review of a given article 
and develop critical enquiry skills. The article will be selected by the 
unit leader. It is expected that the essay summarises accurately the 
contents of an academic article in discussing, analysing and evaluating 
the evidence generated in the selected journal article appropriate to 
the student’s chosen field of study. The essay will demonstrate an 
objective, selective, balanced and insightful critical approach to the 
contents of the article and include references to research issues such 
as rationale, methodology and findings. 2000 words. 

Mandatory 
Learning & 
Teaching 
Requirements 

None 

Minimum Pass 
Mark 

50% 
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Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centred Learning 
 

50 

 
Learning Resources 
Books 
recommende
d for 
purchase by 
students 

Bryman, A. (2012) Social research methods, Oxford: Oxford University 
Press. 
Julie, P. (2013) SPSS survival manual: a step by step guid to data 
analysis using IBM SPSS. Maidenhead: MCGraw-Hill. 

Essential 
Reading/ 
Resources 

Bryman, A. (2012) Social research methods, Oxford: Oxford University 
Press. 
Julie, P. (2013) SPSS survival manual: a step by step guid to data 
analysis using IBM SPSS. Maidenhead: MCGraw-Hill. 

Further 
Reading/ 
Resources 

Creswell, J.W. (2014) Research design: qualitative, quantitative, and 
mixed methods approaches. LA: Sage. 
David, S. (2011) Interpreting qualitative data: a guide to the principles of 
qualitative research. London: Sage. 
Dowden, J. (2011) Writing a report: how to prepare, write & present really 
effective reports. Oxford: How to books. 
Fisher, C.M. (2010) Researching and writing a dissertation: an essential 
guid for business students. Harlow: Prentice Hall.  
Greenfield, T. (2002) Research methods for postgraduates. London: 
Arnold.  
Hart, C. (2001) Doing a literature search: a comprehensive guide for the 
social sciences. London: Sage. 
Neuman, W.L. (2006) Social research methods: qualitative and 
quantitative approaches. Boston: Pearson.  
Oppenheim, A.N. (2000) Questionnaire deisgn, interviewing and attitude 
measurement. London: Continuum.  
Ridley, D. (2012) The literature review: a step-by-step guid for students. 
London: Sage. 
Veal, A.J. (2006) Research methods for leisure and tourism: a pratical 
guide. Harlow: Prentice Hall.  

Specialist 
ICTS 
Resources 

IBM SPSS 
Endnote 

Additional 
Requirements 

None 
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Administration 
JACS Code N800 

HESA Academic Cost Centre 134 

Date of Approval  

Date of Most Recent 
Consideration 

 

Unit External Examiner  

Unit Assessment Board  

 
 
 
 



 

_____________________________________________________________________________________________________________________________________ 
CASQE Page 66 of 149  Programme Specification 

Unit Specification (Postgraduate) 
 

Unit Details & Outline 
Unit Title 
 

Industry Live  

Unit Code 
 

33ILM001 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

Indlive 

Level of Study 
 

Level 7 

Credit Value 
 

10 ECTS Value 5 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Andrew Mcloughlin 

Key Words 
 

Industry, work experience, volunteering, people management, human 
resources, CV development, flexibility, employment 

 
Unit Description 
Brief 
Summary 
 

Students will be able to develop specific sector professional skills by 
engaging in work experience with a chosen serviceemployer. Students 
will engage in a flexible working agreement and have a choice of 
employment channels to choose from. The unit is theoretically 
underpinned and facilitated in partnership with industry but the student 
experience in each sector is different due to the work-based nature of the 
unit. 

Indicative 
Content 

 People management within the service sector 

 Human resource theoretical practices and perspectives 

 Professional skills development 

 Team working within service operations 

 CV and professional practice development 

 
Learning Outcomes  
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 

1  Formulate professional skills development 
2. Assemble evidence of professional team working, reflection and 
engagement  
3. Demonstrate quality and consistency in the work experience 
placement 
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Assessment 

Summative 
Assessment 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Professional 
work experience 
portfolio 

100% 1,2, 3  

 

Employability  
& 
Sustainability  
Outcomes 
 

Outcomes 
 

 

 

 

Element of Assessment 

 Employability 

Apply skills of critical analysis to real 
world situations     within a defined 
range of contexts.  (E) 

1 

Demonstrate a high degree of 
professionalism. (E) 

1,2,3 

Express ideas effectively and 
communicate information appropriately 
and accurately using a range of media 
including ICT. (E) 

1 

Develop working relationships using 
teamwork and leadership skills, 
recognising and respecting different 
perspectives. (E) 

1,2,3 

Manage their professional development 
reflecting on progress and taking 
appropriate action. (E) 

1,2 

Find, evaluate, synthesise and use 
information from a variety of sources. 
(E) 

 

Articulate an awareness of the social 
and community contexts within their 
disciplinary field. 

 

Sustainability 

Use systems and scenario thinking. 
 

Engage with 
stakeholder/interdisciplinary 
perspectives. 

2 
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Description of 
each element 
of Assessment 

Assessment 1 – Professional work experience portfolio, which will 
include a flexible working agreement, employer mid-term and final 
assessment report, time sheets, crictical incident and experiential work 
experience diary. Total 2000 words. 
 

Students will have the flexibility to choose their work experience 
channel, which will help shape their flexible working agreement. The 
agreement will need to be countersigned by the student, employer and 
unit leader and is based on trust and honesty to fulfil the agreement. 
150 hours of accrued work experience required to be evidenced. 
 
Three channels of work experience include: 
 

 University sourced work experience placement 

 Volunteering – single or multiple 

 Part time work – chosen by student 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 
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Learning Activities 
Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 10 

Directed Study 40 

Student-centred Learning 50 

Learning Resources 
Books 
recommende
d for 
purchase by 
students 

Thomas, M. (2007) Mastering People Management. London: Thorogood 
Publishing 
 
Wellingnton, P (2011) Effective People Management. London: Konan-
Page 

Essential 
Reading/ 
Resources 

 
Riley, M (2014) Human Resource Management in The Hospitality and 
Tourism Industry. Abingdon: Butterworth Heineman. 

Further 
Reading/ 
Resources 

 
 

Specialist 
ICTS 
Resources 

 

Additional 
Requirements 

 

 
Administration 
JACS Code N200 

HESA Academic Cost 
Centre 

134 

Date of Approval  

Date of Most Recent 
Consideration 

 

Unit External Examiner  

Unit Assessment Board  
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

Creativity, Innovation and Enterprise 

Unit Code 
 

33CIM001 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

Creient 

Level of Study 
 

Level 7 

Credit Value 
 

10 ECTS Value 5 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Andrew Mcloughlin 

Key Words 
 

Creativity, innovation, enterprise, experience, design, ideas, 
multidisciplinary 

 
Unit Description 

 

Brief 
Summary 
 

Students will engage in a multidisciplinary programme and will critically 
explore the concepts of imaginering, co-creation and experience design. 
The unit is theoretically underpinned and students will be expected to 
develop an innovative and creative experience design concept in a 
performatory environment that fosters teamworking, interaction, 
participation and shared ideas. The unit will be delivered by collaborative 
agreement with an international institution and teams of students will work 
to a commercial creative brief, in partnership with a major service sector 
organisation. 

Indicative 
Content 

 Imagineering theoretical perspectives 

 Creativity and innovation in business 

 Co-creation in services 

 Experience Design 

 Multidisciplinary and performatory approaches 

 
Learning Outcomes  
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 

1.Demonstrate multidisciplinary participation and engagement 
2.Formulate a co-creative experience design and professionally 
articulate the concept, underpinned by Imagineering theory 
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Assessment 
 

Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

2 Conceptual 
presentation 

100% 1,2 

 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to  real world situations     
within a defined range of contexts.  (E) 

1, 2 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1,2 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
 

Engage with stakeholder/interdisciplinary 
perspectives. 

1 

Description of 
each element 
of Assessment 

Assessment 1 – A multidisciplinary conceptual presentation. Students must 
be able to articulate the co-creation experience design, based on a 
commercial service sector brief. The presentation must be presented in a 
creative and structured way unaided by powerpoint. The presentation must 
be structured and performed in a experiential context and each student must 
participate. Presentation 15 minutes. Q&A 5 mins. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 
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Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

10 

Directed Study 
 

40 

Student-centred Learning 
 

50 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Kulper, G and Smit, B. (2014) Imagineering: Innovation in the Experience 
Economy. Maastricht: cabi.org. 

Essential 
Reading/ 
Resources 

Lockwood, T (ed.) (2010) Design Thinking: Integrating Innovation, 
Customer Experience, and Brand Value. New York: Allworth Press 
 
 

Further 
Reading/ 
Resources 

Miettienen, S and Valtonen, A (eds) (2012) Service Design with Theory: 
Discussion on Value, Societel Change and Methods. Rovaniemi: Lapland 
University Press 

Morelli, N. (2002) ‘Designing Product/Service Systems: A Methodological 
Expploration’, Design Issues, 18(3): 3-17 

Moritz, S (2005) Service Design: Practical Access to an Evolving Field. 
Cologne: Koln International School of Design 

Pine, J and Gilmore, J (1999) The Experience Economy, Boston, MA: 
Harvard Business Review 

 

Specialist 
ICTS 
Resources 

 

Additional 
Requirements 

 

 
Administration 
 
JACS Code 
 

N200 

HESA 
Academic 
Cost Centre 

134 

Date of 
Approval 
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Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

Leadership & Entrepreneurship 

Unit Code 
 

33LEM001 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

L & E 

Level of Study 
 

7 

Credit Value 
 

10 ECTS Value 5 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Carolyn Sarah Branston 

Key Words 
 

leadership, management,  entrepreneurship, small business, idea 
generation, creativity 
 

 

Unit Description 
 

Brief 
Summary 
 

This unit focuses on the significance of leadership and entrepreneurship, as 
key levers for growth and sustainability in the experiential service sectors of 
events, hospitality and tourism. Students demonstrate apply key concepts and 
models to real-word scenarios.   
 

Indicative 
Content 

Leadership & management concepts & practice; Leadership styles; Ethical 
leadership; Responsibility & accountability in Leadership; Leadership 
Development; Organisational culture; Cultural diversity; Management of 
change; Decision making; Perception & Communication; Practitioner and 
academic theory exploring the defining characteristics, behaviours and 
motivations of small business-owners, intrapreneurs, and entrepreneurial 
leaders; Models of business enterprise/ownership; Practical workshops 
applying creative, lateral and innovative thinking tools for identifying, 
generating and evaluating feasibility of business idea potential 
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Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 
1.Critically examine strategies and practices in leadership and management  
2. Analyse and evaluate entrepreneurial processes and practices  
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Summative 
Assessment 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Coursework 100% 1, 2 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to  real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
1 

Engage with stakeholder/interdisciplinary 
perspectives. 

1 

Description of 
each element 
of Assessment 

Assessment 1: Portfolio 
This will include 2 elements and be submitted and marked as one portfolio 
The total word count will be 2000 words. 
 
Element 1: Seminar paper: Students will write a seminar paper that critically 
analyses aspects of leadership theory with reference to a case study 
organisation or event of their industry sector. 

 
Element 2: Evaluation report: Students will evidence their engagement with 
entrepreneurial practices, by working in a team and verbally presenting to 
their peers their performance in identifying, generating, pitching and 
defending new business ideas. They will individually critically evaluate the 
feasibility of their peer's business ideas and provide written evidence of this 
activity and the giving and receiving of feedback. 

Mandatory 
Learning & 
Teaching 
Requirements 

Moodle 

Minimum Pass 
Mark 

50% 
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Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

50 

Directed Study 
 

25 

Student-centred Learning 
 

25 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Buchanan, D. and Huczynski, A. (2013) Organisational Behaviour (8th Ed), 
Pearson, London 
Lee-Ross, D., & Lashley, C. (2009). Entrepreneurship and small business 
management in the hospitality industry, Butterworth-Heinemann/Elseiver, 
Oxford. 

Mullins, L, J. & Christy, G. ( 2014) Management & organisational behaviour 

(10th Ed), Pearson, Harlow. 

Essential 
Reading/ 
Resources 

Burns, P. (2014) New Venture Creation: A Framework for Entrepreneurial 
Start-Ups' Palegrave Macmillan, Basingstoke 
De Bono E. (2013) Serious Creativity: A step-by-step approach to creativity 
using the power of lateral thinking: Using the Power of Lateral Thinking to 
Create New Ideas, Vermilion, Great Britain 
Northouse, P. (2013)  Leadership: theory and practice, Sage, Thousand Oaks  
Ridley-Duff, R. & Bull, M. (2011) Social enterprise: Theory and practice, Sage, 
London 
Western, S. (2013) Leadership - A critical text, Sage, London 

 
Further 
Reading/ 
Resources 

Ateljevic, J. & Page, S. J. (2009) Tourism and entrepreneurship: International 
perspectives, Butterworth- Heinemann, Oxford. 
Black, J. S and Stewart, A. J. (2014) The Global Leadership Challenge, 
Routledge, Oxon; 
Bridge, S. & O'Neill (2013) Understanding enterprise, entrepreneurship & small 
business (4th Ed), Palegrave Macmillan, Basingstoke; 

Specialist 
ICTS 
Resources 

Chartered Institute of Personnel & Development: http://cipd.co.uk  
Institute of Hospitality: https://www.instituteofhospitality.org 
World Class Service: http://www.worldclassservice.co.uk 
 

 

Additional 
Requirements 

 

 

http://cipd.co.uk/
https://www.instituteofhospitality.org/
http://www.worldclassservice.co.uk/
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Administration 
 
JACS Code 
 

N200 

HESA 
Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

 

Unit Title 
 

Strategic Management and Marketing 

Unit Code 
 

33SMM003 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

SMM 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Dr Thanasis Spyriadis 

Key Words 
 

Strategic management; strategic marketing; competitive advantage; 
strategy development, implementation and control 

 

Unit Description 
 

Brief 
Summary 
 

This unit explores contemporary strategic management and marketing 
thinking. Emphasis is placed on strategies that generate value and 
competitive advantages for organisations and their stakeholders. 
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Indicative 
Content 

 The strategy concept and strategic thinking 

 Strategic management process  

 Strategic analysis of external and internal environments  

 Strategy in the context of services  

 Resource-based view and strategic thinking  

 Sales Management 

 Procurement practices 

 Compliance 

 Value-chain approach and the importance of strategic relationships 
and networks  

 Key strategic models  

 Strategic goals and direction  

 Strategy implementation and control  

 Organisational effectiveness and strategic performance  

 Corporate governance and stakeholder management  

 Strategy effects on corporate culture  

 Strategy and organisational structure  

 The role and importance of strategic leadership  

 Strategic management and marketing in the global economy  

 Global branding strategies 

 Strategic management and marketing that fosters innovation  

 Managing strategic transformation of the organisation  

 New technology and its influences on strategic management and 
marketing 

 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 

1. Critically review strategic management and strategic marketing 
theories  

2. Critically appraise the effects of strategic management and 
marketing plans on international business performance  

3. Analyse key global business environment trends by devising 
appropriate strategic organisational responses  

4. Synthesise management and marketing strategies that generate 
value for organisations and their stakeholders across different 
markets  
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Summative 
Assessment 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Group 
Consultancy 
Project Proposal 
Report 

25% 1 

2 Group 
Consultancy 
Project Report & 
Presentation 

75% 2, 3 and 4 

 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1, 2  

Demonstrate a high degree of professionalism. (E) 
1, 2 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1, 2 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1, 2 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1, 2 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1, 2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

 

Sustainability 

Use systems and scenario thinking. 
1, 2 

Engage with stakeholder/interdisciplinary 
perspectives. 

1, 2 

Description of 
each element 
of Assessment 

 
The two elements of assessment in this unit are strongly linked as they form 
part of the group Consultancy Project that students will work on. Students will 
be organised in groups of 3-4 members from the same programme of study 
(tourism, hospitality or events). Each group will be allocated a specific 
organisation from their specialist areas and will work on a Consultancy 
Project (CP) for this particular organisation. It is important that the focus and 
the literature base of each group CP is grounded in the discipline of award as 
appropriate to the student group’s course title (e.g. International Events 
Management, International Tourism Management, etc.).  
The student groups will receive support and supervision from the subject 
specialist tutors that teach in the unit. Students will work on the two elements 
of assessment as follows: 
 
Element 1 
Each student group will be provided with an initial CP brief by their client 
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organisation. Based on the initial CP brief, each student team will be asked to 
prepare a consultancy project proposal. This proposal should have a report 
format, with a word limit of 1,000 words per student (with an allowance of +/- 
10%). The proposal should take into account key strategic management and 
marketing theory along with relevant tools, and suggest a CP that tackles the 
client’s business issue(s). After the assessment of the submitted CP 
proposal, the final CP brief will be determined and agreed with the client 
company and the tutors, as it should fulfil the aims of both the company and 
the unit. 
 
Element 2 
Based on the final CP brief, each student group is required to prepare and 
submit a CP report that tackles the business issue(s) identified. The report 
needs to have a word limit of 2,500 words per student (with an allowance of 
+/- 10%). Moreover, each student group is required to deliver a group 
presentation of their CP to a panel consisting of their client, their supervisor 
and potentially another academic member. This presentation should last 25 
minutes, followed by a question and answer session of approximately 5-10 
minutes. 
 

Mandatory 
Learning & 
Teaching 
Requirements 

None 

Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

30% 

Directed Study 
 

40% 

Student-centred Learning 
 

30% 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

 De Wit, B. and Meyer, R. (2010) Strategy synthesis: resolving 
strategy paradoxes to create competitive advantage, 3rd ed., Croatia: 
South-Western Cengage Learning, EMEA.  

 De Chernatony, L. (2010) From brand vision to brand evaluation: The 
strategic process of growing and strengthening brands, 3rd ed., 
London: Butterworth-Heinemann.  

 Gummesson, E.(2008).  Total relationship marketing, 3rd ed. Oxford: 
Butterworth-Heinemann. 

Essential 
Reading/ 
Resources 

 De Chernatony, L. McDonald, M. and Wallace, E. (2011) Creating 
powerful brands, 4th ed., Oxford: Butterworth-Heinemann. 

 Durand, T. and Gibbert, M. (2007) Strategic networks: learning to 
compete, Oxford: Blackwell.  
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 Ireland, R. D., Hitt, M.A. Hoskisson, R.E. (2011)The management of 
strategy: concepts and cases, Ohio: South-Western Cengage 
Learning.  

 Johnson, G. Pyle, S. Whittington, R. (2011) Exploring strategy: text 
and cases, Harlow: Financial Times Prentice Hall.  

 Johnson, G. Scholes, K and Whittington, R. (2005) Exploring 
corporate strategy, 7th ed., Harlow: Financial Times Prentice Hall. 

 Keller, K.L. (2008) Strategic brand management: building, measuring 
and managing brand equity, 3rd ed., Harlow: Prentice Hall.  

 McDonald, M., Frow, P. and Payne, A. (2011) Marketing Plans for 
Services: A complete guide, 3rd ed., Chichester: Wiley.  

 Mintzberg, H. (2003) The strategy process: concepts, contexts, 
cases. 4th ed., 2nd European ed., Harlow: Pearson Education.  

 Piercy, N., F. (2009) Market-led strategic change: transforming the 
process of going to market, 4th ed., Oxford: Butterworth-Heinemann.  

 Wilson, R.M., and Gilligan, C. (2005) Strategic marketing 
management: planning, implementation and control, London: Elsevier 
/ Butterworth-Heinemann. 

Further 
Reading/ 
Resources 

 Andler, N. (2011) Tools for project management, workshops and 
consulting: a must-have compendium of essential tools and 
techniques. 2nd rev. and enlarged ed. ed., Weinheim: Publicis. 

 Elearn. (2007) Project management., rev.ed., London: Elsevier. 

 Heagney, J. (2012) Fundamentals of project management. 4th ed., 
New York: AMACOM. 

 Kerzner, H. (2006) Project management: a systems approach to 
planning, scheduling, and controlling. 9th ed., Hoboken, N.J: John 
Wiley. 

 Lunau, S., Meran, R., John, A., Roenpage, O., Staudter, C. (2013) 
Six Sigma+Lean Toolset: Mindset for successful implementation of 
improvement projects, 2nd ed., Berlin: Springer. 

 Stackpole, C. (2009) A project manager's book of forms: a 
companion to the PMBOK® guide, 4th ed., Hoboken, N.J: Wiley. 

 Wickham, L. and Wilcock, J. (2012) Management consulting: 
delivering an effective project. 4th ed., Harlow: Pearson. 

 Academy of Strategic Management Journal  

 Academy of Management Review  

 Academy of Management Journal  

 Strategic Management Journal  

 Journal of Management Studies  

 Journal of Management  

 Organization Science  

 Journal of Strategic Marketing  

 European Journal of Marketing  

 Journal of Brand Management  

 Journal of Consumer Behaviour  

 Journal of Marketing Research  

 Journal of Product and Brand Management 

Specialist 
ICTS 
Resources 

None 
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Additional 
Requirements 

None 

 
Administration 
 
JACS Code 
 

N200 

HESA 
Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

Responsible Business 

Unit Code 
 

33RBM001 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

ReBu 

Level of Study 
 

7 

Credit Value 
 

10 ECTS Value 5 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Harold Goodwin  

Key Words 
 

Responsible, business, CSR,  

 

Unit Description 
 

Brief 
Summary 
 

The challenge of sustainability in a finite world, the conflict between self- 
and common-interest, responsibility and using tourism to make better 
places to live in. 

Indicative 
Content 

The challenge of sustainability, the challenge of sustainable production 
and consumption in a finite world, the UN processes and the evolution of 
thinking about sustainable development, the oil shock.   
 
The idea of a “perfect storm” the challenges posed by climate change, 
food and water shortages, peak oil, population growth, the concepts of a 
“perfect storm”, sustainability, resilience and transition. 
 
Change in global markets, distribution systems and disintermediation.  
The limits of markets (Sandel) 
 
The relevance of chaos theory, complexity, non-linear systems and 
feedback loops, uncertainty. The concept of emergence; the role of the 
entrepreneur and other stakeholders.   
The conflict between the exercise of rational self-interest and the common 
interest/common good, the difference between economic and socio-
political approaches to effecting change, markets and governance. The 
prisoners’ dilemma, tragedy of the commons, and the logic of collective 
action.  
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The co-operate or compete dilemma, trust and the concept of 
responsibility, phronesis and practical wisdom. Consumer choice and 
trends in consumerism. 
 
Responsible Business: Corporate Social Responsibility history and 
practices current trends, certification the importance of measuring and 
reporting change.   
 

 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
1. Critically explain the sustainability challenges affecting a particular 
business sector since 1972 and anticipated future impacts.  
2. Apply the concept of responsibility to a particular business sectorand 
critically assess its development and impact. 
3. Reflect on the conflict between the exercise of rational self-interest and 
the common interest/common good, and apply to their own situation.   
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Summative 
Assessment 
 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Report  100% 1,2,3 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
1 

Engage with stakeholder/interdisciplinary 
perspectives. 

1 

Description of 
each element 
of Assessment 

Assessment 1 Report for a Board or senior manager on the 
sustainability challenges affecting a particular sector and apply the 
concept of responsibility in analysing the challenges faced and 
potential solution, articulating how it might be applied to a particular 
business in order to advance sustainability objectives for the business 
and the society of which it is a part. 2,000 words. 

Mandatory 
Learning & 
Teaching 
Requirements 

Attendance at one residential weekend having read and studied the 
lectures and readings provided in the form of a manual and USB stick. 
The material will be discussed and debated in the classroom  

Minimum Pass 
Mark 

 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

30% 

Directed Study 
 

5% 

Student-centred Learning 
 

65% 
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Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Zadek, S. (2012). The Civil Corporation. London: Earthscan 

Essential 
Reading/ 
Resources 

Chartered Institute of Marketing www.cim.co.uk 
Diamond J (2005) Collapse: How Societies Choose to Fail or Survive 
Chap 16 The World as a Polder 486-525 Penguin Allen Lane  
Goodwin, H. & Francis, J. (2003) Ethical and responsible tourism: 
Consumer trends in the UK, Journal of Vacation Marketing 9(3), 271-284 
New Economics Foundation www.neweconomics.org  
Ostrom E (2010) Beyond Markets and States: Polycentric Governance of 
Complex Economic Systems The American Economic Review   100 
(3)641-672 
Post Carbon Institute  www.postcarbon.org  
Sandel M J (2012) What Isn’t for Sale? The Atlantic online line April 2012 
Seldon A (2009) A New Model of Trust in Trust Biteback 
Social Science Research Network http://papers.ssrn.com  
 

Further 
Reading/ 
Resources 

Capon, C. (2008) Understanding Strategic Management. Harlow: 
Financial Times Prentice Hall 
Chouinard Y, Ellison J, and Ridgeway R (2011) The Big Idea: The 
Sustainable Economy Harvard Business Review October 2011  
Engelman (2008) Unnatural Increase Washington, World Watch Institute 
Goodwin H (2011) Taking Responsibility for Tourism Oxford, Goodfellow   
Goodwin H (2014) Responsible Tourism and The Green Economy in 
DeLacy T, Jian M, Lipman G & Vorster S Green Growth and Travelism: 
Concept, policy, and practice for sustainable tourism in press 
Jackon T (2011) Prosperity Without Growth London, Earthscan 
Kahneman D (2011) Thinking, Fast and Slow London Allen Lane 
Malik, Khalid (2013)  "Human Development Report 2013. The rise of the 
South: Human progress in a diverse world." New York UNDP  
Meadows, D.H., D.L. Meadows, J. Randers, and W.W. Behrens III. 1972. 
The Limits to Growth. Universe Books, New York, NY 
Ostrom, E. 2005. Understanding Institutional Diversity. Princeton, NJ: 
Princeton University Press. 
Porritt, J. (2006). Capitalism as if the world mattered. London: Earthscan. 
Medina, Luis Fernando, The Analytical Foundations of Collective Action 
Theory: A Survey of Some Recent Developments (May 2013). Annual 
Review of Political Science, Vol. 16, pp. 259-283 
Orrell, D. (2013). Economyths: How the Science of Complex Systems is 
Transforming Economic Thought. Icon Books. 
 

Specialist 
ICTS 
Resources 

None 

Additional 
Requirements 

None 
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Administration 
 
JACS Code 
 

N100 

HESA 
Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

Event Management 

Unit Code 
 

33EMM004 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

EvMgt 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Andrew Mcloughlin 

Key Words 
 

event, festival, management, operations, stakeholders,  people management 

 

Unit Description 
 

Brief 
Summary 
 

The unit is designed to give students a comprehensive understanding of the 
fundamentals and critical issues within events management and the 
development of operational thinking and problem solving skills within the 
context of the events industry 

Indicative 
Content 

 MICE Management  

 Competitive Events Industry  

 Venue Management  

 Event Operations and supply management  

 Incentive Travel and Destination Management Organisations  

 Event Planning  

 Event Marketing  

 Social media and event technology 

 Volunteering structures  

 Sponsorship and funding within events  

 Event Evaluation and Research  

 Risk and Health & Safety Management  

 Case Study Analysis  

 People management, leadership 

 External field trips 
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Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 
1. Demonstrate the practical skills needed to work as part of an event operation 
team as an event volunteer at a live event concept. 
2. Critically analyse the complex structure and nature, management and 
organisation of the international events industry 
3. Devise a new event creative concept and formulate a business plan for 
implementation 

 
Assessment 
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Summative 
Assessment 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Practical 50% 1 

2 Report 50% 2,3 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to  real world situations     
within a defined range of contexts.  (E) 

1,2 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1,2 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

 

Sustainability 

Use systems and scenario thinking. 
2 

Engage with stakeholder/interdisciplinary 
perspectives. 

1,2 

Description of 
each element 
of Assessment 

1.Team Practical. Students will be assessed over a 7 day operation 
working as members of an event team working within the setting of a 
live event or festival. The team will be assessed on a range of criteria 
within the event operation (from build up to closure) by the client and 
tutor.  

2.Report. Students will work in partnership groups of two. Total 4000 
words. Students working as event marketers for an external client are 
required to conduct a SWOT analysis on a food and drink event in the 
Isle of Wight (The Isle of Wight Food Show). They need to develop a 
business case for a new event. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 
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Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centred Learning 
 

50 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Allen, J et al., (2008) Festival & Special Event Management. London: Sage 

 

 

Essential 
Reading/ 
Resources 

Bowdin, G, McDonnell, I, Allen, J & O'Toole, W (2010) Events Management. 
London: Butterworth-Heinmann. 

Bladen, C et al., (2012) Events Management. London: Routledge 

Getz, D (2005) Event Management and Event Tourism. New York: Cognizant 

Goldblatt, J (2010) Special Events A New Generation and The Next Frontier. 
New Jersey: Wiley 

and Sons. 

Van der Wagen, L & Carlos, B (2005) Events Management. London: Pearson 

Further 
Reading/ 
Resources 

Hall, C. M & Sharples, L. (2008) Food and Wine Festivals Around the 
World.Oxford: Butterworth-Heinemann. 

Masterman, G and Wood, E (2006) Innovative Marketing Communications. 
Oxford: Butterworth-Heinemann. 

Raj, R et al., (2009) Events Management – an Integrated and Practical 
Approach. London: Sage 

Shone, A. and Parry, B (2010) Successful Event Management. Oxford: 
Butterworth-Heinemann 

Silvers, J & Goldblatt, J (2010) Professional Event Co-ordination. New Jersey: 
Wiley 

Journals and Periodicals: 

Event Management, Journal of Event Tourism and Convention 
Management. 

International, country and industry reports published by: 

Mintel 

Specialist 
ICTS 
Resources 

n/a 
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Additional 
Requirements 

n/a 

Administration 
 
JACS Code 
 

N820 

HESA 
Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

International Events Management  

Unit Code 
 

33IEM002 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

IEM 

Level of Study 
 

Level 7 

Credit Value 
 

20  ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law  

Unit  
Co-ordinator 

Paul Walters 

Key Words 
 

International events, bidding, international overlay, environmental impact, 
politics, foreign policy, social impact and risk management 

 
Unit Description 

 

Brief 
Summary 
 

The unit has been designed to allow students a deeper insight into the 
operational, technical and deliver of international events.  It will also focus 
on the commercial, social and political influences that can have a major 
impact on the bidding and operational success and final outcome for 
international events.  An industry visit will also be included as part of the 
learning requirement for the unit.    

Indicative 
Content 

The unit will include a number academic principles / industry benchmark 
requirements for bidding, hosting and evaluating international events. It is 
also a requirement for students to interpret and articulate the essential 
characteristics for successful delivery of international events.  Student 
understanding will be supplemented by international case studies that 
reflect the core principles of the unit title.     

 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 
1. Critically analyse complex stakeholder relationships within the context 
of an international case study approach 
2. Analyse critically the nature of international event tourism, specifically 
within the framework of destination management, marketing and the 
competitive bidding process; 
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Assessment 

Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1  Essay  100%  1 ,2 
 

 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to  real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
1 

Engage with stakeholder/interdisciplinary 
perspectives. 

1 

Description of 
each element 
of Assessment 

Assessment 1. 

Students are required to write a 3000-3500 word essay from a critical 
perspective on the risk implications for bidding and hosting 
international events within a developing country.  The essay should 
show understanding from a social, financial and political dimension, 
that may have the potential  to hinder or enhance the event from a 
stakeholder and event attendee point of view.      
 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 
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Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

50  

Directed Study 
 

25 

Student-centred Learning 
 

25 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Donald, Getz. (2007) Event Studies Theory, Research and policy for 
planned events, Butterworth-Heinemann, London.  
 
Roche, M. (2000) Mega-Events Modernity Olympics and Expos in the 
Growth of Global Culture, Routledge. New York  
 
Silver, J. (2008) Risk Management for Meeting and Events, Butterworth-
Heinemann, London.  
      

Essential 
Reading/ 
Resources 

Johnson, W. C (2006) Contingency Planning for 2012 Olympic Venues,  
Dept. of Computing Science, University of Glasgow, Glasgow, Scotland, 
 
Thomas, D. (2007) Let the Games Begin: Sport, U.S. Race 
Relations and Cold War Politics, International journal of the History of 
Sport, Vol. 24, No. 2, pp. 157 – 171 
 
Marketing Manchester (2007). Greater Manchester Destination 
Management Plan: the visitor economy action plan 2007-8. Marketing 
Manchester, Manchester.  
 
The Centre on Housing Rights and Eviction (COHRE)(2007). Fair Play 
For Housing Rights: Mega-events, Olympic Games and Housing Rights, 
pp. 23-29. COHRE, Geneva  
 
National Audit Office (2002). Winding up the New Millennium Experience 
Company Ltd, Report by the Comptroller and Auditor General HC 749 
Session 2001-2002: 17 April 2002 
 
Kissoudi, P. (2008). Sport Politics and International Sports in the 
Twentieth Century, The International Journal of the History of Sport, 
Vol.25, No.13, pp 1689 -1706 
 
South African Sports Commission (2003). Bidding – To host an 
international sport and recreation event in South Africa, South African 
Sports Commission, Centurion. 
 
 
 

Further Giddens, A. (1993) Sociology. Cambridge: Polity Press 
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Reading/ 
Resources 

Giddens, A. (1999) Runaway World: How Globalisation is Reshaping 
our Lives. London:  Profile Books 

Giulianotti, R. (1999) Football: Sociology of the Global Game. 
Cambridge: Polity Press 

Guttmann, A. (1994) Games and Empires – Modern Sports and Cultural 
Imperialism. New York: Columbia Univeristy Press 

Guttmann, A. (2006) ‘Berlin 1936: The Most Controversial Olympics’, in 
Tomlinson, A.  and Young, C. (eds) National Identity and Global 
Sports Events. Albany: State University of New York Press; 65-
82 

Hall, S.  (2001) ‘The Question of Cultural Identity’ in Hall, S., Held, D. 
and McGrew, T. (eds) Modernity and its Futures. Cambridge: 
Polity Press; 291 – 314 

Hanlon, C. and Stewart, B. (2006) 'Managing personnel in major sport 
event organizations: what strategies are required?', Event 
Management Vol 10, 77-88  

Held, D and McGrew, A. (2000) (eds.) The Global Transformations 
Reader. Oxford: Polity Press 

Hill, C. (1996) Olympic Politics. Manchester: Manchester University 
Press 

Hines, C. (2000)  Localization : A Global Manifesto. London: Earthscan 
Holt, R. (1990) Sport and the British - A Modern History. Oxford: Oxford 

University Press       
Horne, J., Tomlinson, A. and Whannel, G. (1999) (eds.)  Understanding 

Sport: An introduction to the sociological and cultural analysis of 
sport. London: E & FN Spon/Routledge 

Horne, J. and Manzenreiter, W. (2006) (eds.) Sport Mega-Events – 
Social Scientific Analyses of a Global Phenomenon. Oxford: 
Blackwell Publishing 

Houlihan, B. (1994) Sport and International Politics. New York: 
Harvester Wheatsheaf 

Houlihan, B. (1997) Sport, Policy and Politics  - a comparative analysis. 
London: Routledge 

Houlihan, B. (2003) (ed.) Sport and Society – A Student Introduction. 
London: Sage Publications. 

Kellner, D. (2003), Media Spectacle. London: Routledge 
Krane, V. and Waldron, J.  (2000) The Gay Games: Creating Our Own 

Sports Culture’, in Schaffer, K. and Smith, S. (eds.) The 
Olympics at the Millennium – Power, Politics and the Games. 
New Brunswick: Rutgers University Press, 147 – 164 

Levermore, R. and Budd, A. (2004) (eds.) Sport and International 
Relations – An Emerging Relationship. London: Routledge 

Smith, A. and Porter, D. eds. (2003) Sport and National Identity since 
1945. London: Routledge. 

Maguire, J. (1999) Global Sport. Identities – Societies – Civilizations. 
Oxford: Polity Press  

Maguire, J. (2000) ‘Sport and Globalisation’ in Coakley, J. and Dunning, 
E. (eds.) Handbook of Sports Studies. London: Sage; pp. 356-
369 

Markovits, A.S. and Hellerman, S.L. (2001) Offside - Soccer and 
American Exceptionalism. Princeton (NJ): Princeton University 
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Press 
Roche, M. (2000) Mega-Events and Modernity: Olympics, Expos and 

the Construction of Global Culture. London: Routledge 
Rowe, D. (2007) Sport, Culture and the Media. Maidenhead: Open 

University Press  
Schaffer, K. and Smith, S. (2000) (eds.) The Olympics at the 

Millennium – Power, Politics and the Games. New Brunswick: 
Rutgers University Press 

Senn, A. (1999) Power, Politics and the Olympic Games. Champaign 
(Ill.): Human Kinetics. 

Sugden, J. and  Tomlinson, A. (1994).  (eds.)  Hosts and Champions – 
Soccer Cultures, National Identities and the USA World Cup.  
Aldershot: Arena  

Sugden, J. (2002) Scum Airways – Inside Football’s Underground 
Economy. Edinburgh: Mainstream Publishing  

Sugden, J. and Tomlinson, A. (2002) (eds.) Power Games – A Critical 
Sociology of Sport. London: Routledge  

Tomlinson, A.  (2000) ‘Carrying the Torch for Whom? Symbolic Power 
and Olymoic Ceremony’, in Schaffer, K. and Smith, S. (eds.) 
The Olympics at the Millennium – Power, Politics and the 
Games. New Brunswick: Rutgers University Press, 167-181 

Tomlinson, A. and Young, C. (2006) National Identity and Global 
Sports Events. Albany: State University of New York Press 

 

Specialist 
ICTS 
Resources 

The Bureau International des Expositions (BIE) (2013) Universal 
Expos or World Fairs [Online] [Accessed on 4th October 2013] 
http://www.bie-paris.org/site/en/expos/introduction-to-expos/world-
expos 
Expo 67 in Montreal (2011) a photo collection about Canada’s 
Centennial Celebration [online] available at: http://expo67.ncf.ca/ 
[accessed 4th October 2013] 
Upping the Anti (2012) Going for Gold on Stolen Land: A Roundtable 
on Anti-Olympic Organizing  [Online] available from: 
http://uppingtheanti.org/journal/article/09-going-for-gold-on-stolen-
land/[accessed [4th October 2013] 
International Olympic Committee (2011) Olympic Charter [Online] 
[Accessed on October 4th 2013] 
http://www.olympic.org/Documents/olympic_charter_en.pdf 
FIFA Statutes (2011) Regulations Governing the Application of 
Statutes Standing Orders of the Congress [online] available at: 
http://www.fifa.com/aboutfifa/organisation/bodies/congress/thingstokno
w.html 
[accessed 4th October 2013] 
Roche, M (2000) Mega events and modernity: Olympics and expos in 
the growth of global culture. Routledge  
Hong, F. and Xiaozheng, X. (2002). Communist China: Sport, Politics 
and Diplomacy, The International Journal of the History of Sport, Vol. 
19, No 2, pp 319 -342 
Kissoudi, P. (2008) Sport Politics and International Sports in the 
Twentieth Century, The International Journal of the History of Sport, 
Vol.25, No.13, pp 1689 -1706 

http://www.bie-paris.org/site/en/expos/introduction-to-expos/world-expos
http://www.bie-paris.org/site/en/expos/introduction-to-expos/world-expos
http://www.bie-paris.org/site/en/expos/introduction-to-expos/world-expos
http://expo67.ncf.ca/
http://expo67.ncf.ca/
http://uppingtheanti.org/journal/article/09-going-for-gold-on-stolen-land/%5baccessed
http://uppingtheanti.org/journal/article/09-going-for-gold-on-stolen-land/%5baccessed
http://uppingtheanti.org/journal/article/09-going-for-gold-on-stolen-land/%5baccessed
http://uppingtheanti.org/journal/article/09-going-for-gold-on-stolen-land/%5baccessed
http://www.olympic.org/Documents/olympic_charter_en.pdf
http://www.olympic.org/Documents/olympic_charter_en.pdf
http://www.olympic.org/Documents/olympic_charter_en.pdf
http://www.fifa.com/aboutfifa/organisation/bodies/congress/thingstoknow.html
http://www.fifa.com/aboutfifa/organisation/bodies/congress/thingstoknow.html
http://www.fifa.com/aboutfifa/organisation/bodies/congress/thingstoknow.html
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BBC History (2012) Victorian History [Online] [Accessed on 8th 
January 2012]  
 
http://www.bbc.co.uk/history/british/victorians/victorian_technology_01.
shtml 
HM Government (2009) UK Renewable Energy Strategy [Online] 
[Accessed on 24th September 2013] http://www.official-
documents.gov.uk/document/cm76/7686/7686.pdf 

 

Additional 
Requirements 

 

 
 
Administration 
 
JACS Code 
 

N820 

HESA 
Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
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Unit External 
Examiner 

 

Unit 
Assessment 
Board 

 

 

http://www.bbc.co.uk/history/british/victorians/victorian_technology_01.shtml
http://www.bbc.co.uk/history/british/victorians/victorian_technology_01.shtml
http://www.bbc.co.uk/history/british/victorians/victorian_technology_01.shtml
http://www.bbc.co.uk/history/british/victorians/victorian_technology_01.shtml
http://www.official-documents.gov.uk/document/cm76/7686/7686.pdf
http://www.official-documents.gov.uk/document/cm76/7686/7686.pdf
http://www.official-documents.gov.uk/document/cm76/7686/7686.pdf
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

Tourism and Destination Management 

Unit Code 
 

33TDM001 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

TDM 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Dr Thanasis Spyriadis 

Key Words 
 

Tourism; visitor economy; tourism networks; tourism development; 
tourism destination governance; destination stakeholders; destination 
management. 

 

Unit Description 
 

Brief 
Summary 
 

This unit explores contemporary issues related to various sectors of the 
visitor economy and the management of destinations, with emphasis on 
destination stakeholders and governance. 
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Indicative 
Content 

 The tourism system and the visitor economy 

 Characteristics and challenges of destinations  

 Destination development and tourism planning  

 Destination venue marketing 

 Key theoretical underpinnings of destination management  

 Destination marketing and branding  

 Destination product development  

 Demand perspectives in destination management: focusing on 
‘customer experiences’  

 Tourism networks and destination stakeholder management  

 Impacts of new (digital) technologies on destination management and 
marketing  

 Destination Management Organisations (DMOs): key players in 
organising tourist destinations  

 Tourist destination governance for sustainable development  

 Collaborative governance: public – private partnerships in destination 
development and management  

 Performance management of tourism destinations and DMOs 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 

5. Critically evaluate and debate destination management theory 
6. Critically appraise operational value-chain relationships in the 

creation and delivery of tourism experiences across international 
markets 

7. Critically review the role and application of destination 
management for sustainable destination development 

 
Assessment 
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Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Debate 40% 1, 2 

2 Essay 60% 3 

 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1, 2  

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1, 2  

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

 

Sustainability 

Use systems and scenario thinking. 
1, 2  

Engage with stakeholder/interdisciplinary 
perspectives. 

1, 2  

Description of 
each element 
of Assessment 

 
Element 1 
In this element of assessment students (arranged in two teams) participate in 
an oral debate. Working in their assigned team, students will be given the 
opportunity to argue ‘for’ or ‘against’ a given topic that relates to operational 
issues in tourism and destination management. The debate will have 4 
rounds and will last approximately 60 minutes. Students will be assessed in 
relation to the overall quality of the discussion and the arguments made. 
 
Element 2 
This is an individual academic essay of 2,000 words. Credit will be given for 
effective use of relevant material and examples. 
 

Mandatory 
Learning & 
Teaching 
Requirements 

None 

Minimum Pass 
Mark 

50% 
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Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

30% 

Directed Study 
 

40% 

Student-centred Learning 
 

30% 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

 Fletcher, J., Fyall, A., Gilbert, D., and Wanhill, S. (2011). Tourism 
principles and practice. 5th ed. Harlow: Pearson. 

 Morrison, A., M., (2013). Marketing and Managing Tourism 
Destinations. London: Routledge. 

 Ritchie, J. R. B., and Crouch, G. I., (2005). The competitive 
destination : A sustainable tourism perspective. Wallingford: CABI 
Publishing. 
 

Essential 
Reading/ 
Resources 

 Cooper, C. and Hall, C., M. (2008): Contemporary tourism: an 
international approach, Butterworth-Heinemann, Oxford. 

 Evans, N., Campbell, D. and Stonehouse, G. (2003): Strategic 
Management for Travel and Tourism, Butterworh-Heinemann, 
Oxford, UK. 

 Fyall, A. and Garrod, B. (2005): Tourism Marketing: A Collaborative 
Approach, Channel View Publications, Clevedon, UK. 

 Giaoutzi, M. and Nijkamp, P. (2006): Tourism and Regional 
Development: New Pathways, Ashgate Publishing Ltd.,UK. 

 Hall, C., M. (2000): Tourism Planning: Policies, Processes and 
Relationships, Wesley Longman, Harlow. 

 Kerr, W., R. (2003): Tourism Public Policy and the Strategic 
Management of Failure, Advances in Tourism Research Series, 
Elsevier, Oxford. 

 Laws, E., Richins, H., Agrusa, J. F. And Scott, N. (2011): Tourist 
Destination Governance: Practice, Theory and Issues, CABI, Oxon, 
UK. 

 Lazzeretti, L. and Petrillo, C., S. (2006): Tourism Local Systems and 
Networking, Elsevier, Oxford, UK. 
 

Further 
Reading/ 
Resources 

 Godfrey, K. and Clarke, J. (2000): The Tourism Development 
Handbook: A Practical Approach to Planning and Marketing, 
Continuum, London, UK. 

 Hall, C., M. (2006): The Geography of Tourism and Recreation: 
Environment, Place and Space, 3rd ed., Routledge, London, UK. 

 Kotler, P., Bowen, J. and Makens, J. (2006): Marketing for Hospitality 
and Tourism, Pearson Prentice-Hall, 4th ed., USA. 

 Michael, E. (2007): Micro-Clusters and Networks: The Growth of 
Tourism, Advances in Tourism Research Series, Elsevier Ltd, The 
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Netherlands. 

 Middleton, V., T., C., Fyall, A. and Morgan, M. (2009): Marketing in 
Travel and Tourism, Butterworth-Heinemann, Oxford. 

 Page, S. (2007): Tourism Management: Managing for Change, 2nd 
ed., Butterworth-Heinemann, Oxford. 

 Pike, S. (2004): Destination Marketing Organisations, Advances in 
Tourism Research Series, Oxford, UK. 

 Pike, S. (2008): Destination Marketing: An Integrated Marketing 
Communications Approach, Butterworth-Heinemann, London, UK. 

 Ritchie, J., R., B. and Crouch, G., I. (2003): The Competitive 
Destination: A sustainable tourism perspective, CABI Publishing, 
Oxfordshire, UK. 

 Sharpley, R. and Telfer, D., J. (2002): Tourism and Development: 
Concepts and Issues, Channel View Publications, Clevedon, UK. 

 Vanhove, N. (2005): The Economics of Tourism Destinations, 
Elsevier Butterworth-Heinemann, London, UK. 

 Annals of Tourism Research 

 Current Issues in Tourism 

 Journal of Sustainable Tourism 

 Journal of Travel Research 

 Tourism Economics 

 Tourism Management 
 

Specialist 
ICTS 
Resources 

None 

Additional 
Requirements 

None 

 
Administration 
 
JACS Code 
 

N832 

HESA 
Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

INTERNATIONAL TOURISM MANAGEMENT 

Unit Code 
 

33ITM006 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

IntTourMgt 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Dr Steven Rhoden 

Key Words 
 

International, tourism, management, global trends, fieldwork 

 

Unit Description 
 

Brief 
Summary 
 

An industry-focused international analysis of the tourism system, global 
travel trends, cutting-edge product offers and contemporary tourist 
behaviour, including a short European residential study trip. 

Indicative 
Content 

 The historical development of international tourism 

 The international tourism system and its component sectors (transport; 
accommodation; travel agents and tour operators [high street and online]; 
attractions; destination management/marketing organisations; travel trade 
organisations; the government) 

 Horizontal and vertical integration; strategic alliances; co-branding 

 International tourism and the wider operating environment (political, 
economic, legislative, socio-cultural, technological, sustainability 
influences) 

 Pioneers of international tourism (case studies of entrepreneurs and 
leaders) 

 International travel trends (developed and developing countries; tourism 
futures; BRIC country case studies) 

 Consumer trends and the application to international tourism 

 International tourism and the experience economy 

 Service-dominant logic and co-creation in tourism 

 Cultural dimensions of international tourism management 

 Academic and employability skills (critical reading, writing and analysis; 
presentation skills; primary and secondary research; research ethics;  
report writing conventions; Harvard referencing skills) 

 International residential fieldtrip and visit to trade fair 
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Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 
1. analyse the components of the international tourism system and the 
wider operating environment 
2. evaluate the strengths, weaknesses, opportunities and threats 
associated with the management of tourism products at international 
tourist destinations 
3. apply knowledge of international tourism management to develop 
products for specific tourist consumer groups 
 

 
Assessment 

Summative 
Assessment 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Presentation 50% 1 

2 Report 50% 2, 3 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

2 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1, 2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
2 

Engage with stakeholder/interdisciplinary 
perspectives. 

2 
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Description of 
each element 
of Assessment 

1. Presentation. The assessment requires students to give an 
individual verbal presentation, with supporting audio-visual aids, 
that analyses the international tourism system, its components, the 
wider operating environment and consumer trends. The 
presentation lasts for 15 minutes with a further 5 minutes for 
questions and answers. Formative assessment exercises to 
support the summative assessment will be incorporated in the 
taught curriculum through one-to-one tutorials and peer-support 
forums. Skills linked to employability and sustainability 
competencies will also be assessed summatively. 

2. Report. Students will write a 2,000 words report performing a 
SWOT (strengths, weaknesses, opportunities and threats) analysis 
of the international fieldwork destination and its product offer to 
inform a critical evaluation of management challenges and 
opportunities. This knowledge will be applied to the development of 
products for tourists that might enhance the visitor experience and 
lead to destination/corporate competitive advantage. Formative 
assessment exercises to support the summative assessment will 
be incorporated in the taught curriculum through one-to-one 
tutorials and peer-support forums. Skills linked to employability and 
sustainability competencies will also be assessed summatively. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 

 
Learning Activities 

 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centred Learning 
 

50 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Cooper, C. and Hall, C. M. (2013) Contemporary tourism: An international 
approach. Oxford: Goodfellows. 

Page, S. (2011) Tourism management: An introduction. Oxford: Butterworth-
Heinemann. 

Reisinger, Y. (2009) International tourism: Cultures and behavior. London: 
Butterworth-Heinemann. 

Essential Branson, R. (2008) Business stripped bare: Adventures of a global 
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Reading/ 
Resources 

entrepreneur. London: Virgin. 

Cook, R. A., Hsu, C. H. C. and Marqua, J. J. (2014) Tourism: The business of 
hospitality and travel. Harlow. 

Hamilton, J. (2005) Thomas Cook: The holiday-maker. Stroud: Sutton. 

Leiper, N. (2008) 'Why 'the tourism industry' is misleading as a generic 
expression: The case for the plural variation, 'tourism industries'.' Tourism 
Management, 29(2) pp. 237-251. 

Pine, B. J. and Gilmore, J. H. (2011) The experience economy. Boston, Mass.: 
Harvard Business Review Press. 

Vargo, S. L. and Lusch, R. F. (2004) 'Evolving to a new dominant logic for 
marketing.' Journal of Marketing, 68(1), 2004/01/01, pp. 1-17. 

Vargo, S. L. and Lusch, R. F. (2008) 'Service-dominant logic: continuing the 
evolution.' Journal of the Academy of Marketing Science, 36(1), 2008/03/01, 
pp. 1-10 

Further 
Reading/ 
Resources 

Journals and Periodicals: 
Annals of Tourism Research 
International Journal in Tourism Management 
International Tourism Quarterly 
International Tourism Reports 
Journal of Hospitality and Tourism Research 
Journal of Sustainable Tourism 
Journal of Travel Research 
Tourism: The Journal for the Tourism Industry (aka. Tourism (UK)) 
Tourism Management 
Tourism Studies 
 
International, country and industry reports published by: 
Euromonitor International 
Mintel 
PhoCusWright 
Tourism Concern 
Tourism Society 
United Nations World Tourism Organisations 
Visit Britain 

Specialist 
ICTS 
Resources 

n/a 

Additional 
Requirements 

n/a 

 
Administration 
 
JACS Code 
 

N832 

HESA 
Academic 
Cost Centre 

134 
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Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

Managing Hospitality Operations 

Unit Code 
 

33MHM002 

Unit 
Occurrence(s) 

9 

Unit 
Abbreviation 
 

MH 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Christopher Mitchell 

Key Words 
 

Hospitality, Operations Management, Services, Productivity, Service 
Quality, Profitability. 

 

Unit Description 
 

Brief 
Summary 
 

This unit has been designed to allow students to plan, organise and 
deliver a live hospitality operation in a service context with an external 
client. Having completed the live project students will evaluate the 
performance of the event.   

Indicative 
Content 

The unit will include aspects of management principles as applied to the 
hospitality industry. The unit will review product development, products 
and services and their planning operation and control. It will also be 
essential for students to understand financial planning for hospitality 
business, marketing including social media, people management,  
performance indicators, training, supervisory management of food, 
beverage operation in a service context 

 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 

1. Apply a range of management and operational skills within a 
hospitality operation.  
 

2. Create a range of hospitality products and services and human 
resources needed to operate a successful hospitality business.  

 

3. Critically evaluate the complexities within the hospitality industry 



 

_____________________________________________________________________________________________________________________________________ 
CASQE Page 112 of 149  Programme Specification 

and relate to a wide range of internal and external consumer 
needs, including performance in respect of productivity, resource 
utilisation, demand and capacity management, profitability and 
quality. 

 

 
Assessment 

Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Operational Plan 60 1, 2 

2 Management 
Report 

40 3 

 
 

Graduate 
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to  real world situations     
within a defined range of contexts.  (E) 

1, 2 

Demonstrate a high degree of professionalism. (E) 
1, 2 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1, 2 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1, 2 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

 
2 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1, 2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

2 

Sustainability 

Use systems and scenario thinking. 
 

Engage with stakeholder/interdisciplinary 
perspectives. 
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Description of 
each element 
of Assessment 

Operational Plan - Students will form teams and produce an 
operational plan covering all aspects of for the delivery of a live 
hospitality event. The plan will explain all management principles 
required to successfully deliver the project and must include financial, 
marketing, human resource and operational activities. Students as a 
management team should develop and submit one "Operational Plan" 
with each student contributing the equivalent of 2400 words. Clear 
guidelines will be issued to all students as to format and content of the 
plan.  
 
Management Report- Students will critically review the project, 
comment on the success and failures of the project, indicate how the 
project could be improved should it be repeated and compare and 
contrast this project with the day to day operations of the 
business/client. Students should submit an individual report 
concentrating on the areas for which they were responsible and which 
will critically review the project activities as it affected their role and 
responsibilities. Word count for the individual management report but 
will be 1600 words 

Mandatory 
Learning & 
Teaching 
Requirements 

Moodle 

Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

50 

Directed Study 
 

25 

Student-centred Learning 
 

25 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Hassanien, A., Dale, C., and Clarke, A. (2010) Hospitality business 
development, Butterworth-Heinemann.  
 

Essential 
Reading/ 
Resources 

Jones, P., Lockwood, A., and Mogendorff, D. (2009) Management of hospitality 
operations (3rd Ed), Cengage learning. 
Price, A. (2011) Human resource management (4th Ed), Cengage learning. 
Tesone, D. (2010) Principles of management for the hospitality industry. 
Butterworth-Heinemann. 

Further 
Reading/ 

Burgess, C. (2014) Essential financial techniques for hospitality managers (2nd 
Ed), Goodfellows Publishers.  
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Resources Cole, G., and Kelly, P. (2011) Management theory and practice (7th Ed), 
Cengage learning. 
Hudson, S., and Hudson, L. (2013) Customer service for hospitality and 
tourism. Goodfellows Publishers. 
Torrington, D., Hall, L and Taylor, S.  (2008) Human Resource Management 
(7th ed), Financial Times Prentice Hall. 
Ottenbacher, M., Harrington, R., and Parsa, H.G. (2009). Defining the 
Hospitality discipline: A discussion of pedagogical and research implications, 
Journal of Hospitality and Tourism Research, Vol. 33, No. 3, pp. 263-283. 

 

Specialist 
ICTS 
Resources 

Websites: 
Beer and Pub Association: http://www.beerandpub.com/ 

British Institute of Innkeepers: http://www.bii.org/home 

British Hospitality Association: http://www.bha.org.uk/ 

Big Hospitality: http://www.bighospitality.co.uk/Features/Hospitality-
technology 

BDO Business Advisory: http://www.bdo.co.uk/sectors/leisure-and-
hospitality 

Caterer The: https://www.thecaterer.com/ 

Chartered Institute of Environmental Health: http://www.cieh.org/ 

Department of Culture Media & Sport: 
https://www.gov.uk/government/organisations/department-for-culture-
media-sport 

Deloitte: http://www2.deloitte.com/uk/en/pages/consumer-
business/topics/travel-hospitality-and-leisure.html# 

Hospitality Assured: https://www.instituteofhospitality.org/hospitality-
assured/ 

Hospitality Action: http://www.hospitalityaction.org.uk/ 

Hospitality Design: http://www.hospitalitydesign.com/index.shtml 

Hospitality Interiors: http://www.hospitality-interiors.net/ 

Institute of Hospitality: https://www.instituteofhospitality.org/ 

KPMG: http://www.kpmg.com/UK/en/industry/leisure/Pages/default.aspx 

Office of National Statistics: http://www.ons.gov.uk/ons/index.html 

Peach Report: http://www.peach-report.com/ 

People 1st: http://www.people1st.co.uk/ 

Pitmans: http://www.pitmans.com/sectors/hospitality-leisure 

PWC: http://www.pwc.co.uk/hospitality-leisure/uk-hotels-
forecast/index.jhtml 

http://www.beerandpub.com/
http://www.bii.org/home
http://www.bha.org.uk/
http://www.bighospitality.co.uk/Features/Hospitality-technology
http://www.bighospitality.co.uk/Features/Hospitality-technology
http://www.bdo.co.uk/sectors/leisure-and-hospitality
http://www.bdo.co.uk/sectors/leisure-and-hospitality
https://www.thecaterer.com/
http://www.cieh.org/
https://www.gov.uk/government/organisations/department-for-culture-media-sport
https://www.gov.uk/government/organisations/department-for-culture-media-sport
http://www2.deloitte.com/uk/en/pages/consumer-business/topics/travel-hospitality-and-leisure.html
http://www2.deloitte.com/uk/en/pages/consumer-business/topics/travel-hospitality-and-leisure.html
https://www.instituteofhospitality.org/hospitality-assured/
https://www.instituteofhospitality.org/hospitality-assured/
http://www.hospitalityaction.org.uk/
http://www.hospitalitydesign.com/index.shtml
http://www.hospitality-interiors.net/
https://www.instituteofhospitality.org/
http://www.kpmg.com/UK/en/industry/leisure/Pages/default.aspx
http://www.ons.gov.uk/ons/index.html
http://www.peach-report.com/
http://www.people1st.co.uk/
http://www.pitmans.com/sectors/hospitality-leisure
http://www.pwc.co.uk/hospitality-leisure/uk-hotels-forecast/index.jhtml
http://www.pwc.co.uk/hospitality-leisure/uk-hotels-forecast/index.jhtml
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Trade Drinks Professionals: http://imbibe.com/ 

World Class Service: http://www.worldclassservice.co.uk/ 

Additional 
Requirements 

Moodle Support 

 
Administration 
JACS Code N862 

HESA Academic Cost Centre 134 

Date of Approval  

Date of Most Recent 
Consideration 

 

Unit External Examiner  

Unit Assessment Board  

 

http://imbibe.com/
http://www.worldclassservice.co.uk/
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Unit Specification (Postgraduate) 
Unit Details & Outline 

 

Unit Title 
 

International Hospitality Management 

Unit Code 
 

33IHM001 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

IHM 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Carolyn Sarah Branston 

Key Words 
 

International, Global, Culture, Hospitality Management, Mobility, Market 
expansion 

 

Unit Description 
 

Brief 
Summary 
 

This unit focuses on the unique challenges of managing hospitality 
business and staff mobility within a dynamic and culturally challenging, 
international business context. 
 

Indicative 
Content 

Internationalisation; globalization; Motivations for international 
expansion; Global mobility trends; Market entry models (E.g. 
management contract/ franchise/ IJV); Ownership and control; Culture; 
Cultural difference; Cross-cultural management; intercultural 
communication; International Management and strategy; Localisation; 
marketing across cultures; Social responsibility; Crisis management; 
Managing Global staff mobility; International assignments & Cultural 
agility;  expatriation (company assigned/self-initiated) and alternative 
IAs; Culture shock; Cultural adjustment; International assignment cycle:- 
planning, selection, pre-departure/on-site training, reward, performance 
management, repatriation, reverse culture-Shock; re-assignment/ 
release. 
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Learning Outcomes 
 
Unit 
Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 
1.Appraise the  international business context and challenges within international 
management 
 
2. Analyse critically models of international ownership in global hospitality 
expansion 
 
3. Critically evaluate strategies for managing internationally mobile managers in  
hospitality 

 

 
Assessment 

 

Summative 
Assessment 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Essay 100 % 1, 2, 3  
 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to  real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
 

Engage with stakeholder/interdisciplinary 
perspectives. 

1 

 



 

_____________________________________________________________________________________________________________________________________ 
CASQE Page 118 of 149  Programme Specification 

Description of 
each element 
of Assessment 

Assessment 1: Essay:  Critically evaluate  the different challenges and 
aspects of managing the performance of internationally mobile managers 
within global hospitality organisations working across national borders. Word 
count for the individual essay will be 3500 words.  

Mandatory 
Learning & 
Teaching 
Requirements 

Moodle  

Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

50 

Directed Study 
 

25 

Student-centred Learning 
 

25 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Clarke, A. Chen, W. (2007) International hospitality Management – concepts 
and cases, Butterworth- Heinemann, Oxford 
Dowling, P. J. and Welch, D. E. (2013) International human resource 
management: Managing people in a multinational context (6th Ed), Thompson, 
London;  
Thomas, D. C. and Peterson, M.F.(2015) Cross-cultural management (3rd Ed), 
Sage, London 
Usunier, J. C. & Lee, J. A. (2013) Marketing Across Cultures, 6/E, Pearson, 
Oxford 

Essential 
Reading/ 
Resources 

Brewster, C., Sparrow, P. and Vernon, G. (2011) International human resource 
management (2nd Ed), CIPD, London;  
Brookfield Global Relocation Services (GRS) (2014) Global Relocation Trends 
Survey Reports, Brookfield GRS, USA;  
Caligiuri, P., Lepak, D. & Bonache, J. (2010) Managing the global workforce, 
John Wiley & Sons, Chichester; 
Fletcher, J., Fyall, A., Gilbert, D. &  Wanhill, S. (2014) Principles and Practice 
(5th Ed), Pearson, Oxford. 
French, R. (2010) Cross-cultural management in work organisations CIPD, 
London.  
Harzing, A-W. and Pinnington, A.H.(2014) International Human Resource 
Management (4th Ed), Sage, London;  
Mead, R. and Andrews, T. G. (2009) International Management (4th Ed), Wiley 
& Sons Ltd, Chicester;  
Mullins, L. J. and Dossor, P. (2013) Hospitality Management and 
Organisational Behaviour (5th Ed); Pearson, London;  

Further 
Reading/ 
Resources 

Briscoe, D., Schuler, R. & Tarique, I. (2012) International human resource 
management, - Policies and practices for multinational enterprises (4th Ed), 
Routledge, Oxon 
Caligiuri, P. (2012) Cultural agility - Building a pipeline of successful global 
professionals, Jossey-Bass, San franscisco 

http://www.pearsoned.co.uk/bookshop/Results.asp?iCurPage=1&Type=1&Author=John+Fletcher&Download=1&SearchTerm=John+Fletcher
http://www.pearsoned.co.uk/bookshop/Results.asp?iCurPage=1&Type=1&Author=+Alan+Fyall&Download=1&SearchTerm=+Alan+Fyall
http://www.pearsoned.co.uk/bookshop/Results.asp?iCurPage=1&Type=1&Author=+David+Gilbert&Download=1&SearchTerm=+David+Gilbert
http://www.pearsoned.co.uk/bookshop/Results.asp?iCurPage=1&Type=1&Author=+Stephen+Wanhill&Download=1&SearchTerm=+Stephen+Wanhill


 

_____________________________________________________________________________________________________________________________________ 
CASQE Page 119 of 149  Programme Specification 

Dickman, M. and Baruch, Y, (2011) Global Careers, Routledge, Oxon;  

Specialist 
ICTS 
Resources 

Chartered Institute of Personnel & Development: http://cipd.co.uk  
Institute of Hospitality: https://www.instituteofhospitality.org 
World Class Service: http://www.worldclassservice.co.uk 

 

Additional 
Requirements 

Moodle Support 

 
Administration 
JACS Code N862 

HESA Academic Cost 
Centre 

134 

Date of Approval  

Date of Most Recent 
Consideration 

 

Unit External Examiner  

Unit Assessment Board  

 

http://cipd.co.uk/
https://www.instituteofhospitality.org/
http://www.worldclassservice.co.uk/
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

Cultural Arts and Festival Management 

Unit Code 
 

33CAM001 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

CAFM 

Level of Study 
 

Level 7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Karen Radcliffe 

Key Words 
 

Festivals, Culture, Planning, Operations, Performance, Theatre, impacts 

 
Unit Description 
Brief 
Summary 
 

Students will have the opportunity to develop an understanding of the 
scope and diversity of the festival industry, with a particular focus upon 
cultural arts festivals. There is a particular focus upon key operational and 
planning issues with a field trip to a multimedia cultural festival which 
depicts different genres of entertainment and festivity. 

Indicative 
Content 

 The historical context of festivals 

 The roles and benefits of festivals 

 Festivals formats: (Music, Community, Historic, Cultural, Arts. 
Food & Drink and spiritual) 

 Festival structures, management and stakeholders 

 Changing agendas in cultural politics and policy 

 Consumer trends and current market position of festivals  

 Festival funding and sponsorship 

 Stage programming and multi-site/ stage festivals Planning 

 Production and Design of the festival 

 Performance and festivity 

 People management, leadership 

 Academic and employability skills (critical reading, writing and 
analysis; primary and secondary research; research ethics;  
report writing; Harvard referencing skills) 

 Licensing and legislation for festivals 

 Environmental and situational analysis 

 New technologies, social media 
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 Site management and logistics 

 Post-festival evaluation 
 

Learning Outcomes  
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 
1. Assess individual role and responsibility within a team’s overall 
performance 
2. Critically analyse the current scale, scope and diversity of the festival 
industry 
3. Critically appraise managerial and operational factors in the delivery of     

contemporary festivals 

 
Assessment 

Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Evidence 
Practical 
Learning 

50% 1,2 & 3  

2 Report  50% 2, 3  
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world 
situations     within a defined range of 
contexts.  (E) 

1, 2 

Demonstrate a high degree of 
professionalism. (E) 

1, 2 

Express ideas effectively and communicate 
information appropriately and accurately 
using a range of media including ICT. (E) 

2 

Develop working relationships using 
teamwork and leadership skills, recognising 
and respecting different perspectives. (E) 

1 

Manage their professional development 
reflecting on progress and taking appropriate 
action. (E) 

1 

Find, evaluate, synthesise and use 
information from a variety of sources. (E) 

2 

Articulate an awareness of the social and 
community contexts within their disciplinary 
field. 

1,2 

Sustainability 

Use systems and scenario thinking. 
2 

Engage with stakeholder/interdisciplinary 
perspectives. 

1 & 2 
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Description of each 
element of 
Assessment 

1. Evidence Practical Learning -  The assessment is in 
two parts: 1, requires the students to work as a team 
both pre and during festival delivery. Students will be 
expected to work as a team in a professional manner 
within the operations of a festival. Formative assessmet 
exercises will inform the students for this assessment 
during the taught programme. The student’s knowledge 
and skills will be assessed during their practical 
implementation of them within the festival context. Part 
2; is a 1000 word reflection upon their role and 
responsibilities within the team and their team 
performance. 

               
2. Report – Students will write a report of 2,000 words 

based on a festival of their choice. It is to be a critical 
evaluation of the managerial challenges and 
opportunities of the festival. This should be undertaken 
using the PEST model (Political, Economical, Socio-
cultural and Technological) and to establish the 
stakeholders involved.  
 

Mandatory Learning & 
Teaching 
Requirements 

 

Minimum Pass Mark 50% 
 

Learning Activities 
Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 25 

Directed Study 25 

Student-centred Learning 50 

 
Learning Resources 
Books recommended for 
purchase by students 

Allen, J. O’Toole. W., Harris. R and McDonnell, I. (2011), 
Festival and Special Event Management (5th Edition. 
Sydney: Wiley 
 
Getz, D. (2005). Event Management and Event Tourism 
(2nd edition). New York: Cognizant. 
 
 

Essential Reading/ 
Resources 

Ferdinand, N and P. Kitchen. (2012) Events Management. 
London: Sage,  
 
Ali-Knight. J (2008) International Perspectives of Festivals 
and Events: Paradigms of analysis. Butterworth- 
Heinemann: London.  
 



 

_____________________________________________________________________________________________________________________________________ 
CASQE Page 123 of 149  Programme Specification 

Bladen, C. Kennell, J. Abson, E. & Wilde, N. (2012) Events 
Management an introduction. New York: Routledge  

Raj, R. Walters, P. & Rashid, T. (2013) Events 
Management Principles and Practice (2nd ed.) London: 
Sage 
 

Further Reading/ 
Resources 

Evans, N. (2014) Strategic Management for Tourism, 
Hospitality and Events. London: Talyor and Francis 
Group.  

Mackellar, J. (2014) Event Audiences and Expectations. 
London: Routledge 
 
Shone, A. and Parry, B (2004). Successful Event 
Management. Andover: Cengage Learning. 
 
Yeoman, I. et al., (2014). The Future of Events and 
Festivals. London: Routledge 
 
Journals: International journal of events and festival 
management: Journal of Travel & tourism Marketing, 
Annuals of tourism  

Specialist ICTS Resources  

Additional Requirements  

 
Administration 
JACS Code N820 

HESA Academic Cost Centre 134 

Date of Approval  

Date of Most Recent 
Consideration 

 

Unit External Examiner  

Unit Assessment Board  
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

International Festival Management 

Unit Code 
 

33IFM001 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

IFM 

Level of Study 
 

Level 7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Karen Radcliffe 

Key Words 
 

Festivals, Festival Tourism, Impacts, Global , International, Stakeholders 

 

Unit Description 
 

Brief 
Summary 
 

This unit critically examines the scope and diversity of International 
Festival Management, with a particular focus upon festival tourism, 
stakeholder and destination management and impacts. 

Indicative 
Content 

 The scope of Events & Festival Tourism 

 Cultural Heritage and Development 

 Festival Destinations 

 Festival Stakeholders 

 Festival Impacts 

 Culture, language and Identity: specifically looking at the 
festival     image and destination 

 Diversification of international festivals 

 Festival Portfolio analysis 

 The Edinburgh Fringe Festival 

 Liverpool Capital of Culture 

 Emporda Music festival – Spain 

 International field trip 
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Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 
1. Critically analyse the scope of International festivals. 
2. Assess how culture, language and identity are stimuli for the 

development of    
    International cultural festivals 
3. Critically appraise the implementation of International Cultural Festival  
planning 
 

 
Assessment 

 

Summative 
Assessment 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Presentation and 
Report 

100 % 1,2 & 3 

 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
1 

Engage with stakeholder/interdisciplinary 
perspectives. 

1 
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Description of 
each element 
of Assessment 

Assessment 1: (2 parts) 

Presentation: Students are to prepare and deliver a presentation 
which clearly articulates a critical analysis of an international festival of 
their choice. Specifically, students are to appraise the myriad of 
stakeholders involved and the impacts the festival will have on the host 
community and destination and perceived benefits. Presentation 20 
minutes.  

Report: 

Write a report of 2000 words which will critically analyse how the 
festival will impact the host destination image and marketing utilising 
relevant theoretical and case study approaches. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50 % 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centred Learning 
 

50 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Allen, J. O’Toole. W., Harris. R and McDonnell, I. (2011), Festival and 
Special Event Management (5th Edition. Sydney: Wiley 
 
Getz, D. (2005). Event Management and Event Tourism (2nd edition). New 
York: Cognizant. 
 

Essential 
Reading/ 
Resources 

Ferdinand, N and P. Kitchen. (2012) Events Management. London: Sage,  
 
Ali-Knight. J (2008) International Perspectives of Festivals and Events: 
Paradigms of analysis. Butterworth- Heinemann: London.  
 
Bladen, C. Kennell, J. Abson, E. & Wilde, N. (2012) Events Management 
an introduction. New York: Routledge  
Raj, R. Walters, P. & Rashid, T. (2013) Events Management Principles 
and Practice (2nd ed.) London: Sage 
 
Evans, N. (2014) Strategic Management for Tourism, Hospitality and 
Events. London: Taylor and Francis Group.  
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Mackellar, J. (2014) Event Audiences and Expectations. London: 
Routledge 
 
Shone, A. and Parry, B (2004). Successful Event Management. Andover: 
Cengage Learning. 
 
Yeoman, I. et al., (2014). The Future of Events and Festivals. London: 
Routledge 
 
Journals: International journal of events and festival management: Journal 
of Travel & tourism Marketing, Annuals of tourism 

Further 
Reading/ 
Resources 

Sonia. I., Blanco-Romeo. A. and Valiente. G (2014). Emporda Music 
Festivals as Tourism diversification tools. International Journal of Event 
and Festival Management Vol 5(3) pp.297-310 
 
Getz.D., Andersson. T. and Carlsen. J. (2010) Festival Management 
studies: Developing a framework and Priorities for comparative and cross-
cultural research. International Journal of Event and Festival Management 
Vol 1(1)pp.29-59 

Specialist 
ICTS 
Resources 

 

Additional 
Requirements 

 

 
Administration 
 
JACS Code 
 

N820 

HESA 
Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

Convention and Exhibition Management 

Unit Code 
 

33CEM002 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

ConExMgt 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Lucy Pittey  

Key Words 
 

Convention, exhibition, delegate, venue, management.  

 

Unit Description 
 

Brief 
Summary 
 

Students will have the opportunity to develop an understanding of the 
operational and practical challenges and understanding of convention and 
exhibition management.    

Indicative 
Content 

Convention management  

 Corporate and association conferences  

 Market research and delegate expectations  

 Venue requirements, justification and selection  

 Conference design and resource management  

 Delegate management and engagement 

 Conference content and execution and evaluation.  

 Virtual and Hybrid Conferences 

 Social media  

 People management and leadership 

 Intermediary agencies 
Exhibition management  

 Trends and requirements within exhibitions  

 Trade and public exhibition management  

 Venue requirements, justification and selection  

 Exhibition design (including CAD)  

 Health and safety of exhibitions  

 Field trip to UK based exhibition 

 Virtual Exhibitions and trade fairs 

 Social media 
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Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able: 
 
1. To formulate convention and exhibition professional practice  
2. To critically analyse the essential criteria of operational systems 
applicable to conventions and exhibitions.  
3. To critically evaluate the impact event design has on delegate 
experience.   

 
Assessment 

 

Summative 
Assessment 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Practical  50% 1, 2. 

2 Staging plan and 
report 

50% 2, 3.  

 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to  real world situations     
within a defined range of contexts.  (E) 

1,2 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1, 2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
2 

Engage with stakeholder/interdisciplinary 
perspectives. 

2 
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Description of 
each element 
of Assessment 

3. Practical. The assessment requires students to work as part of an 
operations team within a  live exhibition or conference as part of the 
operational system, including build up, actual and breakdown .   

4. Staging Plan and report.  Students will individually write and 
present a staging plan and critical evaluation report of 2000 words 
to support design layout for a convention, which will have taken into 
consideration effective design, professional health and safety 
standards, and delegate experience.  

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centred Learning 
 

50 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Mair, J. (2014) Conferences and Conventions – a research perspective. 
London: Routledge. 

Rogers, T. (2013) Conferences and conventions a global industry (3rd 
ed.) London: Butterworth-Heinemann  

 

 

Essential 
Reading/ 
Resources 

Bladen, C. Kennell, J. Abson, E. & Wilde, N. (2012) Events Management 
an introduction. New York: Routledge  

Berridge, G. (2007) Event Design and Experinence. Oxford: Butterworth-
Heinemann  

Raj, R. Walters, P. & Rashid, T. (2013) Events Management Principles and 
Practice (2nd ed.) London: Sage 

Further 
Reading/ 
Resources 

 

Ali-Knight, J. et al., (2008) International Perspectives of Festivals and 
Events. Oxford: Butterworth-Heinemann. 
 
Mackellar, J. (2014) Event Audiences and Expectations. London: 
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Routledge 
 
Quinn, B. (2013) Key Concepts in Event Management. London: Sage. 

 
Shone, A. and Parry, B (2004). Successful Event Management. Andover: 
Cengage Learning. 
 
Tum, J. Norton, P. Nevan Wright, J. (2011) Management of Event Operations. 
New York: Routledge 
 
Yeoman, I. et al., (2014). The Future of Events and Festivals. London: 
Routledge 
 

 

Specialist 
ICTS 
Resources 

n/a 

Additional 
Requirements 

n/a 

 
Administration 
 
JACS Code N820 

HESA 
Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

International Convention and Exhibition Management 

Unit Code 
 

33ICM001 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

IntConExMgt 

Level of Study 
 

7 

Credit Value 
 

20 ECTS Value 10 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Lucy Pittey  

Key Words 
 

International, Convention, exhibition, delegate, venue, management. 

 

Unit Description 
 

Brief 
Summary 
 

Students will develop a critical, in-depth understanding and industry-
focused international analysis of the strategic management of 
conventions and exhibitions.   

Indicative 
Content 

Strategic management of  International conventions and exhibitions:  
 

   International market place analysis including Incentive Travel  

  International supply chain management 

  International destination management companies 

 International trade fairs 

 Strategic Management Meetings Programmes 

 Business conferences and economic impact upon destinations 

 Global trends in conventions and exhibitions including conventions 
and         exhibition destinations, competitive city bidding, venue 
selection, business conferences and inward investment. 

    Stakeholder collaboration with travel partners  

    The growth and use of technology within conventions and 
exhibitions including virtual conferences, hybrid events, virtual 
exhibitions.  

   International case study analysis of leading business tourism 
destinations  

   Strategic issues in International Convention and Exhibition 
management 
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 International destination field visit  
 

 
Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 
1. To critically examine trends and strategic issues within designing an 
International convention and exhibition.  
2. To appraise the use of virtual technology in the international convention 
and exhibition markets.   
3. To assess International stakeholder management within global 
convention and exhibition markets 

 
Assessment 

 

Summative 
Assessment 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Report 100% 1,2,3 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to  real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
1 

Engage with stakeholder/interdisciplinary 
perspectives. 
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Description of 
each element 
of Assessment 

Report:  To write a 3500 word feasibility and futures report to critically 
appraise the use of virtual events in the International Convention and 
Exhibition market place and future possibilities 

 

Mandatory 
Learning & 
Teaching 
Requirements 

Moodle 

Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centred Learning 50 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Mair, J. (2014) Conferences and Conventions – a research perspective. 
London: Routledge. 

Rogers, T. (2013) Conferences and conventions a global industry (3rd 
ed.) London: Butterworth-Heinemann  

 

Essential 
Reading/ 
Resources 

Burgelman, R.A.  Christensen, M.  Wheelwright, S. (2009) Strategic 
Management of technology and innovation. London: McGraw-Hill/Irwin 

Evans, N. (2014) Strategic Management for Tourism, Hospitality and 
Events. London: Talyor and Francis Group.  

Ferdinand, N. & Kitchin, P.J. (2012) Events Management an 
International Approach. London: Sage. 

Quinn, B. (2013) Key Concepts in Event Management. London: Sage. 

Raj, R. Walters, P. & Rashid, T. (2013) Events Management Principles 
and Practice (2nd ed.) London: Sage 

Further 
Reading/ 
Resources 

Ali-Knight, J. et al., (2008) International Perspectives of Festivals and 
Events. Oxford: Butterworth-Heinemann. 
 
Bladen, C. et al., (2012) Events Management – an introduction.  London: 
Routledge. 
 
Mackellar, J. (2014) Event Audiences and Expectations. London: 
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Routledge 
 
Shone, A. and Parry, B (2004). Successful Event Management. Andover: 
Cengage Learning. 
 
Yeoman, I. et al., (2014). The Future of Events and Festivals. London: 
Routledge 
 
 

Specialist 
ICTS 
Resources 

n/a 

Additional 
Requirements 

n/a 

 
Administration 
 
JACS Code 
 

N820 

HESA 
Academic 
Cost Centre 

134 

Date of 
Approval 

 

Date of Most 
Recent 
Consideration 

 

Unit External 
Examiner 

 

Unit 
Assessment 
Board 
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

Strategic Live Project  

Unit Code 
 

33SLM001 

Unit 
Occurrence(s) 

9 

Unit 
Abbreviation 
 

StrLivProj 

Level of Study 
 

L7 

Credit Value 
 

60 ECTS Value 30 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Anne Millan  

Key Words 
 

Live project, Project Management, Strategic Management, Fieldwork, 
Teamwork  

 

Unit Description 
 

Brief 
Summary 
 

Students have the opportunity to undertake a live project, which will 
utilise practical activity/case study analysis/ consultancy/enterprise 
activity, which will incorporate academic theory and strategic context. 

Indicative 
Content 

Students will need to undertake a feasibility study, implement and 
evaluate a project.  Students will need to critically evaluate and analyse 
appropriate literature and/or data. The student will have the option to 
undertake a live event / product development/entrepreneurial business 
opportunity/. The student will engage with the university ethical 
framework. Academic support and supervision will be available 
throughout the process. 

 
Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 
1. Formulate detailed, feasible objectives and scope, for a project 
relevant to the students' chosen programme 
2. Critically evaluate appropriate methods for implementing the project 
3. Propose a coherent and structured argument detailing the feasibility,  
planning and delivery of the project, which critically appraises and  
underpinned with relevant literature/ and data  
4. Critically evaluate the outcomes of the project and future strategic 
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direction 

Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Group 
Presentation  

20%  1,2  

2 Group Report 40% 2,3 

3 Individual Report  40% 3,4 
 
 

Employability  
& 
 Sustainability 
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

2,3 

Demonstrate a high degree of professionalism. (E) 
1,2,3 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1,2,3 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1,2,3 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1,2,3 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1,2,3 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1,2,3 

 

Use systems and scenario thinking. 
1,2,3 

Engage with stakeholder/interdisciplinary 
perspectives. 

1,2,3 
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Description of 
each element 
of Assessment 

1. Group Presentation The assessment requires students to give 
a group verbal presentation, with supporting audio-visual aids 
that critically analyse the objectives and scope of their project 
giving detailed breakdown of the project, its background and 
any ethical requirements in its implementation. The presentation 
lasts for 20 minutes with a further 5 minutes for questions and 
answers.   

2. Group Report - Students will write a 5,000 word report, which 
will include, project management planning techniques, team 
management, financial feasibility of the project, marketing 
strategy and market analysis, a SWOT (strengths, weaknesses, 
opportunities and threats) analysis of the Project, which will 
inform a critical evaluation of management challenges and 
opportunities.  This knowledge will be applied to the 
development of a live event / product development 
/Entrepreneurial business opportunity.  
 

3. Individual Report  - Student will write a 5000 word report 
critically analysing and evaluating the performance of the their 
project, this will include reflection on research methodology, with 
justification of the approach and choice of research paradigms, 
structure of the project and team management and strategic 
development for the future. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centred Learning 
 

50 

 
Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Maylor H, (2010) Project Management, (4th ed), Prentice Hall, London 
UK 
Saunders, M., Lewis, P., and Thornhill, A. (2009) Research Methods for 
Business Students (5th Ed), Prentice Hall, London, UK. (Electronic 
version also available). 
 

Essential Barringer, B.R. (2009) Preparing Effective Business Plans: An 
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Reading/ 
Resources 

Entrepreneurial Approach, Pearson Education, New Jersey.  
Bessant, J. and Tidd, J. (2007), Innovation and Entrepreneurship, John 
Wiley & Sons Ltd, West Sussex.  
Bickman, L., Brannen, J. and A. Pertti (2008) The SAGE handbook of 
social research methods, London: SAGE.  
Brotherton, R. (ed) (2008) The Researching Hospitality and Tourism: A 
Student's Guide, London: SAGE publications.  
Bryman, A. (2008) Social Research Methods, 3rd ed. Oxford: Oxford 
University Press.  
Davies, M. (2007) Doing a Successful Research Project: Using 
Qualitative and Quantitative Methods, Basingstoke: Palgrave Macmillan.  
Gillham, B. (2008) Developing a questionnaire, London: Continuum.  
Pallant, J. (2013) SPSS Survival Manual: a step by step guide to data 
analysis using SPSS for Windows, 5th ed. Maidenhead: 

Further 
Reading/ 
Resources 

Abrams, R. (2008), Business plan in a day: Get it done right, get it done 
first, Capstone. 
Evans V. (2011) Writing a Business Plan: FT Essential Guide: How to 
Win Backing to Start Up or Grow Your Business (Financial Times 
Series). 
Ferdinand, Nicole, Kitchin, Paul, (2012), Events management: an 
international approach, Sage, UK 
Getz, Donald, (2005), Event management and event tourism, Cognizant 
Communication Corporation, N.Y. 
O'Toole, William, (c2011), Events feasibility and development: from 
strategy to operations, Butterworth-Heinemann, London 
Paula Taylor, (2013), How to produce a fashion show from A to Z, 
Prentice Hall, UK 
Silvers, Julia Rutherford, Goldblatt, Joe Jeff, (c2012), Professional event 
coordination, Wiley 
Raj, Razaq, Walters, Paul, Rashid, Tahir, (2013), Events management: 
principles and practice, Sage, UK  
Shone, Anton, Parry, Bryn, (2013) Successful event management: a 
practical handbook, Cengage Learning, UK 
Stamp J. (2012) Creativity for Entrepreneurs, Prentice Hall, London, 
International Journal of Contemporary Hospitality Research, Hospitality  
Verhaar, Jan, Eshel, Iris, (2010), Project management: a professional 
approach to events, Eleven International Publishing, Netherlands  
The Health and Safety Executive, Risk management: Five steps to risk 
assessment 
The Health and Safety Executive, The event safety guide - A guide to 
health, safety and welfare at music and similar events 
Annals of Tourism Research 
International journal of project management 
International journal of sports marketing 
Personnel review 
Project management journal 
Staging International Sporting Events, 4th report, Select Committee on 
Culture, Media & Sport, London, The Stationary Office, The Health and 
Safety Executive (HSE) Five Steps to Risk Management, HSE, London 
The event safety guide: A guide to health, safety and welfare at music 
and similar events 
Education and Research Journal, Journal of Hospitality and Tourism 

http://lists.lib.mmu.ac.uk/items/A7163CE5-6978-4B93-251F-D17BEDABC42C.html
http://lists.lib.mmu.ac.uk/items/A7163CE5-6978-4B93-251F-D17BEDABC42C.html
http://lists.lib.mmu.ac.uk/items/21F5CB4F-8478-6568-B881-017DCE82A3DC.html
http://lists.lib.mmu.ac.uk/items/CEB5F150-0D36-66E6-4346-056539BF8C75.html
http://lists.lib.mmu.ac.uk/items/CEB5F150-0D36-66E6-4346-056539BF8C75.html
http://lists.lib.mmu.ac.uk/items/C66BB544-66FB-C19E-7208-0B59AED8A3B7.html
http://lists.lib.mmu.ac.uk/items/A66706F7-2847-F418-D25D-AD4DD34909F0.html
http://lists.lib.mmu.ac.uk/items/A66706F7-2847-F418-D25D-AD4DD34909F0.html
http://lists.lib.mmu.ac.uk/items/127A328A-5E2A-6A6F-0E72-CB3F0AF0EB10.html
http://lists.lib.mmu.ac.uk/items/127A328A-5E2A-6A6F-0E72-CB3F0AF0EB10.html
http://lists.lib.mmu.ac.uk/items/328F4D4D-7EBB-4731-3A04-6AF7A75ADB9A.html
http://lists.lib.mmu.ac.uk/items/328F4D4D-7EBB-4731-3A04-6AF7A75ADB9A.html
http://lists.lib.mmu.ac.uk/items/50AB116B-52C7-B0C9-FD72-18BB96060C86.html
http://lists.lib.mmu.ac.uk/items/50AB116B-52C7-B0C9-FD72-18BB96060C86.html
http://lists.lib.mmu.ac.uk/items/2EFA760E-22FF-0A30-048B-3534BF8A43E1.html
http://lists.lib.mmu.ac.uk/items/2EFA760E-22FF-0A30-048B-3534BF8A43E1.html
http://lists.lib.mmu.ac.uk/items/BBC3485C-A99B-D926-EC6D-BB84913195DA.html
http://lists.lib.mmu.ac.uk/items/BBC3485C-A99B-D926-EC6D-BB84913195DA.html
http://lists.lib.mmu.ac.uk/items/DF632B8D-C876-4669-028D-C732FE264CC4.html
http://lists.lib.mmu.ac.uk/items/D8F82032-49DF-BCE5-1C91-9E96A035DE52.html
http://lists.lib.mmu.ac.uk/items/868295B6-9D81-E3A7-63C7-36194104DB2F.html
http://lists.lib.mmu.ac.uk/items/0A514E7C-51F5-46A2-4C26-72F690AD0825.html
http://lists.lib.mmu.ac.uk/items/55B62FD0-354D-C342-EDE4-24F9FD817E43.html
http://lists.lib.mmu.ac.uk/items/117DA78C-1409-7797-C25B-30B5DBEB395C.html
http://lists.lib.mmu.ac.uk/items/117DA78C-1409-7797-C25B-30B5DBEB395C.html
http://lists.lib.mmu.ac.uk/items/117DA78C-1409-7797-C25B-30B5DBEB395C.html
http://lists.lib.mmu.ac.uk/items/02885C3F-DB4F-8CA1-E334-23E271F21E9D.html
http://lists.lib.mmu.ac.uk/items/02885C3F-DB4F-8CA1-E334-23E271F21E9D.html
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Research, Annals of Tourism Research, Journal of Event Management, 
Mintel Report. J. McGraw-Hill.  

Specialist 
ICTS 
Resources 

 

Additional 
Requirements 

 

Administration 
JACS Code N800 

HESA Academic Cost Centre 134 

Date of Approval  

Date of Most Recent Consideration  

Unit External Examiner  

Unit Assessment Board  
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

 
Dissertation 

Unit Code 
 

 
33DSM005 

Unit 
Occurrence(s) 

9 

Unit 
Abbreviation 
 

DSM 

Level of Study 
 

Level 7 

Credit Value 
 

60 Credits ECTS Value 30 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Dr Dinah-Ann Rogers 

Key Words 
 

Research, review, critique, independent study, academic writing, 
methodologies 

 

Unit Description 
 

Brief Summary 
 

The unit will enable students to research a topic of professional interest and 
relevance in their specialist study area using appropriate research 
methodology and strategies to enhance their knowledge and understanding of 
the topic. 

Indicative 
Content 

This unit will allow students to choose a research topic within their specialist 
field of study and conduct an in-depth study. A 12000-word dissertation is to be 
produced based on this study, which should identify a gap in knowledge of your 
chosen topic within the specialist field 

 

 
Learning Outcomes 
 

Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
1. Undertake a self-initiated and self-motivated investigation into a 

current issue within the students international field of study;  
2. critically review appropriate techniques in problem identification, 

analysis and evaluation;  
3. critically appraise a rigorous academic methodology and a critical, 

constructive and creative approach to the issue under 
consideration;  

4. Communicate the results and conclusions of their investigation 
clearly to both specialists and non-specialists.  
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Assessment 
 

Summative 
Assessment 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Coursework 100% 1-4 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 
 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

 1 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

1 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

  

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
1 

Engage with stakeholder/interdisciplinary 
perspectives. 

  

 

Description of 
each element of 
Assessment 

 

The student should complete a 12000-word dissertation on a topic of 
their choice, in consultation with their supervisor. The topic must be in 
the student’s specialist field of study and aimed at contributing to 
knowledge in their field of study 

Mandatory 
Learning & 
Teaching 
Requirements 

Moodle 

Minimum Pass 
Mark 

50% 
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Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 25 

Directed Study 50 

Student-centred Learning 25 

 

Learning Resources 
Books 
recommended 
for purchase 
by students 

Core text:  
Biggam, J. (2011). Succeeding with Your Master's Dissertation: A Step-
by-Step Handbook  
  

Essential 
Reading/ 
Resources 

 
Wallace, M. (2011). Critical Reading and Writing for Postgraduates 
(SAGE Study Skills Series) 
 

Further 
Reading/ 
Resources 

Baker, M.J. (2003). How to complete your research project successfully, 
Westburn, Helensburgh.  
 
Other recommended texts:  
Currie, D. (2005). Developing and applying skills: writing assignments, 
dissertations and management reports, Chartered Institute of Personnel 
Development, London.  
Gillham, B. (2000). Developing a questionnaire, Continuum, London.  
Gillham B. (2000). The research interview, Continuum, London.  
Morgan. D. (1997), Focus Groups as Qualitative Research, (2nd 
Edition), California, Sage  
Neuman. W. L. (2000), Social Research Methods, (4th Edition), London  
Pallant, J. (2001). SPSS Survival Manual, Open University Press, Milton 
Keynes.  
Riley, M., Wood, R.C., Clark, M.A., Wilkie, E. and Szivas, E. (2000). 
Researching and writing dissertations in business and management, 
Thomson learning, Surrey.  
Sapsford, R. and Judd, V. (2006) (eds.) Data collection and analysis, 
2nd edn., Sage, London.  
Ticehurst, G.W. and Veal, A.J. (2000). Business research methods: a 
managerial approach, Pearson, French‟s Forest, NSW.  
White, B. (2000). Dissertation skills for business and management 
students, Continuum, London.  

Specialist 
ICTS 
Resources 

SPSS training  

Additional 
Requirements 

Moodle Support 

 
Administration 

JACS Code N830 

HESA Academic Cost Centre 134 

Date of Approval  

Date of Most Recent Consideration  
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Unit External Examiner  

Unit Assessment Board  
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Unit Specification (Postgraduate) 
 

Unit Details & Outline 
 

Unit Title 
 

Internship 

Unit Code 
 

33INTM001 

Unit 
Occurrence(s) 

1 

Unit 
Abbreviation 
 

PG Internship 

Level of Study 
 

Level 7 

Credit Value 
 

0  ECTS Value 0 

Home 
Department 

School of Tourism, Events & Hospitality Management 

Home Faculty 
 

Business & Law 

Unit  
Co-ordinator 

Nicky Smith 

Key Words 
 

Work-Based Operations, Personal Skills, Professional Competences, 
Employability 

 

Unit Description 
 

Brief 
Summary 
 

The internship period offers the opportunity to gain a valuable 36 weeks 
experience in a relevant industry whilst developing individual 
competencies and vocationally relevant performance skills through 
practical experience. Students will apply academic knowledge and 
understanding to the work place whilst developing networking 
opportunities. The content and nature of the learning experiences is 
designed to develop the students’ personal skills and provide them with 
the skills and competences deemed necessary to achieve success 
academically and also professionally whilst in industry. 

In preparation for the internship year, a series of lectures will cover the 
internship application process together with employer presentations and a 
compulsory Health and Safety briefing prior to commencement.  

During the internship students will be assigned a visiting tutor who will 
support academically and pastorally throughout the year. The tutor will 
visit the student once at the placement premises. 

Indicative 
Content 

 Demonstrate effective performance in maintaining a healthy and safe 
working environment.  

 Demonstrate an effective personal contribution to the operation of 
the business. 

 Identify evidence of achievement of a range of practical performance 
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skills. 

 Demonstrate ability to plan and manage own learning and 
performance 

 People management 

 Understand the importance of reflective practice for professional 
development within the workplace. 

 Demonstrate cultural awareness in overseas internships.  

 Identify the development of effective interpersonal communication 
skills (including language skills where appropriate). 

 Evaluate personal skills and relate them to potential future career 
paths. 

 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 
1: Develop individual personal transferable skills/attributes, and 
provide evidence of that development  

2: Develop business awareness, gaining an appreciation of 
operational and business characteristics. 

3:  Develop and confirm career choices. 

 
Assessment 

 

Summative 
Assessment 
 
 
 
 
 
 
 
 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Complete 
placement 
weeks 

50 3 

2 Transcript of 
Evidence 

50 1,2 
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Employability  
& 
 Sustainability  
Outcomes 
 
 

 
 
 
 
 
 
 
 
 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to  real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
1 

Express ideas effectively and communicate 
information appropriately and accurately using a 
range of media including ICT. (E) 

2 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

2 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

2 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

2 

Sustainability 

Use systems and scenario thinking. 
1,2 

Engage with stakeholder/interdisciplinary 
perspectives. 

1,2 

Description of 
each element 
of Assessment 

At the end of the internship produce a transcript of evidence to include:  
 

 Confirmation of weeks/hours worked, reflective diary, completed 
Health and Safety form, completed learning contracts, Visiting tutor 
report form, employer reference / report form. 
 

 Complete a Minimum of 36 weeks in industry – full time hours, one 
employer within a 52 week period 
 

 Facilitate the meeting between employer, student and visiting tutor 
during the internship. 

Mandatory 
Learning & 
Teaching 
Requirements 

Student are required to have passed 120 credits before they are 
allowed to progress on to the Internship year. 

Minimum Pass 
Mark 

This internship is marked on a pass/fail basis 

 
 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

10 

Directed Study 
 

10 

Student-centred Learning 80 
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Learning Resources 
 
Books 
recommende
d for 
purchase by 
students 

Neugebauer J;Evan-Brain,J (2009) Making the Most of your Placement. 
Sage, London 

Essential 
Reading/ 
Resources 

Smith, N (2014) Internship student handbook 2014-15 MMU, 
Manchester 
 

Further 
Reading/ 
Resources 

Rawlings, P., White, P. and Stephens, R. (2005) Practice-based learning 
in information systems: The advantages for students, Journal of 
Information Systems Education, 16:4, 455–464 
 
Graves S, Maher A (2008) Developing Graduate Employability, 
Threshold Press,Berks 
 
Cameron,S (2009) Skills for Study and Employment. Prentice Hall, 
London 
 
Higson, H. Jones, C. and Green, P. (2012) Work placements and 
degree performance: Do placements lead to better marks or do better 
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