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This document provides a concise summary of the main features of the course(s) & associated 
award(s)  offered through this Programme Specification, and includes  the learning outcomes 
that a typical student might reasonably be expected to achieve and demonstrate if s/he takes full 
advantage of the learning opportunities provided.  More detailed information on the learning 
outcomes, curriculum content, teaching/learning, assessment methods for each unit and on the 
Programme’s relationship to QAA Subject Benchmark Statements may be found in the 
dedicated student handbook for the Programme.  The accuracy of the information in this 
document is reviewed periodically by the University and may be subject to verification by the 
Quality Assurance Agency for Higher Education. 
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Versioning of Programme Specification 
This programme specification is valid for the period of approval confirmed at the time of the approval 
event and relates to provision approved at that point. Programme Specifications are updated on an 
annual basis to include modifications approved through the University’s quality assurance processes.  
This version provides a description of the programme as approved for the academic session indicated in 
section 3 of the following table. 

 

1 Date of initial Approval or last review: 27 February 2014 

2 Effective date of Approved/Reviewed Programme Specification:  1 September 2015 

3 This Version effective from: 1 September 2016 

4 Version number: 2015/Version 3 

 
 

Modifications to Programme Specification 
Modifications to the Programme Specification since approval, and the cohort of students affected by the 
change, are listed in Section H (Log of Modifications) at the back of the document. 

 

Cross Referencing of Programme Specifications 
The following 
elements of 
provision 
included in this 
document is/ 
are also 
included in the 
following 
programme 
specifications 

Award  Programme Specification 

Broadcast Skills (46106008) 
 
Masters Project (Perform): 
(31PERM001) 
 

MA Multimedia Journalism 
 
MA International Fashion 
Business 
MA Fashion Innovation 
MA Responsible Fashion 

Amendments made to provision listed in this table, must also be reflected  in the  relevant 
programme specifications listed above 

 

Programme Specification 
The information in this document is organised into the following sections: 

Section A – Administrative and Regulatory Information 
Section B – Outcomes 
Section C – Structure 
Section D – Teaching, Learning and Assessment 
Section E – Programme Management 
Section F – Mapping 
Section G – Points of Reference 
Section H – Log of Modifications 

 

SECTION A – ADMINISTRATIVE AND REGULATORY INFORMATION 
1 Overarching Programme Specification Title  
MA International Fashion Journalism  

2 Brief Summary 
The MA International Fashion Journalism programme was developed collaboratively across the 
Manchester Fashion Institute and the Department of Journalism Information and Communication. The 
aim of the programme is to develop professional fashion journalists who can communicate to a variety of 
audiences through a range of national or international media. To this end, the programme embraces not 
only the written word, but also encompasses the diverse possibilities of contemporary fashion journalism 
and its global context. The programme consists of professional journalism principles and keys areas of 
multi-platform fashion journalism, which enables students to produce well-written and researched content 
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for the Internet, print, and broadcast media.  

3 Awarding institution  Manchester Metropolitan University 

4 Home Faculty Arts & Humanities 

5 Home Department/School/etc.  Manchester Fashion Institute 

6 UCAS/GTTR code(s) N/A 

7 Framework for HE Qualifications 
position of final award   

Masters (Level 7)  

8 Alignment with University 
Curriculum Framework 

Postgraduate 
 

9 Engagement with University wide  
Provision 

Uniwide is not a requirement for Postgraduate 
Programmes. 
 

10 Compliance with University 
Assessment Regulations 

Taught Postgraduate  
 

11 Approved Variations/Exemptions 
from University Assessment 
Regulations  

 
None 

12 
 

Relationship with Faculty 
Foundation Year 

None 

 

Awards 
13 Final award title(s) MA International Fashion Journalism 

14 Combined Honours: There is no Combined Honours provision within this Programme 
Specification. 

15 Interim exit awards and Subject 
titles 

 PgD International Fashion Journalism 

 PgC International Fashion Journalism 
 

Arrangements with Partners   

16 Approved Collaborative partner(s)  
  

Partner Name Type of Collaborative Partnership 

None  N/A 

17 Articulation Arrangements with 
Partners 

Partner Name Details of Arrangements 

N/A N/A 

 

Professional, Statutory and Regulatory Bodies   
18 PSRB(s) associated with final award 

of any route within the programme 
specification 

None 

19 Date, outcome and period of 
approval of last PSRB 
approval/accreditation 

N/A 

 

Approval Status 
20 Date, outcome and period of 

approval of most recent MMU 
review/ approval  
 

(i) Latest approval: The programme was approved  
on 25 February 2015 

(ii) Major Modifications to Programme 
Specification since last review/approval: None 

21 Next Scheduled Review Date:  2016/17 

22 Programme Specification effective 
date: 

September 2016 
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SECTION B - OUTCOME 
23 MMU Graduate Outcomes 
On successful completion of their course of study MMU graduates will be able to: 

GO1. Apply skills of critical analysis to real-world situations within a defined range of contexts. 
GO2. Demonstrate a high degree of professionalism characterised by initiative, creativity, motivation 

and self-management. 
GO3. Express ideas effectively and communicate information appropriately and accurately using a 

range of media including ICT. 
GO4. Develop working relationships using teamwork and leadership skills, recognising and respecting 

different perspectives. 
GO5. Manage their professional development reflecting on progress and taking appropriate action. 
GO6. Find, evaluate, synthesise and use information from a variety of sources. 

GO7. Articulate an awareness of the social and community contexts within their disciplinary field. 
24 Programme Rationale 
“Fashion is an industry that has very cleverly created its own media to support it.”1 UK media coverage 
for each season of London Fashion Week alone exceeds £160m2. Media coverage from the International 
Guest Programme exceeds £120m, with coverage equaling or exceeding most major news and 
international sporting events. 
 
Historically, ‘fashion journalism’ has been used to collectively describe two complementary, yet separate 
disciplines: writing (editorial) and styling (fashion). However, the industrial need for multi-faceted, multi-
skilled fashion journalists with global understanding and viewpoints necessitates a distinctive, blended 
approach to the curriculum design.  
 
With this in mind, the academic team developed this curriculum in conjunction with the Department of 
Journalism Information and Communications. As well as delivering shared units and shared expertise, the 
collaborative nature of the programme ensures that students can draw upon existing industry standards 
and high specification University facilities and equipment. This collaboration also fosters critical debate 
across disciplines and promotes professional responses, attitudes and behavior. 

25 QAA Benchmark Statement(s) 
QAA Master’s Degree Characteristics 

26 Programme Specific Outcomes 

Final Award Learning Outcomes 
On successful completion of MA International Fashion Journalism, students will be able to: 

PLO1.  Critically apply knowledge of journalism core skills, fashion systems, ethics and law within a 
professional framework, which challenges industry preconceptions. 

 
PLO2.  Critically examine the complexities of global fashion contexts to inform individual research-led 

practice and enable professionally presented journalistic outputs in response to multifaceted 
problems and unpredictable situations. 

 
PLO3.  Synthesise knowledge of both theoretical and applied perspectives in the development of 

complex solutions, demonstrating originality in the content of print, on-line and/or broadcast 
fields in which they can operate.  

 
PLO4.  Evolve and define methods of communication, which take into account complex scenarios and 

environments with sensitivity to audience and context. 
 
PLO5.  Manage the learning process reflectively and independently, demonstrating high personal 

effectiveness, self-reflection and self-management in the development of innovative journalistic 
content.  

 

                                                           
1 Caryn Franklin, MBE. Journalist, commentator and campaigner, 2013. 
2 Source: Precise. 
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PLO6. Critically apply the relevant theoretical knowledge and problem solving approaches 
demonstrating originality, insight, creative thinking and advanced scholarship. 

27 Interim Award Learning Outcomes 

At Postgraduate Certificate (PgC) International Fashion Journalism level (successful completion of 
60 credits), students will be able to:  

PLO1. Critically apply knowledge of journalism core skills, fashion systems, ethics and law within a 
professional framework, which challenges industry preconceptions. 

 
PLO2.  Critically examine the complexities of global fashion contexts to inform individual research-led 

practice and enable professionally presented journalistic outputs in response to multifaceted 
problems and unpredictable situations. 

 
PLO3.  Synthesise knowledge of both theoretical and applied perspectives in the development of 

complex solutions, demonstrating originality in the content of print, on-line and/or broadcast 
fields in which they can operate.  

 
PLO4.  Evolve and define methods of communication, which take into account complex scenarios and 

environments with sensitivity to audience and context. 
 
At Postgraduate Diploma (PgD) International Fashion Journalism level (successful completion of 120 
credits), students will be able to: 
 

PLO1.  Critically apply knowledge of journalism core skills, fashion systems, ethics and law within a 
professional framework, which challenges industry preconceptions. 

 
PLO2.  Critically examine the complexities of global fashion contexts to inform individual research-led 

practice and enable professionally presented journalistic outputs in response to multifaceted 
problems and unpredictable situations. 

 
PLO3.  Synthesise knowledge of both theoretical and applied perspectives in the development of 

complex solutions, demonstrating originality in the content of print, on-line and/or broadcast 
fields in which they can operate.  

 
PLO4.  Evolve and define methods of communication, which take into account complex scenarios and 

environments with sensitivity to audience and context. 
 
PLO5.  Manage the learning process reflectively and independently, demonstrating high personal 

effectiveness, self-reflection and self-management in the development of innovative journalistic 
content.  

 
SECTION C – STRUCTURE     
28 Structures, modes of delivery (eg FT/PT/DL etc), levels, credits, awards, curriculum map of all 

units (identifying core/option status, credits, pre or co-requisites) potential entry/exit points 
and progression/award requirements  

 
All students will study the programme in full-time mode. The table below is indicative of the delivery of 
units required to complete 180 credits of an MMU Masters award. Students have the opportunity to be 
awarded a PG certificate in International Fashion Journalism upon completion of 60 credits (3X units). 
In order for students to meet the PG certificate award they must complete the Journalism Skills and 
Practice, Media Law and Regulation and Fashion Media units as core. Students completing 120 credits 
(6X units) will be awarded the PG Diploma in International Fashion Journalism. To met this criteria 
students must have completed the three aforementioned units at Certificate `level as well as Global 
Fashion Cultures, Broadcast Skills and Online Fashion Journalism as core. 
These awards will be formalised through an interim awards board in June of the academic year of study. 
It is expected however that most students will continue on to the final stage of the programme, complete 
their negotiated Masters Project (Perform) and be awarded the MA in International Fashion Journalism. 
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Indicative Programme Structures 

September – January January – May May - September 

Journalism Skills and 
Practice 

20 credits 

Global Fashion Cultures 
20 credits 

 
Masters Project 

(Perform) 
60 credits Media Law and Regulation 

20 credits 
Online Fashion Journalism 

20 credits 

Fashion Media 
20 credits 

 

 

Broadcast Skills (RadioTerm1/TV Term2 
20 credits 

 

 
MA International Fashion Journalism (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
 

Unit Title No of 
credits 

46107005 None Journalism Skills and Practice 20 

31FMM004 None Fashion Media 20 

46107006 None Media Law and Regulation 20 

31GFCM001 None Global Fashion Cultures 20 

46106008 None Broadcast Skills 20 

31OFJM001 None Online Fashion Journalism 20 

31PERM001 None Masters Project (Perform) 60 

On successful completion of 180 credits: Final exit award  - MA International Fashion Journalism 
 
PgD International Fashion Journalism (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
 

Unit Title No of 
credits 

46107005 None Journalism Skills and Practice 20 

31FMM004 None Fashion Media 20 

46107006 None Media Law and Regulation 20 

31GFCM001 None Global Fashion Cultures 20 

46106008 None Broadcast Skills 20 

31OFJM001 None Online Fashion Journalism 20 

On successful completion of 120 credits: Final exit award  - PgD International Fashion Journalism 
 
PgCert International Fashion Journalism (Full-time) 

Level 7 

Core Units 
Code Pre-requisites/ 

Co-requisites 
 

Unit Title No of 
credits 

46107005 None Journalism Skills and Practice 20 

31FMM004 None Fashion Media 20 

46107006 None Media Law and Regulation 20 

On successful completion of 60 credits: Final exit award  - PgCert International Fashion Journalism 
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SECTION D - TEACHING, LEARNING AND ASSESSMENT 
29 Articulation of Graduate Prospects 
Due to the vocational nature of this programme, graduates are highly employable and are qualified to 
enter a range of roles within the international fashion journalism/media industry, such as Content 
Managers, Editorial Assistants, Reporters, Video Journalists, Broadcast Journalists, Copywriters, 
Bloggers, Social Media Developers, and Editorial Managers for Digital marketing and Press. Equally, the 
academic requirements of the programme ensure that graduates are equipped with the skills and 
knowledge that will enable progression to further postgraduate study (e.g. MPhil or PhD).  
 
In addition the MMU Graduate Destinations Data, the qualitative data that we collect through our network 
of alumni contacts, enables us to track and monitor student success and to gain insight to the shifting 
requirements of the jobs market. These formal and informal activities ensure that lecturers and tutors 
maintain an ongoing knowledge of graduate career prospects and enables the graduate experience by 
informing the curriculum through contemporary lecture content and industry relevant assignment briefs.  
30 Curriculum Design 

The academic team consulted with a panel of industry experts toward designing the curriculum. When the 
industry panel was asked what key attributes they would expect of a successful graduate, they advised:  
“To have an understanding that no-one is just a ‘words person’ anymore. Students need to be a ‘jack of 
all trades’ and master as many as they can. At some point they will have to learn CMS, front/plan a video, 
write features, find case studies, break news, photograph a beauty how-to from your phone. It’s a really 
exciting time-embrace that and don’t say no to any opportunities that will make you less employable in 
the future”. 

 
As a result, investigation and curiosity is at the heart of the programme. This will be driven by rigorous 
research, which ensures students grasp the notions of criticality, unique solutions, journalistic rigour, and 
international fashion culture and systems and the questioning of preconceptions of the subject sit 
alongside developing an aesthetic and/or technical sensibility.  
 
The programme consists of units shared with the MA Multimedia Journalism programme and new, 
fashion-specific units. The new units were designed with consideration of the skill sets required of a 
diverse cohort, who not only require a sound skill base, but are encouraged to develop their own 
uniqueness and self directed learning, while positioning themselves professionally. All units are set 
against the QAA benchmark statement that informs the expected academic skill set of a masters-level 
graduate.  

 
The projects in each of the units allow students to research chosen fields, liaise with industry to locate 
their practice professionally and to proactively seek collaborators. All students will be taught according to 
the same briefs and they will respond according to their specialist interest. 

 
Due to the international focus of the course the intention is include at least one international study trip. 
The students will be involved in selecting the location in response to international fashion issues or 
appropriate global fashion events. There will be funding from the course in terms of travel and 
accommodation to support this visit as it forms part of the curriculum. Students will in turn be responsible 
for their own additional expenses as part of the study trip. In the event a student finds it impossible to 
travel then an alternative UK based project with industry will be negotiated, and appropriate financial 
support given. Whichever experience is undertaken will inform the content of units delivered during the 
second term, support the development of industry contacts and be rooted in research driven outputs. It is 
envisaged that the study trip as well as being cultural will give students the opportunity to visit 
professional fashion journalists/magazines/web based companies etc. with a view to developing 
professional content. The proposed numbers for the course ensure that this type of activity is 
manageable year on year and the network of existing contacts means that there will be no limit on project 
opportunities. 

31 Learning and Teaching   
The programme and the approach to teaching, learning and assessment has been devised to facilitate a 
transformative learning experience that will produce informed, confident and independent learners. Over 
the period of study, students will be provided with opportunities to develop a knowledge base and skill set 
that enables them to demonstrate their transferable employability skills as adaptive, informed and critical 
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practitioners. The learning and teaching strategy is based on the principle that high-quality learning is 
best achieved when students are engaged in industry relevant, challenging, and enquiry-based learning 
tasks. This is supported through practical training, research and writing skills and a critical approach to 
international fashion journalism theory and practice. This learning is enabled through the uniqueness of 
the programme, which gives students access to resources and learning spaces located within both the 
Fashion Institute and Department of Journalism Information and Communication. Students will have full 
access to the facilities available to MA Multi Media Journalism students (see section 41) as well as 
access to all Fashion Institute facilities if required. 
Learning and teaching takes place in a variety of situations including: 

 Workshops for print, on-line and broadcast reportage. 

 Lectures. 

 Seminars. 

 Directed reading. 

 Practical work in the Department’s multimedia newsroom facilities and TV and radio studio 
facilities under the supervision of tutors with extensive journalistic experience. 

 National and international study visits. 

 Industry-led projects. 

 Moodle, the University VLE 

 Social Media 

 Individual Portfolios 
 
It is essential for students to take ownership of their learning and to use the whole range of staff and 
facilities to develop their own uniqueness and voice. At the outset, students will be encouraged to 
respond in all aspects of the course in a manner that replicates the professional attributes of an 
International Fashion Journalist.  

 
Units  
Learning and teaching will take place either in a studio-based environment where staff and peer 
interactivity takes place through professional dialogues or in identified specialist spaces such as 
recording studios or TV studios. It is envisaged that students can negotiate locations where learning can 
exist, dependent on their individual research proposals and interests. The students will inhabit the space 
as required for their individual needs but will come together on a regular basis. Staff within this model 
have a strong relationship and understanding of the student cohort and are able to identify areas of 
student concern so that additional help or support can be offered before students encounter 
insurmountable problems in their study, if required. 
 
Students will take a research-led, problem-based and/or a case study approach to the development of 
ideas proposals and outcomes. Students will be encouraged within the units to work autonomously and to 
collaborate and develop joint responses to ‘live’ projects. The briefs will focus on research methods, the 
generation of ideas, critical analysis, innovation, ethics, sustainability, and creative problem solving. They 
will be expected to engage with key contemporary social, cultural, commercial and technical 
developments and theories within their specialism.  
 
To support the students in undertaking critical literature reviews and academic skills the Masters Project 
(Perform) will be introduced early in term 1 and continue through term 2 giving key formal presentations 
across a range of level 7 required academic attributes and research skills. These formal academic 
learning sessions will develop the skills required to underpin all units within the duration of the course.  
Project briefs will enable the students to develop their individual and collective ability to develop ideas 
and proposals, in response to in depth and contextualised research. This will in turn support the students 
in producing informed, challenging and original outcomes, to a highly professional standard. This is 
fundamentally achieved by developing an embedded culture of critical research allowing the students to 
meet professional levels of outputs as well as meeting the respective learning outcomes of the course.  
 
The students will be encouraged to engage with external organisations and or international companies 
who will initiate the briefs. The work undertaken will challenge current practices and encourage innovative 
content within appropriate media platforms. 
 
The Masters project encompasses all learning to date and will define their practice, specialist interest and 
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preferred professional positioning. This will take into account the notion of self as brand and allow the 
student, to evolve and define themselves as critical practitioners. 
 
The teaching is informed by staff who are active researchers and/or practicing journalists. Their role is to 
not only inspire and enthuse students about the subject but also model what it means to challenge and 
push forward the boundaries of new knowledge. 

Ultimately the curriculum and the assessment allow students to produce work that is close to the research 
processes within the discipline, allowing them to think like a ‘journalist’ and understand how knowledge is 
constructed and disseminated with criticality and rigor. 

32 Assessment  
The summative assessment strategy for the programme is devised to enable students to demonstrate 
their academic skills in research, critical analysis and critical evaluation and their ability to relate theory to 
practice via the submission of articles, reports, investigative content, case study analysis, research 
journals, radio and TV presentations. The forms of assessment in general reflect industry standards and 
requirements. Critical refection upon personal learning and skills development will be assessed via a 
written reflective log and an accompanying portfolio of evidence. 
 
Students are required to engage with a broad range of relevant forms of assessment that demonstrate 
their creative abilities through the individual submission some of which are negotiated. Illustrated reports, 
products, and audio-visual presentations will enable them to use new and emerging contemporary media 
in the communication of business and academic information. 
 
Assessment Types: learning outcomes are via a range of learning and teaching methods, including inter 
alia: 

 Lectures and audio-visual presentations. 

 Seminars and workshops including verbal presentations and poster sessions.  

 Tutorials. 

 Group work. 

 Self-directed study and set assignments. 

 Projects. 

 Problem-based learning. 

 Portfolios  
  
Forms of assessment may test, the students capacity to: 

 Organise work and perform under reasonable time and resource constraints. 

 Work collaboratively in a team with different skills. 

 Conduct research or to master a text. 

 Analyse argumentation. 

 Use specific examples. 
 
The Masters Project assesses the ability to create a significant piece of work independently and to 
identify specialist areas of study within a professional context. Ultimately, students are required to engage 
with different forms of assessment that demonstrate their creative abilities through the individual 
submission of illustrated reports, on-line formats and audio-visual presentations, which enable them to 
use contemporary media in the communication of journalistic outcomes and academic information.  
These outputs may form part of an assessed portfolio. The portfolio not only collects samples of work for 
assessment, evaluation and career development but is also a continuous, collaborative, reflection around 
the process of learning. The portfolio is adaptable to many different purposes and techniques and 
becomes an individual tool for engaging the students in the process of continuous reflection and 
collaboration. It can be presented on paper, digitally or through video / audio, or as a combination. 
 
Group work and assessment: Group work is an important feature of the programme, as it is a feature of 
the nature of employment throughout much of the journalism/media sector. Opportunities are embedded 
within the curriculum to enhance understanding of the dynamics of the sector. Students from different 
specialist interests and backgrounds will work with, and alongside, each other to explore and experience 
the implications of differing mind-sets, differing functional priorities, the consequences of decision-making 
and the dynamics of cross-discipline teams.  Where group work is undertaken assessment strategies will 
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be negotiated with tutors at the outset of the project to ensure students are rewarded for individual effort 
and the process of arriving at the final outcome as well as the final group outcome itself. Students at 
masters level will opt be assessed as a team or individually as part of a team depending on the nature of 
the group work. All students will be required to produce peer assessment and self assessment sheets for 
all group projects undertaken. 
 
Formative assessment: Strategies will vary across units and are designed to facilitate an academic 
discussion that, on the basis of feedback, informs the revision of work prior to final submission. Formative 
assessment does not contribute to any grade or mark awarded for the unit. It is intended to evaluate 
progress and to advise on the strengths and weaknesses in the work to improve upon students’ ability to 
evidence the learning outcomes for summative assessment of the unit. Various methods will be used to 
formatively assess depending on the unit outcomes, some will take the form of peer assessment and self 
assessment. 
 
Summative assessment: this occurs upon completion of each unit. The mark awarded is based on the 
level of attainment shown in meeting the learning outcomes for the unit, which are mapped against the 
Level 7 University Standard Descriptors (USD)3. The achievement of an award is an indication that the 
students have successfully completed a curriculum that meets the standards and levels of achievement in 
knowledge and understanding, generic intellectual skills and personal transferable skills set by the 
appropriate QAA benchmarking groups. 
  
Coursework Feedback: Feedback from assessed coursework is given to students using methods 
appropriate to the activity. This could take the form of a critique of visual, written or broadcast outputs, 
interactive feedback though digital media as well more traditional methods which comply with University 
policies. The academic team strives to comply with University guidance on targets for turn-around times 
for feedback, and ensures that students are informed of the expected calendar.  Mechanisms for 
feedback include group meetings, individual written feedback in person wherever practicable and/or e-
mail.  Early, general feedback is given in class with individualized, written comment following.  Generic 
feedback is given on exam performance, alongside peer marking of example answers. 
Regular formative feedback is provided within each unit, to enable students to receive updates on their 
progress, this may be staff generated or include self evaluation and peer assessment as well as industry 
feedback on student performance within professionally located projects. This feedback will clarify 
understanding of the unit outcomes to consolidate learning, confirm academic standards and receive 
academic advice to inform summative assessments. Depending upon the nature of the unit and of the 
assessment, formative feedback may be verbal or written and be provided in a tutorial, a studio, a 
seminar or workshop setting, to an individual or to a group. Whilst students will be expected to be 
collaborators, independent learners, and self-starters, they will also be critically self-aware, and fully 
committed to their subject.  
33 Inclusive Practice  

This programme complies with University’s Equality and Diversity Policy  

 
These can be defined by University aims to build a culture where: 

 Fairness and inclusion are a fundamental part of everything that we do.  
 Diversity is valued and celebrated.  
 Good relations between diverse members of the University’s community are promoted.  
 People’s diverse abilities and backgrounds are recognised and are treated with respect.  
 Students from diverse backgrounds have an equal opportunity to benefit from higher education.  
 Students and staff from diverse backgrounds have an equal opportunity to reach their potential.  
 Benefits are maximised to the local communities that we serve. 

 
The MA International Fashion Journalism programme considers philosophical concepts and practical 
issues through an, holistic, inclusive and professionally contexted approach to learning. Initially there is, 
an informal skills audit delivered during the induction week activities, which provides insight to the 
students’ prior experience, prior knowledge, and their skill set upon entry. This facilitates an informed 
personal tutorial discussion very early in the programme and is used to pre-empt study issues and 
highlight, for the student, the wider departmental and institutional opportunities for study and pastoral 

                                                           
3 See the MMU website for details  

http://www2.mmu.ac.uk/humanresources/a-z/policies/equality-and-diversity-policy/
http://www.mmu.ac.uk/academic/casqe/regulations/docs/USD_level_07.pdf
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support. 
Students as they move through the programme have flexibility in how they develop their own practice, as 
they will drive their individual outputs. They will decide upon appropriate technologies to develop their 
work, which will them to engage across a range of learning spaces.  

34 Technology-Enhanced Learning 

Teaching, learning and assessment across all units is supported by the institutional virtual learning 
environment (VLE), Moodle™. It is used as the first point of reference for student handbooks, programme 
information, lecture notes and the unit repository for related teaching and learning materials such as 
guided readings, web-based resources and video-based tutorials. All students registered to the 
programme and the units will have access to the VLE, which will be introduced and used during induction 
events.  
 
In addition to the standard VLE environment, students will be introduced to software and resources such 
as Turnitin™. Staff are supported in the development of their use of the VLE and related technologies by 
the departmental Learning & Teaching Champion and the faculty e-Learning Support Officer.  
Students will be given training during induction regarding the plagiarism policy at MMU. Through the 
online enrolment system students confirm that they have viewed the MMU assessment regulations of 
which plagiarism forms a part. There will also be links to all procedures and policy within the on-line 
student handbook, which will be located within the course Moodle area. 
  
In addition to the standard University systems noted above, the programme has access to a full range of 
software and technologies, which will support the students through their learning. This includes specialist 
recording and TV studios as well as access to digital SLRs, hand-held video cameras, large high 
definition shoulder cameras, tripods, portable lighting rigs, boom, shotgun and other microphones, digital 
voice recorders and more, which are held within the Department of Journalism Information and 
Communication. Students will be facilitated with access to appropriate facilities, dependant on individual 
requirements and the outputs required from specific briefs.  
 
Students can make use of iMacs for digital and web editing, plus access to PC laboratories across 
departments when these are not scheduled for teaching. Wi-Fi gives flexibility with either our, or the 
students' own laptops and other devices.  These resources are managed by full-time technical officers, 
who are there to support and provide advice to students. 
 
There will also be workshops in desktop publishing software, information retrieval from libraries, 
electronic databases and the Internet, telephone and personal interview techniques, networking and 
developing contacts. The skill base directly reflects recommendations from the Industry panels, as 
essential for future professionals. 
35 Placement and/or Work-based Learning Activites 
This programme does not have a mandatory requirement for placement or work-based learning, nor are 
any units dedicated solely to work experience or experience of working with or in a company as a formal 
requirement of assessment. However, students will engage with industrial partners as they participate in 
live or sponsored projects delivered as part of the units. There is the opportunity for live projects to be 
embedded into the programme, which will enable the students to gain a real understanding of 
international fashion journalism whist undertaking this MA.  
 
Visits to companies both nationally and internationally, and briefs set in conjunction with a range of 
strategic industry partners, will provide these students with an overview of the fashion industry and 
journalistic practices from an international perspective. 

36 Engagement with Employers  
The academic team consulted with panels of industry experts toward designing the curriculum. The 
panels had representatives from the BBC, National and International Fashion Journals, world-renowned 
fashion journalists and social media experts, including renowned bloggers. The overall consensus was 
that the programme should enable students to gain a clear and realistic overview of the industry whilst 
giving them space to find their own voice. They should be aware that the industry is not only about words 
but covers a whole range of skills including traditional journalistic practices as well as the digital.  
 
Drawn from the members of these panels, an advisory committee will be set up to annually feedback on 
the programme.  The professional advisors will not only consider the projects completed but give advice 
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and directional input as part of an on-going dialogue to support the programme and ensure it retain its 
relevance.  
 
Further industry engagement will take place in the development of collaborations with industry partners. 
The suite of postgraduate programmes within the Faculty enjoys significant collaboration with industry via 
final projects and ‘live’ experiences, which in turn produce tangible professional outputs. Students in this 
programme will, with support from the academic team, replicate this model in order to produce 
professionally-located journalistic outcomes. 
 
The academic team maintain their extensive professional networks through the organisation of field visits, 
live projects, and guest lecture programmes, through collaborative research activity and through strong 
connections with postgraduate alumni. 
 
Programme tutors are research led or journalists with extensive practical industry experience and links to 
many media organisations. This ensures that, what is learned on the programme is informed by the latest 
trends and developments in the media and allows staff to keep abreast of the most recent requirements 
in the journalism/multimedia jobs sector. Academic staff have extensive contacts nationally and 
internationally, both through long-standing placement relationships and as practitioners and researchers 
in their own right. 

37 Personal Development Planning 
The programme adheres to the university-wide policy and implementation of personal development 
planning (PDP). 
 
The students also keep a progress file/learning log charting their progress as an individual. This file is a 
repository for the students to reflect upon their own learning and achievement and to plan for their own 
personal educational and career development. It can take a traditional format or, through negotiation with 
staff, can be presented in alternative formats. This could be in the form of blogs, sketchbook/notebooks, 
film in the style of a ‘talking heads’ scenario or, for students who want to take a more academic route, a 
formally written academic proposal. 
 
The students’ personal records of learning and achievements, project reviews and plans are used to 
clarify personal goals as well as providing a resource from which material is selected to produce personal 
statements (e.g. CVs, etc.) for employers, admissions tutors and others. PDP tutorials will be carried out 
every term. The core of the tutorials will be focussed on: 

 and the development of appropriate means of communicating information to a suitable 
professional audience 

 Evaluating the students individual engagement with prospective employers, with a view of 
developing live projects and content.  

 Evaluation of skills developed within the programme and their relevance to future employment. 

 The students’ learning and achievement. 

 Professional positioning in terms of career opportunities. 

 Discussing the possibility of undertaking further studies. 

 
SECTION E - PROGRAMME MANAGEMENT 

38 Programme-Specific Admission Requirements 
All applicants shall be considered with regard for the University’s Equality and Diversity Policy and as 
such anti-discrimination legislation as may be in force. 
 
The programme admissions regulations and entry requirements comply with the University’s policy, 
regulations and institutional code of practice on recruitment and admissions, and the scheme for the 
admission of students with advanced standing following the accreditation of prior learning. 
 
Admission to the programme is based on the reasonable expectation that the student will be able to fulfil 
the objectives of the programme and achieve the standard required for the award. In the first instance 
prospective students must undertake a written/English test, which will take the form of a short Fashion 
article. This will ensure candidates have a sufficient command of the language in which the programme is 
taught. Additionally in the case of international students they must achieve IELTS 6.5 or equivalent. This 

http://www2.mmu.ac.uk/humanresources/a-z/policies/equality-and-diversity-policy/
http://www2.mmu.ac.uk/study/postgraduate/apply/entry-requirements/
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will allow the students who are non-native English speakers to be able to meet the requirements of the 
programme in every respect.  Students will also be required to attend an interview for a place on the 
course. For non-local students there will be the opportunity to be interviewed remotely. 
 
This programme will normally admit students with an UG qualification of 2.1 or above from a broad range 
of disciplines. It is designed to allow students with a keen interest in fashion and journalism to acquire a 
postgraduate qualification, which develops a focus on individual professional aspirations.  Applications for 
admission without some subject-related learning or from courses that have no obvious relevance but with 
a good level of prior experiential learning, will be considered on an individual basis.  
  

NB Minimum admission points for entry to the University are reviewed on an annual basis.  For entry 
requirements refer to the current University on-line prospectus  

39 Programme-Specific  Management Arrangements 
Standard Programme Management arrangements apply to this programme and are outlined in the 
document “Management of Programme Delivery” available from the CASQE (Centre for Academic 
Standards and Quality Enhancement) webpage on “Academic Policies and Procedures”. 
 
The MA International Fashion Journalism course has its own Programme Committee, SSL and 
management support from within its ‘home’ in the Manchester Fashion Institute. Faculty support for 
individual units is derived from where each unit is delivered and staff responsible for units will contribute 
to the course Continuous Improvement Plan. 
As there are shared units with the MA Multi Media Journalism course, the programme leaders and 
student representatives from each programme will meet regularly and frequently to ensure that the cross 
department delivery maintains a high student experience and that there is sufficient parity of expectation. 
This will also ensure synchronicity where issues arise to one or other of the programmes. 
Assessments points will be co-ordinated to allow staff across the shared units to gain an overview of 
standards as well engaging in formal critique sessions where individual student feedback is given. 
Staff from each course will also be involved in benchmarking work presented for assessment, at 
verification sessions. This will form a transparent process which ensures a cross referencing of quality 
and standards as part of a supportive learning environment. 

 
NB: the University’s Management of Programme Delivery is available from the CASQE website  
 
NB Minimum admission points for entry to the University are reviewed on an annual basis.  For entry 
requirements refer to the current University on-line prospectus  

40 Staff Responsibilities   
Staff responsibilities for this programme do not differ from those described in the “University’s 
Management of Programme Delivery” 
 
The course leader roles will act as a link between both courses to maintain the integrity of both 
programmes. 
There is, however, an expectation that staff develop closer relationships across the departments, through 
the regular meetings and the locating of assessment points at similar times so that both sets of students 
get the best quality feedback from both specialists and broader professional journalists. 
 
The development of verification sessions will support the staff in ensuring parity across the programmes 
and ensure staff have a full understanding of how each of the programmes work together and separately. 
 

NB: the University’s Management of programme Delivery is available from the CASQE website  

41 Programme-Specific Academic Student Support  
Before joining the programme, students are required to participate in a process of self-evaluation and 
reflection and to complete a ‘summer task’. Their individual PDP is initiated by the summer project, which 
students are required to complete and bring to a workshop which forms part of the induction activities. 
The summer task will adapt over time to accommodate contemporary fashion commentary, but will 
normally take the form of preparatory project that is linked to a first term unit. On-line resources will 
support summer tasks. It is recognised by the academic team that students have different learning needs 
and learning styles. This pre-entry activity will facilitate active student engagement with the induction 
process and with early learning tasks while providing staff with early insight to individual learning needs 

http://www.mmu.ac.uk/study/
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/study/
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
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and an opportunity to initiate the process of formative feedback. 
  
Students are encouraged to participate in activities at all levels, with group work and a wide range of 
assessments to appraise all aspects of contribution, ability and skills.  Reflective logs form part of several 
assessments, encouraging students to engage with tutors and also consider their own progress and 
contributions to assessments. 
 
The tutors strive to give students a wide experience of International Fashion Journalism across multi-
platforms. Tutors, as journalists with extensive practical industry experience and media links, use their 
connections to bring in a wide range of professional guest speakers from all areas to enhance the student 
experience and maximize employability. 
 
Generic academic student support is provided to all students in line with the guidance outlined in the 
University’s Student Handbook. Each campus has a student hub where staff, are on hand to support 
students if required. Under the English Language Services for International Students (ELSIS) MMU offers 
free English classes and one to one tutorials in person or on-line for all International students. There are 
further courses in Professional Communication and language skills for business which, international 
students on the course will be encouraged to undertake if staff feel this would support their studies.  
 
As the programme benefits from its distinctive, collaborative delivery students will not only engage with 
specialist Fashion staff and students from the Manchester Fashion Institute but become part of the 
Multimedia Journalism Network which is located within the Department of Journalism Information and 
Communication. 
The Manchester Fashion Institute draws on its expertise and equipment, which covers all aspects of the 
Fashion industry from Design, Manufacture and the technical, through to Promotion and Marketing as 
well as Buying and Merchandising.   
The Network draws on the cross-disciplinary subject and technical expertise of an already well-
established teaching team including award-winning journalists, and tutors still practicing in the 
professional journalism industry. The Network also makes best use of its siting in the Department of 
Information and Communications, with its industry standard, high-spec facilities and equipment, and a 
wealth of external professional and industry contacts to enhance employability. 

 
The University Student Handbook is available from the MMU website  

42 Programme Specific Student Evaluation 
 

The programme complies with current institutional evaluation guidance. 

 
NB  University information on Student Evaluation is available from the CASQE website  

 

http://www.mmu.ac.uk/studenthandbook/
http://www.mmu.ac.uk/academic/casqe/experience/voice/docs/evaluation_of_opinion.pdf
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SECTION G – POINTS OF REFERENCE 

 
Internal 

 
University Policy documents: 

 

 University Mission and Strategic Aims  

 Programme Approval, Review and Modification Procedures outlined on the Centre for Academic 
Standards & Quality Enhancement website  

 Relevant University Assessment Regulations for Programmes of Study  - Postgraduate 

 University Curriculum Framework (Postgraduate) 

 MMU Strategy for Learning, Teaching and Assessment  

 Institutional Code of Practice for the Assessment of Students  

 University Standards Descriptors  

 University’s Equality and Diversity policy  

 University guidance on collaborative provision 

 University Academic Ethics Framework 

 Student Engagement Policy 

 Programme Handbooks 

 Management of Programme Delivery 

 Policy for Accreditation of Prior Learning 

 ICP for Placement and Work-based Learning 

 ICP for Collaborative Provision 

 Recruitment and Admissions Policy 
 

Programme Specific Information: 
 

 Previous  Programme Approval/Review/Modification Report (25th February 2015) 

 Staff Research 

 Departmental Professional/Industrial Advisory Committees 

 Staff/Student Liaison Committees 

 
External 

 QAA Subject Benchmark statement 
o QAA Master’s Degree Characteristics   

 The UK Quality Code for Higher Education  

 QAA Frameworks for Higher Education Qualifications in England Wales and Northern Ireland 

 External Examiner Annual Reports 

http://www.mmu.ac.uk/about/corporate-strategy/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/event/
http://www.mmu.ac.uk/academic/casqe/regulations/assessment.php
http://www.mmu.ac.uk/academic/casqe/regulations/curriculum-frameworks.php
http://www.celt.mmu.ac.uk/ltastrategy/index.php
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/assessment_procedures.pdf
../../../../QA%20Working%20Documents/REVISED%20FORMS%20AND%20DOCUMENTS/DRAFTS/•%09http:/www.mmu.ac.uk/humanresources/equalities/sesconsultation/appendix-i-mmu-equality-&-diversity-policy.pdf
http://www.mmu.ac.uk/academic/casqe/collaborative/index.php
http://www2.mmu.ac.uk/rke/ethics-forms/
http://www.mmu.ac.uk/academic/casqe/regulations/docs/student_engagement_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/prog_handbooks.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/programme-management.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/APL_policy.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/placement_icp.pdf
http://www.mmu.ac.uk/academic/casqe/collaborative/docs/collab_icp.pdf
http://www.mmu.ac.uk/academic/casqe/regulations/docs/admissions_policy.pdf
http://www.qaa.ac.uk/en/Publications/Documents/Masters-degree-characteristics.pdf
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code
http://www.qaa.ac.uk/publications/information-and-guidance/publication?PubID=2718
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Section F - Mapping 
Map guide: 
K  indicates Knowledge and Understanding 
S indicates Skills 

Benchmark Map: MA International Fashion Journalism – Level 7 
Knowledge and Understanding 
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Skills  
 
  Mapping (S) 
 
 
 

Aspects of society, people’s lives, diversity, social and communicative 
responsibility 

KS KS KS  S KS KS Multidisciplinary approaches and subsequent 
professional/technical elements 

Role played by communications/the media in economic and political 
organisation at local, regional, national and global levels and analysis of 
the large-scale institutions in these public forms 

 KS  K  KS  Self managed research and/or creative production or 
portfolio 

Theories and method of enquiry  KS    S KS Analysing, interpreting and showing critical judgement 

Roles of communication systems and particular media forms and genres KS KS   KS  KS Ability to produce work demonstrating effective manipulation 
of sound, image and the written word 

Understanding the role of technology in terms of media production, 
access and use 

KS KS   KS  KS Utilise research skills 

Historically informed knowledge of the contribution of media 
organisations to the shaping of the modern world and of the 
interconnectedness of texts and contexts 

     KS KS Produce work showing competence in operational aspects of 
media production technologies and professional practices 

Process of linking production, circulation and consumption KS KS   KS   Produce work which demonstrates understanding of audience, 
context, theoretical issues and debates 

Knowledge of the legal, ethical and regulatory frameworks affecting 
media and cultural production, circulation and consumption 

KS S  K KS K KS Ability to initiate, develop and realise distinctive and creative 
work in various forms of writing or aural, visual, audio-visual, 
sound or other electronic media 

Student’s own creative processes and practice through engagement in 
one or more production practices 

 
 

KS KS  KS  KS Produce work to a given length, brief and deadline, properly 
referencing sources 

Understanding of the audio, visual and verbal conventions through 
which sounds, images and words make meaning 

KS KS KS  KS   Practice experience (i.e. work placement) 

How people engage with cultural texts and practices      K KS Masters Project 

Understanding forms of communication and critically examining them in 
reference to social and cultural context 

 KS    KS KS  

Critically analysing and appraising understandings and 
misunderstandings of communications; of how media policies are 
implemented and how media forms play a part in contributing to 
cultural debate 

 K    K KS Masters project 
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Assessment Map: MA International Fashion Journalism – Level 7 
Level 7 Journalism Skills and 

Practice 
Online Fashion Journalism Media Law and Regulation Fashion Media 

 Reporting 
Skills 1 

Portfolio  
60% 

 

Reporting 
Skills 2 

Portfolio 
40% 

 
Portfolio 

100% 
 

Examination 
60% 

 

Essay and 
reflective 

commentary 
40% 

 

 
Portfolio 

100% 
 

GO 1       

GO 2       

GO 3       

GO 4       

GO 5       

GO 6       

GO 7       

PLO 1       

PLO 2       

PLO 3       

PLO 4       

PLO 5       

PLO 6       
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Level 7 Broadcast skills Global Fashion Cultures Masters project (Perform) 

 Digital Skills 
60% 

 

Group 
documentary/ 

Project 
40% 

 
Portfolio 

100% 

Project 
Proposal 

20% 
 

Negotiated Project 
80% 

 

GO 1      

GO 2      

GO 3      

GO 4      

GO 5      

GO 6      

GO 7      

PLO 1      

PLO 2      

PLO 3      

PLO 4      

PLO 5      

PLO 6      
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SECTION H 
 
Approved Modifications to Programme Specification since Approval/Last Review 
There have been no minor and major modifications made to the Programme Specification since its approval in February 2015.  

 
FAQSC Reference 
(or PARM ref for 
Major 
Modifications 
requiring strategic 
approval) 

Programme Specification Title 
(specify award titles/routes 
affected by change) 

Brief Outline of Minor Modification/ 
Major Modification 
 (Minor - include level & title of units & a brief 
description of modification) 
(Major  - include details of change such as new 
routes, pathways etc) 

Date of FAQSC 
Approval (or 
PARM event) 
 

Approval effective 
from: 

Details of cohort of students who will 
be   affected by the modification  
(eg students entering Level 5 wef  
September 2014 onward) 
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                                                                                                                                                            Unit 
Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

UNIT CODE  46106008 

UNIT TITLE Broadcast Skills 

UNIT 
ABBREVIATION 

BS 

LEVEL OF 
STUDY 

Level 7 

CREDIT VALUE 20 ECTS 
VALUE 

10 

HOME 
DEPARTMENT 

Department of Information and Communications 

HOME FACULTY Arts & Humanities 

UNIT 
COORDINATOR 

Richard Eskins 

KEYWORDS Use of equipment, interview techniques, presentation, recording 
and editing skills 

UNIT LEARNING 
OUTCOMES 

On successful completion of this unit students will be able to: 

1. Apply acquired technical and editorial skills, awareness and 
judgement necessary for the production of live and recorded 
stories and features, both in and out of the studio. 

2. Produce work efficiently and confidently as part of a broadcast 
team. 

3. Appraise and critically analyse the newsgathering process for 
television including research, forward planning and logistics. 

4. Assess and critically reflect on the learning experience in order to 
enhance their personal development. 

SUMMATIVE 
ASSESSMENT   

 
 

Element 
(highlight 
final 
element) 

Type Weighting Learning 
outcomes 
assessed 

1  
Digital skills  

Coursework: 
Individual 
broadcast news 
or feature item 
(5 mins duration) 
and reflective 
skills audit (1500 
words) 

60% 1,4 

2  
Group TV 
news 
package 

Coursework: 
Group television 
documentary on 
given topic (15 

40% 
 
 
 

2,3  
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and peer 
assessment 

mins duration) 

 
 

EMPLOYABILITY 
AND 
SUSTAINABILITY 
OUTCOMES  

 

Outcomes Element of 
Assessment 

Analyse real world situations critically 
 

1, 2 

Demonstrate professionalism and ethical 
awareness 
 

1, 2 

Communicate effectively using a range of media 
 

1,2 

Apply teamwork and leadership skills 
 

2 

Manage own professional development 
reflectively 
 

1 

Find, evaluate, synthesise and use information 
 

1,2 

Work within social, environmental and 
community contexts 
 

1,2 

Use systems and scenario thinking 
 

2 

Engage with stakeholder/interdisciplinary 
perspectives 
 

 

 

ASSESSMENT 
STRATEGIES 
FOR EACH 
ELEMENT OF 
ASSESSMENT  

The unit will be assessed through two stage processes. Each must 
be satisfactorily completed at pass marks or above.  

For digital skills, assessment will be formative and summative. 
Formative where students’ performance and progress in applying 
technical and editorial skills will be judged against criteria regarded 
as necessary for employability i.e. personal commitment, initiative, 
development and attainment of professional skills. Voice training 
and presentation skills will be assessed with emphasis on 
breathing, posture, articulation, enunciation and vocal delivery. 

Summative in that, through the individual broadcast item, application of 
key technical skills will be assessed and measured against professional 
standards, including: recording visual and audio material, managing light 
levels, editing material, managing sound clarity and levels, constructing 
audio visual narrative, pre-production planning, adding meta data and 
tags to a filed story, transmitting copy to newsroom via wifi or 3G, post-
production modification. 

The reflective activity of around 1500 words will assess which aspects 
have been recognised as new, how applicable these are to the individual 
and their progress, and an interpretation of how these will benefit future 
employability. 

Assessment strategy for element 2: 

Students will be assessed formatively on their ability to work as part of a 
team to produce the news/feature package and cue. Assessment will 
judge specified elements including interviews, sequences and to camera 
pieces against professional standards.  
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Peer assessment will require each student to assess the performance of 
the others within their group. 

ASSESSMENT 
CRITERIA FOR 
UNIT/ELEMENTS 
OF 
ASSESSMENT 

The criteria for all pieces of assessment are those set out in the 
Regulations for Taught Postgraduate Programmes of study. 

NON-STANDARD 
MINIMUM PASS 
MARK 

 

 
 
OUTLINE OF THE UNIT 
 

BRIEF SUMMARY To prepare students to work as multi-skilled researchers, reporters 
and producers in broadcast journalism with particular reference to 
television. 

INDICATIVE 
CONTENT 

This unit will use weekly lectures, seminars, workshops and studio 
news days to develop students’ knowledge, understanding and 
competence in the following: 

Use of digital equipment in studio 

Recording and editing 

Writing for TV 

Ideas and treatments 

Newsroom operation 

Studio roles and responsibilities 

Accuracy and balance in reporting/presentation 

News styles and formats 

News packages and programmes 

News bulletins 

Presentation skills 

Critical reflection 

 
 
LEARNING ACTIVITIES 
 

BREAKDOWN OF 
STUDENT 
LEARNING 
ACTIVITY 

 
 

Type of Activity 
 

% 

Summative assessment 
 

25% 

Directed study 
 

25% 

Student-centred learning 
 

50% 
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MANDATORY 
LEARNING & 
TEACHING 
REQUIREMENTS 

N/A 

 
LEARNING RESOURCES 
 

ESSENTIAL 
READING 

Bull, A. Multimedia journalism: a practical guide. London: Routledge, 
2010. 

Frost, C. Reporting for journalists. London: Routledge, 2003. 

Hudson, G and Rowlands, S. Broadcast journalism handbook. Harlow: 
Pearson Longman, 2007. 

Ray, V. Television news handbook. London: Macmillan, 2003. 

Yorke, I. Television news. 4th ed. Oxford: Focal, 2001. 

Websites: 

BBC Editorial guidelines 

<http://www.bbc.co.uk/editorialguidelines/> 

BBC News style guide 
<www.bbctraining.com/pdfs/newsstyleguide.pdf> 

Ofcom regulations <http://www.ofcom.org.uk/> 

ADDITIONAL 
RESOURCES 
THAT STUDENTS 
SHOULD BUY 

None 

SPECIAL ICTS 
REQUIREMENTS 

Use of TV studio and editing facilities in John Dalton building; use of 
equipment and specialist software in Department. 

ANY OTHER 
ADDITIONAL 
RESOURCES 

None 

 
ADMINISTRATION 
 

JACS CODE P500 

HESA ACADEMIC 
COST CENTRE 

121 

DATE OF 
APPROVAL 

2014 

DATE OF MOST 
RECENT 
CONSIDERATION: 

2014 

UNIT EXTERNAL 
EXAMINER  

Roger Tredre 

UNIT ASSESSMENT 
BOARD 

Arts & Humanities 



PARM2.2 

____________________________________________________________________________________________________________________ 
 

CASQE Page 23 of 51 Unit Specification – Collaborative/PG/Flexible 

 

Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title 
 

Fashion Media 

Unit Code 
 

31FMM004 

Unit 
Occurrence(s) 

Sep 

Unit 
Abbreviation 
 

FMED 

Level of Study 
 

7 

Credit Value 
 

20  ECTS Value 10 

Home 
Department 

Manchester Fashion Institute 

Home Faculty 
 

Arts & Humanities 

Unit  
Co-ordinator 

Anthony Bednall 

Key Words 
 

Critical analysis, Fashion Industry Analysis, Fashion Print Media 

 

Unit Description 
 

Brief Summary 
 

In order to make informed commentary and/or to report authoritatively on 
International Fashion, students need to gain a comprehensive knowledge into 
how the fashion industry works and how it is represented within the Media. 
(25) This unit gives an overview of  the history of fashion and how this has 
developed into contemporary fashion systems, which not only reflect ‘trends’ 
but the social , economical and political context of an image driven business 
environment. This understanding will allow the students to critically analyse 
aspects of the industry and challenge conventions of international fashion 
practices through appropriately selected Media.  
 

Indicative 
Content 

The unit is comprised of a series of lectures and workshops, which challenge 
the students to employ rigorous research methodologies, creative thinking and 
engage in critical debate. 
 
Students will be introduced to the key areas of the fashion system. 
From (25) The history of Couture and ready to wear and the evolution to mass 
production ‘the journey of the garment ‘relies upon global strategies and 
business practices and processes to operate successfully. 
This is supported by a beauty and accessories industry which adds up to a 
multi-faceted and highly profitable global industry. 
The industry is surrounded by complexity and is not immune to controversy 
and as students develop a depth of understanding they will be in a position to 
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formulate a critical understanding and viewpoint. 
 
(16) This viewpoint is underpinned by thorough research and will rely on a 
range of methodologies to support content. Students will therefore be able to 
developed informed and critical analysis of how aspects of the fashion industry 
are reported on, across a range of media, as well as locating their individual 
journalistic conclusions professionally. 

 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

1. Critically examine the complexities of the global fashion industry and 
media to inform and enable journalistic contexts. 

2. Employ creative and original thinking, presenting reasoned arguments 
to a relevant audience through appropriate media . 

3. Through a process of critical self-awareness, reflect on individual 

practice to inform personal development. 

 
Assessment 

 

Summative 
Assessment 

 

 

 

 

 

 

 

 

 

Element 
 

Type Weighting Learning outcomes 
assessed 

1 Negotiated 
Project for 
Fashion Media 
(Body of work 
including research, 
written and 
illustrative 
components 
suitable for 
selected media.) 

80% 1,2,  

2 Analyse: Individual 
Critical Response. 
Reflective, critical 
and analytical 
document 

20% 3 

 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 

 

 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1 and 2  

Demonstrate a high degree of professionalism. (E) 1 and 2 

Express ideas effectively and communicate information 1 and 2 
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appropriately and accurately using a range of media 
including ICT. (E) 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

2 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

2  

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1  and 2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

 

1 and 2 

Sustainability 

Use systems and scenario thinking. 1 and 2 

Engage with stakeholder/interdisciplinary perspectives. 1 

Description of 
each element of 
Assessment 

The unit will be assessed through two elements. 
 
1. Negotiated Project for Fashion Media 
 
The students will develop a body of work which will include a research 
portfolio. 
(16) The research portfolio could include primary and secondary information, 
live content and academic underpinning which will enable the students to 
develop an overview of the global fashion industry and define how fashion is 
represented across contemporary media platforms. 
Students will draw on a broad range of sources, stimuli, debates, 
experiences, media and literature to develop comprehensive and critical 
responses to the brief . They will select a specialist area of fashion to 
investigate and report on which will in turn define how and where they will 
locate their practice. They are required to employ creative and original 
thinking in an appropriate journalistic context which is both internationally 
contexted, ethically rooted and (18)professionally positioned. 
 
Formative assessment/Summative assessment 
There will be a formative assessment point mid-way through the unit taking 
the form of a student-led critique of work. 
 
2. Analyse  
Summative assessment: (2000 words or equivalent]  
Students will generate a reflective commentary that communicates their 
personal experience of, and position on, the learning experience over the 
course of the unit. Future personal directions and areas of specialism will be 
identified outlining intentions for the Perform (Masters Project) unit.  This 
will be a personal and professional manifesto and strategic and informed 
choices will be made concerning the manner and form in which this is most 
effectively presented and disseminated. 
 

Mandatory 
Learning & 
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Teaching 
Requirements 

Minimum Pass 
Mark 

50% 

 
 

Learning Activities 
 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25%  

Directed Study 
 

25%  

Student-centred Learning 
 

50%  

 
Learning Resources 
 
Books 
recommended 
for purchase by 
students 

 

Essential 
Reading/ 
Resources 

Amstutz Mark R. 2013. International Ethics, Rowman and Littlefield. (18) 
 
Bradford, J 2014. Fashion Journalism, Routledge. 
 
Botkin ,M. 2014. The Evolution of Fashion Media, The International Journal of Design 
in Society, Volume 8, Issue 1. 
 
Diamond, E. 2006. Fashion retailing: a multi-channel approach 2nd ed.Upper Saddle 
River, NJ : Pearson Prentice Hall.  
 
Fashion Practice: The Journal of Design, Creative Process and the Fashion Industry. 
London: Bloomsbury. 
 
Grose, V. 2012. Basics Fashion Management; Concept to Consumer. AVA Publishing, 
Switzerland  
 
Jeffrey, M & Evans, N. 2011. Costing for the Fashion Industry. Berg, Oxford.  
Kendall, G.T. 2009. Fashion Brand Merchandising. New York: Fairchild  
 
Lockwood, T. ed. (2009) Design Thinking: Integrating Innovation, Customer Experience 
and Brand Value. Allworth Press. 
 
Lury, C. (2004) Brands: The Logos of the Global Economy London: Routledge. 
 
Mears, A. and FC. Godart (2009) ‘How Do Cultural Producers Make Creative Decisions: 
Lessons From the Catwalk’ Social Forces 88/2: 672-92. 
 
Nash, M.A. and Poling, S.R. (2008)  Mapping the Total Value Stream:  A 
Comprehensive Guide for Production and Transactional Processes,  CRC Press. 
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Phaidon (2013) The Fashion Book: Phaidon Press (25) 
 
Valentine, L. (2013) Prototype: Design and Craft in the 21st Century.London: 
Bloomsbury. 
 
Verganti, R. (2009) Design-Driven Innovation: Changing the Rules of Competiton by 
Radically Innovating What Things Mean.  Harvard Business School Press. 
 
Zwick, D. Bonsu, SK. and Darmody A. (2008) ‘Putting Consumers to Work: Co-Creation 
and New Marketing Govern-Mentality’ Journal of Consumer Culture, 82 pp 163-96. 

 

Further 
Reading/ 
Resources 

Brown, s. and Small, G. (2010) Eco-Fashion. Lawrence King 
 
Entwistle, J. (2009) The Aesthetic Economy of Fashion: Markets and Value in Clothing 
and Modelling Oxford: Berg. 
 
Esslinger, H. (2009) A Fine Line: How Design Strategies Are Shaping the Future of 
Business. Jossey-Bass.  
 
Fletcher, K. and Grose, L. (2012) Fashion and Sustainability: Design for Change. 
Lawrence King. 
 
Frings, G.S. 2005. Fashion from Concept to Consumer 8th ed. Upper Saddle River: 
Pearson Education Inc.  
 
Holt, D. (2004) How Brands Become Icons Cambridge: Harvard Business School. 
 
Jones, R.M. 2006. The Apparel Industry. 2nd edition. Blackwell Science: Oxford  
 
Rhodes, E. et al. (2006) Supply Chains and Total Product Systems: A Reader, Blackwell 
Publishing, Oxford. 

 

Specialist ICTS 
Resources 

 

Additional 
Requirements 

 

 
Administration 
 
JACS Code 
 

P390 

HESA Academic 
Cost Centre 

143 

Date of 
Approval 

2014 

Date of Most 
Recent 
Consideration 

2014 

Unit External 
Examiner 

Roger Tredre 

Unit Arts & Humanities 
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Assessment 
Board 
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Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title 
 

Global Fashion Cultures 

Unit Code 
 

31GFCM001 

Unit 
Occurrence(s) 

Sep 

Unit 
Abbreviation 
 

PRM 

Level of Study 
 

7 

Credit Value 
 

20  ECTS Value 10 

Home 
Department 

Manchester Fashion Institute 

Home Faculty 
 

Arts & Humanities 

Unit  
Co-ordinator 

Anthony Bednall 

Key Words 
 

Global fashion cultures, fashion studies, fashion lifestyle, icons, critical and 
analytical perspectives. 

 

Unit Description 
 

Brief Summary 
 

A globally facing unit enabling students to research into and investigate Global 
Fashion Cultures. This could include style icons, anti-fashion, the socio-economic 
context of fashion, anthropological referencing, subcultures and fashion 
identity.  
 

Indicative 
Content 

This unit explores the theoretical notion of fashion in the broadest sense. 
Students will have the opportunity to explore a range of aspects that inform 
the cultural phenomenon of fashion, in terms of its visual meaning and 
symbolic reference. Identity will be explored through Fashions relationship to 
diverse influences such as social representation and social coding, gender, age, 
race, ethnicity, subculture and socio-economic factors. 

Students will investigate how the global media has reflected and commented 
on these areas developing critical insight, which will inform their own 
journalistic interpretations and observation. 

They will be required to produce out facing works and wherever possible in 
collaboration with industry, with a view to positioning their work within a 
professional environment. 

The work developed within this unit will support the students in developing 
independent thinking, original solutions rooted in theoretical context and the 
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development of their individual practice. 

 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 

1. Critically examine the complexities of global fashion cultures to inform 
and enable original and challenging responses to multifaceted 
problems through appropriate media. 
 

2. Employ creative and original thinking, presenting reasoned arguments 
and professional content through engagement with external 
organisations.  

 
3. Apply a wide range of specialist skills and theoretical practice to the 

print, on-line and broadcast fields in which they choose to operate.  
 

4. Evolve and define individual practice and its context, through a process 
of critical self-awareness, collaboration, and strategic alliance.  

 

 
Assessment 

 

Summative 
Assessment 

 

 

 

 

 

 

 

 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 Portfolio 
(Including Personal 
Research 
Project1500/Negotiated 
industry Project 1500 
words) Reflective 
log/research journal. 

100% 1 ,2,3,4 

 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 

 

 

 

 

 

 

 

 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 1 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 
including ICT. (E) 

1  

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

 1  
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Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1  

Sustainability 

Use systems and scenario thinking. 1  

Engage with stakeholder/interdisciplinary perspectives. 1  

Description of 
each element of 
Assessment 

The unit will be assessed through a portfolio which will include: 
 
Personal Research Project (2000 words or equivalent) 
In response to the lectures/seminars which introduces students to the 
theoretical aspects of global fashion identity and culture. Students will 
investigate a negotiated theme which will be thoroughly researched taking 
into account journalistic practices as well as an academic viewpoint.  
The theme will be informed by social, cultural and political agendas within a 
real world context. 
The outcome of the project will be negotiated with staff but it is envisaged 
that the topic will dictate its location. 
 
Negotiated Industry project (1500 words or equivalent) 
Assignments will be developed through negotiation and collaboration 
alongside the individual students interest.  They will be required to develop 
professional relationships with either international or national media 
partners, with a view to developing professional journalistic content. It is 
intended that as much as possible the students will develop ‘live’ content, 
through collaboration. 
The specific outcomes will be defined by the media partner but could include 
a range of activities /requirements that will include the written word as a 
component. 
 
All outputs will be underpinned by excellence in research practice. And 
captured through an individual research log. 
 
Students will employ creative methods of disseminating their 
findings/outputs to an appropriate audience. This will be supported by peer 
group tutorials and master classes that further explore and debate the 
nature fashion and its relationship to the economic, the cultural and the 
political. 
 

Mandatory 
Learning & 
Teaching 
Requirements 

N/A 

Minimum Pass 
Mark 

50% 
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Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25%  

Directed Study 
 

25%  

Student-centred Learning 
 

50%  

 
Learning Resources 

 
Books 
recommended 
for purchase by 
students 

 

Essential 
Reading/ 
Resources 

Barnard. M, 2014, Fashion theory, Routledge. 
 
Breward C. Evans C, 2005 Fashion and Modernity, Bloomsbury. 
 
Bruzzi. S 2013, Fashion Cultures Revisited, Theories, Explanation and Analysis, 
Routledge 
 
Bartlett D 2013 Fashion Media Past and Present Bloomsbury. 
 
Deemeester L. 2012. Fashion Icons, Editions Lannoo edition 1 
 
Fashion Practice: The Journal of Design, Creative Process and the Fashion Industry. 
London: Bloomsbury. 
 
Gunn, W., Otto, T. and Smith, C. (2013) Design Anthropology: Theory and Practice. 
London: Bloomsbury 
 
Karaminas .V. 2013.Fashion In Popular Culture, Literature, Media and Contemporary 
Studies. University of Chigago press. 
 
Kawamura.Y 2005, Fashionology, Berg 
 
 
Mears, A. and FC. Godart (2009) ‘How Do Cultural Producers Make Creative Decisions: 
Lessons From the Catwalk’ Social Forces 88/2: 672-92. 
 
Ziv, Y, 2013. Fashon 2.0 Season of Change, A Forecast of Digital trends set to  Disrupt the 
Fashion Industry. Fashion 2.0 
 

Further 
Reading/ 
Resources 

Brown, s. and Small, G. (2010) Eco-Fashion. Lawrence King 
 
Contemporary International Fashion Magazines/Blogs. 

Specialist ICTS 
Resources 

None 

Additional 
Requirements 

None 
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Administration 
 
JACS Code 
 

W230 

HESA Academic 
Cost Centre 

143 

Date of 
Approval 

2014 

Date of Most 
Recent 
Consideration 

2014 

Unit External 
Examiner 

Roger Tredre 

Unit 
Assessment 
Board 

Arts & Humanities 
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Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title 
 

Journalism Skills and Practice 

Unit Code 
 

46107005 

Unit 
Occurrence(s) 

12 weeks, Autumn term 

Unit 
Abbreviation 
 

JSP 

Level of Study 
 

L7 

Credit Value 
 

20 credits ECTS Value  

Home 
Department 

Department of Journalism Information and Communication 

Home Faculty 
 

Arts & Humanities 

Unit  
Co-ordinator 

Mandy Leigh 

Key Words 
 

Journalism, writing, practice, storytelling. 

 

Unit Description 
 

Brief Summary 
 

Successful journalism requires the ability to tell a story that is accurate, fair, 
interesting and verifiable. This unit provides the core skills to achieve this, with 
particular emphasis on the print medium. 

Indicative 
Content 

This unit will develop news gathering core skills, how to write, interview, originate 
material and research stories. Also how to pitch stories to news editors to maximise 
opportunities for freelance journalism employment. 

Students will identify and illustrate how to write succinct, informative and stimulating 
copy for newspapers, magazines and a variety of other platforms, with emphasis on 
print.  

They will analyse news values and relate these to various forms of media, and be able 
to form a comparative analysis of different news provision. 

They will recognise and practise forward planning; develop personal contacts and 
compile a contacts book; exploit, evaluate and formulate information from news 
sources such as raw news feeds, archive material, newspapers, news websites, 
broadcasters, blogs and other user generated content.  

They will gather news, research, investigate and confirm factual accuracy of material.  

They will apply interviewing styles appropriate to objectives, establish and maintain 
rapport with interviewees, demonstrate sensitivity, employ good listening skills and 
differentiate between fact and opinion. 
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They will assess and avoid any unnecessary risks in location activities.  

They will compile and maintain a reflective logbook with examples of work completed 
as the unit progresses and personal reflections on their development. 

 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

1. Produce and develop news story ideas, assessing and selecting the most 
important facts and identifying, illustrating and evaluating the most 
appropriate angles. 

2. Write, research, investigate, reversion and pitch stories for multi platforms 
with particular emphasis on the print medium. 

3. Recognise and employ time management skills as a key tool to meeting 
deadlines, both as an individual and as part of a team. 

4. Locate, investigate and maintain regular personal and professional contacts 
and evaluate their significance. 

 
Assessment 

 

Summative 
Assessment 

 

 

 

 

 

 

 

 

 

Element 
 

Type Weighting Learning outcomes 
assessed 

1 Portfolio (1):  
Comprising a 
reflective log, a 
1500 word  
individual 
presentation on 
news writing skills + 
a time constrained 
writing exercise 

50% 1,2,3 

2 Portfolio (2): 
group feature (1500 
words),a  time 
constrained writing 
exercise with a  
multi-platform 
element + assessed 
news quizzes  

50% 1,3,4 

 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 

 

 

 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 1,2 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 

1,2 
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including ICT. (E) 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1,2 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 1 

Engage with stakeholder/interdisciplinary perspectives. 2 

Description of 
each element of 
Assessment 

Portfolio (1):  

Students will begin amassing a portfolio of work which will include a reflective log 
on skills learned on the course; a background report of 1500 words to accompany 
an individual presentation on news writing skills given in class and a time 
constrained writing exercise demonstrating ability to  disseminate information in an 
accurate, newsworthy, informative and engaging manner whilst meeting a strict 
time deadline and word count. 

Portfolio (2): 
Students will continue to grow the portfolio started in the first element of 
assessment, adding to it a group feature article  of 1500 words, a short in-class 
writing exercise  and assessed news quizzes. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25% 

Directed Study 
 

25% 

Student-centred Learning 
 

50% 

 
Learning Resources 
 
Books 
recommended 
for purchase by 
students 

Harcup, T. Journalism: principles and practice. 2nd edition. Sage, London 2009. 
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Essential 
Reading/ 
Resources 

Daily national and local newspapers - these will be made available as part of the 
resources available to students. 

Frost, C. Reporting for Journalists, 2nd edition  Routledge, London 2010 

Hennesey, B. Writing feature articles. London: focal, 2006. 

Hicks, W. English for journalists,  20th anniversary edition, Routledge  2013 

Hicks, W. Writing for journalists. 2nd ed. New York: Routledge, 2008. 

McNae’s Essential Law for journalists. 22nd ed, OUP, Oxford 2015. 
Reeves, I and Keeble, R. The Newspapers Handbook, 5th edition, Routledge, London  
2015 
 

Further 
Reading/ 
Resources 

Harcup, T. Oxford Dictionary of Journalism, OUP, Oxford 2014 

Websites: 

Holdthefrontpage <http://www.holdthefrontpage.co.uk/> 

How-do <http://www.how-do.co.uk/> 

Ofcom regulations <http://www.ofcom.org.uk/> 

UK Press Gazette http://www.pressgazette.co.uk/ 

IPSO Editor’s Code of Practice 

BBC Journalism Training College  

Specialist ICTS 
Resources 

 

Additional 
Requirements 

 

 
Administration 
 
JACS Code 
 

P500 

HESA Academic 
Cost Centre 

121 

Date of 
Approval 

2014 

Date of Most 
Recent 
Consideration 

2014 

Unit External 
Examiner 

Roger Tredre 

Unit 
Assessment 
Board 

Arts & Humanities 

 
 

http://www.pressgazette.co.uk/
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Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title 
 

Masters Project: (Perform) 

Unit Code 
 

31PERM001 

Unit 
Occurrence(s) 

Sep 

Unit 
Abbreviation 
 

 
MPP 

Level of Study 
 

7 

Credit Value 
 

60  ECTS Value 30 

Home 
Department 

Manchester Fashion Institute 

Home Faculty 
 

Arts & Humanities 

Unit  
Co-ordinator 

Anthony Bednall 

Key Words 
 

Research, Research Methodologies, International Fashion Journalism, Individual 
Practice, Creative and Critical Thinking, Problem Solving, Professional Context. 

 

Unit Description 
 

Brief Summary 
 

This Unit allows students to devise, negotiate, plan, and disseminate a 
substantial piece of research or develop outcomes in relation to professionally 
located journalistic outputs.  

Indicative 
Content 

In this unit students will research and develop an original idea and transform 
this philosophy into either a sound academic dissertation or a viable 
professional output within a negotiated project. They will synthesise visual, 
theoretical, technological, commercial and philosophical concepts, all of which 
are underpinned by the technical skills they have learnt on the course. 
This project is informed by a range of formal lectures which are delivered early 
on in term 1. These lectures define the research and academic skills required in 
order to successfully complete the unit. They include subjects such as Research 
Paradigm, Research Methods, Literature Reviews, Defining Aims and 
Objectives, Proposal and Conceptual frameworks. These sessions not only 
specifically support the Masters project unit but underpin learning across all 
units delivered within the course. 
The body of work produced  will be informed by knowledge of contemporary 
culture, research into relevant issues within the global fashion industry , and 
the relevant social/ethical implications. The unit is defined by the students 
autonomous and unique decisions to locate themselves within a specialist are 
of study that reflects their individual interests.  
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Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
 

1. Devise, negotiate, plan and develop a substantial piece of independent 
critical research and/or practice. 

 
2. Synthesise research, commercial and cultural concepts to inform and 

inspire the development of innovative journalistic outcomes, business 
propositions and/or other relevant areas of study. 

 
3. Present ideas with clarity and communicate research outcomes to 

relevant audiences through media appropriate to individual practice. 
 

 
Assessment 

 

Summative 
Assessment 

 

 

 

 

 

Element 
 

Type Weighting Learning outcomes 
assessed 

1 Project Proposal 20% 1 

2 Negotiated Project 80% 1, 2 and 3 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 

 

 

 

 

 

 

 

 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1 and 2 

Demonstrate a high degree of professionalism. (E) 1 and 2 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 
including ICT. (E) 

1 and 2 

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

though not 
assessed, this 

may be 
developed by 
virtue of the 

project 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1 and 2 

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1 and 2 

Articulate an awareness of the social and community 
contexts within their disciplinary field. 

1 and 2 

Sustainability 

Use systems and scenario thinking. 1 and 2 

Engage with stakeholder/interdisciplinary perspectives. 1 and 2 
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Description of 
each element of 
Assessment 

Outcomes will be negotiated with tutors according to specialisms and 
individual research interests. Students will be expected to work with 
autonomy and lead the project with support from designated tutors. 
It is expected that students will be innovative in their approach to their 
outcomes, and that the work will be contemporary in its outlook. The written 
work will be clear, logically argued, and relevant within an international 
fashion context. 
 
Project Proposal  
[2,000 words or equivalent] 
Students will outline their research aims, objectives, methodologies and 
rationale demonstrating originality and independence of thought along with 
awareness of cultural contexts and ethical implications. The proposal may be 
presented in written, oral or digital form. 
 
Negotiated Project  
[15,000 - 20,000 words or equivalent] 
The second assignment provides opportunity to synthesise learning 
undertaken on the programme, researching and articulating a substantial 
body of original and thought provoking work.  
 
Negotiated outputs could include: 
 

  Individual paper based production (Magazine) 

 Broadcast based Project 

 Industry based Research 

 Collaborative Industry Project 

 Dissertation 

 Monograph 

 Digital Media based Project 

 Branded Vlog  
 
All outputs will demonstrate academic and professional standards of 
excellence and be underpinned with academic rigor, criticality and 
professionalism. 

Mandatory 
Learning & 
Teaching 
Requirements 

N/A 

Minimum Pass 
Mark 

50% 
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Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25 

Directed Study 
 

25 

Student-centred Learning 
 

50 

 
Learning Resources 

 
Books 
recommended 
for purchase by 
students 

 

Essential 
Reading/ 
Resources 

Bell, J. 2010. (5th Ed.) Chapter 1 ('Approaches to Research')  
 
Crotty, M., (1998) "Introduction: The Research Process" from Crotty, Michael., 
The Foundations of Social Research: Meaning and perspective in the research 
process pp.1-17, London,: SAGE. [17] 
 
Krippendorf.K. 2013 Content Analysis, An introduction to its methodology, 
SAGE. 
 
 

Further 
Reading/ 
Resources 

As appropriate to student needs 

Specialist ICTS 
Resources 

As appropriate to student needs 

Additional 
Requirements 

None 

 
Administration 
 
JACS Code 
 

W230 

HESA Academic 
Cost Centre 

143 

Date of 
Approval 

2015 

Date of Most 
Recent 
Consideration 

2015 

Unit External 
Examiner 

Roger Tredre 

Unit 
Assessment 
Board 

Arts & Humanities 

 



PARM2.2 

____________________________________________________________________________________________________________________ 
 

CASQE Page 42 of 51 Unit Specification – Collaborative/PG/Flexible 

 

Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title 
 

Media Law and Regulation 

Unit Code 
 

46107006 

Unit 
Occurrence(s) 

24 weeks, Autumn and Spring terms 

Unit 
Abbreviation 
 

MLR 

Level of Study 
 

L7 

Credit Value 
 

20 credits ECTS Value  

Home 
Department 

Department of Journalism Information and Communication 

Home Faculty 
 

Arts & Humanities 

Unit  
Co-ordinator 

Mandy Leigh 

Key Words 
 

Legal systems; regulatory constraints, international digital rights, ethics. 

 

Unit Description 
 

Brief Summary 
 

Successful journalism requires legally safe reporting. This unit teaches students about 
the British legal system, International law and regulatory bodies nationally and 
internationally. It looks at their significance to journalistic output as well as 
considering global digital rights and critically comparing and analysing specific aspects 
of media law in the UK, USA and Europe in terms of privacy and ethical reporting. 

Indicative 
Content 

This unit will develop the journalism student’s essential thoroughgoing knowledge of 
media law as this affects newsgathering and publication, and of contemporary 
regulatory restraints conditioning the performance of journalism. 

Tuition will focus on the journalist’s rights and responsibilities for ethical reporting 
with emphasis on Anglo, European and American legal systems , in terms of laws 
affecting journalists and regulation of journalists in the UK and abroad. It will consider 
influences on journalists operating within the European Union, with particular 
reference to the European Convention on Human Rights. 

Students will attend and report on Magistrates’, Crown and Coroner’s Courts in this 
unit. 

Students will appraise how law and legal procedures condition newsgathering for 
publication in print, audio, online and audio-visual media. There will be special 
emphasis on the context of online journalism and digital rights (e.g. live defamation 
and its defence, international web publication of information infringing defamation 
laws; copyright, privacy, data protection, liability of intermediaries and dispute 
resolution as an alternative to court proceedings). There will be comparison of privacy 
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laws within Anglo, European and American legal systems and students will also be 
introduced to the global issue of libel tourism. 

The unit will also address the principles of democracy, freedom of the press, freedom 
of information, governance of the internet, public interest and Net Neutrality, and 
students will critically evaluate how these inform print and broadcast regulation.  

 

Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 

1. Demonstrate knowledge of the  Anglo, European and American legal systems 
and recognise and evaluate how British and International laws and press 
regulations affect the workings of present day and future journalists both in 
the UK and internationally. 

2. Demonstrate knowledge of and assess how the UK’s membership of the EU 
and Council of Europe influences the British judicial system and evaluate the 
relevance to journalism. 

3. Analyse how law and legal procedures condition news gathering for all media 
platforms, with particular emphasis on contempt, defamation, privacy, 
reporting on juveniles, sex cases, confidentiality and privacy and compare 
privacy laws in the Anglo, European and American legal systems. 

4. Recognise and review the particular significance of media law in online 
journalism re. ‘live’ defamation and contempt infringement, and of ‘jigsaw’ 
identification in the context of principles of democracy and freedom of the 
press and their ethical treatment of individuals. 

5. Evaluate the practice of and restraints on global news coverage in terms of 
digital rights. 

 
Assessment 

 

Summative 
Assessment 

 

 

 

 

 

 

 

 

 

Element 
 

Type Weighting Learning 
outcomes 
assessed 

1 The Anglo, 
European and 
American 
legal systems 

Examination in the 
form of an in-class 
test  

60% 1,3, 4 

2 Regulations 
affecting the 
media in the 
UK and 
internationally 

Coursework: 
Essay  critically 
analysing 
regulation (2500 
words) and 
reflective 
commentary 
(500 words) 

40% 2,3,5 
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Employability  
& 
 Sustainability  
Outcomes 
 
 

 

 

 

 

 

 

 

 

 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations within a 
defined range of contexts.  (E) 

1 

Demonstrate a high degree of professionalism. (E) 
1,2 

Express ideas effectively and communicate information 
appropriately and accurately using a range of media including 
ICT. (E) 

1,2 

Develop working relationships using teamwork and leadership 
skills, recognising and respecting different perspectives. (E) 

1 

Manage their professional development reflecting on progress 
and taking appropriate action. (E) 

1,2 

Find, evaluate, synthesise and use information from a variety of 
sources. (E) 

2 

Articulate an awareness of the social and community contexts 
within their disciplinary field. 

1 

Sustainability 

Use systems and scenario thinking. 
1 

Engage with stakeholder/interdisciplinary perspectives. 
2 

Description of 
each element of 
Assessment 

The unit will be assessed through coursework with written and oral feedback for 
formative assessment, given regularly in the course of students’ studies, and 
summative in the form of formal assessment and in-class test as detailed above. 
Assessment assignments will comprise a range of news artefacts in the relevant 
media, clearly mapped to the learning outcomes to test for legal safety. 

Students will also be required to attend court proceedings and make notes and 
report from these. 

A reflective logbook will be kept to assist employability, and will be regularly 
updated with examples of work produced, and with personal reflections of how the 
student dealt with each experience, what new skills they acquired and how they 
implemented them. A 500 word reflective commentary will be included. 

There will be a formal assessment in the form of an examination (in-class test) to 
test knowledge of the Anglo, European and American legal systems and a 
coursework essay to demonstrate that the learning outcomes with regard to 
international law, ethics and regulation have been achieved. 

The criteria for all pieces of assessment are those set out in the Regulations for 
Taught Postgraduate Programmes of study. 

Mandatory 
Learning & 
Teaching 
Requirements 

 

Minimum Pass 
Mark 

50% 
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Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25% 

Directed Study 
 

25% 

Student-centred Learning 
 

50% 

 
Learning Resources 
 
Books 
recommended 
for purchase by 
students 

Dodd, M. and Hanna M. McNae’s Essential Law for Journalists. 22nd ed, OUP, Oxford 
2015. 

 

Essential 
Reading/ 
Resources 

Bainbridge, D.I. and Howell, C. Intellectual property law. 4th ed. Harlow: Pearson, 
2015. 

Carey, P. Media law. 5th ed. London: Sweet & Maxwell, 2010. 

Ess, C. Digital media ethics. 2nd ed. Cambridge: Polity, 2014. 

IPSO. Editor’s Code of Practice. London: ratified 2014. 

Quinn, F. Law for journalists. 2nd ed.   Harlow: Pearson Longman, 2009. 

Quinn, M.J. Ethics for the information age. 5th ed [new international ed.] Harlow: 
Pearson, 2014. 

Robertson, G. and Nicol, A. Media law. 5th ed. [fully rev.] London: Sweet & Maxwell, 
2008. 

Sparrow, A. User-generated content and the law. London: Gower, 2015. 

Tsagourias N. Jurisprudence of International Law: The Humanitarian Dimension. 
Manchester University Press, 2000. 

Tsagourias N. and White, N. Collective Security: Theory, Law and Practice. Cambridge 
University Press, 2013. 
 

Further 
Reading/ 
Resources 

Daily national and local newspapers - these will be made available as part of the 
resources available to students. 

Websites: 

BBC College of Journalism http://www.bbc.co.uk/academy/journalism 

Human Rights Council, United Nations: http://www.ohchr.org/en/hrbodies/hrc/pages 

Independent Press Standards Organisation: https://www.ipso.co.uk 

Ofcom regulations http://www.ofcom.org.uk 

Out-Law.com: legal news and guidance from Pinsent Masons http://out-law.com 

UK Press Gazette http://www.pressgazette.co.uk 
 

Specialist ICTS 
Resources 

 

Additional  

http://www.bbc.co.uk/academy/journalism
http://www.ohchr.org/en/hrbodies/hrc/pages/hrcindex.aspx
https://www.ipso.co.uk/
http://www.ofcom.org.uk/
http://out-law.com/
http://www.pressgazette.co.uk/
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Requirements 

 
 
Administration 
 
JACS Code 
 

P500 

HESA Academic 
Cost Centre 

121 

Date of 
Approval 

2014 

Date of Most 
Recent 
Consideration 

2014 

Unit External 
Examiner 

Roger Tredre 

Unit 
Assessment 
Board 

Arts & Humanities 
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Unit Specification (Collaborative/Postgraduate/Flexible Framework Use Only) 
 

Unit Details & Outline 
 

Unit Title 
 

Online Fashion Journalism 

Unit Code 
 

31OFJM001 

Unit 
Occurrence(s) 

Sep 

Unit 
Abbreviation 
 

DFJ 

Level of Study 
 

7 

Credit Value 
 

20  ECTS Value 10 

Home 
Department 

Department of Journalism Information and Communication 

Home Faculty 
 

Arts & Humanities 

Unit  
Co-ordinator 

Richard Erskins 

Key Words 
 

Writing for digital platforms, blogging, web editing and design, Image making. 

 

Unit Description 
 

Brief Summary 
 

Digital Fashion Journalism featuring information gathering , production and 
distribution. Computer assisted reporting, user generated content, multimedia 
and interactivity, social media web design and editing, image generation. 

Indicative 
Content 

The unit will develop skills in online design and production. 
In particular it will develop students’ knowledge on web development and 
editing,  including text, graphics, image generation, audio and video. 
The principles of design and writing for the web and effective content 
management. 
Online in context, including social media and emerging platforms an overview 
and history of web technologies and its fashion context. 
 
Ownership and access including IPR and analysis of online fashion journalism 
which informs the content of the negotiated project for digital media. 
 
Based on the unit input the students will employ rigorous research 
methodologies and creative thinking to develop an individual or collective live 
online presence. 
 
Students will reflect on their negotiated project and present a critical response 
to their body of work which evaluates the learning experience and informs 
professional development and positioning. 
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Learning Outcomes 
 
Unit Learning 
Outcomes 

On successful completion of this unit students will be able to: 
1. Identify and implement appropriate methods of fashion reporting or 

fashion commentary, production and editing skills in a ‘live’ online 

setting in an international context. 

2. Develop a critical professional competence in the development of an 

online presence either individually or collaboratively 

3. Evolve and define individual practice and its context through a process 

of critical self-awareness and research led strategies 

4. Evolve and define methods of communication, which take into account 

complex scenarios and environments with sensitivity to audience and 

context. 

 
Assessment 

 

Summative 
Assessment 

 

 

 

 

 

 

 

 

 

Element 
 

Type Weighting Learning outcomes 
assessed 

1 Portfolio 
(Including 
Negotiated project/s  
for digital media 
(2500 words or 
equivalent) and a 
reflective  log 1000 
word, a research  
journal) 

100% 1 ,2,3,4 

 
 

Employability  
& 
 Sustainability  
Outcomes 
 
 

 

 

 

 

 

 

 

 

 

Outcomes Element of 
Assessment 

Employability 

Apply skills of critical analysis to real world situations     
within a defined range of contexts.  (E) 

1  

Demonstrate a high degree of professionalism. (E) 
1   

Express ideas effectively and communicate information 
appropriately and accurately using a range of media 
including ICT. (E) 

1  

Develop working relationships using teamwork and 
leadership skills, recognising and respecting different 
perspectives. (E) 

1 

Manage their professional development reflecting on 
progress and taking appropriate action. (E) 

1  

Find, evaluate, synthesise and use information from a 
variety of sources. (E) 

1  
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Articulate an awareness of the social and community 
contexts within their disciplinary field. 

 

1 

Sustainability 

Use systems and scenario thinking. 1  

Engage with stakeholder/interdisciplinary perspectives. 1 

Description of 
each element of 
Assessment 

The unit will be assessed through a portfolio which will include: 
 
Negotiated project for Digital media. 2500 words or equivalent 
By developing sound technical skills which meet professional standards the 
students are required  to develop either individual or collaborative responses  
within a negotiated topic. 
They are asked to respond to research, to produce original outcomes, and to 
articulate their concepts to a professional standard. 
This will take the form of a ‘live’ on-line presence, which reflects an 
individual or collaborative sense of identity. 
Reflect. 1000 words or equivalent 
Students will academically and critically reflect on their negotiated output as 
well as their personal learning experience during the duration of the unit. 
This will be a personal and professional commentary and strategic and 
informed choices will be made concerning the manner and form in which this 
is most effectively presented and disseminated. 
 

Mandatory 
Learning & 
Teaching 
Requirements 

N/A 

Minimum Pass 
Mark 

50% 

 

Learning Activities 
 

Breakdown of 
Student 
Learning 
Activity 

Type of Activity % 

Summative Assessment 
 

25%  

Directed Study 
 

25%  

Student-centred Learning 
 

50%  

 
Learning Resources 
 
Books 
recommended 
for purchase by 
students 

Bradshaw, P. Online journalism handbook: skills to survive and thrive in the 
digital age. Harlow: Longman, 2011. 

 

Essential Anderson, E et al. Interact with web standards: a holistic approach to web 
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Reading/ 
Resources 

design. Berkeley, CA.: New Riders, 2010. 

Krug, S. Don't make me think! : a common sense approach to web usability. 2nd 
ed. Berkeley, CA.: New Riders, 2006.  

Rosenfeld, L. and Morville, P. Information architecture for the World Wide Web. 
3rd ed. Sebastopol, CA.: O’Reilly, 2006. 

Zeldman, J. Designing with web standards. 3rd ed. Berkeley, CA.:New Riders, 
2009. 

 

Further 
Reading/ 
Resources 

Websites: 

BBC Editorial guidelines 

<http://www.bbc.co.uk/editorialguidelines/> 

BBC News styleguide <www.bbctraining.com/pdfs/newsstyleguide.pdf> 

Lynch, P. and Horton, S. Yale Web style guide: basic design principles for 
creating web sites, 3rd ed. 2009. <http://webstyleguide.com/> 

Out-law.com <www.out-law.com> 

Out-law.com. Legal reasons to make intranets, extranets and software 
accessible, 2007.   

<http://www.out-law.com/page-7827> 

Out-law.com. UK's e-commerce regulations, 2010.  
<http://www.out-law.com/page-431> 

Specialist ICTS 
Resources 

Use of equipment and specialist software in Department: software including 
Adobe Dreamweaver, Fireworks and Photoshop; a variety of web browsers 
including Internet Explorer, Firefox, Opera and Chrome, including add-ons 
such as Web Developer Toolbar and Firebug;  FTP client such as WSFTP; 
basic HTML editor such as Notepad++ or Text Wrangler. 

Additional 
Requirements 

None 

 
Administration 
 
JACS Code 
 

P500 

HESA Academic 
Cost Centre 

143 

Date of 
Approval 

2014 

Date of Most 
Recent 
Consideration 

2014 

Unit External 
Examiner 

Roger Tredre 

Unit 
Assessment 
Board 

Arts & Humanities 

 


